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WE MUST 
y | 
| V eo 
HA EK | IN THE WORDS OF THE LISTENERS: 
. From New Ross, Indiana: 
W k ATH E R "Sure do appreciate your 
y | a weather forecasting, as we 


can plan our work as the 
weather permits." 











From Grand Rapids, Michigan: 


"We own a greenhouse and vegetable 
farm. Our planting of crops is 
oftimes determined by your weather 
broadcasts." 











From Guntown, Mississippi: 


"We listen to your weather fore- 
casts every morning....being a 

farmer and dairyman, we are very 
much interested in the weather." 





From Route 1, Ipava, Illinois: 


"We are farm folks down in Central 
Illinois...and we always are all 
ears for the weatherman." 





22 years of THESE FEW EXCERPTS FROM WLS MAIL SHOW THE 

broadcasting SERVICE VITAL IMPORTANCE OF OUR LONG-ESTABLISHED 
SERVICE DIRECT FROM THE WEATHER BUREAU, 
5:55 TO 6 A.M. THIS IS SUPPLEMENTED BY WEATHER 
FACTS ON EVERY NEWS PERIOD, WITH TEMPERATURE- 
HUMIDITY AT HALF-HOUR INTERVALS. 








The 
PRAIRIE 
FARMER 


= Ke Clean Chamnel SCilion 


50,000 watts, 890 KC, American Affiliate. Represented by JOHN BLAIR & COMPANY. Affiliated in Management with 
KOY, Phoenix, and the ARIZONA NETWORK — KOY, Phoenix KTUC, Tucson KSUN, Bisbee-Lowell-Douglas 
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The rules of tennis do not limit a 
player to one serve. If the first ball 
slams into the net, the player has still 


another chance to score an ace. 


It’s the same with newscasting. 
Newscasters who use International 
News Service are not restricted in scope 


—they have the widest choice of news 
from which to build a distinctive and 
superior program that is high in audi- 
ence appeal and individuality. 


When you have INS you have the 
power of selection from the most 


PAB Se dc al 


brilliant and complete news coverage 
available anywhere. You get ALL the 
news from all over the world, written 
so that it may be read easily, with all 
the human interest that builds a great 
radio audience. Take what is most suit- 
able for your needs and the news needs 
of your audience. Then, as each news- 
cast time arrives, you—like the tennis 
player—are not limited to just one serve. 





| 


INTERNATIONAL NEWS SERVICE 














THE LAMP 
LIGHTER 


ODAY, as in the past, New Eng- 

land has its lamp lighters in a few 
localities, retained because of tradi- 
tion. For tradition, in New England, 
is stronger perhaps than in any other 
part of the country. 


The local community, the bank, 
church, town hall and its own radio 
station are linked together tradition- 
ally. 


The Yankee Network, in turn, with 
its 23 local hometown stations, serves 
these key communities as only local 
stations can serve them—linking them 
together to form New England's 
greatest radio market. 


For over all coverage, with direct 
impact in each trading area, Yankee 
is your only buy. 





peceptance <2 THE YANKEE NETWORK'S Foundation 


THE YANKEE NETWORK, inc. 


Member of the Mutual Broadcasting System 





21 BROOKLINE AVENUE, BOSTON 15, MASS. EDWARD PETRY & CO., INC., Exclusive National Sales Representative 





lished every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C, 
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 
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Closed Circuit 


PRESIDENT Truman’s continuing interest in 
radio soon will be manifested in most tangible 
way. Vehicle for event should be NAB Board 
of Directors meeting this week in Washington. 





RADIO wiseacres last week were predicting 
return of Paul A. Porter to FCC chairmanship 
as soon as Senate acts on life or death sen- 
tence of OPA. But odds were still on his 
elevation to Government post possibly of sub- 
cabinet rank should he leave OPA. 


WILL proposed sale of KQW San Francisco 
by Bruntons to CBS for $950,000 cash go 
through? Long pending case already has been 
tentatively decided and it looks like no dice. 
FCC thinking is CBS owns seven rather than 
six stations, contending that WCAU Philadel- 
phia, while controlled by Levys nevertheless 
is interlocked in CBS ownership by virtue of 
Levy holdings in CBS and Paley holdings in 
WCAU. Unwritten rule on six station limi- 
tation seems to be guiding FCC policy 


CONGRESSIONAL leaders on both sides re- 
ported souring on radio—particular some net- 
works whose commentators, they say, are 
“spouting OPA propaganda and not attempt- 
ing to report news objectively.” One high- 
ranking Congressman said: “We’re fed up 
with the complete subversion of radio by the 
bureaucrats.” He holds radio responsible, he 
said, “since the Communications Act gives to 
broadcasters sole responsibility of programs.” 
Rep. A. L. Miller (R-Neb.) in House charged 
Economic Stabilizer Bowles, OPA Administra- 
tor Porter “and a half-dozen radio commen- 
tators who depend upon Government for their 
inside information” have not been “telling the 
people the truth” regarding OPA and price 
controls. 


J. CEASAR PETRILLO, despite his chastise- 
ment by Congress, and his most recent defiance 
of new law, is still performing abroad as well 
as at home. Even before new 250 w ZBM 
Hamilton, Bermuda, got on air (it starts May 
12) President Petrillo himself, in person, ex- 
acted fee of $5,000 a year from Cole E. Wylie, 
operating head, before permitting clearance of 
network or transcribed program to Britain 
Dominion station. 


EVIDENCE that United States Network 
project is still active seen last week in proffer 
of presidency to well known veteran western 
broadcaster who is now carefully surveying 
financial backing and long range prospects. 
Word on whether it is or isn’t deal is ex- 
pected within next week or so after return of 
Bernard B. Smith, New York attorney and 
proposed board chairman, from trip to Europe. 


DON’T write off FCC general counselship 
as closed incident, despite appointment of 
Benedict P. Cottone as acting chief. With 
broadcast matters paramount, there’s strong 
sentiment for man trained in such affairs 
to head up department. In addition to acting 


(Continued on page 90) 
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Upcoming 


May 6-7: Board of Governors, Canadian 
Broadcasting Corp., Chateau Frontenac, 
Quebec, Que. 


May 6-8: NAB Board of Directors, Statler 
Hotel, Washington. 


May 9: FMBI Board, Mayflower Hotel, Wash- 
ington. 


May 9-10: NAB Research Committee, Statler 
Hotel, Washington. 


May 10: NAB FM Executive Committee, Statler 
Hotel, Washington. 


(FCC Hearings Schedule page 83.) 


Bulletins 


BID FOR HIGHER POWER was made by 
WOATI San Antonio, 50 kw NBC affiliate, at 
FCC clear channel hearings Friday afternoon 
as third week of proceedings ended. Hugh 
A. L. Halff, president and manager, said sta- 
tion had previously applied for 750,000 w and 
is “anxious and willing to increase power” 
to improve service to listeners. Commission 
was told by Paul D. P. Spearman, counsel for 
Regional Broadcasters Committee, that re- 
gional group would supply several engineers 
to assist in preparing data necessary for testi- 
mony at clear channel hearings to begin July 1. 


OPA order coming out soon expected to in- 
crease manufacturers’ prices of all radio 
receivers 8%, it was learned at OPA Friday. 
On new models to come out in future, prices 
will be increased from 15% over 1941 level 
to 25% on sets under $13 at factory; $13-$35 
sets, from 12% to 20% over 1941; above $35, 
10%% to 17%% over 1941. OPA announced 
Friday maximum markups for new and used 
radio receiving and sending sets sold by any 
U. S. agency or contractor out of war surplus. 
Prices about same as retail ceilings. 


VICTOR O. WATERS, special assistant to At- 
torney General in Anti-Trust Division in 
charge of radio, music and entertainment mat- 
ters, is in Washington hospital following 
heart attack suffered last week. Tuesday he 
had argued case before Supreme Court. Mr. 
Waters, 37, handled ASCAP consent decree for 
Government. His condition is serious. 





STRAIN 


REVERTING to his old research habits, 
CBS President Frank Stanton has pre- 
pared an executive strain chart, showing 
just how much load an executive can 
carry before he weakens under strain 
and law of diminishing returns begins 
to function. Chart may result in some re- 
alignment of top CBS personnel. 














ea 
Business Briefly 


GUILD REPLACEMENT ® United State 
Steel Corp., New York, June 9 for 13 weeks 
starts a full-hour mystery program replacing 
The Theatre Guild of the Air, ABC, Sundays, 
10-11 p. m. Details to be announced later 
Agency BBDO, New York. 





C. & S. SUMMER SHOW @ Standard Brands 
Inc. (Chase & Sanborn coffee) negotiating with 
Alec Templeton as a summer replacement for 
Charlie McCarthy show, NBC, Sunday, 8-8:3) 
p. m. Agency, J. Walter Thompson Co., Ney 
York. 


PREAKNESS SPONSOR ®@ Emerson Drug 
Co, Baltimore (Bromo Seltzer), May 11 will 
sponsor 56th running of Preakness, major turf 
event, on 130 NBC stations, 5:45-6:15 p. m. 
Agency, BBDO, New York. 


SINCLAIR SPOTS ®@ Sinclair Refining (Co, 
New York, started 1000 station break an- 
nouncements on WOWO KYW WMAQ WTAM 
and WRC. More stations expected to be added 
this week. Agency, Hixson-O’Donnell Adver- 
tising Inc., New York. 


RADIO TO FIGHT FOR FREEDOM 
OF SPEECH, INSTITUTE TOLD 


BROADCAST industry will take militant 
stand on behalf of freedom of speech, Justin 
Miller, NAB president, told 16th Institute for 
Education by Radio at Friday night panel in 
Columbus, O. He said it will not docilely con- 
sent te program censorship. 

Others on panel were Comr. Clifford J. Durr, 
FCC; H. B. McCarty, WHA Madison; Nathan 
Straus, WMCA New York; Davidson Taylor, 
CBS. List of awards on page 81. 

Mr. Straus offered four-point program to 
stop over-commercialism. He said broadcasters 
are not meeting their postwar obligations and 
called FCC Blue Book “fair, and dealing with 
the most part in facts and statistics.” 

Mr. Durr said radio’s course in next few 
years depends on extent to which it is willing 
to grant freedom to technology to tear down 


economic barriers to competition and progress§. 


None of FCC Blue Book, allegations, he said, 
have been challenged. 


COMMEMORATIVE PROGRAMS 
TO MARK V-E ANNIVERSARY 


FIRST anniversary of V-E day will be cele 
brated by networks and independent stations 
on commemorative programs. CBS has set fivé 
programs on Feature Story broadcasts, Maj 
6-10, entitled One Year After. Series wil 
be heard 5-5:15 p. m., originating on differen! 
days from Paris, Egypt, Holland, London, 
Italy, Balkans, Germany and Moscow. 

ABC will present Operation Victory, May 
8, 10:30-11 p. m. with Walter Kiernan as nar 
rator. Program will include recorded portions 
of statements by Allied leaders. 

NBC plans broadcast from schoolhouse 1 
France where peace was signed. 
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GOLD SPINNER 


Rumpel-Stilts-Kin—the little fellow who could 


spin gold out of straw—had nothing on radio. 


Yes, just as Anderson’s Fairy Tales gave the 
world the magic of Rumpel-Stilts-Kin so radio gives 
countless advertisers the formula for turning ordi- 


nary circumstance into golden opportunity. 


Nor is there any magic in making radio work for 
you. Spot radio fits any budget, large or small. It 
can force distribution, fit distribution or sell an insti- 


tutional idea. 


Strong stations bought individually, anywhere, 


any time—that’s spot radio. 


REPRESENTED NATIONALLY BY 


ROWARD PETRY i CDLING « 


NEW YORK - CHICAGO - LOS ANGELES 
DETROIT - ST. LOUIS - SAN FRANCISCO 
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SPOT RADIO LIST 
WSB Atlanta NBC 
WBAL Baltimore NBC 
WNAC Boston MBS 
WICC Bridgeport MBS 
WBEN Buffalo NBC 
WGAR Cleveland CBS 
WFAA Dallas NBC 
WBAP Fort Worth NBC 
KGKO Ft. Worth, Dallas ABC 
KARM Fresno CBS 
WJR Detroit CBS 
WHTD Hartford MBS 
KPRC Houston NBC 
WDAF Kansas City NBC 
KFOR Lincoln ABC 
KARK Little Rock NBC 
KFI Los Angeles NBC 
WHAS Louisville CBS 
WLLH Lowell-Lawrence MBS 
WTMJ Milwaukee NBC 
KSTP Mpls.-St. Paul NBC 
WSM Nashville NBC 
WSMB New Orleans NBC 
WTAR Norfolk NBC 
KOIL Omaha ABC 
KGW Portland, Ore. NBC 
WEAN Providence MBS 
WRNL Richmond ABC 
KSL Salt Lake City CBS 
WOAI San Antonio NBC 
KQW San Francisco CBS 
KOMO _ Seattle NBC 
KTBS Shreveport NBC 
KGA Spokane ABC 
WMAS _ Springfield CBS 
WAGE Syracuse ABC 
KVOO Tulsa NBC 
KFH Wichita CBS 
WAAB i Worcester MBS 








THE YANKEE AND TEXAS 
QUALITY NETWORKS 
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SEATTLE - TACOMA 


AIRCRAFT MANUFACTURING 
BOEING ORDERS NOW $126,000,000 


In 1939 and 1940 Boeing Aircraft in Seattle employed about 4,000 
people, and produced 12 Clippers and 9 Stratoliners. Today, this 
company has peace-time orders totaling $126,000,000. Employment 
in Boeing's Seattle plant is 8,600, and within a few months will be 14,000 
... this is more than 3 times as many as in any pre-war year! 


Orders from Pan-American Airways, Swedish Intercontinental Airlines, 
American Airlines and Northwest Airlines for 42 new Stratocruisers at 
a cost of $56,000,000 are augmented by military orders totaling 
$70,000,000! 


Production has already begun and delivery of the Stratocruisers will 
begin late this year or early in 1947. This is not a war baby... air travel 
and aircraft manufacturing are here to stay. The aircraft industry's 
payroll in the rich Seattle market is big . . . it is continuing to grow. 


KIRO is the only 50,000 watt station in this rich market. . . it brings Columbia Programs 
to Seattle, Tacoma, and the prosperous surrounding country of the Pacific Northwest. 


= 
TACOMA 


The Friendly Station 
SEATTLE, WASH. 





THE PACIFIC NORTHWEST’S 
MOST POWERFUL STATION 


50,000 Watts 
710 ke 


CBS 


Represented by 
FREE and PETERS, Inc. 
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Frank Bannister, Dorothy Young, David Acker- 
man, Leslie Helm, Pauline Arnold. 
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6000 Sunset Boulevard, HEmpstead 8181 
David Glickman, Manager; Ralph G. Tuchman, 
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417 Harbour Commission Bldg. ELgin 0775 
James Montagnes, Manager. 
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1 WORK CLOTHES 


make payrolls 
for the 


NASHVILLE 


area 











Ten million dollars worth of work clothes are made here each year—and payrolls 
of this, and many other, well-established industries help make the Nashville area 
one of the nation's most stable markets . . . One million people with a spendable 
income of over 800 million dollars yearly are a rich market for your quality prod- 
uct. .. . The primary area of WSIX effectively covers the Nashville market area 
with the top-rated programs of both American and Mutual Networks. . . . Cover 
this prosperous territory with a message broadcast economically over WSIX. 


WSIX gives you all three: 
Market, Coverage, Economy 
5,000 WATTS 


980 KILOCYCLES Voice of Tennessee's 
Ice i ; . 
ner ita 
Represented Nationally by The << = Capt / City 


THE KATZ AGENCY, INC. NASHVILLE rn) ae amir] TENNESSEE 


Ww Hwa 
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is our business... 


The other day the School of Business and Civic Administration of The City College of New York 
announced the winners of its second annual National Radio Awards for program crcation and 
promotion. And again, as in Variety’s recent “Showmanagement” awards, CBS clearly demon- 
strated that leadership is no accident. 

For the outstanding entry in each of five classifications, an impartial and professional jury 
conferred a major plaque award. Three went to CBS: one to a Columbia-owned station, another 
to an affiliate, the third to the Columbia Pacific Network. 

The jury then presented 18 Awards of Merit. Columbia broadcasters won six. 

Only one award was issued for “the most effective public service radio program developed 
by a national network.” It went to CBS, for Assignment Home, the notable series concerning the 
problems of veteran readjustment. 

Finally, the judges awarded five certificates of Honorable Mention. Columbia-affiliated 


stations won three. 


gratulations. To The City College of New York and its discerning awards committee go our 


SL To our blushing but worthy affiliated and CBS-owned stations we offer our heartiest con- 
| thanks and our pledge to maintain the standards they encourage. 


The specific citations: 


Se 





Ned Plaques: developed by a clear channel station, Serenade for 


= [4 WCAU (CBS affiliate in Phil. Smoothies.” 


adelphia) “for its public service KMBC (CBS affiliate in Kansas City) “for the 
“ program, Crusade for Better Drink- most effective all-over station promotion by a 
ing Water.” (Also an Award of Merit.) regional station.” 


WEEI (CBS in Boston) “for its promotion of 


the public service program, Life to the Front.” 


© Honorable Mentions: 
(Also an Award of Merit. ) 


fa 
iia Sq «= KFH (CBS affiliate in Wichita) 
COLUMBIA PACIFIC NETWORK “for its 


: ae “for an unusually effective public 
all-over regional network promotion.” (Also an ‘ 
Award of Merit.) me a 
. regional station, Citizens of Tomorrow. 


+ service program dey eloped by a 





Awards of Merit: KLZ (CBS affiliate in Denver) “for an un- 
CBS—“for the most effective pub- usually effective public service program devel- 
lic service program developed by a oped by a regional station, Welcome House.” 
national network, Assignment KSL (CBS affiliate in Salt Lake City) “for an 
Home.” unusually effective public service program devel- 
WGAR (CBS affiliate in Cleveland) “for the oped by a clear channel station, This Business of 
most effective direct-selling sponsored program Farming.” 


his is GBS... THE COLUMBIA BROADCASTING SYSTEM 






































































MONTH AFTER 
MONTH 


Month after month, 
KFOR brings listeners 
in Lincoln's trad> area 
more public _ interest 
and special event pro- 
grams than any other 
station. That's because 
KFOR is the only sta- 
tion programmed spe- 
cifically for Lincoln. 


KFOR advertisers know 


this public interest, 
plus basic ABC and 
Mutual affiliations, 


pays off. They know 
CONTINUOUS, WELL- 
PLANNED public inter- 
est on KFOR holds a 
big, steady audience 
in Nebraska's second 
market. 


Represented by Edward Petry Co., Inc. 


JKFOR| 


f 
$ 





‘Nebraska's (i'=\\ LINCOLN 


Capital City | | Nebraska 
Station” | 


GORDON GRAY, decent Bey. 
HARRY PECK, Station Mgr. 
BASIC AMERICAN; 
MUTUAL NETWORKS 
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Feature of the Week 


(Story on clear channel hearings on page 18) 


SMELL effects and sound effects— 
absolutely unintended—furnished 
an exciting accompaniment to testi- 
mony presented last Wednesday by 
WLS Chicago at the FCC clear 
channel hearings. Arthur Moore, 
editor of the Prairie Farmer, 
which owns the station, had been 
telling of WLS services to live- 
stock producers at the time of the 
Chicago stockyards fire in 1934 
when, suddenly, the smell of smoke 
cume into the Archives auditorium, 
where the hearing was being held. 
Hitler’s Will? 

Commissioner Hyde, presiding, 
suggested this might be a good 
time for the usual morning recess 
from the richly panelled “no smok- 
ing” auditorium. As the partici- 
pants puffed on cigarettes in the 
lobby, someone speculated that per- 
haps Hitler’s will, on display in 
the building, was being burned, 
with the resultant odor. 

However, the hearing resumed 
following the intermission and 
Arthur C. Page, WLS farm pro- 
gram director, took the witness 
stand. The noon hour was approach- 
ing. Mr. Page, who conducts Din- 
xerbell Time on the station, had 


been testifying that campaigns on 
the program in behalf of fire pre- 
vention had brought successive 
awards last year and this year 
from the National Board of Fire 
Underwriters. 

He had hardly finished with the 
word “fire” when the clanging of 
gcngs was heard in the auditorium. 
In a few moments an Archives at- 
tendant asked that the room be 
vacated and participants descended 
to the outside of the building where 
four fire companies had gathered. 
Their presence was precautionary, 
the alarm being sounded because 
of smoke, afterward discovered to 
have been spread by the air condi- 
tioning system when a motor over- 
heated. 

On the sidewalk, Commissioner 
Hyde adjourned the “hearing” 
until the usual afternoon time at 
2 p. m. It was the second time in 
Commission history that a _ pro- 
ceeding had been interrupted by 
fire. Several years ago, a match 
carelessly thrown into a waste bas- 
ket containing acetate shavings 
from a recording machine had 
caused a blaze which forced a short 
recess. 


Sellers of Sales 


AROLD BANDOW RORKE 
H is one of those few fortu- 
nate ex-Army men who con- 
siders his Army duties as 
being well suited to him—for his 
GI career laid the foundation and 
was largely responsible for his 
present post as radio director of J. 
Walter Thompson Co., Chicago. 
When Hal was 
commissioned a cap- 
tain in the Army 
Air Forces in July 
1942, most of his ex- 
perience had _ been 
in publicity and pub- 
lic relations. He was 
assigned to War 
Dept. Bureau of 
Public Relations in 
Washington, and 
handled production 
on many of the AAF 
radio programs. 
One of these was 
Wrigley’s Melody 
Ranch, then known 
as America in the 
Air. Through his 
work on the show he 
made many contacts 
at J. Walter Thompson Co., Wrig- 
ley’s agency for that series. In June 
1945, when he was placed on in- 
active status as lieutenant colonel, 
the agency immediately snapped him 
up to replace radio director Tyles 
Davis, who left the agency and 
moved to New York. In December 
1945, he was awarded the Legion 





Hal 


of Merit by Gen. H. H. Arnold, 
Commanding General, AAF, for his 
work on America in the Air and 
for other services to the AAF. 
Hal is now juggling the radio 
budgets for ten accounts: Swift & 


Co., Chicago; Parker Pen Co., 
Janesville, Wis.; The Seven Up 
Co., St. Louis; Elgin Watch Co., 
Elgin, Ill.; Libby, 
McNeill & Libby, 
Chicago; Kraft 


Foods Co., Chicago; 
Bowman Dairy Co., 
Chicago; The Toni 


Co., Minneapolis 
(home permanent 
waves); Northern 


Trust Co., Chicago; 
Cole Milling Co., 
Chester, III. 

A native of Chi- 
cago, Hal was born 
May 26, 1903. Fol- 
lowing his gradua- 
tion from Senn High 
School in 1920, he 
moved with his fam- 
ily to Los Angeles 
and enrolled at Stan- 
ford U. After two 
years Hal interrupted his schooling 
to go to Japan and China. 

A friend got him a job as ordi- 
nary seaman on the S.S. President 
Wilson. Hal was assigned to take 
care of five passengers—bovine. 

Hal returned to college after his 
trip and received his A.B. degree 
in 1925. After a brief period 


(Continued on page 73) 








it pays 
to present 
your sales 
story in these 
two thriving 
Pennsylvania 
markets 


WEST 


EASTON, PA. 


(PHILLIPSBURG, N. 3.) 


WAZL 


HAZLETON, PA. 

















NBC 


MUTUAL 


Radio Advertising Co. r 
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IT’S AUDIENCE THAT COUNTS 











> AND 67% OF THE TIME FROM 6:00 A. M. 


TO MIDNIGHT (YES-— INCLUDING ALL THE BIG 
NETWORK SHOWS), WAAT HAS AN AUDIENCE IN 
NORTH JERSEY EQUAL TO OR EXCEEDING ONE OR 


MORE OF THE FOUR NEW YORK NETWORK STATIONS 


Source: The Pulse of North Jersey 





> AND THAT’S ANOTHER REASON WHY: 


WAAT DELIVERS MORE LISTENERS PER DOLLAR 








IN AMERICA’S 4th LARGEST MARKET* THAN ANY 


OTHER STATION —INCLUDING ALL 50,000 WATTERS! 


*Do you realize this market 

contains over 3% million 

970 KC 

NEWARK, 
N. 3. 


people; more than these 14 
cities combined: Kansas 


City, Indianapolis, Roches- | 


ter, Denver, Atlanta, Toledo, 
Omaha, Syracuse, Rich- 
mond, Hartford, Des Moines, 


Spokane, Fort Wayne, Dallas. 





(National Representatives: Radio Advertising Co.) 


“DOLLAR FOR DOLLAR NEW JERSEY’S BEST RADIO BUY” 
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RCRA 


~ 


info your local 
population pool with an 
NBC-Recorded show 


ONE for the money. . 


There’s no better buy than an NBC-Recorded Program . . 


built for the advertiser with big ideas . . but a limited budget. 


TWO for the show. . 


Choose an NBC-Recorded Program for all-around quality 
. . produced like a network show with radio’s finest talent, 


skilled NBC directors, full-range Orthacoustic recording. 


THREE to make ready. . 


Write, wire or phone for audition records of any of the 


outstanding shows on this page. 


FOUR fo go... 


With the addition of your own commercials . . your new 
NBC-Recorded show will bring a round of applause from 


the listeners in your town. 





TWENTY-ONE DIFFERENT NBC-RECORDED 
SHOWS TO CHOOSE FROM . . HERE ARE SOME: 


MERCER McLEOD . . THE MAN WITH THE STORY—actor, 
writer, world traveler, colorfully dramatizes strange tales. 


Schedule: 2 quarter-hours a week 
Available: 26 weeks of broadcasting 


ALLEN PRESCOTT . . THE WIFE SAVER —hilarious antics 
of Mrs. Housewife’s favorite household adviser. Songs by 


Brad Reynolds. 


Schedule: 3 quarter-hours a week 
Available: 52 weeks of broadcasting 


PLAYHOUSE OF FAVORITES—the famous stories of famous 
authors put into vivid dramatic form with ‘“‘name” talent 


of stage, screen, radio. 


Schedule: 1 half-hour a week 
Available: 52 weeks of broadcasting 


ART VAN DAMME QUINTET WITH LOUISE CARLYLE—a jet- 
propelled musical that jumps with the rhythms of 
America’s greatest accordionist and the songs of lovely 


Louise Carlyle. 


Schedule: 3 quarter-hours a week 
Available: 26 weeks of broadcasting 








A Service of 
Radio Corporation 
of America 


= Radio-R 





ing Division 


RCA Building, Radio City, New York » Chicago » Washington + Hollywood + San Francisco 


DISTRIBUTED IN CANADA THROUGH ALL-CANADA RADIO FACILITIES, TORONTO, ONTARIO 





BRC 


Ny 











| KEWB News-FLasH 


PUBLISHED BY WARNER BROS. BROADCASTING CORP. 
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BILL ANSON IS CHOICE 
OF ADVERTISING MEN! 


AGENCIES, PRESS, SELECT 
NEW KFWB DISC-JOCKEY 


In the most precedent-shattering event in the 
history of Radio, Warner Bros. KFWB placed the selection 





of a Personality in the hands of Los Angeles and Hollywood 
Advertising Agency and trade press representatives! BILL 
ANSON, Chicago’s leading record-show conductor, was 
elected to take over the West’s No. 1 Disc-Jockey spot, at 
the KFWB dinner, April 24, in the Embassy Room of the 
Ambassador Hotel. Anson topped a field of more than 100 
applicants for the maestro’s job on the three and one-half 
hour Record Show, now in its 13th consecutive year on 
KFWB! The field was narrowed down, by a series of elimi- 
nations, to 7 of the nation’s leading platter personalities 


for final selection via live auditions, piped into the banquet 





hall by direct lines from New York, Chicago, Philadelphia, 


Shown viewing a blowup of Bill Anson, with Robert Alda, Warner Bros. star, ree 
and other cities. 


(right front) and Harry Maizlish, general manager of KFWB (next to Alda) are 
members of the agencies who counted the ballots: first row, left to right: Norman 
Boroughs, Essig Co.; Wanda Herndon, Tide Magazine; Jack Smalley, Smalley & 
Levitt; standing: M. W. Shackelford, 
Lockwood Shackelford Agency; J. B. 


Kiefer. Sixth ittee ber, miss- 





ing from the photo was Jack Morse, 


Dan B. Miner Agency. 


Here are the ad men and women who 
selected Bill Anson! Scene is the Em- 
bassy Room at the Ambassador Hotel, 


los Angeles, where KFWB’s precedent- 





shattering national audition was held. 
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@ Yessir, extra effort is our specialty, here at F&P. Extra foot- 
work, when that’s needed, of course. But the goods we specially 
like to deliver are the ideas, the creative salesmanship, the 
extra headwork that makes spot-broadcasting so overwhelm- 


ingly more effective and profitable for radio advertisers. 


If you’re looking for top-notch locally-produced shows—with 
audience ratings that bring cost-per-thousand-listeners way, 
way down—give us a ring. We will present all the facts about 


these shows that get big results! 


FREE & PETERS, wc. 


Pioneer Radio Station Representatives 


Since May, 1932 





CHICAGO: 180 N. Michigan NEW YORK: 444 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 58 Sutter HOLLYWOOD: 6331 Hol/ywood ATLANTA: 322 Palmer Bldg 





A LITTLE EXTRA EFFORT 
OFTEN GETS A BIG RESULT! 





MALL, 
" May, 
ete “4 








EXCLUSIVE REPRESENTATIVES: 


ALBUQUERQUE KOB 
BALTIMORE WwCBM 
BROWNSVILLE KVAL 
BUFFALO WGR-WKBW 
CHARLESTON, S. CG. wcsc 
CINCINNATI WCKY 
COLUMBIA, S. C. wis 
CORPUS CHRISTI KRIS 
DAVENPORT woc 
DES MOINES WHO 
DULUTH KDAL 
FARGO WDAY 
HOUSTON KXYZ 
INDIANAPOLIS WISH 
KANSAS CITY KMBC 
LOUISVILLE WAVE 
MINNEAPOLIS-ST. PAUL WTCN 
OKLAHOMA CITY KOMA 
PEORIA-TUSCOLA WMBD-WDZ 
PORTLAND KOIN 
RALEIGH WPTF 
ROANOKE WDB) 
ST.LOUIS KSD 
SEATTLE KIRO 
SHENANDOAH KMA 
SYRACUSE WFBL 

KTUL 


and WRIGHT-SONOVOX, Inc. 








Franklin 6373 Plaza 5-4130 Cadillac 1880 Sutter 4353 Hollywood 2151 Main 5667 
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Petrillo Orders Featherbedding Continued 


AFM Must Not Play 
Simultaneously 


For FM, AM 


INTENT on a quick court test of 
the Lea Act, James Caesar Petrillo 
has ordered members of his Ameri- 
can Federation of Musicians to 
continue the practice of feather- 
bedding. 

In a signed article on page 1 of 
the April International Musician, 
oficial house organ of the AFM, 
Mr. Petrillo told his members they 
could not play simultaneously for 
AM and FM programs unless they 
received dual pay. He told them 
they could not play for television 
broadcasts “until further notice.” 
In the March International Musi- 
cian he had restated his prohibi- 
tion against the broadcast in this 
country of foreign musical pro- 
grams except Canada. 


On NAB Schedule 


Meanwhile the NAB Board of 
Directors has scheduled on _ its 
agenda for its May 6-8 meeting at 
the Statler Hotel, Washington, the 
overall music problem in light of 
the Lea Act and Mr. Petrillo’s de- 
mands. The Industrywide Music 
Committee, named last December, 
will meet May 9 at the Mayflower 
Hotel, Washington, to discuss fur- 
ther steps. At a meeting April 15 
in New York a joint subcommittee 
ef broadcasters and the AFM 
agreed to set up a permanent joint 
committee to deal with future prob- 
lems [BROADCASTING, April 22]. 

Without reference to the Lea 
Act, which became law April 16 
with President Truman’s signature 
(BROADCASTING, April 22], Mr. 
Petrillo warned his membership 
that the AFM had “refused to ren- 
der services for both AM and FM 
broadcasting.” 

“At the present moment, our 
ruling still stands, and we cannot 
permit the services of our members 
for both types of transmitters for 
one fee,” wrote the music czar. 

On the same page of the April 
Musician was reproduced text of a 
telegram which, on April 5, was 
sent to locals in whose jurisdiction 
network broadcasts originate and 
to musical directors and booking 
agencies engaged in network broad- 
casting, warning that all contracts 
or renewals other than for staff 
orchestras “must be approved by 
the Federation.” That order em- 
braced “single instrumentalists, 





trios, and all types of instrumental 
combinations, groups, orchestras, 
bands, and leaders.” 

Mr. Petrillo’s latest ultimatum 
was construed in broadcasting cir- 
cles as his first step to take the 
Lea Act to the Supreme Court, 
following earlier announcement by 
Joseph A. Padway, AFM counsel, 
that constitutionality of the Act 
would be tested. 

“The FCC at one time ruled that 
broadcasters were not permitted to 
use the same program on AM and 
FM stations,” Mr. Petrillo in- 
formed his members. “Later, this 
same Commission reversed itself 


and it is now possible to send the 
same program over both types of 
broadcasting stations. However, the 
AFM, unlike the FCC, did not 
change its mind, and we refused to 
render services for both AM and 
FM broadcasting.” 


FCC 
[EpiTor’s NoTE: Originally FM 
Rules & Regulations (3.261-b) 
provided that each FM station must 


Rules Revised 


devote a minimum of two hours 
daily—one before 6 p. m. and one 
after 6 p. m. to programs not 


duplicated simultaneously on stand- 
ard or other FM stations in the 


same service area. After hearings 
a year ago on revised Rules & 
Regulations, however, the FCC de- 
cided not to include the duplication 
rule in the present regulations.] 
Mr. Petrillo charged that a “howl 
went up from all the stations as 
well as the FCC” that the AFM 
was “retarding progress and hin- 
dering the development of FM.” 
“Here we found ourselves in a 
position of adhering to an original 
ruling made by the FCC, and, as I 
said before, the FCC changed its 
mind, then found fault with us for 


(Continued on page 75) 





King-Trendle to ABC for $3,650,000 


Plan Must 
Have Approval 
Of FCC 


AMBITIOUS PLANS of Ameri- 
can Broadcasting Co. to broaden its 
operating base took tangible form 
last week with the formal an- 
nouncement by Edward J. Noble, 
board chairman and _ principal 
stockholder, that he had completed 
negotiations for purchase of 
King-Trendle Broadcasting Corp. 
(WXYZ Detroit, WOOD Grand 
Rapids and Michigan Radio Net- 
work) for $3,650,000. The transac- 
tion, insofar as acquisition of the 
stations is concerned, is subject to 
FCC approval. 

Confirming in almost every par- 
ticular the report published in last 
week’s BROADCASTING, Mr. Noble 
made his announcement at St. 
Catherine’s Island, Ga., last Thurs- 
day, where he was host to the ABC 
Stations Planning and Advisory 
Committee meeting with ABC of- 
ficials. The transaction is related 
to the planned sale by ABC of 
about 1,000,000 new shares of 
stock for approximately $15 a 
share, to raise $15,000,000 for net- 
work expansion not only in AM 
facilities but in television and FM 
[ BROADCASTING, April 29]. 

The overall King-Trendle pur- 
chase is second only in magnitude 
to Mr. Noble’s purchase of the 
erstwhile Blue Network in 1943 
from RCA-NBC for $8,000,000. Mr. 
Noble, however, has announced his 
intention of selling WOOD, 5,000- 
watt regional now on NBC, and it 
has been offered to a number of 


Expansion 
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Mr. Campbell 


firms for a figure in the neighbor- 
hood of $1,000,000. 

Agreement on the transaction 
was reached by Mr. Noble and his 
advisors with George W. Trendle, 
president, and H. Allen Campbell, 
secretary and general manager of 
King-Trendle, on April 28, subject 
to approval of the _ respective 
boards. Final approval came last 
Tuesday. The Avco procedure of 
advertising the transaction for 60 
days to give others the opportunity 
to meet the ABC terms, will be fol- 
lowed. 

Stock Offer 


Meanwhile, formal word _is 
awaited on the ABC stock offer, 
which will be handled through Dil- 
lon, Read & Co., and a nationwide 
group of investment bankers. ABC 
affiliates already have been notified 
of the planned sale and have been 
invited to participate in it. It was 
reported that the same stock would 
be offered affiliates at $14 per 


Mr. Noble 





Mr. Trendle 


share, instead of the $15 figure for 
public sale. 

The outcome of reported conver- 
sations with Bing Crosby to acquire 
an ownership interest in ABC was 
still unknown last week. These re- 
ports were that Crosby had been 
invited to take over a regular 15- 
minute strip on ABC and that he 
would be paid in ABC stock as a 
tax-savings measure, since his in- 
come from other sources placed him 
in the maximum brackets anyway. 

Actually ABC would acquire 
King-Trendle as a going concern, 
taking over its present assets. 
These are understood to include 
about $750,000—a half million in 
cash and some $250,000 in accounts 
receivable. That would mean a 
stripped price of something less 
than $3,000,000 for the two sta- 
tions, their physical assets, land 
and leaseholds, as well as the good 
will attending the MRN, feeding 
programs to seven additional sta- 


(Continued on page 74) 
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‘American Time Change 
Plans Brings 
Waiver 


REEXAMINATION of the rule 
requiring station announcement of 
Precordings and transcriptions to 
determine whether permanent 
changes should be adopted, will be 
made by the FCC within the next 
30 days. 

Disclosure of such action was 
made by the Commission last Mon- 
day in granting a 30-day waiver 
of the rule to ABC to permit the 
network to carry delayed broad- 
casts by transcriptions to main- 
tain program schedules in cities 
which have not adopted daylight 
saving time. 

The waiver is applicable only 
when the off-the-line recording is 
made by ABC at Chicago or Holly- 
wood and is broadcast one hour 
later by stations operating on 
standard time. It is also required 
that stations carrying the delayed 
roadcasts must make an appropri- 
ate announcement at least once a 
day that some or all of the pro- 
grams are transcribed. The waiver 
is not applicable where an in- 
dividual station makes an off-the- 
Hine recording. 


Time Question 


In requesting the waiver, ABC 
advised the Commission that dur- 
ing the period from April 28 to 
Sept. 28 some of its affiliates will 
be operating on daylight time 
while others are on standard time 
and that the network would record 
practically all of its programs at 
Chicago and Hollywood and then 
feed various legs of the network 
from records an hour later. The 
network represented that announce- 
ment of such programs as tran- 
rscribed, the Commission said, 
“would be unduly repetitious and 
unnecessary since these programs 





Three Increase Rates 

THREE basic MBS affiliates which 
were recently granted construction 
permits for 5 kw have announced 
new rate increases effective May 1. 
KQV Pittsburgh has increased its 
basic rate per hour from $240 to 
$340, WLOL Minneapolis from 
$200 to $275 and WOL Washington 
from $200 to $240. All current Mu- 
tual advertisers are protected for 
one year against the new rates. 





Cudahy Switch 


CUDAHY PACKING Co., Chicago, 
has switched time period of Tena 
and Tim on CBS Monday through 
Friday from 2:45-3 p.m. to 11:30- 
11:45 a.m. CBS sustainer Time to 
Remember, formerly heard in the 
11:30-11:45 a.m. period, has moved 
to 2:45-3 p.m, period. Grant Adv., 
Chicago, handles Cudahy Packing 
account. 
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are in effect network programs.” 

It was understood that the 30- 
day test period was granted by 
the Commission to determine what 
effect would result from relaxation 
of the rule and to provide a basis 
of experience on which to consider 
further changes. Whether a hear- 
ing will be held will depend on 
developments during the waiver 
period, it was learned, with the 
possibility that a proposed amend- 
ment to the rule may be promul- 
gated. 

Mutual Makes Request 

A similar request for a waiver 
was made by Mutual. NBC and 
CBS, which have strict policies 
against the use of network tran- 
scriptions, are re-arranging their 
broadcast schedules to adjust to 
differences occasioned by daylight 
time. 

A Commission source emphasized 
that the waiver applies only to net- 
work broadcasts. Use of transcrip- 
tions by stations must be identi- 
fied as required under Section 
3.407 of the FCC Rules Governing 
Standard and High Frequency 
Broadcast Stations. The rule was 
amended last July to make it un- 
necessary to identify each record 
in a series interspersed with live 
talent. 

Long a subject of controversy, 
the recording rule has been fought 
by broadcasters as being too rigid. 
Liberalization of the requirement 





Petri Wine Replaces 
PETRI WINE CO., San Francisco, 
June 3 for 13 weeks replaces The 
Adventures of Sherlock Holmes, 
MBS, Mon., 8:30-9 p. m., with The 
Case-Book of Gregory Hood. 
Agency is Young & Rubicam, San 
Francisco. 


Recording Identification Rule Studied 


to permit identification at one hour 
intervals was sought in 1944 when 
NAB led a group of stations in 
support of a proposed amendment 
offered by the FCC in May of that 
year. The amendment was designed 
to eliminate constant repetition of 
the recording announcement, par- 
ticularly in the case of participat- 
ing programs. 

However, the Commission re- 
jected the proposal and instead, in- 
serted a provision emphasizing that 
announcements must not give the 
impression a recorded program con- 
sists of live talent. 

Network policies, except for rare 
occasions, have prohibited record- 
ings but affiliates or owned stations 
have made transcriptions for later 
broadcast. The war brought sev- 
eral departures from policy, with 
the nets breaking from tradition to 
carry several war recordings, in- 
cluding the dramatic D-Day re- 
cordings of George Hicks of ABC 
from London by pooled arrange- 
ment. 

Policy Broken 


All networks broke policy to 
rebroadcast President Roosevelt’s 
radio talk after his return from 
the Teheran conference. The Presi- 
dent had made his talk in the after- 
noon for the benefit of Middle East 
listeners. The nets repeated the 
broadcast in the evening. 

Many stations recorded the net- 
work broadcasts of the Roosevelt 
funeral services at Hyde Park, re- 
peating the programs during the 
mourning period for the President’s 
death. ABC, however, repeated 
Baukhage’s famous broadcast of 
the burial ceremonies three times 
over the entire network. ABC has 
been recording a number of its news 


(Continued on page 76) 























Drawn for BROADCASTING by Sid Hix 


“We operate only to local sunset.” 


Salt Spots 


MORTON SALT CO., Chi- 
cago, May 6 begins live spot 
campaign on more than 100 
stations with contract for 
four week period placed by 
Hill, Blackett & Co., Chicago. 











Gum Labs. Test 


GUM LABS., Clifton Heights, Pa,, 
sponsor of Sweetheart Time on 
MBS, Sun. 12:30-12:45 p. m. 
(CDST), is to start extensive 
campaign with transcribed jingles, 
placing through Makelin Assoe,, 
Chicago. Agency has preliminary 
test campaign on KONO WORL 
WXYZ WMOB. 


Kerr Glass Places 


KERR GLASS Co., Los Angeles 
(mason jars), with free canning 
booklet offer, April 30 started for 
10 weeks using weekly schedule of 
spot announcements on 21 stations 
nationally. List will be expanded in 
May and June to include 54 addi- 
tional stations as well as those of 
New England Regional Network. 
Agency is Raymond R. Morgan Co., 
Hollywood. 


Chevrolet Video 


CHEVROLET DIVISION of Gen- 
eral Motors Corp., Detroit, will 
sponsor a series of four consecutive 
weekly commercial television broad- 
casts in cooperation with ABC on 
WABD New York. Format and 
starting date of half-hour Tuesday 
evening programs have not been 
set. Agency is Campbell-Ewald Co., 
Detroit. 


Expands Schedule 


LUCKY TIGER MANUFACTUR- 
ING Co., Kansas City, through its 
agency, Merritt Owens Adv., that 
city, this month expands its radio 
schedule into several markets with 
new programs. Firm currently is 
using newscasts, musicals, station 
breaks and one-minute announce- 
ments on WCCO KLZ WAGA 
WWL KGKO KNX WLW KMOX 
KTRH KVOO WHS’ KCKN 
KCMO KMBC KOAM KFH KANS 
KFEQ KTOK KOMA [BroapcastT- 
ING, March 11]. Further expan- 
sion is planned for June. 














Orange Campaign 
MUTUAL ORANGE DISTRIBU- 
TORS, Redlands, Calif. (Pure Gold 
oranges), in a two to four-week 
campaign, starting May 6, will use 
varied schedule of transcribed chain 
break announcements on_ seven 
West Coast stations. List includes 
KIRO KJR KXL KEX KJBS 
KFRC KROW. This is in addition 
to chain break announcement cam- 
paign currently being conducted 
by cooperative group in 18 major 
southern and midwestern cities for 
Pure Gold lemons [BROADCASTING, 
April 29]. Agency is J. Walter 
Thompson Co., Los Angeles. 
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Radio Still Puts Public Service First 


Ad Council Reports 
Free Campaigns 


During 1946 


RADIO ADVERTISERS, networks 
and stations are continuing their 
public service activities as they did 
in wartime, having given top prior- 
ity to 18 major public service cam- 
paigns the first three montls of 
1946. 

That’s the message contained in 
the first quarterly report of George 
P. Ludlam, radio director, The Ad- 
vertising Council, titled “The First 
100 Days.” The report shows that 
120 national radio advertisers are 
using their 200 network programs 
to give wide coverage to campaigns 
under the Network Allocation Plan, 
and that 43 advertisers, sponsoring 
60 programs, are taking part in the 
National Spot Plan. 

In addition to the 260 commercial 
programs, the Radio Division of 
AC schedules public interest sub- 
jects regularly on 150 sustaining 
network programs. Scores of local 
and regional messages are handled 
throughout the country by indi- 
vidual stations. 


Succeeded OWI 

During the first quarter of 1946, 
broadcast time contributed by ad- 
vertisers and networks to the 18 
major public service campaigns re- 
sulted in more than four billion lis- 
tener-impressions, equivalent to 40 
messages per listener, according to 
the AC report. 

When the Office of War Informa- 
tion was abolished last fall, the 
Treasury Dept. and other Govern- 
ment agencies asked The Advertis- 
ing Council to take over where OWI 
left off, at least through the 8th 
War Loan. Mr. Ludlam, chief of the 
OWI Radio Bureau, was named Ra- 
dio Director of the AC. Before the 
end of 1945 a strong feeling de- 
veloped among advertisers, agen- 
cies and networks that a mechanism 
80 effective as the Allocation Plan 
should not be dropped. 

President Truman personally re- 
quested the AC to continue its co- 
operation. He established a special 
division of the Office of Waz Mobili- 
zation & Reconversion to channel 
informational activities of the 40- 
some Government agencies and de- 
partments, appointing Drew Dud- 
ley to head the operation. 

A special radio committee was 
set up by the Council, composed of 
H. W. Roden of American Home 
Products Co.; Lee Bristol, Bristol- 
Myers Co. and Stuart Peabody, The 
Borden Co. It suggested a reduced 
version of the Radio Allocation 
Plan on a permanent basis and re- 
ceived overwhelming support from 
advertisers. 

Under wartime schedules the 
OWI asked every radio advertiser 
to carry one message each four 
weeks on weekly programs and one 





MR. LUDLAM 


message fortnightly on three or 
five-weekly programs, Since the 
war ended, however, the Council 
has reduced the frequency to once 
every six weeks for weekly pro- 
grams and once every three weeks 
for thrice or five-weekly programs. 
ARC Drive 

In addition to the allocation plan 
the Council set up a “Special Han- 
dling” section for additional cam- 
paigns. All-told the AC daily aver- 
age of public service messages on 
networks is 33.7, with 212.2 station 
broadcasts of public service mes- 
sages by national spot advertisers. 

Heaviest radio report scheduled 
by the Council in the first quarter 


of 1946 was in behalf of the Amer- 
ican Red Cross during March. That 
campaign was given four weeks of 
network and national spot alloca- 
tions and additional “special han- 
dling” support in February as well 
as March. As a result the Red Cross 
campaign brought 612,960,000 lis- 
tener-impressions. 

A breakdown by the American 
Red Cross shows that in the 1946 
campaign there were 846 network 
broadcasts, making a total of 3,- 
381,658,856 listener-impressions, as 
compared to 590 broadcasts with 


2,448,171,184 listener - impressions 
in 1945. On Radio Day, March 1, the 
Red Cross reported 213 broadcasts 
and 611,956,170 listener impres- 
sions. During March the Red Cross 
reported 579 network broadcasts 
making 2,769,702,686 listener-im- 
pressions. Those figures were based 
on actual monitored broadcasts, 
said the Red Cross, suggesting that 


another 20% could be added for 
broadcasts missed by Red Cross 
monitors. 


In addition to the network broad- 
(Continued on page 78) 
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three-month period. 


tisers and networks. 





The First Hundred Days 


Public Service Advertising in Action 


Report of The Advertising Council’s Radio Division 


BETWEEN Jan. 1-March 31, 1946: 

@ 120 national radio advertisers and 43 national spot users sup- 
ported the Council’s allocation plan. 

@ A total of 410 separate programs carried commercial and 
sustaining public service messages. 

@ 18 major public service campaigns received network and na- 
tional spot support totaling more than 4 billion listener- impres- 


@ In addition to advertiser cooperation, the four national net- 
works participated in the allocation plan, contributing their 
full facilities in support of 12 major campaigns during the 


@ The Red Cross campaign received top support, with 612,960,000 
listener-impressions scheduled for March. Second was Economic 
Stabilization; third, Homes for Veterans; fourth, Savings Bonds. 

@ Cooperation of individual stations was secured through the 
NAB, which distributed to stations throughout the country a 
weekly digest of all public service campaigns carried by adver- 








ABC Tests Plan for Daylight Savings 


Program Schedules Hit 
By Different City 
Observances 


(See story page 16) 


BROADCASTERS are watching 
with interest the ABC 30-day ex- 
periment in rebroacasting tran- 
scribed network programs because 
of time change in some sections of 
the country (see story this page). 

With program schedules gener- 
ally out of balance, the entire coun- 
try was affected at 2 a. m. April 28 
when New York and a dozen other 
sections returned to prewar cus- 
tom of adopting daylight saving 
time. Jefferson City, Mo., tried fast 
time for three days, gave up and re- 
turned to standard time. 

ABC late last week reported that 
its system of recording and re- 
broadcasting programs, under 
waiver of Rule 3.407 as authorized 
by the FCC, was working. Charles 
E. Rynd, vice president, said that 
after a hectic start early in the 
week, about 90% of ABC’s affili- 
ates were receiving most network 
shows in their accustomed order at 
the usual local time. 

Mutual stuck to a policy of keep- 
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ing as many live broadcasts on the 
network as possible, awaiting word 
from its application before the FCC 
to waive Rule 3.407. Both ABC and 
Mutual leased extra lines to carry 
out their rebroadcasting systems. 

NBC and CBS reported that few 
program changes had been made on 
the respective networks to over- 
come conflicts in time. Both net- 
works left rebroadcasting problems 
up to their affiliates. Stations which 
found it impossible to carry net- 
work programs live because of con- 
flicts with local commitments, re- 
corded the network programs for 
later broadcast. 


Added Time 


NBC and CBS added an hour of 
program service from 1-2 a. m. to 
provide for those cities which re- 
main on standard time. ABC and 
MBS closing time was unchanged, 
but NBC’s Boston affiliates are re- 
maining on the air until 2 a. m. in- 
stead of the usual 1 a. m. 

Chicago was the hardest hit of 
metropolitan centers by the time 
change. As New York went on 
Eastern Daylight Saving Time, Chi- 
cago adopted Central Daylight Sav- 
ing Time, but the three ABC affili- 
ates in that city were caught in the 


mixup. WENR and WCFL shifted 
to daylight time while WLS re- 
main on Central Standard Time to 
serve its large farm audience. 


WLS Contention 

As a result, WLS has insisted 
that ABC discontinue service to 
WCFL where sponsored programs 
on the two stations conflict. Conse- 
quently WCFL has replaced Break- 
fast Club, 8-9 a. m., CST, with 
Symphonette at Eight, and Ladies 
Be Seated, 2:30-3 p. m., CST, with 
Tops in Town. 

WCFL will continue to carry 
many ABC programs, however, de- 
spite earlier reports to the con- 
trary. These include Martin Agron- 
sky, 7-7:15 a. m.; Ted Malone, 
11:45 a. m.-12 noon; Baukhage, 
Noon-12:15 p. m.; Constance Ben- 
nett, 12:15-12:30 p. m.; Glamour 
Manor, 12:30-1 p. m., Raymond 
Swing, 6:15-6.30 p. m., all CDST. 

When ABC takes over WENR at 
4 p. m., CST (5 p. m. CDST), net- 
work programs are heard in Chi- 
cago at the regular hours. The 
time mixup leaves ABC, in effect, 
without a local audience at those 
hours when it is providing service 
to the WLS farm listeners. Floyd 


(Continued on page 77) 
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Duplication of 10 to 12 Clears Is Indicated 


~750-Mile Intervals 
For Stations 
Expected 


By RUFUS CRATER 
and JACK LEVY 
MOST of the participants in the 
» clear channel hearings are all but 
‘ convinced that the FCC is veering 
toward duplication of at least a 
portion of the 24 remaining I-A fre- 
' quencies as the end of the second 
phase of the proceedings looms into 
sight. 
, Precisely what will be done must 
await conclusion of the final phase 
which opens in July, at which time 
a vast amount of engineering evi- 
dence, based on both government 
and industry studies, will be pre- 
sented. But conversations in both 
official and trade circles, spurred 
by Acting Chairman Denny’s state- 
ment of what the procedure will 
be when and if duplication is de- 
creed, centered on these prospects: 


Reduce 1-A Clears 
1. Reduction of the number of 
Class I-A clears to perhaps 10 


or 12, with duplication at inter- 
vals not closer than 750 miles and 
with power retained at 50,000 w. 
Variations would occur, depending 
upon geographical location of sta- 
tions and conductivity peculiar to 
the area, position of the frequency 
in the broacast band, and popula- 
tion to be served. 

2. Retention of Class I-A status 
for possibly half of the channels 
but perhaps with some relocations 
specified to provide optimum serv- 
ice to sparsely settled rural and 
remote areas; redefinition of engi- 
neering standards possibly permit- 





LEADING off a parade of wit- 
nesses for WHAS Louisville at the 
clear channel hearings last Mon- 
day was Mark Ethridge, vice pres- 
ident and general manager of the 
Courier Journal and _ Louisville 
Times Co., licensee of the station. 


Page 18 @ May 6, 1946 


FAMILIAR figure to broadcasters at last week’s clear 
channel hearings was former NAB President Neville 
Miller (second from left), participating as counsel 
for WHAS Louisville. At extreme left is Paul D. P. 
Spearman, counsel for Regional Broadcasters Com- 





ON HAND to testify at FCC clear channel hearings last Wednesday 
was this group from WLS Chicago. Front row (1 to r): Arthur Moore, 
editor of Prairie Farmer; Glenn C. C. Snyder, WLS manager. Back row 
(1 to r): Harold A. Safford, program director; Arthur C. Page, farm 


program director; 


William R. Cline, assistant manager. 





ting use of power above 50,000 w 
for stations retaining I-A status. 

Allied with these speculations 
were others: Limitations on the 
amount of network service to be 
carried by I-A stations authorized 
to use power above 50 kw; a mad 
scramble among broadcasters for 
assignments on duplicated channels 
during the 60-day waiting period 
promised by Chairman Denny; pos- 
sibility of litigation on the part of 
opponents of duplication. 

FCC sources were officially silent 
on the possible outcome, pointing 
out that engineering evidence is 
yet to come and that the final de- 
cision must await consideration of 
all phases of the protracted pro- 
ceedings. They emphasized that 
Chairman Denny’s statement of 
procedure [BROADCASTING, April 29] 
was based solely on an “if,” de- 
signed among other things to allay 
any immediate rush of applications 
for channels that may or may not 
be duplicated. 

But the fact that he made the 
statement was considered by many 
as an indication in itself of the 
trend of the Commission’s think- 
ing. The pressure arising from the 
tremendous and still growing num- 
ber of applications for standard 
broadcast facilities, plus the desire 


to provide the best possible service 
to the greatest possible area and 
the greatest possible number of 
listeners, was regarded as a factor 
leaving two main alternatives for 
an immediate solution: Duplication, 
and/or higher power. 


Duplication More Likely 


In some quarters, duplication was 
seen as a more likely prospect than 
higher power. It was not thought, 
however, that the resolution which 
Sen. Wheeler (D.-Mont.) success- 
fully sponsored in 1935, putting the 
Senate on record opposing use of 
power above 50 kw, would be any 
material deterrent. Attorneys point 
out that the resolution is merely 
the opinion of the Senate of that 
year and has no effect in law. 

Relocation, too, was viewed as a 
possibility that would involve prac- 
tical difficulties which in many 
cases might outweigh its advant- 
ages. 

The effectiveness of litigation 
against any move to duplicate chan- 
nels also was questioned. It was 
pointed out that appeals could be 
taken but that, on the other hand, 
the Communications Act confers 
upon the Commission the power 
to classify frequencies. Thus, it was 
explained, litigants would be called 





ea 


mittee, and in center is Harry Becker, counsel fo; 
FCC. Others are James B. Sheridan, FCC Economic 
Division, and Ben Waple, who is administrative ag. 
sistant in the Law Dept. of the FCC. Comr. Rose 
H. Hyde presided over the sessions. 





upon to show that FCC’s action 
was taken arbitrarily. 

Meanwhile, with the third “chap. 
ter” in the proceedings near an 
end after a week devoted to testi- 
mony by clear channel stations at 
the rate of two a day, Andrew G. 
Haley, counsel for ABC, on Fri:- 
day petitioned Presiding Commis- 
sioner Hyde for subpoenas duces 
tecum to require NBC and CBS to 
produce maps showing nighttime 
coverage of their owned clear chan- 
nel stations and of some of their 
affiliated clears. The petition was 
part of Mr. Haley’s fight endeavor- 
ing to show overlapping of service 
areas of clear channel outlets and 
duplication of program services 
within given areas. 


Maps Required 


Comr. Hyde ruled that CBS and 
NBC be required to introduce maps 
to show secondary areas served by 


the network stations. The ruling 
was made over objections from 
CBS and NBC counsel that the 


maps were primarily for advertis- 
ing promotion and should not be 
admissable as engineering evidence. 
The data will be entered into testi- 
mony before the current sessions 
conclude. 

The petition was for subpoenas 
for Frank M. Russell, NBC 
Washington vice president, for 
submission of and testimony o 
NBC 1944 survey maps_ showing 
nighttime circulation areas of NBC- 
owned WEAF WTAM WMAQ KOA 
KPO, and NBC affiliates WHAM 
WHO WLW WOAI WSB WS 
WBAP WBZ KDKA KYW KF!; 
and Earl H. Gammons, CBS Wash- 
ington director, for maps and testi- 
mony regarding CBS-owned WABC 
WCCO WTOP WBBM KMOX KNX 
and affiliates WCAU WHAS WJR 
WWL KSL. 

The petition, it was pointed oul, 
results from events initiated during 
the testimony of Frank Stanton, 
CBS president, when Mr. Haley 
submitted maps of two CBS out 
lets. At that time Acting Chairmal 
Denny ruled that ABC could offer 
such maps if they were supplied 
voluntarily by CBS or the affiliates 


(Continued on page 79) 
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SPEAKING OF 





LISTENER -LOYALTY— 





We recently told you the story of WHO’s amazing 
record in selling War Bonds by mail—sales to more 
than 25,000 individuals (with many “repeating” on 
an every-week basis)—sales in 46 States and 4 Ter- 
ritories—sales without stunts, movie stars or bally- 
hoo! That was a story of clear-channel service. 


Today we'd like to tell you a few fairly typical stories 
‘of listener-loyalty, as evidenced during this same 
War Bond sales campaign. 


For instance, take the Welfare Enterprising Tigers 
—a WHO War Bond Club, formed by loyal WHO 
listeners in Summerville, Georgia (pop., 1358). 
With some 60 members, this Georgia Club had mem- 
bership books printed, sent in weekly orders to 
WHO for more than three years, amounting to hun- 
dreds and hundreds of War Bonds—even though 
Summerville is some 700 air miles distant from Des 
Moines! 


Or take Littlefield, Texas (pop., 3817). In March, 
1943, WHO received a surprise letter from a Little- 
field WHO fan, enclosing checks from him and 133 
friends, and an order for $14,225 E-Bonds. A few 
months later a similar order amounting to $20,025 
was received—and later, many others! 


Or take the WHO War Bond Club in Mound, Minne- 
sota (a suburb of Minneapolis). The Charter and only 


member of this “Club” sent us his check for a $100 
War Bond every week for two years—and later we 
found that these checks had actually represented one- 
third of his total income! 


Those are just three examples of many. It seems to 
us that little comment is necessary—except to point 
out that all these wonderful people, and 25,000 others, 
could more easily have bought their Bonds at home. 
And that WHO can get that same type of listener-loyalty 
for you and your products, too! Say when! 


WHO 


= for lowa PLUS 


Des Moines . . . 50,000 Watts 


B. J. Palmer, Pres. J. O. Maland, Mgr. 
FREE & PETERS, Inc., National Representatives 








CCNY Session Told 
Parental Critics 


Dangerous 


By BRUCE ROBERTSON 
' RADIO advertising must be kept 


._ “free from unwarranted restraints 


and excessively arbitrary regula- 
tion” to carry out its important job 
“in selling the goods and services 
that must be sold if we are to have 
a prosperous America with full 
employment.” 

That was the opinion expressed 
| by Robert F. Elder, assistant to 
' the president, Lever Bros. Co., at 
the Wednesday dinner session of 
the annual Conference on Radio 
& Business held by the College of 
the City of New York. A. D. Wil- 
lard Jr., NAB executive vice presi- 
dent, was toastmaster. 

Conference, including Tuesday 
afternoon and evening sessions and 
Wednesday morning, luncheon, af- 
ternoon and dinner meetings, was 
held at the Hotel McAlpin, New 
York, with Dr. Robert A. Love, 
director of extension, CCNY School 
of Business, as director. A com- 
bined registration of approximately 
350 was reported for all sessions 
except that on veterans’ opportuni- 
ties in radio, which attracted more 
than 500 persons. 

Five plaques and 18 certificates, 
along with six honorable mentions, 
were awarded for outstanding ac- 
complishments in radio program- 
ming and promotion in 1945. The 
plaques were given certificate 
holders deemed deserving of spe- 
cial recognition. Awards were pre- 
sented by CCNY President Harry 
N. Wright at the Wednesday din- 
ner. 

Parental Attitude 

Citing the “parental attitude” of 
some critics who would like to 
dictate what the public should hear 
and of others who would circum- 
scribe advertising on the air, Mr. 
Elder said “the real answer lies 
in intelligent self-regulation by ad- 
vertisers and broadcasters, who 
have a great deal at stake in main- 
taining the approbation of the 
listening public. 

“Let’s keep radio and radio ad- 
vertising free to serve the public 
as the public wants to be served. 
Let those of us who are broadcast- 
ers or advertisers not rest on our 
laurels, but retain a sober sense 
of our continuing responsibility. 
But let us be both vigilant and 
sturdy in our resistance to those 
who would impose on radio their 
own pet ideas, when those ideas 
are not shared by a majority of 
the American people. 

“If we can keep radio free—if 
we can retain the favor of the 
American public—then there is no 
doubt that radio can do its full 
share in helping to build a perma- 
nently prosperous America.” 

Edgar Kobak, MBS president, 
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Free Radio Key to Prosperity, Says Elder 





CCNY Conference panel on program standards last week in New York 


included (1 to r): 


Herschel Deutsch, account executive, Grey Adv. 


Agency; Arthur Pryor Jr., vice president in charge of radio, BBDO; 
Dorothy Kemble, director of continuity acceptance, Mutual Broadcasting 
System; William McGrath, general manager, WHDH Boston; Edward 


A. Byron, producer, Mr. District Attorney; 


D. E. Moser, assistant 


director of extension, CCNY School of Business. 





discarded his assigned topic of 
“Are the People in Radio Meeting 
Their Challenge?” for an informal 
discourse on stuffed shirts, which 
he asserted are back in style again 
now that the war is over. Pointing 
out that reconversion is a matter 
of people as well as of plants and 
machines, he urged his audience to 
examine themselves and their rela- 
tionships to their jobs, their organi- 
zations, their industry. “Review 
yourself and be honest about it,” 
he ordered. “That is the only way 


to meet the challenge to radio.” 

The charge that some receiver 
manufacturers are holding back 
production of FM sets so that 
“they can sell an AM set this year 
and an FM set next year” was 
made by Leonard Asch, owner of 
WBCA Schenectady, an FM sta- 
tion with no AM affiliate, during 
the Tuesday session on the impact 
of new stations, particularly FM, 
on radio and advertising. 

Session opened with a statement 
from the panel chairman, Herman 





Wigglesworth Says FCC Used Monitors 


To Check Commercial Announcements 


THE FCC has monitored domestic 
programs to collect data as to the 
“character, duration and _  fre- 
quency of commercial announce- 
ments,” Acting Chairman Charles 
R. Denny Jr. advised Rep. Richard 
B. Wigglesworth (R-Mass.), it was 
learned last week. 

Rep. Wigglesworth wrote the 
Commission demanding to know 
how much, if any, monitoring of 
domestic programs was being done 
and, if so, for what purpose. The 
Massachusetts Congressman. for- 
mer member of the House Select 
Committee to Investigate the FCC, 
said he had been advised that the 
Commission was monitoring com- 
mercial stations. 

Mr. Denny wrote Rep. Wiggles- 
worth that the FCC does monitor 
commercial stations to ascertain 
whether rules and regulations are 
being followed, and for such things 
as lotteries. obscenity and profane 


language. The Commission also 
monitors to determine whether 
stations remain within their as- 


signed frequency bands, but any 
program monitoring is “purely in- 
cidental” to its enforcement work, 
he said. 

Mr. Denny admitted, however, 
that on July 6, 1945, the FCC as- 
signed 10 employes to monitor “all 
programs on six stations in Wash- 
ington, D. C.” A total of 278 pro- 
grams were recorded, he said. 

“The purpose of the recording 
was to collect data for the Com- 





mission relative to the character, 
duration and frequency of commer- 
cial announcements,” wrote the 
acting FCC chairman. He said the 
Washington recordings were the 
only “program jobs” assigned since 
the beginning of the 1945 fiscal 
year, July 1, 1945. 

Rep. Wigglesworth said he had 
been advised that the Commission, 
under the Supreme Court decision 
in the network regulations case 
(May 10, 1943), feels it has author- 
ity to determine the “composition 
of traffic.” 

“The Communications Act spec- 
ifically prohibits censorship of pro- 
grams,” said Rep. Wigglesworth. 
“The Supreme Court held, how- 
ever, that the Commission has jur- 
isdiction over the composition of 
traffic and I suppose the Commis- 
sion takes the position that in tell- 
ing a station it must carry a cer- 
tain percentage of commercial and 
a certain percentage of sustaining 
programs, it is functioning within 
its jurisdiction in the meaning of 
the Supreme Court’s decision. I 
don’t agree that the Congress ever 
intended to give the Federal Com- 
munications Commission such 
powers.” 

Rep. Wigglesworth said broad- 
casters will face more and more 
Government control until Congress 
reappraises the Communications 
Act in light of the Supreme Court 
decision and enacts definitive legis- 
lation. 


S. Hettinger, director of editorial] 
extension, Crowell-Collier Publish. 
ing Co. (see page 23). 

John V. L. Hogan, president of 
WQXR New York and its siste 
FM station WQXQ, and resear¢h 
engineer, predicted that when F¥ 
sets are in use in large number 
today’s local and regional stations 
will be replaced by FM stations, 
leaving the channels presently ag. 
signed to those services open for 
reassignment to clear channel AM 
stations to provide rural service 
outside the FM range. He said 
50 kw would be enough power for 
these AM _ stations, which could 
be separated by 20 kc. 

Linnea Nelson, chief timebuyer 
of J. Walter Thompson Co., said 
that with advent of FM, advertisers 
and agencies will buy stations on 
a basis of programming, rather 
than facilities, as the station doing 
the best programming job will 
have the largest audience and thus 
be the best buy. 


Spots for Locals 


Stuart Peabody, director of ad- 
vertising, Borden Co., added that 
with FM the advertiser’s search 
for the most effective medium 
might cause an about face in the 
present situation, with advertisers 
favoring local rather than network 
programs. 

Mr. Asch said that while fine 
commercial shows are built for net- 
work broadcasting, the local sta- 
tion winds up with a bunch of 
spots. 

When Miss Nelson said it would 
take a good many years for FM 
to develop, Mr. Asch declared that 
outside of New York people will 
buy FM sets as soon as they can 
to escape the fading, interference, 
static and poor reception they have 
today. He predicted that within six 
months 25% will listen to FM, 
75% to AM; in a year it will be 
50-50; in two years 75% FM to 
25% AM “and after that you can 
kiss AM goodbye.” 


Dual-Broadcasting 


Questioned about dual-broadcast- 
ing of network programs on both 
AM and FM stations of affiliates, 


Miss Nelson said advertisers will | 


not pay extra for the FM broad- 
casts as they are not really in- 
creasing the audience, but merely 
shifting it in part. Mr. Peabody 
disagreed, stating that the adver- 
tiser might be willing to stand 
some of the cost of the transfer 
from AM to FM if he believed it 
in his long-range interest. 
Frank Mansfield, director of sales 
research, Sylvania Electric Prod- 
ucts, cited surveys of his company 
that show two-thirds of the public 
intending to buy FM as soon as 
they can get it and willing to pay 


(Continued on page 88) 
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Wanna buy a horse? 


Some of the shrewdest buying in the world, it is 


said, is done at horse sales. 


. You’ve heard, no doubt, about the “teeth test.” 
But in putting this ad together we learned about a 
new one. The “wind test.’’ The vet sticks his nose up 


to the horse’s nose and listens to the horse breathe. 
It takes a lot to fool some of the horse auctioneers. 


And sometimes some radio stations must wish that 
radio time buyers would put tougher tests to all sta- 


tions on their radio lists. 
BROADCASTING e Telecasting 


Down here in Baltimore we love it when they do. 
Every time they get tough they come up with the fact 
that W-I-T-H, the successful independent, delivers 


more listeners-per-dollar-spent than any other station 


sx and the FM Station W3XMB 


BALTIMORE, MD. 


in town, 


Tom Tinsley, President Represented Nationally by Headley-Reed 
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ROADCAST advertising is 
B now in its 24th year. It 

may be well, therefore, to 

review briefly its progress 
since March 1923 and to see if any 
principles can be deduced that may 
be helpful in appraising radio’s fu- 
ture in the FM era. 

In 1923 there were approximately 
1,000,000 homes equipped with 
tadios. Today there are 34,000,000 
radio families, representing more 
than 90% of the nation’s homes. 
The number of American radio 
homes, therefore, is fast approach- 
ing saturation. 

We can deduce a most important 
principle from this fact. Any sub- 
stantial increase in the radio audi- 
ence can be effected only by induc- 
ing more people to use their sets 
more hours of the day and week. 





DR. HETTINGER has spent 16 
years studying broadcasting eco- 
nomics as NAB research director, 
professor of marketing at Wharton 
School of Finance & Commerce, U. 
of Pennsylvania; consultant to FCC 
in drawing up FM rules and regu- 
lations; consultant at OWI for Gov- 
ernment’s economic stabilization 
program; consultant in advertising, 
marketing and research. In 1944 he 
joined Crowell-Collier Publishing 
Co. This article is based on excerpts 
from a talk, “FM’s Impact on 
Broadcasting Economics,” deliv- 
ered at the Radio & Business Con- 
ference held April 30-May 1 by the 
School of Business, City College of 
New York. 





This, in turn, can be accomplished 
only by imaginative, aggressive 
programming designed to appeal 
not only to the great mass of aver- 
age listeners but also to those 
groups who today are less prone 
to rely on radio for any substantial 
amount of entertainment and in- 
formation. 

In March 1923, there were 556 
radio stations, none of which had 
power as high as 5,000 w. Today 
there are 1,004 stations, the great 
majority of which have come into 
being since 1936. The increase has 
been particularly great in smaller 
communities and in hitherto unde- 
veloped areas such as the South 
Atlantic and South Central States. 
Obviously the technical facilities 
of current stations are infinitely 
better than in 1923. 

National networks, as we know 
them today, came into being in the 
winter of 1926-27. Today there are 
four major nationwide networks. 
Whereas 69 stations were affiliated 
with national networks in 1928 and 
194 in 1935, the number now has 
teached 799. Particularly in recent 
years, national networks increas- 
ingly have performed the function 
of program syndication for small 
communities as well as large. 

Today there is a comparatively 
well-integrated broadcasting struc- 
ture composed of national networks, 
regional networks, various classes 





5,000 Stations Foreseen in Decade, 
With AM for Rural Coverage 


By DR. HERMAN S. HETTINGER 


Director of Editorial Extension 
Crowell-Collier Publishing Co. 


of stations—clear channel, regional 
and local—station representatives, 
advertising agencies and other 
functionaries, all of whom combine 
their skills in the operation of radio 
entertainment and information and 
as a medium for advertising. 


Didn’t Want High Frequencies 


There is one very interesting 
thing about the development of our 
present radio structure, It did not 
grow out of any overall long-range 
plan or blue-print. Indeed, there 
were times in the early days when 
stations had to be bribed with 
greatly increased power to accept 
assignments in the then-unexplored 
frequencies above 1000 kc. 

The present broadcasting struc- 
ture grew mainly out of the opera- 
tion of a free market with Govern- 
ment taking a merely stabilizing 
role. This is well illustrated by the 
evolution of our present station 
structure. Clear channel stations 
tended to concentrate in major 
markets, regional stations in metro- 
politan districts of 100,000 popula- 
tion and over, and local stations 
in smaller communities. These re- 
spective concentrations were due 
partly to the over-crowded spec- 
trum, but mainly to the relative 
chances of business success that 


each class of community afforded 
each kind of station, 

Interestingly, a rough kind of 
specialization of service grew out 
of this semi-automatic diffusion 
of classes of stations. Clear-chan- 
nel stations came to provide service 
either to widespread rural areas or 
to the trading areas of our great 
cities. They took on a complexion 
similar to our great metropolitan 
dailies with sectional distribution. 
Unlimited-time regional stations 
served the majority of our Ameri- 
can cities and were the rough 
counterpart of the average daily 
paper. 

Unlimited-time local stations 
geared their program service par- 
ticularly closely to local desires of 
smaller communities in an attempt 
to meet outside station competition. 
Daytime regional stations devel- 
oped especially strong rural pro- 
gram _ service. Local stations in 
large cities provided specialized 
service to racial and other special- 
interest groups. 

Again let me repeat: None of 
this occurred by design. It could 
not have been foreseen. It evolved. 
From that evolution, I am con- 
vinced, there came a better struc- 
ture than anyone could have laid 
out in 1923 or 1928, 


FM?’s Place in Future Broadcast Realm 





Dr. Hettinger 





From this example, I believe we 
can deduce a _ second important 
principle: The need of allowing a 
great deal of flexibility and a great 
deal of room for trial-and-error 
in the development of any new 
service, such as FM, facsimile or 
television. 

In 1927, radio advertising totaled 
about $5,000,000 of which nearly 
$4,000,000 was national network 
volume. By 1931, it had reached 
about $70,000,000, and in 1935 it 
totaled about $80,000,000. Total net 
time sales of networks and stations 
in 1945 were over $310,000,000 ... 
nearly four times the 1935 volume. 

Uneven Growth 

The net time sales of all portions 
of the radio medium did not grow 
proportionately. Since 1935, na- 
tional network volume increased 
about 3% times; national and re- 


gional non-network business nearly | 


6-fold; and local radio advertising 
(Continued on page 61) 





FM Revolution Coming, 


Armstrong and Jansky 
Speak Before N. Y. 
Reception 


NEW YORK radio and advertising 
executives last week were advised 
by two believers in FM that they 
had better prepare themselves fo 
a revolution in radio broadcasting. 

Prof. Edwin H. Arm-trong, in- 
ventor of FM, and C. M. Jansky, 
of Jansky and Bailey, Washington, 
D. C. radio engineers, gave an ele- 
mentary lesson in the mechanics of 
FM and toasted a lusty future for 
the medium. They spoke at a re- 
ception at New York’s Ritz-Carlton 
Hotel, sponsored by Thomas Tins- 
ley and Robert Embry, of WITH 
Baltimore. Approximately 200 
radio and advertising representa- 
tives attended. 

Both agreed that FM’s happy 
future was assured. Said Mr. 
Armstrong... “No one can readily 
foresee its possibilities.’ Said Mr. 
Jansky ... “It (FM) will revolu- 
tionize broadcasting.” 

But FM’s lifeblood, said Prof. 
Armstrong, depends “on getting 
sets into the hands of the public.” 
Like many other infant industries, 


BROADCASTING e Telecasting 


FM became a commercial foundling 
when the nation went to war. Had 
there been no war, said Prof. Arm- 
strong, “half the listening audience 
would have been equipped” with 
FM by now. After its nurses no 
longer were preoccupied by war 
projects, FM suffered a further de- 
lay in its growth when the FCC 
decided to shift its wavelengths, 
said Prof. Armstrong. “That set 
us back another year,” he said. 

But although FM, the commercial 
medium, is hardly out of the diaper 
stage, FM, as a weapon of war- 
time, was a sudden giant. Prof. 
Armstrong reminded his audience 
that FM communications were 
standard equipment for “all am- 
phibious operations” after Tarawa 
and were used widely in radio links 
which tailed onrushing U. S. land 
forces in Europe. Without FM ra- 
dio links, he said, General George 
S. Patton’s Third Army might wel! 
have outrun communications in its 
drive across France. 

Like many new scientific de- 
velopments, he declared, FM has 
been hindered from rapidly be- 
coming a major economic factor by 
four infiuences: “Vested interests, 
habits, custom, legislation.” 


Say Backers 


Its inhibitions, however, will soon 
be overcome once the public has a 
chance to compare it with AM 
broadcasting, he predicted. 

Without specifying the present 
state of scientific experimentation 
in the field, Prof. Armstrong said 
that it “won’t be long’ before “we 
have radio links up to 1,000 miles” 
to connect FM networks with “bet- 
ter quality than present landlines.” 

Mr. Jansky, who presented an 
elementary but comprehensive les- 
son in the peculiar technical ad- 
vantages of FM over AM, said that 
radio now was “in a_ bottleneck 
which will be broken only by an 
increase in facilities.” 

“In the present system,” he said, 
“the number of outlets is severely 
limited. Competition now is not 
between programs, but between 
facilities.” 

When facilities multiply, he said, 


the new competition will produce § 


better programs. And better pro- 
grams will attract more listeners. 


To the radio and advertising § 


executives he offered a hope for 


greater sales effectiveness in an en- § 


larged system of broadcasting. “I 
don’t think the audience has 
reached a maximum,” he said. 
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CPA Exemption to Radio Is Doubtful 


Cases of Broadeasters 
Under Local Board 
Jurisdiction 


BLANKET exemption of broadcast 
construction projects from the 
$1,000 limitation imposed by the 
Civilian Production Administration 
under its Order No. 1 is none too 
hopeful, judging by inquiries among 
CPA officials who have been con- 
sidering appeals submitted on be- 
half of the industry by NAB and 
Radio Manufacturers Assn. 
Reasonable chance for relief from 
the building ban is possible on the 
local level, however. CPA is com- 
pleting its organization of 71 dis- 
trict offices, each of which will have 
a local advisory committee of seven 
members. These offices will receive 
applications for exemption of pro- 
jects from the $1,000 top placed on 


commercial projects, in which 
broadcasting is classified. 

Broadcasting is the only industry 
for which blanket exemption has 
been asked, according to CPA offi- 
cials. Similar requests have been 
received, however, for a number of 
service units such as oil burner in- 
stallers and other segments of a 
particular industry. 

Obvious fear is noted at CPA 
that if one entire industry were 
granted exemption, along would 
come a flood of applications and 
the whole effort to divert scarce 
materials into veterans’ housing 
and critically needed projects would 
be seriously threatened. 

Receipt of the NAB petition 
[BROADCASTING, April 22], sub- 
mitted by Robert T. Bartley, direc- 
tor, NAB Dept. of Government Re- 
lations, was acknowledged last 
week by Hugh Porter, Deputy Di- 


rector, CPA Bureau of Construc- 
tion. 

It was learned at CPA that the 
NAB petition had been discussed 
informally but no definite action 
had been taken. Decision within a 
few days was believed likely, now 
that CPA is working its way out of 
organizational details. _ 

Strictly Commercial 

Among some CPA officials the 
view is expressed that broadcasting 
is strictly a commercial enterprise, 
though its public service aspects 
are recognized, and therefore be- 
longs in the “commercial” category 
under the building order. This 
category carries a $1,000 exemption 
for building projects, which means 
that a building can be erected or a 
repair job undertaken if the cost is 
less than $1,000. If the figure is 
higher, then stations must apply 
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SALES OFFICES 
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SAN FRANCISCO @ PORTL 
GENERAL OFFICES 
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Tape Buster 


CAUGHT by red tape at the 
CPA Cleveland office, Paul 
W. Reed, manager of Radio 
Division, Review Publishing 
Co., a war veteran, headed 
for Washington to get a CPA 
permit for his Alliance, 0,, 
FM station. At CPA head- 
quarters he was assured local 
bureaucracy would be over- 
come, Sure enough, when he 
got back to Alliance the per- 
mit was waiting. He will re- 
model a house and garage 
for combination office, studio, 
apartment and _ transmitter 
house project. 











on form CPA-4423 to the local CPA 
district office. 

At each of the 71 district offices 
of CPA a citizens’ advisory com- 
mittee rules on local projects, § 
These committees are getting into 
operation and in some districts 
have approved large numbers of 
projects deemed essential. Their 
verdict in each case is subject to 
veto by the CPA district manager. 


In a supplement to the original 
building order CPA last week ex- 
plained that machinery and equip- ff 
ment, other than mechanical equip- f 
ment, may be installed regardless 
of the order as long as no altera- # 
tion to the building is required, 
such as foundations or partitions. 
Among types of machinery whose 
cost is not involved in the $1,000 
limitation for projects are radio 
towers and other transmitting and 
receiving equipment, and theatre 
seats. 


Equipment Excluded 


Equipment outside of and not 
attached to a building is not af- 
fected by CPA restrictions. Ex: 
amples cited include radio towers 
and signaling equipment. Cost of 
used fixtures or used mechanical 
equipment need not be included in 
cost of a job. 

Among fixtures which must be 
included in cost of both new struc- 
tures and alteration jobs, are air 
conditioning equipment (except 
when used for humidity or temper- 
ature control in industrial process- 
ing, or individual units with no 
duct systems) ; heating equipment; 
lighting equipment; electric and 
other signs; plumbing equipment. 

WLOL Minneapolis-St. Paul has 
been granted local CPA permission 
to complete its transmitter house, 
with three towers, to be used when 
the station increases to 5 kw under 
recent FCC grant. Foundations 
have been completed and the new 
transmitter should be operating in 
June, it is reported. 

Since CPA’s whole building re 
striction scheme is designed to ease 
the housing situation, it is apply- 
ing this criterion in reaching de- 
cisions: “What is the impact on 


(Continued on page 57) 
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The Rich Bluegrass | 

| | 

Is & * - * | 4 

KENTUCKY’S 2nd Market BR 

| | : 

| SPOT SALES’ new hit-tune record, the “BMI Pin-Up Platter,” may hy = 
less shapely than the cuties in the pictures for which the name wa; 7 
coined, but these radio men admire it all the same. The Pin-Up Platte 
was given a premiere airing on WHOM New York by emcee Jack 
O’Reilly (left). Others, left to right, are Enoch Light, orchestra leader 
whose music was on the disc; Loren Watson, Spot Sales executive who 
thought of the record; Craig Lawrence, manager of WHOM, and Charles 
Baltin, WHOM program director. Dise contains eight top BMI tunes, 

will be a monthly service to stations. 

| Bout Video Righ 

| Louis-Conn Bout Video Rights 

| Sioned by Gillette for NBC 

| - - Lexington g y 

NBC television and the Gillette now, but construction of the other 
Safety Razor Co. last week virtu- two will be completed within two 
ally cornered the video market in weeks, Mr. Hanson reported. The 

. : big-time boxing bouts—including other two cameras at the fight wil 
> + « gives you NEEDED COVERAGE in the June 19 world’s championship be standard orthicons and will be 
* / : . ° 
the rich Bluegrass market, one of the a ea 
onn. Mr. Hanson said that tv-o of the 
nation’s top agricultural areas. | Previously, J. P. Spang, Jr., cameras will be mounted on a plat. 
|] president of Gillette, had an- form not far from the ring, one wil 
|] pounced company would sponsor be at ringside, and the other two in 
the bout on the entire ABC stan- an NBC television box on the mez- 
e dard network in the United States zanine floor of the stadium between 
| plus the Dominion Network of first base and home plate. 
ne cd pct iy Mine Pictures thus will be made from 
The 235,638 people living in the pri- 250 stations. [BROADCASTING, April ‘¢Y¢T! angles and distances from 
22]. In addition, fight will be ‘"¢ ‘ing, said Mr. Hanson. 
mary coverage area of this station shortwaved. Account is handled b ip agin i ee 
i i by Maxon, Inc., New York. : = a: tie = Ph — a pee 
lik nd listen t the vanety of Announcement that NBC and no sens tar wee to on: el 
Gillette had signed a contract with frequency calle tes ton rect 
uced pro- hee : : ; ) : 
geod ABC and locally prod P the Twentieth Century Sporting which they will be transmitted to a 
grams. Club, Inc., whose president, Mike receiving antenna on the RCA 
Jacobs, is America’s biggest boxing Building, Radio City. The signals 
* promoter, for exclusive television wij] then be fed through NBC tele- 
rights to the championship fight yision master control board, over 
and all others promoted by Mr. ¢oaxial cable to WNBT’s Empire 
| Jacobs for a year pg 4. State Building transmitter and 
For Hooper statistics, market data and press conference at ead- antenna and bv coaxial cable to 
quarters. Philadelphia and Washington. 
other information—write Miller Welch, John Royal, NBC vice president laa 
in charge of television, said that Price Undisclosed 
Manager. the contract signed by NBC, Gil- The price which Gillette and NBC 
|| lette and the Twentieth Century paid for the exclusive television 
| Sporting Club, Inc., included tele- rights to the championship fight 
|} vision rights to —o promoted was not announced. But although 
. |} by the club at Madison Square he declined to give a figure on it, 
Represented Nationally by Garden and outdoor parks in the Mr. Royal remarked: “Things come 
| New York area for one year, begin- high this year.” 
THE JOHN E. PEARSON CO. | ning June 1. Mr. Jacobs, a television enthus- 
Television of the Louis-Conn ast, said he was convinced that 
fight will be carried over NBC’s “television will be a great boon to 
peels rae. ie New York telestation, WNBT, and the fight business.” 

—— WPTZ, Philadelphia. A closed cir- Mr. Royal, no less enthusiastic, 
cuit, via coaxial cable, will carry predicted that “television coverag 
the television to a limited number of the Louis-Conn fight will be the 

ener a of receivers in Washington, D. C. springboard for the greatest boom 

Fi television has ever seen.” 
Te Na Stations ive Cameras He said NBC’s television cover- 
Mn O. B. Hanson, NBC vice president age of the championship fight 
and chief engineer, said that five would be “by far” the most com- 
WLAP, Lexington, Ky. WCMI, Ashland, Ky. cameras, the most ever employed prehensive coverage of a_ sports 
Huntington, W. Va. in a television broadcast, would event in television history. 
WBIR, Knoxville, Tenn. KFDA, Amarillo, Tex. cover the championship fight. Three “And, I might add,” he said, “this 
: 5 of them will be of the image orthi- will be in black and white . . . and 
Owned and Operated by Gilmore N. Nunn & J. Lindsay Nunn con, super-sensitive type. Only uite a few more will be in black 

S —— — ee — —$___$_________ —— one of these cameras is in existence and white too.” 
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CHICAGO 11 

A Clear Channel Station...... ILLINOIS 
Serving the Middle West 7 

On Your Dial 


© Telecasting 





For over 56 years the Northern Trust Company of Chicago has typified 
the conservative and dignified service that merits trust and confidence in 
the banking business. 


And for the last ten years the bank has sponsored its radio program 
‘The Northerners”’ over WGN. 


This distinctive program provides a half-hour of soothing melody each 
Wednesday evening at 9:30. An octet, guest soloists and an orchestra com- 
bine to provide entertainment to WGN listeners. 


The continuing success of ““The Northerners,” and its current Hooperat- 


ing, constitute ample evidence of an appreciative audience. 


WGN still leads the way... 
business than any other major Chicago station. Today, more than ever, the 
correct answer to coverage of Chicago and the midwest market is WGN. 


still carries more local and national spot 





MUTUAL BROADCASTING SYSTEM 


Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 
West Coast: Edward S. Townsend Co.. Russ Building. San Francisco, Calif 
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BMI 2x % SHEET 


Hit Tunes for May 
A STORY BOOK ROMANCE «~- 


STANDARD—Hol Mcintyre THESAURUS—Novatime Trio 

PIN UP—Enoch Light George Wright 

ASSOCIATED—Galli Sisters LANG-WORTH—Chuck Foster 
MacGREGOR—Music A La Carter 


ALL THE CATS JOIN IN »--» 


THESAURUS—Jumpin’ Jacks LANG-WORTH—Frankie Carle 


ATLANTA, G. A. =~ 


THESAURUS—Jumpin’ Jacks STANDARD—Leighton Noble 
LANG-WORTH—Chuck Foster ASSOCIATED—Galli Sisters 
MacGREGOR—Music A La Carter 


BLUE CHAMPAGNE «--» 


ASSOCIATED—Richard Himber THESAURUS— Vincent Lopez 
STANDARD—Freddy Martin George Wright 


| DON’T KNOW ENOUGH s80u" vou 


(Campbell-Porgie) 
LANG-WORTH—The Four THESAURUS — Novatime Trio 
Knights 


Music of Manhattan 
PIN UP—Enoch Light STANDARD—Leighton Noble 
WORLD—Charlie Spivak 


LAUGHING ON THE OUTSIDE:-: 


STANDARD— The Californians WORLD—Les Brown 
Pot Kay, Les Paul Trio 
MacGREGOR— Don Swan 
Jimmy Greer 
LANG-WORTH—Tommy Tucker 


THESAURUS—Vincent Lopez 
ASSOCIATED—Richard Himber 
PIN UP—Enoch Light 


MOON OVER BROOKLYN 


WORLD—Guy Lombardo PIN UP—Enoch Light 


SO IT GOES -~- 


MacGREGOR—Red Nichols 
LANGWORTH—D ‘Artego 


ves) THERE'S GOOD BLUES TONIGHT 


THESAURUS—Jumpin’ Jacks PIN UP—Enoch Light (Embossy) 
MacGREGOR— Music A la Carter WORLD—Les Brown 
Lou Bush Orch. 


WHAT A DEAL ~~~ 


STANDARD— The Californians MacGREGOR—Don Swan 
les Paul LANG-WORTH—Frankie Carle 
THESAURUS—Novatime Trio 


PIN UP—Enoch Light 


(TRES PALABRAS) 


WITHOUT YOU ™*"" 


THESAURUS—Music of Manhattan 
PIN UP—Enoch Light 
MacGREGOR—Aaron Gonzales 


LANG-WORTH—D’Artega 
ASSOCIATED—Victoria Cordova 
STANDARD—Carlos Molina 


BMI HIT TUNES 
ARE AVAILABLE, TOO, 
ON MAJOR PHONOGRAPH RECORDS 
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Hughes Is Head of Expa 


nded Universal] 


Radio Sales; Opening New York Office 


EXPANSION of Universal Radio 
Sales, subsidiary operation of Uni- 
versal Broadcasting Co., into the 
national station representation 
field was announced last Wednes- 
day by Wesley I. 
Dumm, president, 
coincident with 
the appointment 
of George E. 
Hughes, former 
advertising agen- 
cy and _ govern- 
ment shortwave 
official as _ vice 
president of the 
parent company. 
Mr. Hughes, who 
becomes head of Universal Radio 
Sales, has opened New York offices 
at 36 West 44th Street. Chicago, 
Detroit and Boston offices will be 
established, to supplement those 
already in Hollywood, San Fran- 
cisco and Seattle. 

URS will represent KSFO San 
Francisco, KXLA Los Angeles and 
KXA Seattle, all Dumm stations, 
in the national spot field, as well 
as Universal Network, employing 
these stations as a group for West 
Coast coverage. Other stations will 
be added later. 

In addition to sales representa- 
tion URS also will represent Uni- 
versal .Radio Productions, another 
subsidiary with studios and pro- 
duction facilities in Hollywood en- 
gaged in producing transcribed 
serials and features. Universal Re- 
search Laboratories, radio engi- 
neering consultants, and Universal 
Recorders, makers of transcrip- 
tions and recordings in San Fran- 
cisco and Hollywood, also will be 
served through the new offices. 

In announcing Mr. Hughes’ ap- 
pointment and the enlargement of 
URS, Mr. Dumm said: 

“We feel this is a distinct step 
forward in the Universal family. 
The growth of Universal facilities 
and the expansion of our activities 
combine to make it advisable to 
cpen our own offices to represent 
the multiple units of the organiza- 
tion.” 

Mr. Hughes recently resigned 
from the government’s interna- 
tional shortwave operations under 
State Department auspices to ac- 
cept the Universal vice presidency. 
A veteran in radio, he is a part 
owner of WOLF Syracuse and has 
had extensive contacts in the 
agency and national sales fields. 
He operated the Hughes Agency 
during 1942 in New York before 
entering government service. 

During the war he was with the 
overseas branch of OWI and took 
an active part in the development 
and operation of international 
shortwave facilities. Since cessa- 
tion of hostilities he was manager 
of radio station relations for the 
International Radio Division of 
the State Department. 

A native of Boston, Mr. Hughes 
was with the New England Tele- 
phone and Telegraph Co. after 





Mr. Hughes 


graduating from Boston Colleg 
and in prenetwork days was idep. 
tified with developments of land. 
lines for network operations. He 
joined Shell Oil’s advertising de. 
partment in 1929 and as radio qj. 
rector handled national network 
and spot scheduling and prodve. 
ticn. In addition to radio, his Shel) 
activities included also  superyj. 
sion of national newspaper ani 
magazine campaigns, sales promo. 
tion and merchandising. 





GILCHREST - SPRIGCS 
STARTED IN BOSTON 


PUBLIC RELATIONS, promotion 
and industrial services firm, Gil. 
chrest-Spriggs Co., opened in Bos. 
ton on Wednesday, with offices at 
100 Boylston Street. Partners ix 
company ar 
Charles J. Gil 
chrest and Mar. 
jorie L. Spriggs 
(Mrs. Gilchrest). 
Affiliated with 
them is Hugh R, 
MacLennan, for. 
mer advertising 
manager of 
Filene’s and the 
Jordan Marsh Co., 
both in Boston. 

Mr. Gilchrest, released from the 
Navy as lieutenant commander, 
served two years in amphibious op- 
erations in the Pacific before going 
to Washington to set up and man- 
age Navy headquarters for Armed 
Forces Radio Service. Prior to en- 
tering the Navy, he was chief of the 
Radio Section for the Treasury's 
War Finance Division. Before the 
war he was general manager of the 
Earle Ferris Public Relations office 
in New York, director of news and 
special events for WBZ-WBZA 
Boston-Springfield, and for 13 
years prior to that a reporter and 
editor with the Chicago Daily 
News. 

Miss Spriggs became the chief 
of the War Bond office in Wash- 
ington when Mr. Gilchrest entered 
the Navy in 1942. Prior to that 
time she did publicity with stations 
and theatres in Boston. She was 
also director of the Massachusetts 
War Finance Committee’s promo- 
tion and publicity department. 





Mr. Gilchrest 





Ahrens Firm 


TOM AHRENS, WTOP - CBS 
Washington producer-director, has 
resigned from the station to start 
his own radio production firm with 
Jchn Wildberg, Broadway pro- 
ducer of “Anna Lucasta,” “Porgy 
and Bess” and “One Touch of 
Venus.” Mr. Ahrens has been in 
radio since 1932 when he made his 
debut as a boy actor in Buffalo. 
His top net show with CBS was 
Vox Pop which he produced during 
the summer of 1945. Firm has 
offices in the Hotel Edison, New 
York, pending availability of more 
permanent office space. 
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Kight Radio Bills Pending at Capitol 


Consideration Unlikely 
Before Recess 
July 10 


WITH CONGRESS pushing for 
adjournment sine die by July 10, 
there appears little chance that the 
eight bills pending to amend the 
Communications Act of 1934 will 
be considered this session, a check 
on Capitol Hill last week revealed. 
Foremost of the proposed meas- 
ures affecting radio is the Holmes 
bill (HR-1109), introduced Jan. 6, 
1945, by Rep. Pehr G. Holmes 
(R-Mass.). A duplicate of the old 
Sanders bill, on which the House 
Interstate & Foreign Commerce 
Committee held hearings four years 
ago, HR-1109 was intended to com- 
pletely revise the Communications 
Act and reorganize the FCC. 
Early in the 79th session Chair- 
man Clarence F. Lea (D-Cal.) of 
the Interstate & Foreign Com- 
merce Committee, announced he 
would give remedial legislation 
serious consideration. A subcom- 
mittee on communications was ap- 
pointed, but no hearings were held. 
On the Senate side, Chairman 
Burton K. Wheeler (D-Mont.) of 
the Interstate Commerce Commit- 
tee, said late in the First Session 
of the 79th Congress that he 
planned to introduce radio legisla- 
tion early in the Second Session. 
With the war ending, however, and 
reconversion legislation taking the 
spotlight in both Houses of Con- 
gress, nothing happened to pro- 


posed radio legislation. Sen. 
Wheeler and Sen. Wallace H. 
White Jr. (R-Me.), Minority 
Leader, co-authored the White- 


Wheeler Bill, on which six weeks 
of hearings were conducted in the 
78th Congress. 


Alcoholic Advertisement 


Among the eight bills still pend- 
ing in committees of Congress are 
three to prohibit the advertising of 
alcoholic beverages on the air. 
These are S-599, introduced Feb. 
22, 1945, by Sen. Arthur Capper 
(R-Kan.); S-623, introduced Feb. 
26, 1945, by Sen. Edwin C. Johnson 
(D-Col.), and HR-5238, introduced 
Jan. 25, 1946, by Rep. John E. 
Rankin (D-Miss.). 

Aside from the Capper and John- 
son bills, no other radio legislation 
is pending in the Senate. 


On the House side, however, 
three bills to restrict radio and 
tighten Government controls are 


pending. They are HR-3716, intro- 
duced July 6, 1945, by Rep. Rich- 
ard B. Wigglesworth (R-Mass.) ; 
HR-4314, introduced Oct. 9 by Rep. 
Emanuel Celler (D-N. Y.), and 
HR-4775, introduced last Novem- 
ber by Rep. John S. Wood (D-Ga.), 
chairman of the House Committee 
on Un-American Activities. 

The Wigglesworth bill, designed 
to protect freedom of speech on 
the air, would make it unlawful for 
a licensee to deny any citizen ac- 
cess to its facilities, and would pro- 
hibit discrimination against “any 


citizen of the United States” be- 
cause of his views, opinions or com- 
ments. 

Mr. Celler’s bill is in line with 
the FCC’s open-bid policy. It would 
require a licensee to advertise his 
station before selling, require the 
FCC to fix percentages of time for 
the broadcast of “public interest” 
sustaining programs, would au- 
thorize the Commission to pre- 
scribe a uniform system of accounts 
to be used by all stations and would 
give the Commission jurisdiction 
over sale prices of stations. 


News Commentators 


Mr. Wood’s bill would control 
commentators, cause licensees to 
register each with the FCC, and 
require licensees to maintain legal 
agents in every state in which their 
respective stations are heard. It 
would provide that each commen- 
tator be identified on every broad- 
cast and, if he were using an as- 


hearings before the House Inter. 


sumed name, his real name be ap. 
nounced and his political or othe 
affiliations be made known. 

Last radio bill was _ introducej 
April 17 by Rep. William Lemk 
(R-N. D.) requiring the FCC 
allocate FM in the 50-mc band, 

Although proponents of the vari. 
ous measures have pressed fo 


state & Foreign Commerce Com. 
mittee, Chairman Lea has expressej 
the view that piecemeal revision of 
the Communications Act would no 
be satisfactory. He has advocated 
a complete revision in light of the 
Supreme Court decision of May 10, 
1943, in the network regulation: 
case and in view of FCC policy 
tending toward stricter control of 
programs. 

Only one piece of radio legisla. 
tion passed the 79th Congress—th 
so-called Petrillo bill (S-63), of 
which Rep. Lea was the author, It 
is now law. 





European Radio Authority Clarifies 


Report on Continental Broadcasting 


EDITOR, BROADCASTING: 


You quoted in BROADCASTING 
April 15 (page 41) some informa- 
tion on European stations given in 
a new booklet distributed recently 
by Fremantle Overseas Radio.* As 
indicated in the introduction, this 
report is partly based on my study 
“Radio Today” published by the 
Geneva Research Centre. But the 
author forgets to mention that it 
was issued in 1942. . . Things 
have somewhat changed in the 
meantime, and you would perhaps 
be interested to add some correc- 
tions and additional information. 


FRANCE: In March 1946, there 
were 35 medium wave stations, 25 
broadcasting the “National Pro- 
gram”; a group of shortwave trans- 
mitters broadcast the programs to 
French colonies and foreign coun- 
tries. 

ITALY: An official report which 
I received from Rome in October 
1945 indicates the operation of 19 
medium wave and two shortwave 
transmitters. A certain number of 
stations were under construction, 
and the Radio Audizioni Italia ex- 





Lockhart to BPR 


JACK H. LOCKHART, assistant 
to John H. Sorrells, executive edi- 
tor of the Scripps-Howard News- 
papers, and former assistant direc- 
tor in charge of the press section 
of the Office of Censorship under 
Byron Price, will make a survey 
of the War. Dept.’s Bureau of Pub- 
lic Relations. Mr. Lockhart will be 
on loan by Scripps-Howard, and 
will serve as civilian consultant to 
Maj. Gen. Floyd L. Parks, director 
of BPR. Survey, which will be made 
during the next 60 days, is for the 
purpose of improving the efficiency 
and serviceability of the Bureau. 
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pressed the hope to operate 28 in 
this year, 

PORTUGAL: The program mag. 
azine of the Portuguese State 
Broadcasting Service indicates not 
only two but six official stations 
(three medium wave and _ thre 
shortwave), and no less than nine 
private transmitters operated by 
radio clubs; the most important of 
them is the 30 kw transmitter of 
the “Radio Club Portuguese” at 
Parede. 

BELGIUM: Besides the three 
transmitters at Brussels, country 
has six regional stations. 

The principal changes, however, 
concern Radio Luxemburg, the most 
powerful private station in Europe. 
On Nov 11, 1945, the American 
Military Authorities gave the sta- 
tion back to its owners, the Com- 
pagnie Luxembourgeoise de Radio- 
diffusion. It resumed commercial 
operation very soon and its pro 
grams are now broadcast on long- 
wave (1293 m), with 100 to 150 kw, 
and in the evening also by a new 
shortwave transmitter (on 49 m). 
The original power of 200 kw will 
be used as soon as possible. 

There exists also another private 
station in Europe, Radio Monte 
Carlo, which started experimental 
transmissions in summer of 1945 
and has now a regular schedule. In 
the fall of 1946 or early in 1941, 
the station will be equipped with 4 
120 kw medium wave transmitter 
and two 25 kw shortwave transmit- 
ters under construction in France. 

ARNO HuTH 

April 25 Forest Hills, L.1 
* EpiTor’s NoTE—Booklet referred 
to is an analysis of the availability 
to U. S. advertisers of European 
radio time. Mr. Huth, upon whose 
book the report is partly based, is 
an authority on European radio, 
and is now in this country. 
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pressed Wh H ? 

all at attracts these early birds? 

a Headline news every fifteen minutes. Weather reports. Up-to- 
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‘e@eee set to Muste 


Designed by KOA craftsmen and presented each Sunday evening by 
The Public Service Company of Colorado, ‘“Treasure Trails of Melody” 
pays musical tribute to the vast Mountain Plains area. It speaks of 


service to Rocky Mountain families. 


For listeners from Canada to Mexico, this popular local feature is 
pop 
presented with the same skill and artistry that characterizes the daily 
KOA- originated NBC Network programs. Under the baton of Milton 
to) I oO 
Shrednik, KOA Musical Director, The Treasure Trails Orchestra pro- 
vides a perfect setting for the striking voices of Norma Lee Larkin and 


Ivan Schooley. 


For more than ten years, The Public Service Company of Colorado 
has used KOA—the only 50,000-watt station within 500 miles of 
Denver in any direction! All of which is just one more way of saying, 
“Programs . . . Power . . . Results—these are the fundamentals of 


KOA’s popularity.” 
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SMITH’S TENNESSEANS 


Farm Breakfast 
Hour... 


@ Here's a participating program that’s a 
paying proposition. THE FARM BREAKFAST 
HOUR, featuring that happy gang, Smith's 
Tennesseans, will introduce your product or 
service to their vast, loyal rural audience— 
the people who control the ‘‘purse strings” 
in the rich agricultural market of Northwest- 
ern Ohio and Southern Michigan. WSPD’s 
Farm Breakfast Hour, 6 to 7 A.M., Monday 


delivers audience and 





through Saturday, 
RESULTS! 


JUST ASK KATZ 


TOLEDO, OHIO 
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In the Public Interest 





KIDO Bottle Appeal 
IN JUST five minutes KIDO Boise, 
Ida. helped considerably to relieve 
a serious milk bottle shortage in 
that city. An interview on the sta- 
tion with local dairymen brought 
hundreds of calls to Boise dairies 
to pick up old milk bottles. One 
man returned 240 bottles, some 
dating back so far dairymen had 
never seen them before. A series 
of seven station breaks as a com- 
munity service feature are now be- 
ing used to aid in the drive. 

* * a 

MacFarlane Aids Vets 
THROUGH the efforts of Ian Ross 
MacFarlane, news analyst of WITH 
Baltimore, 158 veterans have been 
granted permits to operate their 
own taxicabs. Last summer when 
a disabled vet was advised by his 
surgeon that he should chauffeur or 
drive a cab for a year or so before 
taking any other type job, he ran 
into trouble with the Baltimore 
Public Service Commission which 
insisted on not raising the limit of 
the 1000 cabs already licensed in 
that city. The veteran’s wife, a fan 
of Mr. MacFarlane’s, wrote to him 
about the situation. Despite a 
strong protesting publicity cam- 
paign by present cab owners, Mr. 
MacFarlane was successful in ob- 
taining a license not only for the 
disabled vet, but also for 157 
others. One stipulation was that 
there would be no religious or racial 
discrimination in the vet cab driv- 
ers organization. 

a * * 


Secures Blood Donors 


ABANDONING its commercial 
schedule, WDLP Panama City, 


Fla. on April 23, answered an emer- 
gency call from the Men’s Bible 
Class of the First Methodist Church 
of Panama City. Station after sev- 
eral appeals for blood donors in 
the proper classification, found 
enough for a member of the Bible 
class who was seriously ill in a hos- 
pital in Dothan, Ala. 
Sad ak * 

Daly Rewarded 
THROUGH his one-man crusade 
to find housing for returned vet- 
erans, Ranny Daly of WING Day- 
ton, has been given recognition by 
Military Order of the Purple Heart 
of Dayton. Vets appear on Mr. 
Daly’s Man-in-the-Street program 
at the rate of five a day. As the 
show is a 15-minute Monday-Sat- 
urday program, 12:15 p.m., the 
number of veterans is considerable. 
He now has a waiting list for two 
months. The men tell of their war 
service and housing needs. Listen- 
ers with available rooms, apart- 
ments or houses call WING and 
contact the interviewee direct. Over 
350 men have found living quar- 
ters since the start of the show. 

* * a 
WCPO Gets Donors 
WCPO Cincinnati brought immedi- 
ate results with two appeals broad- 
cast within 24 hours of each other. 
Responding to a request from a 
Cincinnati housewife, Arthur 
Reilly, news analyst, carried an 
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appeal for volunteer blood donors 

















































and was told at the hospital leg 
than an hour later that more tha 
enough donors had applied ap 
telephone calls were still Coming 
in. Next afternoon, Newscaster Pay 
Dixon reported that two small chi. 
dren were missing from thej 
home, and a woman who had hear 
the broadcast spotted and detaing 
the young absentees shortly after. 
ward, 
a * 
Demand for Trees 
THE Colorado State Board of For. 
estry is virtually “without a tre 
to look at” as a result of a recent 
broadcast by Farm Reporter Lowel 
Watts of KLZ Denver. At the r. 
quest of the board Watts made; 
special appeal to farmers to tak 
advantage of a forestry depart 
ment offer of evergreen  anj 
broadleaf trees for shelter be 
and windbreak planting. As a wn 
sult, the board wrote Watts “y 
are about 50,000 trees short, ani 
the orders are still pouring in!” 
* ok * 

WHYN Joins in Search 
WHYN Holyoke, Mass., was parti; 
responsible for locating a child r. 
ported missing from his home a 
7:45 p.m. on a recent Saturday 
night. Within a few minutes afte 
the announcement went on the ai 
along with a description, the ste. 
tion and the police were swamped 
with calls from people who hai 
seen children resembling the miss 
ing three-year-old. The clue from 
Williamsett seemed to be the mos 
likely one, and by 8 o’clock rs 
had caught the man with the chill 
coming out of a movie. The ma 
was intoxicated and said he simply 
wanted to give the child a goo 
time. 

* * x 

Firearms Measure 
TO CALL attention to an editorial 
it broadcast on the need for cor 
trolling sales of firearms, WCHS 
Charleston, W. Va. recently use 
about 60 reminders during the 
ccurse of a broadcast day urging 
listeners to “tell your councilmal 
to listen to WCHS tonight at 6:1! 
p. m.” As a result a member of th! 
city council announced he woill 
introduce legislation to restrict the 
purchase of firearms. The station’ 
editorial followed a murder in the 
city which was attributed to laxity 
in local firearms laws. 





Radar on Steamer 
INSTALLATION of the first & 
perimental radar aboard a Greti 
Lakes ship has been announced bY 
Western Electric Co. as part of! 
project sponsored by the Lakti 
Carriers Assn. First ship to & 
equipped with radar was the SS 
John T. Hutchinson, newest shil 
of the Lakes fleet. Western Ele 
tric, largest supplier of radar du 
ing the war, announced that evél 
tually all of the 340 large ships 
now sailing the Great Lakes pro 
ably will be equipped with radat 
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BUTTERELIES aad BROADCASTING 


@ Here’s perhaps the best known butterfly that never lived. 
It is the monogram that James Whistler used to sign his 
paintings and etchings. He got the idea for this symbol from 
his own initials, and it has become world known as the 


emblem that identifies Whistler’s masterpieces. 


@ In Baltimore the initials WCBM, like the butterfly, have 
been blended into a symbol of prestige. 


For timebuyers and sponsors these letters Baltimore é Listening Habe ‘ 


weBm 


MUTUAL BROADCASTING SYSTEM 


spell a means of exceeding sales quotas 
and building good will in the Baltimore 
Market. Have you looked into what 
WCBM can do for you? 











oe 





— Free & Peters, Inc. 


Exclusive National Representatives 





JOHN ELMER, President 
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GEORGE H. ROEDER, General Manager 
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Continental Solves Air Traffic Problem 


Load Factor Improves 

By Use of Spot 

Campaign 
By ROBERT B. McWILLIAMS 
Radio Director, 

Galen E. Broyles Co., Denver 
SPOT RADIO announcements, 
dramatized and localized for each 
city, are regularly moving airline 
passengers through the ticket of- 
fices and out to the planes of our 
client, Continental Air Lines. 

Radio and newspapers in “on 
line” cities throughout Continen- 
tal’s six-state 3,000-mile system are 
now being used regularly to sell 
airline tickets. During the calendar 
year just ended the expenditure 
per dollar for newspaper was 
matched by that in spot radio. 

And it’s paying off in a dramatic 


way! The 20th century medium of 
communication, radio, is working 
hand in glove to produce business 


for transportation, 20th century 
style, the airliner! 
Fresh Approach 
Precedent decreed that we stick 


to newspapers. Our airline compe- 
tition, big and little, has used the 
printed advertisement with over- 
whelming regularity, except, we 
found, on infrequent occasions 
when they opened new _ routes 
through new cities and wanted to 
build up the fanfare with a few 
hastily whipped together radio an- 
nouncements. 

An emergency, in the nature of 
a weak load factor on our line be- 
tween Denver and Kansas City, 
prompted our entry into spot ra- 
dio on KCMO Kansas City, and 
KOA Denver, in May of 1945. 


The drop-off in ticket sales indi- 
cated to us and Continental that 
we needed a fresh approach, a new 
medium to startle the public, to 
complement our long established 
newspaper advertising. Something 
drastic, and different, was needed. 

We persuaded Continental to 
experiment with spot radio, obvi- 
ously because only spots would en- 
able us to tailor our campaign for 
every on-line city on our route, 
without wastage. 

Quick Response 

For atmosphere in our transcrip- 
tions, the noises of an airport wait- 
ing room were selected, with an an- 
nouncer calling off in authentic 
airport style these opening words, 
sereened behind a sound chamber: 

“Your attention, please! Conti- 
nental Air Lines... Flight 60... 
now ready for immediate departure 
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IN OKLAHOMA'S NO.1 MARKET 


You just can't "tear ‘em away" from KTOK here in 
Oklahoma's No. | Market—a fact which is proved 
by a glance at your latest authenticated Listening 
Surveys. Yes, KTOK has a top-flight, concentrated 
audience—Morning, Afternoon, Night, and Sundays 
—in a highly concentrated market of substantial, 
PERMANENT incomes. 


KTOK can attract dollars to what YOU have to sell, 





OKLAHOMA CITY 


AFFILIATED WITH 
AMERICAN BROADCASTING CO., INC. 
KEY STATION OKLAHOMA NETWORK 
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YOUR SUPER SALESMAN IN THE 
OKLAHOMA CITY TRADE AREA 























FACING a traffic problem, Con. 
tinental Air Lines solved it with 
spot radio and now uses $3,000 a 
month in air time. Mr. McWilliams, 
who tells about it in this article jg 
28, and a native 
Oklahoman. After 
graduation at Ok. 
lahoma U., where 
he corresponded 
for the Daily Ok. 
lahoman and Ok. 
lahoma City 
Times, he went to 
work for the pa- 
pers. Entering ra- 
Mr. McWilliams dio as announcer 
at KTUL Tulsa, he moved to Den. 
ver in 1940 as KFEL news editor, 
moved to the Rocky Mountain 
News, resigned in 1941 to join the 
Broyles agency where he is radio 
director and account executive. 








at Gate 1 for Topeka and Kansas 
City, with connections to St. Louis, 
Chicago, Washington and New 
York.” 

This opening, we later discovered 
through a great number of chan- 
nels, was not only unique for radio, 
but it immediately caused the lis- 
tener to drop his paper, his book, 
or his conversation, and listen, 
The announcement had a little of 
the atmosphere of the old time 
railroad caller, and of course, in 
the minds of the listeners, it con- 
jured visions of travel, of escape, 
of bright new horizons. 

After this sound chamber opener, 
Announcer Bob Petre came in 
with a direct selling message, de- 
livered in a machine gun fashion 
as follows: “Yes, if you’re going to 
Topeka or Kansas City, there’s a 
seat for you on one of Continen- 
tal’s 21-passenger Luxury Liners. 
Continental offers three convenient 
flights daily. Kansas City is only 3 
hours 10 minutes from Denver via 
Continental Air Lines, the fare 
$24.95. Phone Dexter 1561 and let 
your friendly Continental ticket 
representative plan your trip. For 
three-mile-a-minute transportation 
throughout the West, fly Continen- 
tal Air Lines.” 

The contrast between the slow, 
deliberate, travelogue-y delivery of 
the opening, and the fast sales mes- 
sage of the finale, lent a good pace 
to the spot, which was augmented 
by the roar of a transport between 
the voices and at the end. 

Frankly, on the basis of past ex- 
perience with radio, we in the 
agency didn’t look for immediate 
results. However, about the second 
day the response began to show. 
People began coming into ticket of- 
fices in Denver and Kansas City, 
asking information about schedules 
and fares, and buying tickets! Con- 
tinental’s old customers, who had 
stayed off airplanes during the war 
period because of priorities, and be- 
cause they began to feel that it was 
virtually impossible to get a seat, 
now began trickling back. 

Radio, with its power to create 
atmosphere as a direct aid to sell- 
ing, was drawing all sorts of com- 
ment, especially among our own 

(Continued on page 69) 
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.-ANOTHER 
NATIONAL 
AWARD! 








WELL NATCH! 
.. - AND FOR 
THE SECOND 
YEAR, TOO! 
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20d YEAR ww | 


WINS C.C.N.Y. AWARD WITH 
“CALLING ALL GIRLS”’ 





THE CITY COLLEGE OF NEW YORK 


— Award of Merit 


” FREDERIC W. ZIV CO. 


CINCINNATI, OHIO 


FOR THE MOST EFFECTIVE PROMOTION OF A SPONSORED 
NATIONAL RADIO PROGRAM BY A TRANSCRIPTION PRODUCER 


FOR THE YEAR 1945 










OUR 140 DEPARTMENT 
STORE SPONSORS WILL 
REALLY GET A BANG 
OUT OF THIS! 


CALLING ALL GIRLS 
ON THE AIR 


BY THE COMMITTEE ON NATIONAL AWARDS OF 
THE ANNUAL CONFERENCE ON RADIO AND BUSINESS 
AT THE SCHOOL OF BUSINESS AND CIVIC ADMINISTRATION 
OF THE CITY COLLEGE OF NEW YORK 
APRIL THIRTIETH AND MAY FIRST 1946 

















Never has there been a program 
designed exclusively for depart- 
ment stores that -has achieved 
such a phenomenal record. 

Ask D. H. Holmes Co., Ltd., 
New Orleans, Crowley Milner, 
Detroit, Hechts,Washington, 
D.C.—all three year sponsors. 


on 





Preedemt 
THE NEW YORK THE COMMITTEE ON AWARDS 





WE'RE HAPPY 
ABOUT THE 
WHOLE THING 
. . « BUT DEF! 
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| MERIT AWARD of City College of 
New York presented by Dr. John 
Gray Peatman (left) CCNY asso- 
ciate dean, to Stanley J. Keyes Jr., 
vice president of St. Georges & 
Keyes, for Exploring the Unknown 
program sponsored by Revere Cop- 
per & Brass Inc. 





ALLEN B. DUMONT LABS., Passaic, 
N. J., has appointed Arie Den Breems, 
New York, to direct export sales. 


Manager Decries 50 kw Applications 


When War-W orn Locals Need Equipment 


EDITOR, BROADCASTING: 

May I present a few facts that 
I think all radio station managers 
should take note of, and which 
should also be noted carefully by 
the FCC. 

Through all of the war, the pres- 
ent number of old or established 
radio stations even sacrificed busi- 
ness to carry the messages of the 
OWI, U. S. Army, the Navy, 
Treasury and many other agencies’ 
emergency messages to the people. 
I know personally that most radio 
stations did this without any 
thought of selfishness or ulterior 
motive. And through all of the war 
years most of those old and estab- 
lished stations patched up their 
transmitters, used old tubes, old 
wires and other used parts in order 
that their stations might continue 
at least for the duration. 

And now, seven months after the 


war what has happened? Radio 
stations, or a great majority of 
them are badly in need of spare 
parts, tubes and other transmitter 
accessories in order that they may 
give the very best possible service 
to their listeners. Do we get those 
tubes, spare parts and other acces- 
sories? No, the manufacturers 
mostly come back with very apolo- 
getic letters stating-that there.are 
so many new orders ahead that the 
said parts and tubes cannot be 
guaranteed before September, or 
early 1947. 


Any Blame? 


Now, just where would you lay 
the blame? Certainly it isn’t the 
fault of the radio stations, and cer- 
tainly you can’t blame a manufac- 
turer for accepting orders as they 
come in rotation. What then? Well, 
I know that the FCC is working 
























The No. 1 Farm 
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KMA 


AMERICAN BROADCASTING CO. 


Station in the No.1 Farm Market 


would like you to 





MEET 
EARL! 


This is Earl E. May, radio pioneer arid KMA president. 


Earl’s listeners are automatically Earl’s friends. In 
his long career as radio executive and active inter- 
preter of farm problems, Earl May’s genuine liking 
for people—his thousands of personal contacts with 
them, his sincere desire to share their joys, sorrows, 
and problems—has set the pattern for KMA program- 
ming. KMA talent and announcers are chosen for their 
warm personalities and their ability to speak the lan- 
guage of the people. That’s why KMA has long been 
voted “the most friendly station” in this entire area. 


These basic ingredients of showmanship—skill and 





155 COUNTIES AROUND 
SHENANDOAH, IOWA 


FREE & PETERS, Inc., Exclusive National Representatives 
BROADCASTING 


neighborliness—insure dependable ability to sell goods. 
For full particulars, get your free copy of our “1945 


Radio Mail Study”. Call us—or Free & Peters—today! 
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hard, but we can’t help but labo 17 
under the impression that if the §¥7 
FCC had not granted radio stg. §N/ 
tions here, there and everywhere, SY 
we might be able to get the afore. Nj 
said parts for better broadcasting, 4/ 
Until such time as the manufac. §/|/ 
turers were able to meet the de IN/ 
mand, wouldn’t it have been bette § |/ 
for all concerned if they had hel (= 
h. 


off some of the very small town; 
who applied for new stations, and 
let the station that ordinarily goy. 
ers that town have the parts they 
need, then when the manufacurer; 
were able to furnish new equipment 

for the new stations, grant them a | 
construction permit? 


I don’t want to appear selfish ip 
any respect, but the new hearings 
now in progress on clear channé 
stations is also getting quite silly 
in many respects, and should the 
FCC grant any increases in power 
to the 50,000 w stations they will 
not only be doing the smaller sta. 
‘tions an injustice, but will make it 
still harder for the smaller station; 
to function properly. Some of the 
50,000 w stations have been argv. 
ing that with greater power they 
can give better farm programs toa 
greater number of farmers. Doe; 
anyone think for a moment that 
the farmer in South Carolina is 
very seriously interested in a farm 
program given over some station 
in Illinois? The farmers in Illinois 
don’t raise tobacco, don’t raise cot- 
ton and other crops that the farn- 
ers of South Carolina raise, so why 
shouldn’t the South Carolina farmer 
be more interested in a farm pro- 
gram that has to do with the crops 
he is interested in raising. If any- 
thing, some of the 50,000 watt sta- 
tions should be lowered in power. 


Suggests System 


Once again we say to the FCC, 
in all fairness, give the stations 
who have carried on during the 
war, a fair break. If I were a com- 
missioner on the FCC, I would first 
of all abhor any move tending to 
tell any radio station what they 
would have to put on the air. ! 
would give those stations in the 
principal areas first chance to in- 
crease their power and better their 
performances before issuing a con- 
struction permit to some small 
town 20 miles away, and I would 
most certainly examine carefully 
any attempt of any station to in 
crease their power beyond 50,000 
w, when I learned that this increase 
in power would hamper the suet 
cessful operation of a community 
station who ran full time day and 
night. 

We need an experienced radio 
man as chairman of the FCC, and 
his appointment would cure many 
headaches now suffered by both ra 
dio stations and the public. 

N. L. ROYSTER, Manager 
WOLS Florence, S. C. 
April 27, 1946 








Tenney Appointed 
WALTER I. TENNEY, former vice pres- 
ident and Chicago manager of the Paul 
H. Raymer Co., has been appointed vice 
president in charge of publisher rela 
tions for Parade Publications, Ne¥ 
York. Mr. Tenney retired over a yest 
ago after resigning from the Raymet 
organization. 
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The folks in the WSM listening area are hearty 


eaters. They will be well fed through 1946. 


Yet, they would buy $177 million of fine 
packaged foods which will not reach them 
this year, if the processors could match the 


demand which exists here now. 


What will happen when production catches 
up with our five million people? Whose 
brands will they buy? 

That depends largely upon what they hear 
over the station they have learned to trust, 
because for twenty years it has never failed 


them. 


That’s why we suggest WSM as the one 
medium which, single handed, can sell an 
idea or a product at low cost—and without 
elaborate combinations—to this big, busy and 


prosperous market. 
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NASHVILLE 
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STIOWMANSHIP 






Hearty, prosperousePEORIAREA farmers all know 
Emil “Farmer” Bill, WMBD’s Radio Farm Director. This 
popular WMBD favorite not only broadcasts his “Farm 
Reporter” show 12 times weekly and his half-hour feature, 
“On the Farm” every Saturday ... he also maintains a 
consistent average of three PERSONAL speaking engage- 


ments a week. Witty, personable and down-to-earth, he is 


a consistent favorite with rural audiences. 






Edgar L. Bill 





Charles C. Caley 
President Executive Vice President 


FREE & PETERS, Inc. .. National Representatives 


“On location” at the C. W. Verkler farm, Wash- 
ington, Ill., “Farmer Bill” uses the wire recorder 
for re-broadcast for his “on the Farm” show. 


With a background of 28 years in vaudeville on the Keith- 
Orpheum, Pantages, and Loew circuits, “Farmer Bill” 
knows his showmanship. Born and raised on a Wisconsin 
dairy farm and operator of his own dairy farm for 12 
years, he also knows farms and farmers . .. good people 
to know in PEORIAREA where the aggregate value of 


the ten principal crops in 1944 exceeded $101,000,000.00! 
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‘McGee and Molly’ 


Hooper Is Highest 
Hope, ‘Radio Theatre’ Rank 
Second and Third 


FIBBER McGee & Molly ranked 
first in popularity of evening pro- 
grams, according to the latest sur- 
yey by C. E. Hooper Inc. Bob Hope 
was second and Radio Theatre 
third. 

Average evening audience rat- 
ing was 8.6, down .9 from the pre- 
vious report, down .4 from the 
same period a year ago. Average 
sets-in-use was 26.2, or 2.7 less 
than the last report and .7 less 
than a year ago. Average avail- 
able audience was 77.5, down 2 
from the last report and down .1 
from a year ago. 

Program leaders were Fibber 
McGee & Molly 27.1, Bob Hope 
96.2, Radio Theatre 22.2, Bing 
Crosby 20.1, Screen Guild Players 
20, Charlie McCarthy 19.7, Fred 
Allen 19.6, Red Skelton (computed 
rating) 19.5, Walter Winchell 18.8, 
Jack Benny 17.8, Jack Haley with 
Eve Arden 17.8, Amos ’n’ Andy 
17.7, Eddie Cantor 16.1, People Are 
Funny 15.7, Joan Davis with Andy 
Russell 15.3. 

Top 15 programs of 10 years 
ago were: Major Bowes 38.6, Rudy 
Vallee 24.7, Burns & Allen 24.5, 
Fred Allen 20.7, Jack Benny 20, 
Bing Crosby 19.2, Show Boat 17.7, 
Phil Baker 17.6, Radio Theatre 
17.3, Amos ’n’ Andy 16.7, Boake 
Carter 16.3, Hollywood Hotel 16.2, 
Eddie Cantor 15.9, Believe It or 
Not 15, First Nighter 14.8. 

In the latest report, ratings of 
the top 10 weekday programs were: 
Ma Perkins (CBS) 8.2, Breakfast 
in Hollywood (Kellogg) 8, Ro- 
mance of Helen Trent 7.4, Break- 
fast in Hollywood (P & G) 7.1, Life 
Can Be Beautiful 6.8, Right to 
Happiness 6.6, When a Girl Mar- 
ries 6.6, Portia Faces Life 6.4, Big 
Sister 6.4, Kate Smith Speaks 6.4. 





WIOD Honored 
WIOD Dayton, Ohio, April 24 was pre- 
sented a certificate of award for ‘‘meri- 
torious service in the public interest” 
on behalf of President Truman and Of- 
fice of Price Administration. 








“The Shadow Knows” 
YOUR SHOW RATES 


» WCSH 


“The Shadow" earned its highest 
1945-'46 Hooperating on 
this Portland station— 


18.6 


against a national rating of 


11.2 


For Portland, Maine audience- 


delivery, buy the ‘‘ratings’’ station 


WCSH 
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PEERING OVER shoulders of bal- 
lot committee, which adjudged him 
winner in direct wire auditions for 
top record spot on KFWB Holly- 
wood, is Bill Anson, WBKB Chi- 
cago, disc m.c. Station staged din- 
ner for 200 Los Angeles agency 
men as part of national contest to 
select replacement for Al Jarvis 
who recently shifted his Make Be- 
lieve Ballroom to KLAC Hollywood. 
Committeemen seated (1 to r) : Nor- 
man Boroughs, account executive 
of Essig Co., ballot chairman; Jack 
Smalley, co-owner of Smalley, 
Levitt & Smith Adv. Standing (1 
to r): M. W. Shackelford, presi- 
dent of Lockwood - Shackelford 
Adv.; J. B. Kiefer, head of J. B. 
Kiefer Adv.; Harry Maizlish, 
KFWB manager; Robert Alda, m.c. 


PULSE CRITICIZES 
SURVEY TECHNIQUE 


THE PULSE Ince., which uses the 
personal interview roster method 
for its continuing surveys of radio 
listening in New York and Phila- 
delphia, last week joined the chorus 
of complaint against the authentic- 
ity of program ratings produced 
from coincidental telephone sur- 
veys, but from a new angle. Omis- 
sion of the lower income homes 
from large city samples, frequently 
cited as a major fault of telephone 
surveys, could, the Pulse stated, be 
“somewhat corrected by selective 
telephone sampling,” and is not so 
bad as “the fact that the various 
foreign language culture groups 
are not represented correctly in 
the sample.” 

Pointing out that in New York 
the proportion of telephone owner- 
ship in three culture groups is 
Italian 8.7, Polish 9.5, Jewish 47.5, 
the Pulse said: “Not only do these 
homes listen to foreign language 
radio programs but their English 
radio listening is different from 
the non-foreign language culture 
groups. Telephone surveys can 
seriously distort audience measure- 
ments because of this situation, ex- 
cept perhaps for the high rating 
network programs which have uni- 
versal appeal.” 


KRIG to MBS 

KRIG ODESSA, Tex., effective 
May 15 becomes the 301st affiliate 
of MBS. Station operates with 1000 
w on 1410 ke and is operated by 
the Oil Center Broadcasting Co., 
Gdessa, of which Shell Oil has a 
major interest. 
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Pulse Study Shows 
Low N. Y. Listening 


Jack Benny Tops in Evening 
With ‘Lux Theatre’ Second 


APRIL RADIO listening in New 
York continued a downward trend 
which began in March, according 
to the latest Pulse Inc. survey. 

Average sets-in-use in April was 
25.1, compared with 25.5 in March 
and 23.5 in April 1945. 

In New York the top ten evening 
shows by quarter-hour rating were 
Jack Benny 24, Lux Radio Theatre 
23.3, Kraft Music Hall 22.7, Fibber 
McGee & Molly 22.3, Mr. District 
Attorney 22.3, Walter Winchell 
21.7, Charlie McCarthy 21.3, Fred 
Allen 21, Eddie Cantor 17.7 and 
Sealtest Village Store 17.3. 

Top Daytime Shows 

Daytime leaders were Kate Smith 
Speaks 7, When a Girl Marries 6.7, 
Portia Faces Life 6.7, Big Sister 
6.6, Aunt Jenny’s Stories 6.6, Helen 
Trent 6.5, Life Can Be Beautiful 
6.5, Young Widder Brown 6.5, Lo- 
renzo Jones 6.3, Harry Clark— 
News 6.3 and Time To Remember 
6.3. 

Saturday and Sunday daytime 
leaders were Counterspy 10.7, The 
Shadow 10, One Man’s Family 8, 
Children’s Hour 7.3, The Electric 
Hour 7, Quick As A Flash 7, Make 
Believe Ballroom 7, Detective Mys- 
teries 7, Stars Over Hollywood 6.7, 
Theater of Today 6.7 and Family 
Hour 6.7. 

In Philadelphia, Pulse noted a 
March-April decline in audience. 
Average sets-in-use were 21.8 for 
March and April, 22.4 for January 
and February, as compared with 
20.8 for the March-April period 
last year. 

Philadelphia leaders, with aver- 
age quarter-hour program ratings, 
were: 

Evening: Lux Radio Theatre 
30.5, Dr. Christian 25, Fibber Mc- 
Gee & Molly 24, Bob Hope 23.3, 
Charlie McCarthy 23, Aldrich 
Family 21, Big Town 21, Jack 
Benny 20.8, Mr. District Attorney 
20 and Kraft Music Hall 19.8. 

Daytime: Helen Trent 11.9, Our 
Gal Sunday 11.6, Life Can Be Beau- 
tiful 11.5, Breakfast Club 11.5, 
Big Sister 11.3, Young Dr. Malone 
11.3, Kate Smith Speaks 11.1, Ma 
Perkins 10.8, Road of Life 9.6 and 
Aunt Jenny’s Stories 9.4. 

Saturday and Sunday daytime: 


Children’s Hour 16.3, Armstrong 
Theatre 10.5, Billie Burke Shou 
10.38, The Shadow 10.3, Family 


Hour 10, Stars Over Hollywood 9.8, 
Electric Hour 9.8, Grand Central 
Station 9.5, Let’s Pretend 8.5 and 
Ranger Joe 8.5. 





Alan Young Hiatus 
BRISTOL MYERS CoO., New York 
(Mum, Sal Hepatica & Vitalis), 
July 5 for 13 weeks replaces the 
Alan Young Show on ABC Fri., 
9-$:30 p. m. with Break the Bank. 
New program was previously spon- 
sored on MBS and features Bert 
Parks as m, c. Agency is Doherty, 
Clifford & Shenfield, New York. 





KILOCYCLES 





In line with JOAN SCHAFER’S solid 
reputation as the promoter of air 
battles between listeners on her 
participating program “WHAT 
DO YOU SAY ?” (Mon. thru Fri., 
3:45 p.m.) comes word of her cur- 
rent fight card. The hot scraps that 
have brought her mail count to the 
top mark among daytime programs 
on KFI include: G. I. MARRIAGES 
IN OCCUPIED ZONES vs. WED- 
LOCK IN THE GOOD OLD U.S. A.; 
RATIONING TO FEED EUROPE vs. 
THE FULL LARDER AT HOME; 
HUSBANDS AS REPLACEMENTS IN 
THE DRAFT vs. A NEW ARMY OF 
SINGLE MEN; and SOCIALIZED 
MEDICINE vs. THE PRIVATE PHY- 
SICIAN’S PRACTICE. All contenders 
must put up their ‘dukes’ through 
the mail and you’d be amazed at 
the lengths some 500 persons go 
to each week to intelligently put 
across their viewpoints. “WHAT 
DO YOU SAY?” attracts a pre- 
dominance of women listeners 
which is no small point to the time- 
buyer. A call to the KFI Sales De- 
partment or to Edward Petry Com- 
pany will give you details about 
rates and availabilities. 


AND A HOMECOMING 





KFI Staff Writer-Producer, Ken 
Higgins, is back with pencil and 
stopwatch after more than two and 
one-half years in the Navy. Hig- 
gins held the rank of Lieutenant 
j.g. and was based in Washington, 
D. C., where he wrote and directed 
Navy training films. 


CLEAR CHANNEL 


KFI 
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Boston Radio-Press 


TELEVISION highlights of the 
59th Semi-Annual Technical Con- 
ference of the Society of Motion 
Picture Engineers being held May 
6-10 at the Hotel Pennsylvania, 
New York, will include an RCA- 
NBC television demonstration at 


May 8, a visit to the General Elec- 
trie Company’s television studios 
in Schenectady to members who 
wish to go on the nights of May 
6 and 8; and a video session 
under the chairmanship of Ralph 
B. Austrian, president, RKO Tele- 


Television on SMPE Meeting Agenda; 


Planning Institute 


Committee on Television Projec- 
tion Practice,” by P. J. Larsen, 
chairman of the committee, Wash- 
ington, D. C.; “A Unified Approach 
to the Performance of Photo- 
graphic Film, Television Pickup 
Tubes, and the Human Eye,” by 


Radio City, New York, on May 7; Albert Rose, RCA _ Laboratories, 
inspection tour of Du Mont-John Princeton, N. J.; “Color Televi- 
Wanamaker television studios on _ sion,” by P. C. Goldmark, CBS 


New York.; “A New Film for 
Photographing Television Monitor 
Tubes,” by C. F. A. White and M. 
Rh. Boyer, E. I. Dupont deNemours 
& Co., Inc., research division, Par- 
lin, N. J.; “Color Television Film 
Scanning,” by Bernard Erde, CBS 


tion Picture Theater,” by L. B. 
Isaac, Loew’s Inc., New York. 
+ * ~ 
Boston Institute 


BOSTON radio and newspapers 
will participate May 7-8 in a two- 
day institute for private and public 
social service agencies. Event is 
under sponsorship of the Greater 
Boston Community Fund and Com- 
munity Council. 

Radio sessions will be held May 
8 with Mitzi Kornetz, radio direc- 
tor of the Community Fund, pre- 
siding. Relation of the radio sta- 
tion to the community and the com- 
mon relationship between broad- 
casters and social services will be 
analyzed. 

Radio speakers and topics in- 
clude: A. N. Armstrong, general 


Boston, “Making Use of the Estab. 
lished Program ;” Colton G. Morris 
director of special events at WBZ 
Boston, “Education by Radio;” Ray 
Kiernan, news director of WHDE 
Boston, “News on the Air;” and 
Harvey P. Newcomb, radio director 
of Harry M. Frost Adv. Agency, 
Boston, “‘Copy for Radio Cubs.” 

WEEI’s Listen Ladies, women’s 
program featuring Priscilla For- 
tescue, will be originated from the 
Institute. 

% * 

Television Courses 
TELEVISION courses under the 
direction of Irwin Shane, head of 
Television Workshop and publisher 
of the Televisor, will start May 
13, 7 to 9 p. m., with different cours. 
es each night of the week, at the 


vision Corp., New York on May 10, New York; 
the last day of the SMPE Con- 
ference. 

Latter session includes the fol- & Co., Inc., 
lowing discussion: “Report of lin, N. J.; 





“Television Reproduc- 
tion From Negatives,’ by Emery 
Meschter, E. I. Dupont deNemours 
research division, Par- 
“Television and the Mo- 


tion policies 


sistant program director of 





manager of WCOP Boston, speak- 
ing on radio management and sta- 
in connection with 
public service; Fred Garrigus, as- 


Workshop, 11 West 42nd Street, 
New York. Registration fee is $§ 
and course fee is $20 per course, 
Agenda is as follows: Monday eve- 
nings (10 weeks), Techniques of 
Production; Tuesday evenings (10 
weeks), Writing for Television; 
Wednesday evenings (9 weeks), 


WEEI 








Station Operation & Management; 
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KARK 





KARK“: Top Station 


IN NATION IN DELIVERING 


‘BONUS LISTENING’ 


The BILLBOARD'S analysis of Hooper ratings 
for October, 1945 - February, 1946, places 
Little Rock’s KARK second among the nation’s 
top network ‘‘Audience-Delivering’”’ stations. 
And KARK produced a 43.0 rating on Fibber 





McGee and Molly—top figure in the nation! 





ity was 
’ Poin 
Nolin monet F 1 
Ra a 
wo We 
- on. 92.6 13.4 
eee 20.8 op. 10.4 
ee : 16.9 278 a 
** 412 , 
ret — by —_ 
a , 5), it d0eS oof dialer 
e , 
* phat’s : 
s. 
10 point Little Roe 4 SA 
OS 
4 4 v 
4697 
yy 


rece gente gaat & ME HERE'S BILLBOARD'S 


STORY ABOUT KARK 


The Little Rock market dominates Ar- 
kansas—and KARK delivers the Little 


‘ Rock market! For the full story of KARK’s 


leadership, talk with any Petry man! 


NBC and SOUTHCENTRAL 
Quality Networks 


5000 WATTS - 920 Kc. 





LITTLE ROCK, ARK. 


Ed Zimmerman, Vice Pres. and General Manager, Little Rock, Arkansas 
Natl. Rep.: EDWARD PETRY & CO., New York, Chicago, Detroit, St. Louis, Los Angeles, San Francisco 


Thursday evenings (10 weeks), 
Program Production Workshop; 
Friday evenings (9 weeks), Tech- 
nique of Television Commercials, 


FCC STAFF REDUCED 
200 IN FIVE MONTHS 


ALTHOUGH personnel employed 
in old-line Government agencies as 
a whole increased 86,822 in the five 
months following V-J day, the FCC 
staff was reduced by 200, a report 
by the Congressional Committee on 
Reduction of Nonessential Federal 
Expenditures revealed. 

Filed in the Senate Tuesday by 
Chairman Harry F. Byrd (D- 
Va.), the report recommended that 
Congress fix a ceiling on civilian 
employes in Government; that the 
President liquidate “expeditiously” 
Wwar-emergency agencies, and re 
organize other executive agencies 
with a view of reducing overall 
civilian personnel, and that Con- 
gress fix by law standards of per- 
sonnel reporting and publication. 

FCC’s reduction of 200 did not 
include another 99 in overseas serv- 
ice. In August 1945 the Commis- 
sion had 1,508 employes in the U.S. 
In September the figure was 1,519; 
for October 1,522; November 1,477; 
December 1,469, and January 1946, 
1,308. Outside the U. S. the FCC 
had 151 employes in August, 145 in 
September, 136 in October, 126 in 
November, 117 in December and 52 
in January. 

Most of the FCC reduction was 
due to termination of war activities, 
such as the Foreign Broadcast In- 
telligence Service, which was trans- 
ferred to War Dept. 

In December 1939 the FCC had a 
total of 624 employes, the Byrd 
Committee reported, as compared 
to 1,469 in December last year, an 
increase of 135.4% in the 7-year 
period. The Bureau of the Budget 
had authorized 1,511 employes in 








July, August and September 1945, 
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and 1,551 for the October-December 
quarter. 
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LIVE TALENT—ALIVE TO YOUR 
COMMERCIAL 


OBJECTIVE 
NO. 7 OF A SERIES 





A many-sided man is MacFarland 


@ Thanks to a fiddle-footed father, Rance 
MacFarland—while still in his tender teens— 
saw more of this world and those who dwell 
therein than most of us can ever hope to see. 
And perhaps that’s why this same MacFarland 
—with a background of world traveler, hoofer, 
singer, G.I. and USO trouper—today has more 
facets than a Tiffany diamond. 

You'll understand what we mean when you 
hear him on these three WI BC live talent shows 
. . . the on-the-serious-side “‘Poet’s Friend”. . . 
the gay “P.M. Party”... the folksy “Jane Day’s 


House.” For these years of roaming and rubbing 


OWNED AND OPERATED BY 
THE INDIANAPOLIS NEWS 
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shoulders with all sorts of people—that plus the 
endowment of a rich voice—have made Rance 
MacFarland a versatile and valued member of 
the WIBC live talent staff. 

You'll find this same quality of versatility in all 
of WIBC’s ever-growing company of sales-wise 
entertainers. And somewhere among them, you'll 
find the personalities and the show tailor-made 
to your demands. So ask your John Blair man 
about a pre-tested, live talent show from the 
fastest growing station in Indianapolis—W IBC. 


JOHN BLAIR & COMPANY - National Representatives 


WIEBE 


MUTUAL OUTLET IN INDIANAPOLIS 
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Personnel Is Realigned 


By Hillman-Shane Ady. 


FOLLOWING dissolution ‘of Hill-s» { 


man-Shane Breyer Adv. ‘and réor-4 


ganization of Los Angeles agency 
under original name of Hillman- 
Shane Adv., David S. Hillman has 
announced realignment of person- 
nel to service 16 accounts retained 
by that firm. He further revealed 
agency will move to larger quar- 
ters at 1206 Maple Ave., Los An- 
geles, on June 1. 

Edward Stodel is radio director 
and account executive with Edward 
Braun, timebuyer. L. W. Briggs 
. has been made production manager 
and Vicki Matisse, production de- 
partment traffic manager. Mr. Hill- 
man is copy director. Tom Dealey 
heads art department with William 
Martin his assistant. Isabel Young 
is director of fashion photography 
and Molly Lewin publicity direc- 
tor. Hassell Smith and Martin New- 
man continue as account executives. 


JACKIE COOGAN, child movie star of yesteryear, was toasted at 
recent CBS reception in celebration of debut last Monday of Forever 
Ernest (Mondays 8-8:20 p.m.) in which he stars. Left to right: William 
J. O’Donnell, account executive of BBD&O, agency for Emerson Drug 
Co., sponsor of the program; Mr. Coogan; Arthur Pryor, vice president 
and director of radio, BBD&O; Allyn J. Marsh, assistant sales manager 
of CBS Network Sales; and Joseph A. Reid, CBS Network Sales. 
Other agency and network officials also were in attendance. 








Thanks to 
MUTUAL BROADCASTING SYSTEM 


WKRZ 


OIL CITY, PENNA. 


Kenneth E. Renekamp 





for 
300th Party 
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Convention of CAR 
Lists Busy Agenda 


Paid President and Generl 
Manager to Be Appointed 
By JAMES MONTAGNES 


APPOINTMENT of a new paid 
president and general manager, 
performing rights fees, public sery. 
ice activities and expansion 6f 
membership feature the agenda fo 
the 12th annual meeting of the 
Canadian Assn. of Broadcasters g 
the Chateau Frontenac, Quebee, 
May 27-30. A heavy agenda ha 
been lined up, most of which wij 
take place behind closed doors with 
only members and associate mem. 
bers attending. 

Opening day, Monday, has ope 
session morning and afternoon, ey. 
cept for election of directors of the 
Bureau of Broadcast Measurement, 
which holds its annual meeting in 
the afternoon. The morning se 
sion will be devoted to annual re 
ports of the CAB and appointment 
of committees. Harry Sedgwick 
CFRB Toronto, chairman of the 
CAB board, will preside at all CAB 
sessions. 


Tuesday Program 


Closed sessions on Tuesday in 
clude report from CAB’s engineer, 
Harry Dawson; election of diree. 
tors; report and meeting of the 
cooperative Radio Bureau which 
services Canadian stations with 
Ottawa news and features; finan- 
cial business; recommendation of 
the CAB board of directors regaré- 
ing a new paid president and gen- 
eral manager to replace Glen Ban- 
nerman, whose term expired Feb, 
28; approval of a change in the 
CAB constitution to allow associate 
membership for program produe- 
ers. Station reps are now associate 
members. 

Annual banquet will be held 
Tuesday evening with Northem 
Electric Co. providing entertain 
ment. Guest speaker will be Napier 
Moore, editorial director of Mae- 
Lean Hunter Pub. Co., Toronto. 

Wednesday morning closed ses 
sion will take up performing rights 
fees, program and public service 
activities, standardization of rate 
structure, and a review of the work 
of the Parliamentary Committee on 
broadcasting. First golf tournament 
will be held Wednesday afternoon. 
Past conventions have been held in 
mid-winter. 

Thursday morning will be de 
voted to unfinished business at 4 
closed session, with appointment of 
standing committees to be an- 
nounced at an open meeting. 





Advertisers Elect 


ORGANIZING under the title of 
The Advertising Agency Council, 
Denver advertising agencies elect- 
ed Curt Freiberger of Curt Frei 
berger & Co. as chairman. Under 
auspices of Denver Advertising 
Club, group’s aim is to improve 
relations with industry. 
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YOMMO 


TO A NEW ERA IN SOUND 





H** you ever heard a sound system with 
such natural tone, such emotional quality, 
such “presence” that you didn’t know instantly 


that a sound system was in action? It’s pretty safe 
to say you never have. But now you can! 


Revolutionary advances born of wartime re- 


search have resulted in a new Western Electric 
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eT 








loudspeaker that reproduces speech and music| 
with unsurpassed fidelity. 

You'll find it hard to believe you are listening 
to reproduced sound rather than the original.’ 
That is why this new Western Electric loud-' 
speaker is destined to open a new era in all 


fields of sound reproduction. 
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MR. T. J. KANGAS 


Associate Professor of Agricultural Exten- 
tion Information of the University of 
Maryland, conducts two regular fifteen- 
minute periods weekly. 


JOHN A. ZUFALL 
(Happy Johnny) 


Farm Program Manager of WBAL, knows 
and is known to most farmers in this 
area. During his eight years on WBAL, 
he has made personal appearances before 
several hundred thousand each year. 


HERBERT L. ALKIRE 


Meteorologist, in charge of the Baltimore 
office of the U. S. Weather Bureau, Muni- 
cipal airport. Alkaire presents the latest 
weather information over WBAL each 
morning. : 


How Ya bi 
em Down th 


ORGANIZATIONS 
CO-OPERATING 
WITH WBAL’s 
FARM SERVICE 


U. S. Dept. of Agriculture and 
its related agencies and de- 
partments. 

Extension services of: 
University of Maryland 
University of West Virginia 
University of Delaware 
University of Virginia 

Rutgers University 

Penn State College 


Other organizations 
Mad. State Horticultural 
Organization Society 


Maryland Cooperative 
Milk Producers 

Maryland State 

Bee Keepers Association 
Maryland State Vegetable 
Grower's Association 
Maryland Tobacco 
Grower’s Association 
Maryland Stockmen’s 
Association 

Maryland State Poultry 
Council 

Maryland Horse 

Breeders Association 
Southern State’s Hillsboro- 


Queen Anne’s Marketing 
Cooperative 


The American Foundation 
of Animal Health 


Nursery Men’s Association 
Poultry and Egg 

National Board 

American Veterinary 
Association 

Maryland 4-H Clubs 
Maryland State Grange 
Maryland Farm Security 
Organization 

Howard County Grange 
Associated Women of 

the Md. Farm Bureau 

Eastern Shore Farm and Home 
Laborsaving Show Organization 






WBAL serves farmers in MarylanfDelay 
and parts of Virginia and West Vigia. 


the wealthiest agricultural countigh th 


WBAL, with its powerful 50,000 it Vv 
ers. And knows these farmers, togKno 
preferences . . . the kind of progas th 
early morning and noon Farm Serg is ; 
ers day as feeding his chickens. “Hag Joh 
Latest reports and surveys show that the par p 


this farm group will run into hundreds offlions 


building, live stock, household equipment gen 


If you have a message for this farm g®, pov 


medium. It is the basic advertising medi§to re 





USE WBAL—reach one of the wem 


areas in America. 


Nationally Represented by EDWARD PERY & 











na Reach 


h The Farm? 





irylagDelaware, Southern Pennsylvania, 
est Vihia. This area contains some of 


ountian the United States. 
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0,000%tt voice is known to these farm- 
‘s, togKnows their problems and _ their 
proggs they want and like. WBAL’s 
n Ser is as much a part of this farm- 
“Hi Johnny” is like one of the family. 


t the mar purchase and improvement plans of 


reds offilions of dollars . . . in farm equipment, 


pment general improvements. 


rm g@, powerful 50,000 watt WBAL is your 


, medifto reach farmers in this important area. 


WUA 


> -weimest farm 


nBC NETWORK 

50.000 WATTS 

BALTIMORE 
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ONE OF AMERICAS 
|GREAT RADIO STATIONS 


D PERRY & CO. 

















WBAL FARM 
PROGRAMS INCLUDE 


“MORNING ON 
THE FARM” 


Daily, 5:45 to 6:30 a.m. 
with T. J. Kangas of the Uni- 
versity of Marvland, Galen 
Fromme and guests. Weather 
reports, farm briefs, news re- 
ports, market reports, bulletin 


board and music. 


WEATHER 
REPORTS 


Daily, 7:10 a.m. 


Direct from the U. S. Weather 
Bureau at Municipal Airport. 


“DINNER BELL” 
Daily, 12:15 p.m. 
With Jane Bastow, Food Econo- 
mist of the University of Mary- 
land (Each Thursday) . Salute to 
Maryland counties (Each Tues- 
day). Daily farm briefs, market 
reports and music by Happy 

Johnny and his gang. 


OTHER 
FEATURES: 


MAN ON THE FARM — 
Saturday, 12:15 p.m. Pre- 
senting farm authorities and 
agricultural information. 


HAPPY JOHNNY AND HIS 
GANG—Saturday,12:45 p.m. 
Folk and popular music and 
humor. 


NATIONAL BARN DANCE 
—Saturday, 8 p.m. 


JUDY CANOVA—Saturday, 
9:00 p.m. 


GRAND OL’ OPRY— 
Saturday, 9:30 p.m. 


* 























MISS JANE BASTOW 
Food Economist, Univ. of Maryland, pre- 


sents a consumer report of the week with 
suggestions to farm homemakers on 
present day food problems. 





LOUIS C. UHL, JR. 


Local representative of the Production, 
Marketing Administration of the U. S. 
Dept. of Agriculture. Prepares and pre- 
sents latest livestock market quotations 
direct from the Union Stockyards in Balti- 
more. Appears on the “Dinner Bell” pro- 
gram, Monday thru Friday. 





JOHN J. DICKMAN 


Special Service Director of WBAL, works 
closely with the agriculturalists of Mary- 
land and surrounding states to co-ordinate 
the many phases of farm information. 








‘ Editorial 


Petrillo vs. U. S. 


WHETHER we’re to have FM or television 
now or ever, it seems, is up to James C. Petrillo 
and the U. S. Supreme Court. 

Mr. Petrillo, who either doesn’t, or doesn’t 
want to understand the language, has ruled 
again (after passage of the Lea Bill) that 
television will have to get along without music, 
and that FM stations must maintain separate 
staffs or pay standbys if they use music at all. 





The Lea Bill, now the law, makes it a crimi- 
nal offense, punishable by fine and imprison- 
ment, to coerce broadcasters into hiring or pay- 
ing for unneeded personnel. It prohibits feath- 
’ erbedding by unions. The ban on dual AM-FM 
transmission is featherbedding per se. 


As to the television ukase there may be some 
question about the effect of the Lea Bill. AFM 
forbids any of its members from working in 
the field until Jimmy makes up his mind what 
effect it will have upon his union members. 
Previously he had banned use of film for tele- 
vision in an agreement entered into with the 
motion picture industry. 


But if there is any doubt about Jimmy’s 
motives one has only to read his signed edi- 
torial in the April issue of the International 
Musician, house organ of AFM. He makes no 
bones about the money or featherbedding as- 
pects. And as to FM he says the FCC can 
change its mind about duplicating AM pro- 
grams over FM stations, but the AFM won’t. 
Some of the Petrillo quotes: 

“Television is not going to grow at the 
expense of the musicians. As television 
grows, the musician is going to grow with 
it, or we are not going to assist in its 
development. 

“* * * at the present moment our ruling 
still stands, and we cannot permit the serv- 
ices of our members for both types of 
transmitters (AM and FM) for one fee.” 
Petrillo has been advised by his attorneys 

that the Lea Act will not stand the constitu- 
tionality test, presumably because it is con- 
strued as “class” legislation. 

It seems obvious that these latest thrusts 
against radio, which frustrate the development 
of two new arts and services, are designed to 
precipitate the court test. 

Broadcasters can’t knuckle under to the in- 
evitable demands for double standbys for FM. 
There’s nothing they can do about the refusal 
to open the way for music on television except 
invoke the terms of the Lea Act. 

Under the Lea Act terms, action may be 
instituted against an AFM local if demands 
are made in violation of its terms. The com- 
plaint would go to the U. S. Attorney in the 
district in which the station is resident. Cer- 
tainly any demand for double fees from an 
FM station operated under the same auspices 
as an AM station would constitute a direct 
violation of the new law. 

We assume the Department of Justice won’t 
be disposed to see this open defiance of the Lea 
Act. There should be that test case post haste. 
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Program Report: VIII 


MANY STRANGE things have happened in 
radio since March 7. That was the eventful 
day when the FCC unceremoniously unloaded 
its Blue Book on program responsibilities of 
stations, and then sat back to contemplate the 
results, without explanation or clarification. 


President Justin Miller ably is carrying on 
a high-level offensive against the FCC’s re- 
port on legal and constitutional grounds. The 
FCC is doing everything possible to avoid 
court review. Universities on the one hand, 
and labor and other pressure groups on the 
other, are having a field day in exploring the 
pros and cons of the report. There are semi- 
nars, debates, forums, secret conferences and 
pow-wows. Many broadcasters are begining to 
stress their “public service” or “public inter- 
est” programs. They are cancelling commer- 
cials. They are donating time in some cases to 
questionable causes because they want to make 
a better “sustaining” showing. 

Stations, in the aggregate, need make no 
apology for their public service. They should 
not for a second consider degrading their stand- 
ards of program acceptance to appease pressure 
groups or to satisfy the FCC. There’s nothing 
wrong with commercial radio except the FCC’s 
wholly fallacious definitions as set forth in the 
Blue Book which label anything sponsored as 
non-public service and as iniquitous, and any- 
thing sustaining as beneficial. 

Other agencies of Government learned a 
lesson during the war. Through the OWI, an 
allocation plan for channeling of war effort 
programs was established in collaboration with 
the media, the advertisers and their agencies. 
The most effective public reaction came 
through commercial programs. 


With the end of the war, OWI passed on. 
But the Radio Allocation Plan did not. It was 
picked up, at the behest of responsible govern- 
ment people, in collaboration with the adver- 
tising fraternity. President Truman personally 
requested the Advertising Council to continue. 
At the same time he established a special divi- 
sion of the Office of War Mobilization and 
Reconversion to channel the informational 
activities of the 40-odd Government agencies 
and to coordinate through the Council. 

This week the Advertising Council’s Radio 
Division issues a report titled “The First 
Hundred Days” dealing with Public Service 
Advertising in Action for the period Jan. 1 to 
Mar. 31, 1946. The report, abstracted in this 
issue, reveals that 120 national radio adver- 
tisers participated in the network allocation 
plan and 43 in the spot plan, representing in all 
260 commercial programs. There were about 
150 additional sustaining programs. Broadcast 
time was given top priority for 18 major public 
service campaigns. The radio coverage totaled 
more than four billion “listener-impressions,” 
or the equivalent of 40 messages per listener. 

George P. Ludlam, radio director of the 
Council and wartime chief of OWI’s radio 
bureau, pays tribute to the wholehearted co- 
operation of radio in amassing this “striking 
record of peacetime accomplishment in the 
public interest.” 

Under the FCC’s Blue Book definitions, how- 
ever, the genius of radio writers, directors and 
producers, the contributions of radio adver- 
tisers, networks and stations, are branded as 
“commercial”, and therefore non-public service. 


Our Respects To ~ 


> 





CHARLES BRUCE McCONNELL 


HEN the NAB board of directors con- 
venes this October at the annual con. 


vention in Chicago, fellow-members 

will meet the newly-elected Eighth Dis. 
trict Director, Hoosier C. Bruce McConnell, 
one successful broadcaster who both figura- 
tively and actually began at the bottom. For 
it’s all a matter of record that “Mac”, as he 
is better known to his legions of friends, 
launched an auspicious business career over 
two decades ago as a shoe salesman. 

Since then, dynamic fire has brought suc- 
cess to Mr. McConnell both in and out of the 
radio industry, which he entered just six years 
ago. Today, in addition to other Indiana busi- 
ness connections, he has WISH Indianapolis, 
WHOT South Bend and WHBU Anderson, 
Ind., and most recently was unanimously 
elected Eighth District Director of the NAB. 

Mr. McConnell was born in Scorpio, Ind., on 
Sept. 26, 1902. After his initial business ven- 
ture, mentioned above, terminated when the 
store owner refused to increase shoe prices so 
that the McConnell commission would be great- 
er, he went from Indianapolis to Yorktown, Ind. 
There he became proprietor of his own gen- 
eral store., 

Two years later, again chafing at the bit 
and with eyes on more ambitious horizons, he 
disposed of the store to join Hamilton-Harris 
Co., Indianapolis, as salesman. Result: the 
name “McConnell” was soon on the firm’s sales 
manager office door, 

Incidentally, if you’re in Hamilton-Harris 
Co. these days, you find the title of “general 
sales manager and vice president” now under 
the same name. 

C. Bruce McConnell has pioneered in many 
forward-looking ventures in his home state 
and is credited with having contributed much 
to the business progress of both Indiana and 
Indianapolis. Besides his radio connections and 
position with Hamilton-Harris, he is founder 
and head of Merchandise Brokers, Inc. Another 
of his firms is S&M Sales Co., a vending ma- 
chine company. 

It was early in 1940, having harbored a 
deep-seated desire to enter the broadcasting 
field for some time, that he and his associates 
applied to the FCC for a 5 kw station in Indian- 
apolis, Granted and on the air by mid-1941, 
WISH growth and popularity is an Indian- 
apolis business legend. Spurred by this success, 
Mr. McConnell in 1944 sought authority for 
another new station, this time in South Bend, 
and again the FCC gave approval for what 


(Continued on page 50) 
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We Agree With Billboard... 


“THE AUTHOR MEETS THE CRITICS” 
Belongs on WQOXR 


Sponsored by The Book-of-the-Month Club, 
this literary “tug of war” will be 

broadcast weekly over WQXR. 

Starts: Thursday, May 23rd, 9:30-10 P.M. 


WQXR serves a discriminating audience 
of more than half a million New York families, 
receptive to stimulating ideas — 


appreciative of the best in music. 


WOXR AND FM STATION WOQXQ 


730 FIFTH AVENUE, NEW YORK 19, N. ¥. 


The Radio Stations of The New York Times 


May 6, 1946 
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Respects 
(Continued from page 48) 


is now the new and enterprising 
WHOT. 

Third station came when the 
FCC that same year granted ap- 
plication to purchase WHBU, long 
established in Anderson. Now, his 
acquaintances who know well of 
the McConnell far-sighted drive, 
predict his radio activities will 
blossom into even more encompas- 
sing fields of radio. 

Mr. McConnell takes his seat on 
the board of directors of the NAB 
during the coming October conven- 
tion in Chicago and neighboring 
radiomen out  Indiana-Michigan 
way are forcasting great things for 
him. They say his personal popu- 
larity among midwest broadcast- 
ers and Hoosier business associates 
is one of those things more often 
found in fiction than in fact. 

He is quite proud of his family, 
too. The charming Mrs. McConnell 
is frequently seen at his side at 
many broadcasters’ “clambakes.” 

Son Robert B. is now associated 
with his father at WISH, and two 
pretty daughters, Joan and Sandra, 
can tell you the whole story about 
the programs on the McConnell 
radio stations, all three of which 
are affiliated with ABC. 

Hobbies are only those where 
incentive factor plays an important 
part and, therefor, are confined to 








RANK S. LAMBETH, before three 

years’ service in the Army manager 

of the Lexington, N. C., studios of 
WMFR Hight Point, has been appointed 
manager of WMFR. He succeeds his 
mother, HELEN M. LAMBETH, who 
served as manager during the war and 
who will continue with the station in 
an advisory capacity. Mr. Lambeth, 25, 
has been in radio for six years. 
W. L. PETERS, for 12 years general 
manager of KIEV Glendale, Calif., has 
resigned. DAVID H. CANNON, Los An- 
geles attorney and president of Cannon 
System Ltd., operating KIEV, will per- 
sonally take over operations and be in 
charge of station policy. 
MARK WOODS, ABC president, is to 
arrive in Hollywood May 17 to confer 
with DON SEARLE, ABC Western Di- 
vision vice president, on network oper- 
ations and building plans as well as 
participation in FCC television hear- 
ings starting May 20. Accompanying 





golf and card-playing. His best- 
known trade mark is the ever- 
present cigar in the familiar rub- 
ber holder. 

His fraternal and social affilia- 
tions are many, among them be- 
ing active membership in the Scot- 
tish Rite and Shrine, the Columbia 
Club in Indianapolis, Indianapolis 
Country Club, Junto of Indian- 
apolis, New York Athletic Club, and 
several others. 
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TEXAS: LOUISIANA 
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In the Ark-La-Tex area, KWKH 
—with its 50,000 watts—is the 
No. 1 Medium, with full coverage 
and SELLING POWER 
prosperous market. 
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him will be ROBERT KINTNER, ABc 
vice president in charge of news, Spe- 
cial events and public relations; PAUL 
B. MOWREY, ABC director of teleyj. 
sion; FRANK MARX, ABC technical aq. 
visor; JOSEPH McDONALD, ABC chief 
attorney. 

JACK HEINTZ, general 
KTMS Santa Barbara, 
signed. 

EDWARD R. MURROW, CBS vice pres. 
ident and director of public affairs, op 
May 4 addressed the 60th anniversary 
of the Mount Holyoke Club of New 
York held at the Hotel McAlpin, New 
York. Title of his address was “How 
Firm Is the Peace.” 

C. L. MENSER, NBC vice president in 
charge of programs, June 3 is to re. 
ceive a Doctor of Letters degree from 
Heidelberg College, Tiffin, Ohio, and on 
that day will deliver the commencement 
address, ““Our Number One Problem Is 
People.”’ 

LEWIS ALLEN WEISS, vice president 
and general manager of Don Lee Broad- 
casting System, Hollywood, and vice 
chairman of the MBS board of directors, 
has highlights from his radio career 
included in movie film “Magic in the 
Air” being produced by Jerry Brandt, 
Hollywood. 

DON SEARLE, ABC Western Division 
vice president, has been elected a di- 
rector of Hollywood Chamber of Com- 
merce for two year term. SIDNEY N, 
STROTZ, NBC Western Division vice 
president, was re-elected a director. 
GEORGE CHANDLER, owner of CJOR 
Vancouver, B. C., was presented with an 
illuminated address signed by execu- 
tives of all Toronto and Montreal ad- 
vertising agencies on occasion of twen- 
tieth anniversary of CJOR. 

WILLIAM REA Jr., owner and manager 
of CKNW New Westminster, B. C., is on 
an extended trip to the U. S. and east- 
ern Canada. While in the East he will 
attend the Canadian Association of 
Broadcasters Convention in Quebec City 
the latter part of May. 


Taylor Gets DSM 
BRIG. GEN. TELFORD TAY- 
LOR, general counsel of the FCC 
on leave to the Army, last week was 
awarded the Distinguished Service 
Medal for his military intelligence 
service in the ETO during the war. 
Recently promoted. to brigadier 
general [BROADCASTING, April 29], 
General Taylor has also_ been 
named to succeed Justice Robert 
Jackson as American prosecutor in 
Nazi war trials in Nuremburg. 


manager of 
Calif., has re. 








L0,000 
Watts 


REPRESENTED: Nationally by Adam J, Young, Inc. 
In New York by Joseph Lang, 31 W. 47th Street _ 
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Represented Nationally By: 


JOHN H. PERRY ASSOCIATES 











G Wm. K. Dorman, Gen. Mgr. John H. Perry, Jr., Vice-Pres. 
' John H. Perry Associates WJHP WCOA WDLP WITMC 
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your MUTUAL friend 


Tho IT AND SPOT ‘, 
THE DIFFERENCE 


WHBQL 


vy E. A. Alburty, Gen. Mgr. 
Represented by RAMBEAU 





You can cover Ohio's Third Market at 
less cost. American Network affiliate. 


Ask HEADLEY-REED 








WFM)J 


YOUNGSTOWN, OHIO 








WATTS 


TRANSMITTER NOW 
UNDER CONSTRUCTION 


Notional Representative: FREE & PETERS, Inc 








IN TOUCH WITH TOMORROW 
. ~~ IN TUNE WITH TODAY 





PORTLAND, OREGON A | 


REPRESENTED BY EDWARD PETRY & CO. ry 
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OSS, GARDNER & WHITE Adv., new 

Los Angeles agency, has established 

offices at 1220 S. Maple Ave. Tele- 
phone is Prospect 7887. Firm is headed 
by W. W. SCHWEIT and E. B. ROSS, for 
10 years with R. S. Wittenberg Adv., 
Chicago, and H. M. GARDNER, former- 
ly head of his own Los Angeles agency. 
Among accounts are Lanz of California, 
Los Angeles (women’s apparel stores); 
Davidson Meat Co., Los Angeles (na- 
tional meat packers); Walter L. Schott 
Co., Beverly Hills, Calif. (manufacturer 
and distributor of electronic hardware, 
radio chemicals); Cordelia of MHolly- 
wood (brassieres); Sunrose Sportswear 
Co., Los Angeles (women’s sportswear). 
HELEN A. WELBON, account executive 
with A. K. Stone Adv., Los Angeles, has 
switched to Henry H. Sterling Inc. in 
similar capacity. 
ARTHUR F. JONES has been elected to 
the board of directors of Erwin, Wasey 
of Canada, Toronto, as managing di- 
rector. He was previously with Cock- 
field, Brown & Co., Walsh Adv., and 
MacLaren Adv., all of Toronto. 


ADELE GILRUTH has joined Hazard 
Adv., New York, in charge of publicity 
on a new type nylon hosiery made on 
Scott & Williams machines. She for- 
merly had been with Sheldon, Morse, 
Hutchins & Easton and Town Meeting 
of the Air. 


WILLIAM PATRICK MULLEN, assistant 
to the vice president in charge of ra- 
dio for Lennen & Mitchell, New York, 
May 4 was to marry Shirley Strotz, 
daughter of SIDNEY N. STROTZ, NBC 
Western Division vice president, at the 
home of Mr. and Mrs. Strotz. 


ARTHUR CARTER, for three years in 
Italy as captain with Allied Military 
Government and Mayor of Amsterdam, 
N. Y., before his entrance into the 
armed forces, has been appointed ac- 
count executivce of Leighton & Nelson 
Adv., Schenectady. 

FEDERAL ADV., New York, May 1 
moved to larger quarters at 385 Madi- 
son Ave. Agency has been located at 
444 Madison Ave. 

GEORGE L. THORNE, former announcer 
at WEBR Buffalo, A . has joined 
Melvin F. Hall Adv., Buffalo, as radio 


director. 

SOL KLAPPER, formerly of Fortune 
Radio Productions, New York, has 
joined the Julius J. Rowen Co., New 


York, as account executive. 

LANSING MOORE after service with 
the AAF and former vice president of 
Holden, Stedman & Moore, Detroit, has 
opened an advertising agency under his 
own name at 1472 Broadway, New York, 
and in the Fox Bldg., Detroit. 

L. W. FROHLICH & Co., New York, 
formerly at 14 E. 46th St., has moved 
to larger quarters at 56 E. 52d St., oc- 
cupying entire building. 

ROBERT F. WHITE, WILLIAM UH. 
BLAIR and FRANK L. WALTON, all 
formerly with Bendix Aviation Corp., 
Teterboro, N. J., have formed new ad- 


vertising agency, White, Blair & Wal- 
ton, at 173 Maine St., Hackensack, 
N. J 


HARTLEY L. SAMUELS, head of Pro- 
duction Assoc., New York, on May 3 and 
today (May 6) addresses the retail ad- 
vertising class at Long Island U. on the 
subject ‘“‘Radio for Retailers.” 
CHARLES F. LOWE, former captain 
in the Army, has returned to the radio 
department of Erwin, Wasey & Co., 
New York. 

HENRY SODERBERG, former head of 
the radio transcription division of the 
Office of Inter-American Affairs, New 
York, and previous to that with the 
sales division of Pan American Airways, 
New York, has joined Young & Rubi- 
cam, New York, as a member of the 
international division staff. Effective 
May 15 he will be located in Puerto Rico 
as agency’s representative in that ter- 
ritory. 

GEORGE B. DEARNLEY, formerly in 
charge of the mechanical department 
of McCann-Erickson, New York, has 
been appointed vice president and di- 
rector of mechanical production of the 
agency. With the organization since 
1917 when it was A. W. Erickson & Co., 
Mr. Dearnley is chairman of the na- 
tional mechanical committee of the 
American Association of Advertising 
Agencies. 

JOHN McGRATH Jr., former lieutenant 
commander in the Navy, has returned 
to Kelly, Nason Inc., New York, as ac- 
count executive. 

ERWIN DINION, discharged from the 
Marine Corps after three years’ service, 
joins service staff of Fuller & Smith & 
Ross, New York. 


DALE B. ROBBINS, formerly with 
Young & Rubicam, New York, has 
joined the copy staff of Bermingham, 
Castleman & Pierce, New York. 
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STANLEY GRAFTON MORTIMER Jr., 
former lieutenant commander in the 
Navy and before that an assistant ac- 
count executive at Pedlar & Ryan, New 
York, has returned to the agency as an 
account executive. 


DOROTHY HILLS, copy writer of Glas- 


ser-Gailey & Co., Los Angeles, has 
switched to Garfield & Guild Adv. 
THOMAS ROSS, discharged from AAF, 


has joined The Tullis Co., Los Angeles, 
as account executive. 

WADE CROSBY has been made account 
executive of Wookey & Roman, Holly- 
wood agency. 

GEORGE ARTHUR, former newscaster 
and special events announcer of KXL 
Portland, has joined Lockwood-Shackel- 
ford Co., Hollywood, as writer-producer. 
LOU HOLZER, radio director of Lock- 
wood-Shackelford Co., Hollywood, is 
father of a girl. 

THOMAS H. A. LEWIS, vice president 
in charge of radio for Young & Rubi- 
cam, leaves Hollywood May 7 for 10 


days of agency conferences in New 
York. 

ADOLPHE WENLAND & Associates, 
Hollywood advertising agency, has 


moved main offices to 672 S. Lafayette 
Park Place, Los Angeles. Hollywood ra- 
dio production offices will be main- 
tained at 1456 Bronson Ave. 


EDWIN M. SCHNEEBERG, recently dis- 
charged from the Navy and formerly on 
the copy staffs of N. W. Ayer & Son, 
and Benton & Bowles, New York, has 
joined de-Perri Adv., New York, as head 
of the copy department. 


RICHARD WILCOX, formerly with 
Campbell-Ewald Co., New York, and 
previous to that with the Coast Guard, 
has joined LaRoche & Ellis, New York, 
as account executive. Previous to being 
with the armed forces, Mr. Wilcox was 
associate editor of Life Magazine, New 
York. 


BREWSTER MORGAN, director of pro- 
gram development for Compton Adv., 
New York, is in Hollywood confering 
with MURRAY BOLEN, vice president 
in charge of West Coast operations. 


STANLEY GRAFTON, released from the 
Navy as lieutenant commander after 
four years of service, has returned to 
Pedlar & Ryan, New York. He will be 
an account executive in the drug divi- 
sion of the agency. 


LARS EKWURZEL, formerly with BBDO 
New York and released from duty with 
Army radar service in Alaska, has been 
added to creative staff of Fuller & Smith 
& Ross, New York. 


Cc. M. (Cy) YOUNG and JOHN HARJES, 
formerly with Hill Adv., have joined 
Leon Livingston Adv., New York, as ac- 
count executive and assistant account 
executive respectively. May 20 firm 
moves to enlarged quarters at 37 Wall 


JAMES DUDULPH, formerly in creative 
department of Newell-Emmett Co., New 


York, joined G. M. Basford Co., Ne 
York, as an account executive on ¢op. 
struction material division of appliang 
and merchandising section of Gener 
Electric Co., Bridgeport. . 
DAVID W. GOLDMAN, after 215 year 
overseas Army service, returns to Gold. 
man & Gross, Chicago. 
WILLIAM O. DAVIS after service wit) 
AAF as major has joined the servic 
staff of Walter M. Swertfager Co., Ne, 
York. 
RICHARD E. CRUIKSHANK has pp. 
turned to the San Francisco office o; 
Albert Frank-Guenther Law after foy; 
years with the Navy. He will direct , 
newly formed sales clinic. 
JOHN F. HOULIHAN Jr., released from 
Navy, has joined San Francisco agency 
— by his uncle, JAMES HOULI.- 
AN. 





FORD & DAMM Adv., Sacramento 
Calif., has established a Fresno branch 
office at 326 C St. with ROLLIN PICK. 
FORD Jr. in charge as manager. 


LOUIS H. GREEN, formerly overseas 
with the OWI and before that head o 
his own art service, Edart, New York 
has opened an advertising agency u- 
der his own name at 126 E. 59th St 
New York. 


AUSTIN PETERSON, Hollywood vice 
president of Ted Bates Inc., is in New 
York with several transcribed auditions 
of proposed summer replacement and 
fall shows for various agency accounts 
He returns to his desk in mid-May. 


WALTER E. THWING Inc., New York 
has changed its name to Thwing & 
Altman. DAVID ALTMAN, vice presi- 
dent of the agency, becomes a partner 


HENRY L. BROWN, after service with 
the AAF and formerly in the publicity 
department of Doremus & Co., New 
York, has rejoined agency as assistant 
account executive. 


THEODORE FREDENBURGH, discharged 
from AAF as major, and before that 
advertising sales manager of Joshua B 
Powers Inc., New York, has joined Ex- 
port Adv., New York, as general man- 
ager. 


HAL DAVIS, director of radio publicity 
for Kenyon & Eckhardt, New York, is 
the father of a boy, Richard Paul, born 
April 25. 


KAYE SULLIVAN, for 15 months in 
charge of promotion copy for CBS- 
owned stations and previously with ra- 
dio department of National Foundation 
for Infantile Paralysis, May 1 joined 
O’Brien & Dorrance as account execu- 
tive and assistant copy chief. 


W. B. PLUMMER, formerly on the 
Buenos Aires staff of McCann-Erickson 
has been assigned to agency’s Monte- 
video offices as resident representative 


HOWARD C. ALLEN, vice president and 
account executive of Albert Frank- 
Guenther Law, New York, has been 
elected to agency’s board of directors 

















“Pop sponsors that Western program on WGAC, 
he sure gets a kick out of it.” 


WGAC Augusta, Ga. 
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THE ONLY BALTIMORE STATION 
Cited by 
BILLBOARD ano VARIETY 

...WEBR 


BILLBOARD 


WFBR gets Billboard Award for “Hobby 
Club of the Air’ and special mention by 
Variety for work on Children’s Programs, 


Two more examples that WFBR—Balti- 
more—is a living, breathing radio station that 
accepts full responsibility of a radio station’s 
duty to the community. 


This duty has always taken the form of 
civic, charitable and church support and in 
the cases noted by Variety and Billboard of 


MEMBER——AMERICAN BROADCASTING CO. * NATIONAL REPRESENTATIVE—JOHN BLAIR & CO. 
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initiative in prograrns that have .to do with 
the welfare and education of Baltimore children. 


This is typical of WFBR—Baltimore’s only 
Radio Station that attracts large studio 
audiences. and crowds of daily visitors—the 
only Baltimore Radio Station that gives all 
the glamour of Radio City in smaller replica. 


Not just a spot on a dial, WFBR delivers 
the real Baltimore listener—the one who 
listens and buys. 
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Duffield Is Named 
WOWO Manager 


Chief Engineer to Fill Post 
At Westinghouse Station 
ROBERT G. DUFFIELD JR., 
former chief engineer of WOWO 
Fort Wayne, became manager of 
the station last Wednesday. His 
appointment was announced Tues- 
day by John B. Conley, manager 
of Westinghouse Radio Stations 
Inc., licensee of WOWO. 

Mr. Duffield, released from the 
Army last month as a lieutenant 
colonel upon return from duty in 
Japan, relieves Paul E. Mills, in- 
terim wartime manager who re- 
turns to the post of sales manager 
which he relinquished in January 
1945 when Mr. Conley left the man- 
agership of WOWO to manage 
KEX, WRS station in Portland, 
Ore. H. D. Longsworth, WOWO 
sales manager for the past 16 
months, will be in regional sales. 

The new WOWO manager, now 
38, has served with every station 
of the original Westinghouse group. 
In 1927 he joined KYW in Chicago, 
original location of the present 
Philadelphia station. He _ subse- 
quently was at KDKA Pittsburgh, 
WBZ Boston, and WOWO before 
joining the army in 1942. He 
served a year in the Office of the 
Chief Signal Officer, and spent 34 
months in the Pacific. 





Radio News Column 
DAILY radio news column now is be- 
ing carried in the Portsmouth (Ohio) 
Times below regular radio log. Times 
is only newspaper in Portsmouth. 
WPAY, CBS outlet, is local station. 











OBERT E. HOWARD, former West 

Coast representative of NBC National 

Spot Sales Dept., has been appointed 
NBC Western Division spot sales mana- 
ger. Joining network in 1942 as a spot 
salesman in New York, Mr. Howard went 
to West Coast that same year as repre- 
sentative. 


MILTON (Chick) ALLISON, sales man- 
ager of WPEN Philadelphia, is in Pres- 
byterian Hospital for a check-up. 


JUANITA HALL of the traffic depart- 
ment of North Central Broadcasting 
System, Chicago, has been transferred 
to organization’s New York office. 


EDWARD R. HITZ, former assistant to 
the NBC vice president in charge of 
network sales, New York, has been ap- 
pointed assistant sales manager of 
eastern network sales. Before joining 
NBC as a salesman in 1928, Mr. Hitz 
was in the advertising department of 
the New York Daily News. 


SGT. DAVID N. SIMMONS, formerly 
with KDYL Salt Lake City and KPO 
San Francisco as salesman, has been 
assigned to ‘‘Crossroads’” as a program 
Officer, aiding in radio coverage of the 
atomic bomb test. 


JOHN M. GREENE after service with 
the armed forces and former circula- 
tion manager of NBC New York, has 
returned to the network's television 
sales department. 


HARRY WHEELER, salesman at WCOP 
Boston, is the father of a boy. 


HENRY E. RINGGOLD of the Edward 
Petry Co., New York, received slight in- 
juries April 25 in the Naperville, Il., 
train crash. 


CAM PERRY, with CJOC Lethbridge, 
Alta., for 10 years, has been appointed 
commercial manager, moving up from 
the production department. LORNE 
MACLEOD has been added to the CJOC 
sales staff. 


VERNE LINDBLADE, account executive 
of KFAC Los Angeles, and PEARL VOR- 
HEES, auditor of KRKD Los Angeles, 
are to be married in late June. 


Paul Miles Is Awarded 


Legion of Merit by Navy 
CAPT. PAUL DOMBEY MILES, 
head of the frequency service, al- 
location division of the FCC Engi- 
neering Dept., has been awarded 
the Legion of Merit for his accom- 
plishments while attached to the 
frequency section of the Division of 
Naval Communications, from Dec. 
7, 1941, to Sept. 30, 1945. He has 
been with the FCC since November. 

According to the citation, he 
“rendered distinctive service in the 
procurement, assignment and pro- 
tection of frequencies for communi- 
cation and electronic use both na- 
tionally and internationally. . . 
In addition he served as Navy 
member of the Frequency Alloca- 
tion Committee, Combined Com- 
munications Board; Advisory Com- 
mittee XI, Board of War Communi- 
cations; technical subcommittee of 
the State Dept. Special Committee 
on Communications; as chairman of 
the Interdepartment Radio Advis- 
ory Committee; as Navy represen- 
tative at the Third British Com- 
monwealth and Empire Conference 
on Radio for Civil Aviation at 
London, and as a Navy Delegate 
from the United States to the Third 
Inter-American Radio Conference 
at Rio de Janeiro.” 





WILLIAM L. WALLACE, with Chicago 
office of Weed & Co., has been appoint. 
ed midwestern sales 
manager of John gE 
Pearson Co., Chi. 
cago. In addition to 
supervising Chicago 
sales, he will cover 
North Centra] 
States. Former map. 
ager of North Cen. 
tral Broadcasting 
System, Mr. Wal. 
lace previously had 
been account exec. 
utive of WLOL 
Minneapolis as wel] 
as national sales 
manager of KFBB 
Great Falls, Mont, 
and manager of KOVC Valley City, 
N. D. He had entered radio in 1932 at 
WDAY Fargo, N. D., becoming commer. 
cial manager of KGFK Moorehead 
Minn. (now KVOX), two years later 





Mr. Wallace 





Signs WNBT Hour 


STANDARD BRANDS, New York 
(Chase & Sanborn Coffee), May 9 
for 52 weeks starts a weekly full- 
hour television variety program on 
WNBT New York, Thurs., 8-9 
p.m. Format of the new show will 
feature a different mistress of 
ceremonies weekly and guest stars, 
Agency is J. Walter Thompson Co., 
New York. 





Biow Elopes 


RICHARD M. BIOW, secretary of 
the Biow Adv. Co., New York 
and Adet Lin, authoress-daughter 
oi the eminent Chinese philosopher 
and author, Dr. Lin Yutang, April 
15 were secretly married in Bos- 
ton, her father announced last 
week. Mrs. Biow, who served with 
the Chinese Army for two years 
during the war as a Captain, was 
co-author, with her sisters, Anor 
and Mei-mei, of Our Family, pub- 
lished in 1939 and Dawn Over 
Chungking, in 1941. Mr. Biow 
served as a lieutenant in the Navy 
during the war. His father, Milton 
H. Biow, is president of the Biow 
company. 

















"Save me, Mortimer! I must listen 
to the Breakfast Club tomorro# 


on WFDF Flint.” 
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A BIG SEGMENT OF 
OKLAHOMA'S 
BUYING POWER 

IF YOU’RE NOT 
USING THE... 


You're Missing 


08 S by.G > kena. 





QXLATIOMA NETWORK 


7 Stations...Covering 7 Major Markets 


AMERICAN BROADCASTING 
AFFILIATES IN OKLAHOMA 


KADA — ada 

KBIX —wMuskogee 
KCRC —Enid 

KGFF —shawnee 
KOME—1tvlsa 

KTOK —okiahoma City 
KVSO — Ardmore 
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Seven stations—each with a concentrated audience in the seven major 
markets in Oklahoma—each having DOMINANCE in their markets— 
most of them ALL OF THE TIME! That’s what you get when you use 

the Oklahoma Network . . . and you can use ALL SEVEN STATIONS 
or AS FEW AS THREE .. . and still get the network rate! 

Just give us the opportunity, and we'll prove how you get MORE 
AUDIENCE at a LOWER COST by using the OKLAHOMA NETWORK! 


Penetrate these concentrated major market audiences with 
THE OKLAHOMA NETWORK! 


ONE CONTRACT..... ONE CONTACT..... ONE STATEMENT! 


ROBERT D. ENOCH, Managing Director 


APCO TOWER 
OKLAHOMA CITY 2, OKLAHOMA 
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A FACT! 


You cannot get 
complete coverage 
of the rich agricul- 
tural, livestock and 
oil empire that is 
West Texas unless 
you use 


KRBC KBST 


ABILENE BIG SPRING 


KGKL 


SAN ANGELO 





Joined by interconnecting 
lines these three quality sta- 
tions are available in com- 


bination at a big saving as 


WEST TEXAS 
NETWORK 


You'll reach a 1940 popula- 
tion of 404,000 (now esti- 
mated at nearly a half mil- 
lion). 


You'll have a ready-built 
audience—built by Ameri- 
Mutual 


local programs. 


can, and superior 


You'll have up-and-at-them 
merchandising service. 


Get the Most for Your 
Advertising Dollar in 
West Texas! Use the 


WEST TEXAS 
NETWORK 


Represented Exclusively 
by 
JOHN E. PEARSON CO. 
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ERBERT E. TAYLOR Jr., director of 

sales for the transmitting equip- 

ment sales department of Allen B. 
Du Mont Labs., has been appointed 
chairman in charge of banquet arrange- 
ments for the second conference and 
exhibition of the Television Broadcast- 
ers Assn., to be held Oct. 10-11 at the 
Waldorf-Astoria Hotel, New York. PAUL 
RAIBOURN is chairman of the awards 
committee which will present awards 
to individuals and stations for outstand- 
ing contributions to the development of 
television broadcasting. 
ANN RAWLEY, formerly with Banner 
& Greif, New York, public relations 
firm, has opened a publicity organiza- 
tion under her own name at 149 W. 
12th ‘St., New York. 
DANIEL RICHARD JORDAN after serv- 
ice with the Army and formerly in the 
promotion department of Hearst news- 
papers, New York, has opened a public 
relations and publicity firm under his 
own name at 272 North Ave., New 
Rochelle, N. Y. 
M. B. LAMONT, formerly with Philco 
Corp. and a pioneer in perfecting auto 
radios, has been appointed products 
manager of the radio and television 
division of Bendix Corp., in charge of 
electrical detail in radio; FM and tele- 
vision. During the war he served as ex- 
pert consultant to the War Dept. on 
communications radar and  guided- 
missiles in the North African and the 
China-Burma-India theatres. 
ROONEY Inc., Hollywood program pack- 
age firm, has recorded for regional spon- 
sorship a series of 26 half-hour pro- 
grams starring George Jessel and includ- 
ing Vocalist Joan Barton and Bill Bunt 
conducting 24-piece orchestra. Titled 
“Something for the Family,” variety 
program is produced by Vic Erwin. Sam 
Carlton and Mr. Jessel collaborate as 
writers. 
WILLIAM A. SCHEUCH, former vice 
president of Nassau Smelting & Refin- 
ing Co., Tottenville, Staten Island, a 
subsidiary of the Western Electric Co., 
New York, April 30 was elected presi- 
dent of the company succeeding 
FREDERIC W. WILLARD, who has re- 
tired after 40 years of service with the 
Bell System. GEORGE J. BOILEAU, 
former treasurer of the company, was 
elected vice president and succeeds Mr. 
Willard on the board of directors. E. F. 


San Diego placed sec- 


ond* in per capita Retail 
entire U. S. 
KFMB brings you this lucrative 


Sales in the 
market right from the inside. 
(94.2% of San Diego 
15 miles of our an- 


lives 

within 
tenna). 

*March Sales—Management 














BAXTER, assistant treasurer of West- 
ern Electric Co., has been elected treas- 
urer of Nassau in addition, and E. F. 
STOCKER, formerly in charge of per- 
sonnel and labor relations, has been 
elected assistant treasurer. 
INTERMOUNTAIN Radio Council, 
Lake City, has elected as president 
LORIN F. WHEELRIGHT, supervisor 
of music for Salt Lake City schools. 
EMERSON SMITH, program director of 
KDYL Salt Lake City, is new vice pres- 
ident. Treasurer is MRS. KENNETH W. 
NILNER, who directs Saturday morn- 
ing program on KDYL in behalf of the 
Visiting Nurse Assn. and the American 
Red Cros. ALTA MILLER, former secre- 
tary, also is new vice president. RUTH 
LIPPENBERGER becomes secretary. 
Cc. E. HOOPER Inc., New York, has pub- 
lished its “Sectional Hooperatings” re- 
port for the fall and winter, October 
1945 through February 1946, showing 
regional ratings for the various net- 
work programs and times of day, com- 
pared with their 32-city national rat- 
ings. 

NATIONAL RADIO CLEARING HOUSE, 
New York, has announced a new serv- 
ice, ‘‘Relay,’” which proposes to deliver 
information of station time and pro- 
gram availabilities to 500 agency time- 
buyers and account executives in the 
New York metropolitan area within 
three hours of its receipt. 

NEIL T. REGAN, former major in the 
Army and before that with Steve Han- 
nagan, publicity, Miami Beach, is re- 
turning to the New York office to handle 
Willys-Overland account. 


DR. DONALD HORTON, CBS manager 
of the Television Audience Research In- 
stitute, New York, on May 16 is to ad- 
dress the dinner session of the Ameri- 
can Marketing Assn. spring corivention 
at the Statler Hotel, Boston, on “Tele- 
vision: Its Impact Upon Postwar Mar- 
keting.” 

C. P. MacGREGOR Co., Hollywood tran- 
scription producer, and Radio Writers 
Guild, after weeks of negotiation, April 
23 reached agreement in wage contro- 
versy with new writer minimum of $100 
per 30-minute script. It more than 
doubles former minimum of $45. New 
quarter-hour script minimum is $50. 
Authors are to be paid within 10 days 
after shows are recorded. New minimum 
is designed as overall pattern to be 
used in effecting agreements with other 
transcription firms. 

FRED P. ANDREWS, former colonel and 
commanding officer of the Alaska Com- 
munications System, Seattle, has been 
appointed assistant to the president of 
Press Wireless, New York. 

VIC ERWIN, associated with On-The- 
Air Inc., Hollywood program packager, 
has switched to Rooney Inc. and is in 
charge of production of all package 
shows. 

WALLY MOODY, official of Electrical 
Musical Industries Ltd., London, after 
10 days in Hollywood observing record- 
ing methods, has returned to New York 
and sails for England May 12 aboard 


Salt 


the Queen Mary. EMI controls four of 


the five disc labels in 
HOLLYWOOD 


RADIO 


Great Britain. 
DIRECTORS 


GUILD will hold a special election of 
officers and council in early June. To 
assist in organizing union, incumbents 


accepted positions 


in December 1945 


with understanding term was for Only 
six months. To be replaced are PAUL 
FRANKLIN, president; TRUE BOARD. 
MAN, vice president; ROBERT DWAN, 


secretary; 


THOMAS FREEBAIRN. 


SMITH, treasurer, and six council mem. 


bers. 


DONALD T. SHEEHAN, recently a liey- 
tenant colonel in AAF, has been named 
special consultant on public informa- 
tion and publications to U. S. Office of 
Education. He will advise on wider use 
of media for educational purposes. 


R. B. BOONEY, formerly with Crosley 
Corp. and transmitter design engineer 


at RCA Camden, N. J 


.- has joined Bur- 


gess Dempster, Los Angeles public re- 


lations agency. 


DAVID GERSTEIN, during the war in- 
dustrial specialist for the Radio Pro- 
curement Division of AAF, has been 
appointed assistant to the vice presi- 
dent by RCA International Corp. for 
the sale and promotion of the com- 


pany’s export line. 


IMPERIAL RADIO PRODUCTIONS, To- 


ronto, has been 


Canadian 


appointed 
representative for 


exclusive 
Stark- 


Glenn Productions, Chicago. 


TED MacMURRAY, 
“Coronet Storyteller,” 


producer of 


ABC 
has been named 


head of new radio department for A. 
George Volck Inc., Beverly Hills, Calif., 


talent service agency. Mr. 


will represent 
clients for radio. 


firm’s motion 


MacMurray 
picture 


MITCHELL J. HAMILBURG, Hollywood 


talent agent 


office. 


and program packager, 
is in New York to establish a 
EDDIE ROBERTS is to 


branch 
be in 


charge of New York operations. 
GLENN DOLBERG, western field repre- 


sentative of BMI, is 


$; on a Stations rela- 
tions trip through Texas, 
New Mexico. He returns 


Arizona and 
to Hollywood 


headquarters in mid-May. 


CHARLES FF. 


McCANDLESS, 


former 


manager of the research department, 


Kudner Agency, New York, 


and pre- 


vious to that research director of J. P 
Tarcher & Co., New York, has been ap- 


pointed assistant 


director of 
American Research Service, New 


Inter- 
York 


SID JANIS, Hollywood manager of BMI, 
is in New York for home office confer- 
ences on West Coast expansion and op- 


erations. 
MARGARET HALMY, 


former assistant 


to the advertising manager of Celanese 


Plastics Corp., 


New York, has opened 


an advertising and public relations of- 
fice under his own name at 40 Grace 


Court, Brooklyn. 
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Color Discs Best, 
Says CBS Expert 


Television Systems Compared 
By Dr. Peter C. Goldmark 


“EVEN if a_ satisfactory elec- 
tronic device for color television 
were invented it would offer no 
‘appreciable improvement’ over 
present mechanical discs used for 
color transmission.” 

This statement, made Monday at 
a reception given by CBS Western 
Division, Chicago, for the net- 
work’s director of engineering re- 
search, Dr. Peter C. Goldmark, was 
believed a tacit confirmation that 
CBS would not depart from its 
present research in color television 
with mechanical means. Dr. Gold- 
mark said, in his opinion, the best 
electronic color could do for tele- 
vision would be to “duplicate color 
dises.” 

‘Phenomenon’ Seen 

“It is a phenomenon of our time 
that the first device we could dis- 
cover (sic., color discs) have proven 
to be the best possible for the re- 
sults we have been striving for. It 
will be a long time, if ever, before 
anything can equal it,’”’ Dr. Gold- 
mark told his audience. “In fact,’ 
he added, “present electronic re- 
search has not been encouraging.” 

Dr. Goldmark said CBS will con- 
tinue its experiments in color tele- 
vision on the present basis after 
exhaustive tests which have been 
accepted by the general public on 
the basis of 6-1. 

In answer to questions on his 
opinion of the controversy over 
high and low frequencies for tele- 
vision, Dr. Goldmark declared that 
even if color television did not 
exist, he would still favor higher 
frequencies for black and white 
definition. 

The CBS television expert said 
the 400-1000 me band is “ideal” 
for color television. Equipment now 
available, he declared, is best suited 
fer bringing color television to the 
public. 

Questioned on his viewpoints on 
the quality of television produc- 
tion, Dr. Goldmark admitted that, 
on the basis of what he had ob- 
served, little of “importance” had 
been done. 

“Production for the most part is 
amateurish and the mistakes are 
obvious. It may be years before 
programming will catch up with 
the technical advancement of tele- 
vision,” he said. 

Dr. Goldmark declared color tele- 
vision should be available to the 
public “not much later” than black 
and white, but when the latter 
would be available for the general 
public, he did “not know.” 





Production Going Up 


CANADIAN RADIO receiver pro- 
duction is increasing, according to 
figures released by the Dominion 
Bureau of Statistics, Ottawa. Ca- 
nadian radio manufacturers pro- 
duced 31,659 sets in January, 
which compares with total 1945 
sales of 44,343 sets. 


BROADCASTING 


WOOLF BOOK CITES 


RADIO’S DUAL ROLE 
“THE MEDIUM that has had 
the most sensational development, 
reaching the ‘favored few’ as well 
as the common run of man, is 
radio,” writes James D. Woolf, for- 
mer vice president, J. Walter 
Thompson Co., in Advertising to 


the Mass Market (Ronald Press 
Co., New York. $3.50). 
“As a dual-purpose medium, 


ccmpletely universal in its appeal, 
it (radio) probably has no rival,” 
Mr. Woolf continues. “It is true 
that the character of the show 
picks the audience. There are some 
broadcasts directed at people of 
above-average intelligence and 
culture that get only limited Cross- 
ley ratings, just as there are maga- 
zines such as the Atlantic Monthly 
that attract only a limited and se- 
lect readership. Then there are 
other shows that are neither ‘high- 
brow’ nor ‘common,’ such as Infor- 
nation Please, which get middle 
ratings—not high, not low. 

“The top-rating broadcasts, such 
as the Jack Benny, Charlie Mc- 
Carthy, and Fibber McGee and 
Molly shows, are truly universal; 
they seem to appeal to everybody, 
high and low, mass and class. The 
seap opera type of show, on the 
other hand, surely reaches only a 
restricted audience of a pretty low 
intellectual level of emotional sta- 
bility. Perhaps I am wrong, but 
how can it be otherwise?” 


CPA 


(Continued from page 24) 
the local housing program ?” 

NAB contended in its petition 
that only about a fifth of overall 
expenditures in broadcast projects 
will be devoted to building and con- 
struction (towers and equipment 
installations are not classified by 
CPA as construction items). If 
broadcasters had the $15,000 ex- 
emption applied to utility and in- 
dustrial projects, most of the pend- 
ing projects could be started on a 
bare-bones basis, NAB argued. 

In asking CPA to draw up a 
special national policy for broad- 
casters, NAB said such action 
would permit uniform decisions and 
interpretations locally. NAB point- 
ed out that FCC estimates it will 
have granted about 1,100 new sta- 
tions by the end of 1946. 

First direction by CPA to ease 
its construction order was issued 
April 30. It raises the $1,000 limit 
on commercial projects in the 
Hawaiian area (including radio sta- 
tions) to $5,000 because of disaster 
conditions from April tidal wave. 

Four radio projects are pending 
in Hawaii. KHON, project of 
Aloha Broadcasting Co., Honolulu, 
plans to go on the air this summer 
on 1490 ke with 250 w. Island 
Broadcasting Co., Honolulu, was 
granted a CP April 10 for 5 kw on 
630 ke. Pacific Frontier Broadcast- 
ing Co. was granted a CP March 
21 for 690 ke 10 kw at Honolulu. 
Maui Publishing Co. on April 17 
received a CP for 1 kw on 550 ke 
at Maui. 
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Says KWTX, new Mutual affiliate in Waco: 
*“ .. before any of the salesmen for KWTX made 
contact with advertisers in Waco and before we 
had even announced publicly that we were a 
Mutual affiliate, word got around that we were 
joining Mutual, and that Fulton Lewis would be 
available for local sponsorship. The program was 
immediately taken away from us, so to speak, by 
Central Freight Lines, Inc., and no less than 30 
sponsors HAVE REQUESTED SPONSORSHIP 
OF THIS OUTSTANDING PROGRAM .. .” 








Stations and sponsors alike are unanimous in 
acclaiming Fulton Lewis, jr., the Number One Co- 
operative Program on the air because he SELLS— 


and he'll SELL your product, too! 


Effective local tie-ins are accomplished by insertion of local 
advertisers’ commercials. Fulton Lewis, jr., is presently available 
for local sponsorship in a few choice markets. 

Wire, 


phone or write us NOW for complete information. 


COOPERATIVE PROGRAM DEPARTMENT 


MUTUAL BROADCASTING SYSTEM 


1440 BROADWAY, NEW YORK 18, N. Y. 
TRIBUNE TOWER, CHICAGO 1], ILL. 
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of program director of WCNT Cen- 

tralia, Ill., and will take over her new 
duties about July 1. She was formerly 
public service director of WDAY Fargo, 
N. D. WCNT is owned by HOBART 
STEPHENSON, will operate on 1210 kc 
with 1 kw daytime [BROADCASTING, 
March 4]. 


EUGENE JELESNIK, musical director 
of KDYL Salt Lake City, has acquired 
&@ new addition to his collection of 
violins. The instrument is believed to 
have been made in 1643 by Nicholas 
Amati, predecessor of Stradivarius. 


JOHN O. (Jack) JUREY, released from 
the Army after three years’ service, has 
rejoined WKBN Youngstown, Ohio, as 
staff announcer. Mr. Jurey, now 22, was 
station’s youngest announcer, assum- 
ing initial position on regular staff 
upon graduation from high school at 
age of 17. 


FRANK C. BALMERT has returned to 
the announcing staff of WPAY Ports- 
mouth, Ohio, after service of 31 months 
in 75th Infantry Division. ED SCHULE- 
TER, former sound effects engineer at 
WLW Cincinnati for three years, and 
BOB McHENDRIX, also former sound 
effects engineer and night club m.c., 
are new additions to WPAY announcing 
staff as is CARL BODNER, veteran of 
29 months’ service with Ninth Air 
Force, of which 23 were in ETO. 


MURRAY ARNOLD, program director 
of WIP Philadelphia; VARNER PAUL- 
SEN, WIP production manager, and 
Announcer JOHN PAUL WEBER have 
been awarded the Bronze Star Medal in 
presentation made by Maj. Gen. Leland 
Hobbs and broadcast by WIP. Mr. 
Arnold received his award for heroic 
action during the Battle of the Bulge. 
Mr. Paulsen served with Armed Forces 
Network and Mr. Weber for meritorious 
service with the 69th Infantry Division. 


DOROTHY DAY, WINS New York wom- 
en’s commentator, May 1 was m.c. at 
the Junior Deb Fashion Show held at 
the Ritz-Carlton Hotel, New York. 
JEAN WORTLEY has been added to the 
program department of WIBG Phila- 
delphia. 

BILL OSTBERG, formerly with WKNE 
Keene, N. H., and previous to that with 


or ae COLLINS has accepted the post 


WORC Worcester, Mass., has joined the 
announcing staff of WTAG Worcester. 
BERT SCHLANGER after service with 
the armed forces and formerly on the 
announcing staff of WOV New York, 


has joined WCOA Pensacola, 
announcer. 


DICK NORMAN, released from the AAF 
as captain and prior to service with 
WOR New York and WCOL Columbus, 
Ohio, has joined WINX Washington as 
announcer. 

DON ALT, continuity director at WMT 
Cedar Rapids, Iowa, has been named a 
member of the Cedar Rapids All-Vet- 
erans Housing Committee. 


BARBARA DRAPER, formerly with 
WNOX Knoxville, Tenn., and WLOF Or- 
lando, Fla., has been added to the con- 
tinuity staff of KCMO Kansas City. 
GEORGE W. SLADE, former promotion 
and publicity manager and now WBZ 
Boston and WBZA Springfield, Mass. 
director of education, has been present- 
ed silver medal award by U. S. Treasury 
Dept. for his aid in war bond cam- 
paigns. 

HARRY WALSTRUM has been assigned 
announcer on weekly ABC “Dark Ad- 
venture,” sponsored by Wildroot Co. 


CY HARRICE, announcer, formerly 
heard on network programs in Chicago, 
is now in New York announcing the 
“RCA Victor Show” on NBC, “Quick as 
a Flash,” MBS, and also appearing on 
“Borden’s County Fair,” CBS. 

CLAYTON (Bud) COLLYER, known to 
radio audiences as “Superman” on the 
MBS series, May 8 is to address New 
York school children at a Youthbuild- 
ers meeting in Town Hall, New York, 


Fla., as 
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WSGN BUILDS A BELL-RINGER 


“America’s Town Meeting of the Air,” the 
provocative radio forum heard every Thursday, 
was propelled to a phenominal 11.6 Hooper 
over WSGN.* This is another outstanding ex- 
ample of the results obtained through WSGN's 


ceaseless promotional activities. 


*& Fall-Winter 1945-46 


ALABAMA'S BEST BUY FAR! 





AMERICAN BROADCASTING COMPANY 


THE NEWS-AGE-HERALD STATION 
Represented Nationally by Headley-Reed 
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on juvenile 
and remedies. 


KATE SMITH, CBS singing star, is to 
give a_ series of two concerts for 
Stadium Concerts Inc., first to be held 
June 22 at Lewisohn Stadium, New 
York, and the second on June 27 at the 
Dells in Philadelphia. Paul Lavelle will 
conduct the New York Philharmonic 
Orchestra, accompanying Miss Smith, 
and also will give a concert of his own 
selections on those nights. 


GILL HODGES, former captain in the 
Army and before that announcer at 
WTAG Worcester, Mass., has returned 
to that station as chief announcer. 


HUBERT BATEY, after 15 months’ 
service in the Navy, has rejoined WSB 
Atlanta, Ga., as announcer. 


MAURICE COPELAND, who portrays 
Banker Pendleton in “Ma Perkins” se- 
ries on NBC and CBS, is the father of 
a girl, Claudia, born April 27. 


STAN WARANCH, chief announcer of 
the Radio Production Section, Informa- 
tion and Education Branch, Fort Bragg, 
N. C., and former announcer at WGB 
Goldsboro, N. C., is being discharged 
from the Army. 


BARBARA DEW has replaced CHAR- 
LOTTE LIDE in the music department 
of WIS Columbia, S. C. 


JOHN PETERS, formerly in the Coast 
Guard, and CHARLES ARNETT are 
new additions to announcing staff of 
WMMN Fairmont, W. Va. 


CHARLES ROTH, former program di- 
rector of KFJI Klamath Falls, Ore., is 
recuperating from a lung ailment at the 
L. A. Sanatorium, Duarte, Calif. 


DON GAYNOR upon release from the 
Army next month is expected to return 
to the announcing staff of WBTM Dan- 
ville, Va. New to WBTM announcing 
staff is JACK McLAIN, while in service 
officer in charge of the Kyushu Nework 
in Japan and later manager of WVTR 
Tokyo. Other veterans who have re- 
sumed announcing posts at station in- 
clude: EARL HOTALING, Army, chief 
announcer; ARCH MORGAN, Navy; F. 
AMBERT DAIL, AAF; JAKE GAINEY, 
Army. 

LEE BLAND. CBS supervisor of network 
operations, New York, is the father of a 
girl, Linda Lee, born April 26. 

JERRY COLONNA, currently heard on 
the “Bob Hope Show,” NBC, Tues. 
10-10:30 p.m., sponsored by Pepsodent 
Division of Lever Bros. Co., Chicago, 
this summer is to tour the East Coast, 
majar Canadian cities and the middle 
West with his own production, known 
as the Jerry Colona Enterprises. 

LEON BARZIN, WQXR New York or- 
chestral conductor and music director 
of the National Orchestral Assn., has 
been named as the 1946 recipient of the 
Alice M. Ditson Award of $1,000 pre- 
sented annually at Columbia U. to an 
American conductor for distinguished 
service to American music. 


E. W. ZEIBARTH, educational and pro- 
duction director at WCCO Minneapolis, 
has been named state director of the 
National Association for Education by 
Radio. He will direct all activities of the 
Association for Education by Radio in 
Minnesota, with particular attention 
on development of public interest in 
educational broadcasting. 

HAL TATE, after three months in 
Hollywood, resumes his weekly “Tate’s 
Variety Show” on WCFL Chicago with 
broadcast of May 13. Newart Co. (cloth- 
ing chain), is sponsor with Malcolm- 
Howard Adv., Chicago, servicing ac- 
count. His wife, NIKKI KAYE, has been 
handling program during his absence. 


SID GOODWIN, ABC Hollywood pro- 
ducer, has been named night relief 
manager for network, to assist PAUL 
GATES, night manager, in controlling 
operations after work hours until mid- 
night. 

TRUMAN BRADLEY, Hollywood an- 
nouncer-newscaster, has been signed to 
narrate “Romance and Dance,” Warner 
Bros. two-reel technicolor subject on 
fiestas in Mexico. 

OWEN LANZIT has been named head 
of ABC Hollywood transcription de- 


delinquency, its causes 
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partment and placed in charge of trap. 
scriptions utilized in network’s day. 
light savings programming plan, ; 
is assisted by FRANCES WAY. 


CHARLES LOVE, released from Army 
after four years’ service, has returne; 
to KPRO Riverside, Calif., as manage 
of San Bernardino branch offices ang 
studios. 


HANK JOHANN, released from Army 
has been named musical director 9 
KPRO Riverside, Calif. 

TOMMY REYNOLDS, chief announce; 
of KABC San Antonio, has rejoined the 
station following release from the arme4 
forces as have JAMES R. WIGGINS 
announcer, and A. J. ZLABOVSKy 
continuity chief. New KABC continuity 
writers are JANE LESTER and Ro. 
BERTA STEGER. 


BETH W. SMOOT, production stag 
member of KDYL Salt Lake City, Apri] 
27 was married to William H. Stead, 
KAY W. RICHINS, KDYL Salt Lake 
City production director, and Bertha 
Arlene Doty of Murray, Utah, were mar. 
ried at Las Vegas, Nevada, April 14, 
CLAIR HAAS, staff announcer of WHBEC 
Portsmouth, Ohio, has been appointed 
program director of the station. 

BOB PROVAN, who left WDRC Hart- 
ford, Conn., as announcer four years 
ago to enter armed forces, has rejoined 
staff as production manager. 

JIM MORGAN has taken over produc- 
tion of daily MBS “Queen for a Day” 
program. BUD ERNST, Hollywood pro- 
ducer of program, has withdrawn tempo- 
rarily on doctor’s orders. 

JAMES M. O’BRIEN, following dis- 
charge from Marine Corps and new to 
radio, has joined KECA Hollywood 
transcription division. 

RALPH (Red) ROWE, freelance an- 
nouncer, has been added to KMPC 
Hollywood announcing staff. 
ROBERT WADE SWAN, announcer of 
KFI Hollywood, has switched to KECA 
Hollywood. 

CARLETON ALSOP has been signed to 
produce the new NBC “Don Ameche 
Show” starting in fall under sponsor- 
ship of Procter & Gamble Co. (Drene). 
His MGM production contract permits 
him to take on outside radio assign- 
ment. 

IRNA PHILLIPS, Chicago script writer 
of four General Mills daytime programs, 
is in Hollywood to establish her head- 
quarters at Carl Wester & Co. 
WRIGHT ESSER, ABC Hollywood pro- 
ducer-director, has resigned to enter 
motion picture field. 

RALPH ROGERS, released from Navy 
as lieutenant, has returned to Cc 
Hollywood announcing staff. 

ART BAKER, commentator on “Art 
Baker’s Notebook” on KFI Los Angeles, 
has been signed to portray Rabbi 
Samuels in film version of “‘Abie’s Irish 
Rose,” being produced by Pine-Thomas 
Productions. 

MARTIN BLOCK, announcer on NBC 
“Chesterfield Supper Club,” after two 
weeks in Hollywood, has returned to 


(Continued on page 60) 
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Blue Book Is Grist for Editorial Mills! 


Magazines, Papers 
Divide Opinion 
On Report 


CENSORSHIP THRU 
BLACKMAIL 
From The Chicago Tribune 
April 24, 1946 
THE Communications Act of 1934, 
from which the Federal Communi- 
cations Commission draws its au- 
thority to regulate the radio in- 
dustry and license broadcasting 
stations, specifically forbids the 
censorship of radio programs. The 
Commission, however, is now seek- 
ing to do by indirection what it is 
forbidden to do directly. 

It has the power to license sta- 
tions. The licenses must be renewed 
periodically and if the renewal is 
not granted a station is thrown off 
the air and an investment of hun- 
dreds of thousands, or millions, of 
dollars that have been spent to or- 
ganize its staff and win it an au- 
dience, is destroyed. 

The Commission’s censorship 
program is based on its own inter- 
pretation of the requirement that 
a radio station must serve ‘public 
interest, convenience, and neces- 
sity.” The Commission has published 
a report by which it purports to 
set up standards by which radio 
programs are to be judged. These 
standards are complex and self- 
conflicting. They go into numerous 
details of programs as regards 
their origin, advertising sponsor- 
ship, content, discussion of public 
issues, representation of minority 
views, and other subjects. 

The Commission doesn’t promul- 
gate these as regulations binding 
stations. It merely sets them up 
as standards by which it may 
choose to extend or withhold a li- 
cense. As such, they are not sub- 
ject to legal review. Not until a 
station has been denied its license 
could the matter be brought before 
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Derby, Mississippi? 
This is a fine community in Pearl 
River County, but wise advertisers 
tip their hats to advertising results 
gained in JACKSON—metropolitan 
center of Mississippi’s 1945 crop— 
value of which amounted to over 
376 million dollars! 

WSLi—the ‘‘Double-Return’’ station, 
offers you maximum coverage of this 
market—at less cost! 


L American Broadcasting Co. » | 


WEED & COMPANY 
NATIONAL REPRESENTATIVES 








EDITOR’S NOTE: Newspapers and magazines are beginning to pick 
up the FCC’s Blue Book as grist for their editorial mills. The St. Louis 
Post-Dispatch (KSD), which made the middle-commercial a national 
issue, has supported the main theme of the Blue Book. Conversely, 
Collier’s has lambasted it as none of the Government’s business. Here- 
with are three recent newspaper editorials, one from the Chicago Tribune 
which owns WGN, characterizing the report as “Censorship Thru Black- 
mail,” another from the Philadelphia Inquirer, which “heartily endorses” 
the “salutary criticisms.” A third, the Charleston (W. Va.) Daily Mail, 
says “The good it might have accomplished is more than offset by the 
danger it threatens.” Expressions of such diametrically opposite views 
is what makes our press free. 





a court. This is censorship by black- 
mail. 

Few owners of radio stations 
will be found willing to risk de- 
struction of their investment by 
an arbitrary curtailment of their 
license in order to test the power of 
the Commission to regulate pro- 
grams. The regulation, however, is 
present. One has only to listen to 
the radio thru a 24-hour span to 
discover to what a large extent it 
has been made a vehicle for ad- 
ministration propaganda and slan- 
derous attacks upon administration 
critics, and in what small meas- 
ure it affords those critics a chance 
to present the opposite side of the 
story to the American people. 

Radio broadcasters may succeed 
or fail according to their own 
methods. They are almost certain 
to fail if they are coerced into op- 
erating under other people’s meth- 
ods, especially those prescribed by 
people not skillful enough to engage 
in the business themselves. 

Variety Assured 

Variety of instruction or enter- 
tainment is assured by the differ- 
ence of taste and intellect to be 
found among station managers. A 
parallel variety among publishers 
gives the public a great diversity 
of books, magazines, and news- 
papers. The same principle applies 
to musical programs, in the offer- 
ings of lecturers and public speak- 
ers. If there is a public desire or 
demand for information on par- 
ticular topics or for particular 
kinds of entertainment, some one 
meets that desire. 

Quite obviously, a station whose 


competitor broadcasts an excep- 
tionally popular comedian at a 
particular hour has _ alternate 


choices. It can try to develop a 
comedian of its own who will out- 
draw the rival, or it can design a 
program to appeal to the large 
number of people who are bored 
to tears by all radio comedians. 
The people who get to the top 
of radio stations and networks are 
those with the greatest capacity to 
conduct broadcasting. They will, 
however, be no more uniform in 
their ideas than newspaper editors 
are uniform in their appraisal of 
news, or than theatrical producers 
are unanimous in their judgment 
of what is going to entertain. 
Broadcasting will have to suffer, 
perhaps, for a long time as news- 
papers suffered to establish free- 
dom of the press. Eventually, that 
freedom must take the form of an 
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ownership as nearly absolute as 
the ownership of a hotel or theatre 
and subject to forfeiture only for 
conduct comparable to that which 
would cause a hotel or theatre to be 
closed. 

This, of course, is on the as- 
sumption that radio broadcasting 
is to be developed as the Communi- 
cations Act intended it to be, a ve- 
hicle for communication of public 
information and _ entertainment, 
free from government censorship, 
and not, as the Communications 
Commission has been trying to make 
it, a propaganda institution for 
the political party in power. 

ok ok ok 


PUBLIC SERVICE COMES 
FIRST 


From The Philadelphia Inquirer 
April 25, 1946 


A recent outburst by the Nation- 
al Association of Broadcasters, in 


resentment of some wholesome and § 
pointed criticisms by the Federal § 
of § 
certain radio programs, has brought 


Communications Commission 


sharp reaction. 


Their general tone is that NAB 
would be better employed in cor- § 


recting the serious faults—includ- 
ing long-winded, too 
“commercials’”—that have 


FCC. 


The salutary criticisms by the § 
Commis- § 


Federal Communications 
sion are heartily indorsed by The 


Inquirer, which fully realizes the § 


responsibility it has assumed for 


the operation of WFIL and WFIL- 9 


FM in Philadelphia, 

As we have remarked before, a 
newspaper or 
ing station merits 


est. Readers and listeners are made 
loyal friends only 
them with full value in news, in 


features and a planned program § 
of information and entertainment 


of the highest character. 


We are solidly against “piggish- 9 


ness” in the use of the public’s air- 
ways for private gain. 
quirer, in its varied activities, is 


sincerely pledged to the policy of 4 
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*With a record of 
233.32% employment gain over 
the prewar period, Wichita workers 
are busy, and that means busy dol- 
lars in Kansas’ richest market. 
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tion in Wichita, can put your product on 
top in this rich market and keep it there! 


THAT SOLID SECTION OF 
KANSAS’ RICHEST MARKET 


A HOOPERATED CITY 


WICHITA 
. $000 WATTS DAY AND NIGHT . 

















EM- 


OKLAHOMA il 4 


Ma. ~~ atl! 
Hil z 


- - CALL ANY PETRY OFFICE 








May 6, 1946 e@ Page 59° 





by supplying 


4 





frequent | 
been § 
called to its attention than in de- § 
fending them and railing at the § 
quite proper stand taken by the § 
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DVANCED PRODUCTS Co., Oakland, 

Calif., advértising new war-time 

dental discovery called Rejuv-A- 
Plate on John K. Chapel three weekly 
15-minute newscast over KROW Oak- 
land. Extensive campaign is planned 
throughout U. S., Alaska and Hawaii. 
Ad Fried Adv., Oakland, has been named 
agency in charge of account. 


HENRY SADACCA, president of Noma 
Electric Corp., New York, was guest 
speaker at luncheon meeting of New 
York Society of Security Analysts, 
April 29. 


RADIO HAM SHACK, New York (radio 
parts for amateur operators), has ap- 
pointed J. R. Kupsick Adv., New York, 
to handle advertising, with Edwin 
Parker, vice president of agency, as ac- 
count executive. Radio may be used. 


REYNOLDS INTERNATIONAL PEN Co., 
Chicago, has appointed MacFarland, 
Aveyard & Co., Chicago, as its advertis- 
ing agency. Account was formerly han- 
dled by Maxon Inc., Detroit. 


GENERAL MILLS, Minneapolis, through 
its agency, Knox Reeves Adv., and Auer- 
bach Co., Salt Lake City, are co-spon- 
soring Salt Lake Bees baseball games 
during 1946 season on KNAK Salt Lake 
City. 

ART CRAFT LEATHER, Oakland, Calif. 
(hand-carved leather purses), has ap- 
pointed Ad Fried Adv., Oakland, as 
agency in charge of advertising. Radio 
will be used. 


SAGE Labs., 
fresher), 


New York (Sage air re- 
has appointed Paris & Peart, 


that city, as advertising agency. Radio 
will be used. 
CHARIS Corp., Allentown, Pa. (founda- 


tion garments), 
vertising account 


has switched its ad- 

from E. H. Brown 
Adv., Chicago, to John Falkner Arndt 
& Co., Philadelphia. 


MAURICE W. RYBECK, former pub- 
licity and sales director of R. H. White 
Co., Boston (furs), has been appointed 
director of advertising and sales pro- 
motion of I. J. Fox Furs, New York. 


VETA MAE Co., Los Angeles (Cold 
Wave home permanent), has appointed 
Henry H. Sterling Inc., Los Angeles, to 
handle advertising. Plans include radio. 
Other new accounts include Market Re- 
search Scholarship Foundation, Los An- 
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New York. He’ll complete details for 
permanent move to West Coast, hav- 
ing bought a home in Encino, Calif. In 
addition to “Chesterfield Supper Club” 
assignment he conducts transcribed 
“Columbia Records” program and con- 
tinues to be associated with “Make Be- 
lieve Ballroom” on WNEW New York. 


Latter contract expires in December 
1947 

BETTY EMERY, assistant producer of 
ABC ‘“‘Glamour Manor,” and Howard 


Cooley, NBC recording engineer, are to 
be married June 8 


RAY SINGER and DICK CHEVILLAT 
has been re-signed as writing team on 
NBC “Jack Haley Show” when program 
resumes in fall. BOB REDD continues 
as producer. 


WES MEARS and JOHN FORSYTHE, 
formerly of KFI Los Angeles and KXLA 
Pasadena, Calif., respectively, have 
i KWKW Pasadena announcing 
staff. 


BEN FREEDMAN, Hollywood writer on 
NBC “Red Skelton Show,” and his wife, 
Nancy, are co-authors of novel, ‘Mrs. 
Mike,” to be released by Coward-Mc- 
— Co., New York publisher, in early 
all. 


JEAN BEAUDET, supervisor of music 
of Canadian Broadcasting Corp., To- 
ronto, has been invited to conduct the 
Czech National Symphony Orchestra at 
Prague on May 13. He has left for 
Europe where he will also make a sur- 
vey for the CBC relative to reception of 
its international shortwave service. 
ALLAN PHILIPS, released from the 
Royal Canadian Navy in which he was 
in the “Canadian Navy Show,” has 
joined CKNX Wingham, Ont., as staff 
announcer and singer. 

ELIZABETH LONG, director of wom- 
en’s interests of CBC Toronto, attended 
as a delegate the western hemisphere 
conference of the National Council of 
Women of the United States, May 6-8 
at New York. 





geles (consumer education), using ra- 
dio, and D. C. Glass, Inglewood, Cal. 
(costume jewelry). 

ROBERT E. HEALY has been elected 
vice president in charge of advertising 
and HUGH R. MacMILLIAN Jr. has 
been elected vice 
president in charge 
of production of 
Colgate - Palmolive- 
Peet Co., Jersey 
City, N. J. Joining 
firm’s advertising 
department in 1934, 
Mr. Healy was 
named advertising 
manager in 1942. 
He previously had 
been a member of 
the advertising de- 
partment of the 
Johns - Manville 
Corp., New York. Mr, 
MacMillanjoined 
Colgate in 1941 as chief industrial en- 
gineer. In 1945 he was appointed gen- 
eral superintendent. 


PEPSI-COLA Co., Long Island City, 
N. Y., has appointed Young & Rubi- 
cam, New York, to handle advertising 
for Evervess, sparkling alkaline table 
water. 

CREDIT LOAN Corp., Chicago, has ap- 
pointed Schwimmer & Scott, Chicago, 
to handle its advertising. Beginning in 
May firm will start radio campaign in 
Chicago consisting of spots on three or 
four stations. Increased advertising is 
anticipated at a later late. 

HELEN LAW, known as Martha Man- 
ning on WOR New York, when she con- 
ducted the R. H. Macy & Co. shopping 
program, has been appointed Macy 
press publicist in charge of merchan- 
dise and institutional publicity. 


AMERICAN KITCHEN PRODUCTS Co., 
New York, has appointed Duane Jones 
Co., New York, to handle advertising 
for Steero jellied consomme. Spot cam- 
paign has started on WJZ WOR WEAF 
WABC New York and will continue 
throughout summer months. 
BERNSTEIN Bros., Los Angeles (Cali- 
fornia Authentics—women’s wear), has 
appointed Abbott Kimball Co., Los An- 
geles, to handle advertising. Other ac- 
count new to agency is Barrett Plastics 
Products Inc., Hollywood (Carnival sun 
glasses). 

DAMEREL-ALLISON Co., Covina, Calif. 
(D.&A. orange juice), has appointed 
Potts-Turnbull Co., Los Angeles, to 
handle a $75,000 advertising campaign 
which includes use of radio. 
CALIFORNIA CANNING PEACH GROW- 
ERS Assn., San Francisco (cooperative), 
has moved its advertising department, 
headed by Stanley Plumb, to 260 Cali- 
fornia St. Cooperative shortly will an- 
nounce appointment of advertising 
agency to handle account. 

ADOLPH GOBEL Inc., Brooklyn (meat 
products), April 29 for 26 weeks started 
spot announcements and participations 
on WABC WJZ WOR WNEW New York. 
Agency is Hirshon-Garfield, New York. 
RIGGIO TOBACCO Co., New York (Re- 
gent cigarettes), May 1 for 13 weeks 
started spot announcements on WHN 
and WNEW New York and a test spot 
campaign on KPRC Houston, Tex. 
Agency is Ridgeway, Ferry & Yocum, 
New York. 

KOONES-BEESE Assoc., New York, is 
considering using radio in the fall for 
the Karen Kooker, new pressure cooker 
manufactured by the company. Agency 
handling account is Paris & Peart Adv., 
New York. 

PICKWICK PRODUCTS 
City (Pickwick coffee), has appointed 
Russell C. Comer Co., Kansas City, to 
handle advertising. Extensive campaign 
emphasizing product as the “he-man’s” 
coffee is planned. Radio will be used. 
JOHN A. GENTLEMAN, Omaha mortu- 
ary and veteran radio institutional ad- 
vertiser, currently is sponsoring Tip 
Saggau’s 10:15 p.m. sportscast on KBON 
Omaha. Firm sponsored hockey broad- 
casts on that station during winter 
season. 

W. A. SUGG, after service in the Navy 
and formerly with Procter & Gamble 
Co., Cincinnati, has been appointed 
merchandising and advertising manager 





Mr. Healy 


Inc., Kansas 
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of the Franklin Baker Division “ Gen. 
eral Foods Corp., Hoboken, N. J. 


CAMPBELL SOUP Co. has pete 
idea of radio program built aroun 
Mickey Rooney and has let option op 
the film star lapse. Holding Mr. Rooney 
under option during time he was in the 
Army reportedly cost soup company 
about $70,000. 

DEAUVILLE MODELS, Los _ Angele 
(blouses), has appointed Jere Bayard & 
Assoc., Los Angeles, to handle adver. 
tising. 

SULLIVAN-WALDRON PRODUCTS (Co, 
Seattle (Whipster—mechanical device 
for whipping cream), has appointed 
Erwin, Wasey & Co., Seattle, to handle 
advertising. 


GRANAT Bros., San Francisco (retajj 
jewelers), has appointed Abbott Kim. 
ball Co., San Francisco, to handle ad- 
vertising. Northern California radio wil] 
be used. 

SEASONAL FRUIT PACKING Co., Los 
Angeles (gift packaged fruit), has ap- 
pointed Wookey & Roman, Hollywood, 
to handle advertising. 

TODD’S CLOTHES STORES, Los Ange- 
les (clothing), is using a heavy weekly 
schedule of spot announcements on 
local area stations. List includes KHJ 
KECA KFAC KFVD KFMB KGB KFSD. 
Agency is N. J. Newman Adv., Los An- 
geles. 

CONSOLIDATED FOOD PRODUCTS Co, 
Los Angeles (food broker), has ap- 
pointed Adolphe Wenland & Assoc., Los 
Angeles, to handle advertising. Radio is 
being considered. Southern California 
Fruit Products Co., Los Angeles (auto 
polish wax), also have appointed that 
agency to service accounts. 


DUSTBANE PRODUCTS, Toronto 
(cleanser), has started one minute 
flash announcements five days weekly 
on a large number of Canadian sta- 
tions. Agency is McKim Adv., Toronto. 
CANADIAN CONGRESS OF LABOR, 
Toronto (CIO), is planning locally spon- 
sored programs to explain labor prob- 
lems relating to wages, 40-hour week 
and full production. Programs will be 
placed direct. 

DREW DROWN Co., Montreal (Trout 
Hall Jamaica grapefruit juice), has 
started flash announcements five days 
weekly on a number of Canadian sta- 
tions. Agency is Cockfield Brown & Co. 
Montreal. 


PAT POWERS, formerly with Cine- 
Television Corp., New York, has joined 
Ross Federal Research Corp., New York, 
as director of the planning division of 
the 16 mm department. STILLWELL J. 
CONNOR, after service with AAF and 
released as lieutenant colonel, has been 
appointed manager of the Chicago of- 
fice of Ross Federal Research. 








Paid eastern North Carolina farm- 
ers for 1944 flue-cured tobacco 
crop totaling 391,244,945 pounds. 
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Hettinger 
(Continued from page 23) 


approximately 3% times. National 
spot (national and regional non- 
network) advertising has forged 
ahead consistently since 1934. Local 
radio advertising lagged until the 
war years; its rate of growth from 
1940 to 1945 having been double 
that of the preceding five-year 
riod, 

Since 1935 (the first year for 
which we have comprehensive fig- 
ures), the radio advertising dollar 
has been more and more widely 
dispersed among various classes of 
stations and areas of the country. 
In 1935 stations received 60.5% of 


the radio dollar and _ networks 
39.5%. In 1945 stations received 
67.5%. Station revenues’ have 


grown with particular rapidity in 
the South Atlantic, South Central 
States and other relatively unde- 
veloped areas since 1935, 

The average revenues of local 
stations have fared particularly 
well since 1939—increasing 67% 
during the period 1939-1944, as 
compared to 77% for regional sta- 
tions and 56% for clear channel 
stations. It must be remembered 
that this 67% average growth in 
local station revenues was accom- 
plished in the face of a substantial 
increase in the number of local 
stations. 


Station Income 


Two other facts are worthy of 
note. The first of these relates to 
the profitability of station opera- 
tion. Expressed as a percentage of 
net time sales, the net income of 
clear-channe] stations in 1937 was 
54.2% and in 1943 (the last year 
available) 38%; regional unlim- 
ited-time stations made 25.5% in 
1939 and 31% in 1943; local sta- 
tions 8% and 20% respectively. 

Note the influence of wartime 
conditions on local station net in- 
come. I have not expressed station 
profits in terms of fixed investment 
because I believe such a figure is 
a snare and delusion. Radio is a 
business in which fixed capital costs 
are not particularly high, but in 
which working capital requirements 
are substantial. 

The final item for the record is 
the fact that, in spite of the profit- 
ability of the medium, 228 or 28% 
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of all stations were unprofitable in 
1939. More than half of these were 
located in towns of less than 50,- 
000 population, In 1943 there still 
were 94 unprofitable stations, 
three-quarters of which were in 
towns under 50,000. There is evi- 
dence that many of these unprofit- 
able stations suffer from a chronic 
case of red ink and I suspect that 
poor market location is a major 
reason for their ailments. 

I am not certain that we can de- 
duce any principles from this sum- 
mary of radio advertising trends, 
but I believe that it raises a num- 
ber of important questions. 

Can radio continue nearly to 
double its advertising volume every 
five years as it did during the last 
decade? Both newspaper and maga- 
zine advertising experienced their 
greatest growth during the period 
1914-1929. Following this came 
severe reverses during the depres- 
sion and then gradual recovery, re- 
cently stimulated by the war in 
spite of paper shortages. It seems 
reasonable to assume that a new 
medium such as radio also soon may 
experience the problems of matu- 
rity. 

If so, how many more networks 
and stations can be sustained in 
the future? 

How much of the growth of local 
radio advertising volume and local 
station revenues has been due to 
the stimulation of war conditions 
and to newsprint shortage? 

Will the group of marginal sta- 
tions once more increase in num- 
ber when unrestricted competition 
is resumed among media? 

Does the continuing group of 
chronically unprofitable stations 
mean that we are approaching the 
extensive margin of station devel- 
opment more rapidly than we 
realize? 

All of these questions are rele- 
vant and material to our discussion 
of FM broadcasting economics. 

Adequate Resources 

There also is one positive con- 
clusion. Radio has enough financial 
resources to enable it to undertake 
the risks of developing its new 
services. 

Now let us turn to FM and the 
future, Assuming the medium is 
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allowed to develop flexibly, the 
broadcasting structure which I 
visualize as being possible about 
1956 is as follows: Possibly as 
many as 5,000 stations, most of 
them FM and practically all of 
them better able to serve their 
coverage areas than they are to- 
day; a small group of strategically 
located super-power stations on the 
standard band able to provide wide- 
area coverage over immense rural 
sections; the possibility of eight or 
ten national networks where now 
there are four. All of this can 
happen if the demand for program 
service and advertising facilities is 
sufficient. 

Such a broadcasting structure 
would create new problems as well 
as new opportunities. 

It seems unreasonable to expect 
radio advertising volume to increase 
proportionately. Consequently there 
would be a decrease in average 
station revenues; an intensification 
of competition; and a rise in the 
number of unprofitable or only 
slightly profitable stations. 

Higher Operating Costs 

A substantial increase in broad- 
casting facilities is almost certain 
to be accompanied by a dilution of 
the listener audience for individual 
stations or networks. The only way 
to hold audiences will be to im- 
prove program schedules mate- 
rially. More imagination will have 
to be shown in programming and 
very much less complacency. More 
money will have to be spent on pro- 
grams. More experimentation will 
have to be conducted, The entire 
future of the medium will be more 
dependent upon programming than 
ever before in its history. 

It seems to me that higher pro- 
gram, sales, research and promo- 
tion costs will be in the cards, Ob- 
viously, there also will be the added 
cost of running both AM and FM 
transmitters during the transition 
period. 

On the other hand, the oppor- 
tunities for an intelligent, aggres- 
sive broadeaster who is conscious 
of his public responsibilities and 
opportunities should be as great 
as ever. 

Of course, much of radio’s fu- 
ture in the FM era will be de- 
termined by the level at which we 
can keep our national economy 
running. Much also will be de- 
termined by the kind of Govern- 
mental regulation that it is going 
to get. If the regulation seeks to 
anticipate too much of the un- 
known, it can become narrow and 
restrictive; and it can warp the 
growth of radio’s new services ir- 
reparably. If it is flexible, timely 
and follows the rule of reason, it 
can be helpful. 

Adequate Frequencies 

I believe there is only one remedy 
which is completely certain of 
long-run validity: To make avail- 
able so many frequencies for FM 
stations that the supply of facili- 
ties will be greater than the de- 
mand, Then anyone who wants a 
radio station and who has the 
money to set one up can go into 

(Continued on page 632) 








HOW DO THEY 
MAKE THE 


RATTLE 


The body falls with a thud —the 
car door closes with a bang — the 
brakes squeal to a stop — the snake 
rattles—you hear a man being 
buried alive. Almost any sound 
can be artificially reproduced over 
the radio with uncanny fidelity. 
Here's the first complete manual 


on sound 
of radio 


illustrations and directions for 
achieving the exact sounds re- 
quired by any script. Radio Sound 
Effects teaches the mechanics of 
producing or creating radio 
sounds with full, easy to follow 
information about: control room 
signals, trick effects, recorded ef- 
electronic effects, 
effects, vocal effects. Written by 
leading practitioners in the field. 
A must for everybody in radio 
from announcer to — 
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Miss Grace Larson 
Lever Brothers Co. 
Cambridge, Maaa. 


Dear Gracie: 


What have you got that I haven't 
got???? I overheard the boss and our 
promotion 
manager talk- 
in’ about you 
the other day 
and the flow- 
ery words they 
were usin’, 
tech, tch, ten 

. to make 
a long story 
short, they 
think you're 
the “‘berries’’. 
They like the 
way you show 


appreciation 
for the swell 
job our pro- 
motion de- 


partment is 
doing for your 
radio shows. 
"Course our 
promotion 
manager is too 
modest to ad- 
mit it, but 
we're doing 
an extra spe- 
cial job of pro- 
moting the 
“Lux Radio 
Theatre’ down 
ere... and 
like I heard 
him tellin’ the boss, it’s a pleasure to 
work for such nice people as Grace 
Larson! 





Yrs, 


Alou 


WCHS 


Charleston, W. Va. 














H. LaGUARDIA, director general of 


e UNRRA and ABC commentator, 
May 5 via direct wire from his home 
in New York was to address citizens of 
Charleston, W. Va., via facilities of WCHS 
on inauguration of National Music Week 
in that city. His talk and also that of 
Gov. Clarence W. Meadows were to be 
made during intermission of regular 
bi-monthly concert of Charleston Sym- 
phony Orchestra, carried by WCHS. In 
recognition of the interest shown in 
the orchestra by WCHS, an engraved 
plaque was to be presented during the 
intermission by Dr. C. R. Adamas, or- 
chestra president, to Howard Chernoff, 
WCHS managing director. WCHS has 
sustained all broadcast expenses of the 
series, the $500 sponsorship fee being 
paid by a local furniture company going 
directly to the support of the symphony 
organization. 


WCAE School Programs. 


AN EDUCATIONAL service of WCAE 
Pittsburgh designed for the public and 
private primary schools of Allegheny 
County is new series of Tuesday after- 
noon programs started by station. Wire- 
recorded in the classroom, “Let’s Tell a 
Story” program is heard 1:15-1:30 p.m. 
Lessons in safety are related in second 
program, 1:55-2 p.m., by “The Safety 
Story Lady.” Both programs are broad- 
cast in cooperation with the Pittsburgh 
Public Schools. 


UNSC Rebroadcasts 


THROUGH arrangement with the State 
Dept., KSOO-KELO Sioux Falls, S. D., 
are rebroadcasting State Dept. short- 
Wave coverage of the United Nations 
Security Council meetings at Hunter 
College, New York. Faced with absence 
of lines and difficulty of transporting 
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personnel to the meetings, Verl Thom- 
son, program director of the stations, 
contacted State Dept. International 
Broadcast Division, and was given per- 
mission to rebroadcast the program on 
condition that FCC regulations permit- 
ting such rebroadcasts on a sustaining 
basis be followed. During French broad- 
casts KELO and KSOO present quick 
reviews of the meetings and organ fills. 
Mr. Thomson said reception in South 
Dakota was best on the 13 mc band. 


ABC Wins Award 


TWO PROGRAMS and a commentator 
of ABC have been presented with “Dis- 
tinguished Achievement Awards” by 
Radio Life Magazine, Hollywood. “The 
Theatre Guild on the Air”, sponsored 
by United States Steel Corp., received 
its award for “most interesting contri- 
bution to radio during the 1945-46 sea- 
son.” “Counterspy,” sponsored by 
Schutter Candy Co., Division of Univer- 
sal Match Corp., St. Louis, was cited 
for distinguished achievement in “radio 
script writing, drama,” and ABC Com- 
mentator H. R. Baukhage, cooperatively 
sponsored, received an award as the 
“most listenable commentator” during 
the 1945-46 season. 
City Sponsors 

TORONTO CITY COUNCIL is spending 
$400 weekly for a twice-weekly radio 
program on Toronto stations seeking 
accommodations for returned service- 
men and their families. The Canadian 
Corps, veterans organizations, has been 
operating program for 11 weeks but ran 
out of funds. City took over cost of 
program which already has found open- 
ings in about 350 homes for families of 
servicemen. 


Adds Shortwave 


CANADA IS NOW using another call 
on the shortwave service of the govern- 
ment transmitters at Sackville, N. B., 
operated for the government by the 
CBC. CKLX on 15.09 mc went into op- 
eration April 28 with CKCN on 17.82 
me. Stations from April 28 to June 1 
will give an 11 hour service Sundays 
and an eight hour service weekdays to 
Great Britain and continental Europe, 
with broadcasts in English, French, 
German, Dutch and Czech. 


Fire Prevention Series 


GOV. RAYMOND E. BALDWIN of Con- 
necticut May 1 outlined plans for his 
recently organized Fire Prevention and 
Control Commission of initial program 
of WTIC Hartford series broadcast in 
connection with station’s fire preven- 
tion campaign. Succeeding Wednesday 
evening programs will be panel discus- 
sions by authorities on the need of 
improved fire codes throughout the 
state. 


School News Quiz 


ORIGINATING from a junior or senior 
high school classroom in the Minneapo- 
lis area, the ‘‘News X-Ray” weekly pro- 
gram of KUOM Minneapolis is con- 
ducted by George Grim, columnist of 
Minneapolis Morning Tribune. Half of 
questions are from those submitted by 
students and half are spontaneous 
queries from students in classroom 
broadcasting. Program is recorded and 
broadcast the following hour. 


Overseas Talk 


HELEN VALENTINE, editor-in-chief of 
Seventeen Magazine, New York, at the 
invitation of the State Dept. April 27 
did a shortwave broadcast in German 
to the teen-agers of Germany. Talk, 
which told about the work being done 
by Seventeen among teen-agers in this 
country, was given on the State Dept.’s 
“Voice of America’ program on the 
BBC. 


Interview Brides 


INTERVIEW series with British war 
brides now living in Cornwall, Ont., is 
being broadcast weekly by CKFS Corn- 
wall. Recordings are mailed to relatives 
in England. 


Last Symphony of Year 


FINAL CONCERT of current season was 
presented by Atlanta Youth Symphony 
over WSB Atlanta, Ga., on April 28. 
Comprised of 96 Atlanta youths rang- 
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SILVER PLAQUE is presented by A. L 
Hallstrom (1), president of Philadelphi 
Chamber of Commerce and Board of 
Trade, to Joseph L. Tinney, executiye 
vice president of WCAU Philadelphia, 
in recognition of station’s contribution 


to youth of the city in presenting 
“Career Forum,” a vocational guidance 
series [BROADCASTING, April 29.] 





ing in age from 15-23, orchestra pre. 
sented all-American program and high- 
lighted local drive for support of At- 
lanta Symphony Guild. 


For Photo Fans 

TO SATISFY camera fans, KFI Los An- 
geles, has started a Camera Clinic which 
meets Thursday evenings with proceed- 
ings transcribed and broadcast follow- 
ing Saturday night. John Hiestand, 
announcer, presides over meeting, and 
handles transcribed broadcast. 


Experiences Dramatized 

NEW PROGRAM featuring Mary Sulli- 
van, who served 35 years on the New 
York City police force, starts on May 6 
on ABC, Mon. 10:45-11 p.m. Show will 
dramatize the experiences of Miss Sul- 
livan, who will comment on each case 
as it is reenacted. 


Agents to Appear 
TO AID in establishing closer relation- 
ship with southwestern Idaho and east- 
ern Oregon farmers, KIDO Boise, Idaho, 
has arranged for all county agents to 
appear on alternate ‘‘Idaho Agriculture” 
programs. 


Program Continues 


THROUGHOUT summer daylight savings 
time period Mississippi Valley Network 
will continue to originate its “Town 
and Country Time” program from 
WLOL Minneapolis. Program is carried 
by 61 MVN affiliates. 


Wins Magazine Award 
NBC “‘Teentimers Club,” heard Sat. ll- 
11:30 a.m., has been presented with 
first annual cup award by Miss America 
Magazine, New York, for its ‘‘outstand- 
ing educational teen-age entertain- 
ment.” Program is sponsored by Teen- 
Timers, Inc., New York. 

KDKA Legion Show 


PROBLEMS of the times are discussed 
in new KDKA Pittsburgh program, 
“This Is Our Duty,” heard Saturdays. 
Public interest series presents the 
American Legion. 
Series on Russia 

WIP Philadelphia is starting a new se- 
ries of Saturday afternoon programs 
titled ‘“‘What Do You Know About Rus- 
sia?”’ 





NBC correspondents abroad will report 
on the 1946 status of former tourist 
centers in the July issue of Holiday 
magazine. 
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SCHOOLS SEEN USING MORE RADIO 


W. Va. Network Public Service Director 
Tells of Educational Future 


“THE NEXT two years should see 
adefinite improvement in the audio 
equipment of almost every school 
in America,” says Harry M. Braw- 
ley, public service director of West 
Virginia Network, writing in the 
Bulletin of the National Association 
of Secondary-School Principals, 
April issue. Mr. Brawley was 
formerly principal of the Thomas 
Jefferson High School, Charleston, 
W. Va. 

In his article titled “Radio and 
the School,” Mr. Brawley says 
radio “can be an ideal motivating 
force. AS an awakener of interests 
it has few peers.” He says radio’s 
second direct contribution to edu- 


Hettinger 
(Continued from page 61) 
the broadcasting business—just as 
he can start a newspaper or maga- 
zine. 

The Commission’s interest in 
programs has always been justified 
by the “philosophy of scarcity’— 
the claim that broadcasting needed 
special regulation “in the public 
interest’”’—because the- supply of 
facilities were limited and not 
everyone could have a radio sta- 
tion. Increasing the available fre- 
quencies to the point I have sug- 
gested would remove this excuse 
for once and for all. I am told that 
this is feasible. 

True, some members of the 
broadcasting industry might not 
wish that much competition, some 
set manufacturers might not care 
for the increased costs involved 
and Government could not be ex- 
pected to take the initiative in this 
direction. Nevertheless, such a 
move—even at the expense of other 
secondary services—would do more, 
in my opinion, to ensure the pro- 
gram vitality of radio, to enable it 
to have an editorial policy, to force 
better programming through the 
severest kind of competition, than 
anything I can think of. 

A vital radio is as essential eco- 
nomically as it is to the perpetua- 
tion of our American concept of 
free speech and public discussion. 
It will be particularly so in the 
days of bitter competition for the 
listening audience which the FM 
tra is certain to bring with it. 


SERVICE 
TWENTY YEARS OF FAITHFUL 
SERVICE TO AMERICAN AGRI- 
CULTURE MAKES WIBW THE 
MOST-LISTENED-TO-STATION IN 
KANSAS AND ADJOINING 
STATES. 


it 


TheVoicees Kansas 
jm TOPEKA 


cation is “as a builder of atti- 
tudes . . . Talks on various sub- 
jects related to temperance, patriot- 
ism, or political and civic decency 
will go a long way toward molding 
the minds of the young. Dramatiza- 
tions, serial and otherwise, can 
arouse their emotions along these 
lines and thus are even better than 
talks.” 


Offer Opportunity 


Mr. Brawley says that even “the 
much maligned ‘soap operas’ offer 
a real opportunity to teach fair 
play, clean living, tolerance, self- 
reliance, and almost any of the 
attributes of good citizenship.” 

He also holds the opinion that 
through radio and television, the 
family can be brought together 
again and the influence of the radio 
can be put to use for further edu- 
cation. He advises that if the local 
station is not working closely with 
the school systems to provide pro- 
grams of local interest, “appoint 
a committee of your education as- 
sociation to contact the manager of 
your local station and then work 
jointly with him in planning pro- 
grams for both in-school and out- 
of-school listening.” 


New Orleans 


Shouts Its Shows in 
Newspaper Advertise- 
ments throughout the 

year 


Folks Turn first to- 


NEW ORLEANS 
THE GREATEST SELLING POWER IN 
THE SOUTH’S GREATEST CITY 
50.000 Watts - Clear Channel 
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The Katz Agency. Inc. 
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Federal Features for Better FM 


. . f..dhlUl..UlUWNKCUW 


Federal’s new “FREQUEMATIC” FM modulator—a radically 
improved type of modulator-oscillator unit—gives FM trans- 
mission outstanding fidelity and mean-carrier stability, with 
unsurpassed dependability and economy. 


By means of simple all-electronic circuits, “FREQUEMATIC” 
maintains the center-frequency stability within a tolerance of 
plus or minus one thousandth of one per cent of the assigned 
value—only half of the present FCC tolerance requirement. 


Remarkable noise-level reductions resulted in an actual meas- 
ured signal-to-noise ratio of 5600 to 1—a level so low that 
Federal had to build special test equipment for its measure- 
ment. 


Undistorted modulation of all audio signals between 50 and 
15000 cycles is maintained, even when the transmitter is over- 
modulated as much as three hundred per cent by transient 
Passages. 


This outstanding performance is obtained with simple circuits 
and standard receiver tubes, and the equipment depends mainly 
on resistances and capacitances for critical and non-critical 
functions. 


Another feature—of special interest to all broadcasters—is the 
extreme ease of initial alignment and operational maintenance. 
The unit can be completely tuned in a matter of minutes, as 
only two tuning operations are necessary. There are no tuned 
circuits in the crystal oscillator or frequency divider networks. 











Here's Federal’s 1 Kw FM transmitter that 
stole the show at the sixth annual Broadcast 
Engineering Conference at Ohio State Uni- 
versity. A group of engineers are shown 
- ining the equip t in actual opero- 
tion at the conference. 














New high-efficiency, air-cooled 
and water-cooled tubes, de- 

- veloped by Federal, are em- 
ployed in the power ampli- 
fier stages of the transmitter, 
contributing to long life, sta- 
ble operation and low noise 
level. 











Federal 








FM Steats 


THE SHOW 


orders are being filled now/ 





1, 3, 10, 20, 50 Kw FM TRANSMITTERS 


featuring the new 








‘SREQUEMATIC * 


MODULATOR 


Federal’s display of FM transmitting equipment, in actual 
operation at the sixth annual Broadcast Engineering Con- 
ference, created a real sensation among the country’s fore- 
most broadcast engineers.. The new “FREQUEMATIC” 
modulator, an exclusive feature of Federal’s 1, 3, 10, 20, 
50 kw transmitters, made big news—exceeding the exacting 
requirements of the FCC Standards of Good Engineering 
Practice on every technical point. Of outstanding impor- 
tance, too, is the fact that this new FM equipment is in 
actual production now! 

Federal is ready to provide your new FM station with the 
finest transmission equipment available—complete in every 
detail, from microphone to transmitting tower. This out- 
standing “one-source” service means completely matched 
components for the entire system—all precision engineered, 
all of highest quality, all designed to work together as a 
single, perfected and coordinated FM system. 

Federal gives complete service, too. Federal will provide 


a - pe a factory-trained radio engineer to supervise the installa- 
vd ctending er ee wn tion, tune up the equipment, and to instruct your personnel 
, Engineering ersity: —" in its operation and maintenance—all without extra charge. 
a Ohio State the FCC: bY its aon Federal will also assist in obtaining CPA approval for any 
Not only has in motion for the trans- new buildings or construction work required for the FM 
set the inte geen odulatio’’ put it transmitter equipment. 

on facture of FS" + and receive se of the For complete information, write: Federal Telephone and 

: mitting C4" ne listening Pe ion, Mr- Radio Corporation, Newark 1, New Jersey 
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You wouldn’t, not if you know 
the meaning of “showmanship”, 
sell a Ziegfield chorus through 
a keyhole. Or a radio show 
through a speaker that delivers 
half-sized impressions. 


Fortunately, you don’t have to. 
Altec Lansing now brings you 
a startling development in sound 
reproduction . . . the Duplex 
loudspeaker system. Here is the 
finest speaker ever made—a 
showmanship tool that finally 
swings open the door on a radio 
show and delivers every dollar’s 
worth of talent with “living 
presence’”’. 






LANSING CORPORATION 


1161 N. VINE ST., HOLLYWOOD 38, CALIF. 
250 W. 57th STREET, NEW YORK 19, N. Y. 
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THE HEART OF THE DUPLEX 
LOUDSPEAKER SYSTEM 


A two-way loudspeaker with 
multicellular horn which re- 
produces the entire FM range, 
50 to 15,000 cycles, without 
intermodulation effects or dis- 
tortion. Write for technical 
bulletin on speaker and 
amplifier. 








ILLIAM BABCOCK, former staff an- 
nouncer at KDKA Pittsburgh, has 
been appointed assistant news edi- 
tor at WHBC Canton, Ohio. 
GARTH SLAISBURY, for three years an 
artillery officer in the Army, has been 
added to the news staff of KWK St. 
Louis. He served in Pacific. 


PAT PATERSON, WMT Cedar Rapids, 
Iowa, newscaster, has been named 
chairman of the Eastern Iowa Band 
Festival Committee of the Young Men’s 
Bureau of the Cedar Rapids Chamber 
of Commerce. Sponsored by the YMB, 
event is to be held in Cedar Rapids 
June 8. 


MATT GETTINGS, former Army ser- 
geant assigned to public relations at 
Fort Jackson, S. C., has returned to 
wWJNO West Palm Beach, Fla., as news 
editor. 


DON GODDARD, former WEAF New 
York newscaster, has _ started local 
newscast series on WMCA New York, 
Mon.-Sat. 12:30-12:45 p.m. 


ANDY WOOLFRIES, WMT Cedar 
Rapids, Iowa, farm service director, has 
been elected an honorary member of 
the Iowa Future Farmers of America 
for his contributions to agriculture. 


FRED GREBE, WHAI Greenfield, Mass., 
news editor, has joined the National 
Association of Radio News Editors. 


VICTOR RIESEL, labor editor and 
columnist of the New York Post, May 
7 started weekly quarter-hour commen- 
tary on WLIB Brooklyn. 


CEDRIC FOSTER, Mutual news com- 
mentator, has been awarded Navy cita- 
tion for outstanding performance and 
service in connection with three- 
months’ tour of the Pacific as accredited 
war correspondent. Mr. Foster has been 
invited by 84th Infantry Division Rail- 
splitters Assn. to attend organization’s 
annual convention in Cincinnati in 
August. Mr. Foster also has been ap- 
pointed to the committee on _ public 
information of the President’s Highway 
Safety Conference to be held in Wash- 
ington, D. C., May 8-10. 


BILL SLOCUM Jr., CBS director of spe- 
cial events, is now on a three and 
a half months’ leave of absence to write 
a book. Gene Rider, producer-director 





Milestones 











COMMEMORATING the broadcast 
of Robert St. John’s 1000th per- 
sonality sketch May 29 on Facts 
ond Faces, NBC Monday through 
Friday 9:45-10 a. m. (EDT), WEAF 
New York has invited friends and 
listeners to attend broadcast. 
Series was started by the commen- 
tator from London early in the 
war . Harvey Olson, program 
director of WDRC Hartford, has 
started his twelfth year with the 
station. . Public interest pro- 
gram of KOME Tulsa, Okla., 
How’s Your Health, begins its sec- 
ond year on the air under auspices 
of Tulsa County Health Agsn. 

Jesse Buffum, director of agri- 
culture at WEEI Boston, enters 
his seventh year at WEEI... And 
on the station side, CKMO, Can- 
adian pioneer in Vancouver, B. C., 
entered its twenty-fourth year of 
community service May 1 by put- 
ting into operation simultaneously 
a round-the-clock schedule and new 
1,000 w transmitter. 
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of the CBS “In My Opinion,” replace 
Mr. Slocum during his absence. 
EARL GODWIN, ABC commentato; 
has been selected for the United Bug. 
ness Men’s Association of Philadelphiy 
1946 Award for “outstanding public 
service to the nation.” Presentatiop 
will be made May 16 at Bellevue Strat. 
ford Hotel, Philadelphia. Arrangements 
are being made for Mr. Godwin to make 
his regular broadcast from the ban. 
quet. 

BILL BERNS, member of the WNEW 
New York special events staff, has beep 
awarded the Bronze Star Medal for his 
work as master sergeant in Gen. Doug- 
las MacArthur’s public relations see. 
tion. Mr. Berns produced special events 
pickups from New Guinea, the Philip. 
pines and Japan. 

FERGUS MUTRIE, CBC supervisor of 
farm broadcasts, Toronto, sailed May 
4 on the Aquitania for London as 4 
Canadian representative to Interna. 
tional Conference of Farm Organiza- 
tions. He will visit agricultural areas in 
Great Britain, Holland and Denmark 
before returning to Canada, and will 
broadcast several times weekly via BBC 
= to CBC networks from Eng- 
and. 





Mail Flood Is Credited 
To Radio Pleas for OPA 


RADIO was credited with flooding 
the Senate with the greatest ava- 
lanche of mail since the Supreme 
Court packing days. The surge be- 
gan about April 24, three days af- 
ter three ABC commentators plead- 
ed with their listeners to “write 
your Senator” to continue OPA, 
according to J. W. Coverdale, as- 
sistant postmaster of the Senate. 

Orson Welles, Drew Pearson and 
Walter Winchell on April 21 cam- 
paigned in behalf of OPA and 
against the House-amended OPA 
bill. By the following Thursday the 
Senate post office was swamped. 
The mail began tapering off last 
Tuesday, said Mr. Coverdale. A 
check of various Senators indicated 
that the daily mail for each ran 
from 500-1,000 letters and _ post- 
cards, with an average of about 
700 daily, about 60,000 pieces of 
mail per day for the Senate. 

Mr. Coverdale said there was no 
doubt that the Welles-Pearson-Win- 
chell campaign had been instrumen- 
tal in the heavy volume of mail. 


Rockefeller Is Host 


NELSON A. ROCKEFELLER, 
chairman of the Community Com- 
mittee of New York on behalf of 
the United Jewish Appeal, will be 
host to representatives of local and 
independent radio stations May 7 
at a luncheon to be held at the 
Biltmore Hotel, New York. Mr. 
Rockefeller, station managers, pro- 
gram directors and representatives 
of the trade press will discuss how 
radio can participate in this effort. 








WAYS Baseball Club 


WAYS Charlotte, N. C., is sponsoring 
“Knothole Gang” organization for uD- 
derprivileged boys between ages of 8 
and 14. Club members receive free 
tickets to local baseball games. 
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(Continued from page 59) 
honest, wholehearted, 100 percent 
service to the public. 

a * * 
FREE AS AIR? 
From The Charleston Daily Mail, 
April 26, 1946 
The Federal Communications 


Commission in its latest report sets 
itself up as a discerning and forth- 
right critic of American radio; 
and, having done that on the pub- 
li’s behalf, it presumes to adopt 
also the role of censor and regula- 
tor. It is not unfair to say, there- 
fore, that the good it might have 
accomplished is more than offset 
by the danger it threatens. 

This threat, of course, is not di- 
rect and expressed in so many 
words. It is suggested, however, in 
the warning to radio stations whose 
programs the Commission does not 
approve that their applications for 
the renewal of licenses will be criti- 
cally examined in the light of the 
service they perform to the com- 
munity. 

On the face of it this is an ap- 
pealing argument. It seems to say 
to broadcasters that, since they 
use the public airwaves which are 
the property of all of us, they may 
be held responsible to the Commis- 
sion for the quality of the product 
they dispense. If they overload 
their program time with tiresome 
commercials and cheap entertain- 
ment to the exclusion of education 
and public service features, then 
the FCC is justified in wondering 
whether or not the right to broad- 
cast should be awarded or renewed. 

The fault of this theory lies in 
its implicit threat of censorship. 
The Commission denies this, nat- 
urally, but it is not hard to imag- 
ine that the right to criticize a 
radio station coupled with the 
power to deny or renew its broad- 
casting license might be coercively 
employed to influence its communi- 
cations. This is censorship, and it 
is scarcely less effective for being 
devious and implied. 

The Commission may be right 
in its opinion that the American 
people want an improvement in 
their radio fare. It is most cer- 
tainly wrong in seeking to effect 
an improvement by federal imposi- 
tion. If the Commission is uncer- 
tain about its rights and its limita- 
tions in this matter, then Congress 
should promptly set it right. Its 
present policy is a threat to freedom 
of speech. 





Scott Interim Report 


RADIO-PHONOGRAPH sales by 
Scott Radio Laboratories Inc., Chi- 
cago, since last February have 
surpassed any ‘18-month total in 
the company’s history, according 
to announcement last week by E. J. 
Halter, company vice president. 
This, it was further pointed out, is 
im spite of lagging schedules of 
Production and based on demand 
three times greater than antici- 
pated. 
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Operators Ruling 
Revised by FCC 


First Class License Will Be 


Mandatory in Station 

BECAUSE the wartime shortage 
of commercial radio operators has 
been sufficiently alleviated, the FCC 
last Monday announced that effec- 
tive Aug. 1 it will restore the 
higher standards previously re- 
quired for broadcast station tech- 
nicians [CLOSED CircuIT, April 29]. 

The Commission cancelled Order 
No. 91-C, issued Jan. 19, 1943, which 
permitted operation of standard 
stations by persons other than 
those holding first class radiotele- 
phone licenses. A new Order, No. 
91-D, puts the cancellation into ef- 
fect in three months, “so that all 
who will be affected . . . will have 
ample time and opportunity to make 
any necessary adjustments.” 

A “very intensive” study of the 
operator situation as applicable to 
broadcast stations is now under 
way, the Commission said, with ex- 
pectation that proposed modifica- 
tions of the rules will be promul- 
gated prior to August 1. Ample 
opportunity will be afforded inter- 
ested parties to contest or suggest 
changes. 

The Commission’s action marks 
the close of a period which began 
Feb. 21, 1942, during which a se- 
ries of orders was invoked to re- 
lieve a critical shortage of quali- 
fied radio station operators result- 
ing from demands of the armed 
services for skilled communications 
personnel. 





Graybar Names Morrison 
To New Executive Post 


APPOINTMENT of Kenneth G. 
Morrison as assistant radio sales 
manager has been announced by 
A. H. Nicoll, president, Graybar 
Electric Co. Mr. Morrison is now 
at Graybar executive headquarters 
in New York, assisting J. W. La- 
Marque, radio sales manager, in 
the expansion of Graybar broad- 
casting and radio communication 
activities throughout the country. 

Prior to joining Graybar in April 
1941, Mr. Morrison had been on the 
engineering staff of NBC in San 
Francisco for three years and had 
been chief engineer of KRE Berke- 
ley, Calif., from 1934 to 1938. From 
1942 to 1945, he was on leave of 
absence on the Manhattan War 
Research Project for the U. of 
California. Early in 1945, Mr. Mor- 
rison joined the field engineering 
force of Western Electric Co. and 
returned to Graybar later in the 
same year. 





Flays Commercials 
DENOUNCING American com- 
mercial broadcasting, Herbert Mor- 
rison, Lord President of the Coun- 
cil, in an address before the House 
of Commons said that the British 
government would do everything 
possible to prevent direction to 
Rritain of commercial broadcasts 
from abroad. 
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SAME DAY delivery between many airport towns and cities 
as far as 1,000 miles apart. (Less than 6 hours by air.) Coast-to-coast 


overnight. 


SPECIAL HANDLING-—special pick-up and delivery (no extra 
cost) promotes speed of Air Express delivery. 


GOES EVERYWHERE. In addition to 375 airport communi- 


ties, Air Express goes by rapid air- 
rail schedules to and from 23.000 
other points in this country. Service 
direct by air to and from scores of 
foreign countries in the world’s best 
planes, giving the world’s best service. 


WRITE TODAY for new 
Time and Rate Schedule on Air 















































RATES CUT 22% SINCE 1943 (U S.A.) 
AR Over 40 Ibs. 
MILES 2 tbs. | 5 Ibs | 25 Ibs | 40 Ibs Cents per Ib. 
149 | $1.00 | $1.00/ $1.00) $1.23 3.07« 
349 1.02 118; 2.30) 3.68 921 
549 1.07 1.42 3.84 6.14 15.35¢ 
1049 117 198 7.68) 12.28 30.70 
2349 1.45 | 3.53| 17.65 | 26.24 7061« 
Over 7 
2350 147 3.68 | 18.42 | 29.47 3.68 
INTERNATIONAL RATES ALSO REDUCED 








Express. It contains illuminating facts to help you solve many a ship- 
ping problem. Air Express Division. Railway Express Agency, 230 
Park Avenue, New York 17, N. Y. Or ask for it at any Airline or 


ZSS 


Railway Express office. 
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GETS THERE FIRST 





Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 
Representing the AIRLINES of the United States 
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~ UMMER-LONG tie-up with Cleveland 
7 churches and playground leaders is 
planned by WJW Cleveland in spon- 
soring Junior Olympics to aid in com- 
batting juvenile delinquency. To be in- 
cluded in city’s playground structure, 
Junior Olympics will be climaxed in 
late August by national finals in Cleve- 
land’s Municipal Stadium. Other sta- 
tions in major cities of the East and 
Midwest have been invited by WJW to 
run similar plans simultaneously and 
to send teams for competition in finals 
To be controlled by a central commit- 
tee of station and civic personnel, 
headed by Brad Simpson, Junior Olym- 
pics will be supported by weekly sched- 
ule of programs of interest to young 
people and which will describe Olympic 
code and history of the games. Boys 
and girls from 12 to 17 will train this 
summer under playground supervision 
in track and field events. 


KABC Promotion Pieces 
PROMOTION material being used by 
KABC San Antonio to publicize its 
musical programs has been styled to 
the character of the various music se- 
ries. To promote “Stradivari Orchestra” 
series, KABC has prepared invitation- 
type piece for first class individual 
mailing to customers of Frost Bros., one 
of two local stores handling Matcha- 
belli perfumes. Printed in script on 
French-fold ripple finished stock, an- 
nouncement invites store’s customers 
to listen to Sunday afternoon program. 
In similar print style, 3 x 5 cards have 
been distributed to record shops to an- 














nounce the Sunset Memorial Park 
“Operatic Music Broadcasts” on Satur- 
day afternoons. KABC in addition is 
inclosing full-page ad in program 
folder at San Pedro Playhouse concerts. 
Printed in brown script on cream 
enamel stock, ad requests listening 
presence at “Boston Symphony,” “Ford 
Sunday Evening Hour,” “Stradivari Or- 
chestra” and “Theatre Guild” pro- 
grams, all carried by KABC. Through 
18 local super-markets station is dis- 
tributing 100,000 “KABC Shopping 
Guides” on which housewives may 
check off needed groceries and house- 
hold goods and then use guide as mar- 
ket list. KABC programs and sponsors 
are named beneath respective items on 
ist 


WCHS Banquet 


BANQUET honoring 200 school prin- 
cipals and officials for their support of 
the WCHS Charleston W. Va., promo- 


tion of CBS “School of the Air” is to 
be held in Charleston May 13. An ad- 
dress on “The United Nations” is to be 
given by Quincy Howe, CBS commen- 
tator and observer at the UN Hunter 
College meeting. Harry Brawley, WCHS 
educational director, will present cash 
prizes totaling $325 to the three prin- 
cipals whose schools made best use af 
the “School of the Air” in connection 
with their regular curriculum. Earlier 
in the year WCHS awarded three trips 
to New York for best letters on “My 
favorite ‘School of the Air’ program.” 


Repair Service 


WPEN Philadelphia, as a service to 
radio dealers and repairmen, is issuing 
a poster which lists dial settings for 
stations in Philadelphia and surround- 
ing towns, FM designations and sev- 
eral check-up points to be considered 
in delivering new or repaired radio 
sets. Card is intended for shop display 
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Huntington, W. 
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. Shreveport, La. 
. Cincinnati, Ohio 
. Jackson, Tenn. 
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and as a convenience to servicemey 
while actually repairing sets. In addition 
WPEN has provided gummed labels ty 
be fixed to home repair jobs as qa re- 
minder to owners when additional wor, 
is needed. Labels carry station identi. 
fication with a space provided for Stamp. 
ing serviceman’s name and location. 


Program Contest 

CONTEST has been started on NBgc 
early morning “Hi Jinx” program py 
Jinx Falkenburg, star of the show, jp 
which contestants are asked to submit 
10-word descriptions of five men whom 
they consider “representative” New 
Yorkers. Titled “Mr. New Yorker” ang 
sponsored by Ham Fisher, cartoonis: 
and originator of the “Joe Palooka” 
comic strip, winners will be awardeg 
Fisher’s original drawing of their selec. 
tion and will be guest of Jinx and her 
husband, Tex McCrary, at dinner, the 
theatre and supper. 


Audience Pull Test 

FIFTY DOZEN nylon giveaways are be- 
ing keyed into six top programs at 
KYA San Francisco to test audience 
pull. To win a pair of the hosiery lis. 
tener sends in her name, address and 
phone number to the station and desig- 
nates program heard. Winners are ge- 
lected at random from letters sent in 
Stunt runs six weeks and will be used 
for George Rugge’s ‘Ballroom of the 
Air,” Les Malloy’s ‘1260 Club,” Bob 
Emerick’s “Telequiz Top Tunes,” Dave 
Morris’ “It’s A New Day” and Bill Mack- 
tosh’s “Rhythm Rodeo.” 


Program Party 

TWO HUNDRED and fifty listeners to 
WIOD Miama, Fla., “Breakfast With 
Brooks” program were entertained at 
breakfast-broadcast April 27 by Kirby 
Brooks, conductor of the 6-7:30 am 
series, and station’s boating and fishing 
commentator, Frank Mallants; WIOD 
Sports Editor Bill Cochran; Tom qQ 
Smith, ‘‘The Rambler,” and Announcers 
Marshall Simmons and Martin Hughes 
Clark Fiers, staff organist, accompanied 
community sing. 


WHN Sports Promotion 
EXTENSIVE promotion campaign in the 
form of streamers, car cards, direct 
mail, laundry shirtbands, etc., has been 
started in connection with spring and 
summer sports program schedule of 
WHN New York, pointing out the sta- 
tion’s racing results, Brooklyn Dodgers 
baseball games, boxing bouts, and sports 
programs before and after the baseball 
games. 

Picture Buttons 
FOLLOWING trend for pin-on gadgets 
on juvenile shows, western-adventure 
series ‘“‘Tom Mix” on MBS stations is 
offering set of five different buttons, 
each with picture of show’s star. They 
also contain “decoder” word tying in 
with program’s ‘“‘secret message”. Spon- 
sor is Ralston Purina Co. (cereals), St 
Louis, with account serviced by Gard- 
ner Adv., that city. 


School Program Promotion 


IN CONJUNCTION with new series of 
programs being planned by WCAE 
Pittsburgh for the city’s Board of Pub- 
lic Education, station has prepared pro- 
motion folder which is being mailed to 
all elementary, public, private and pa- 
rochial schools of Allegheny County as 
well as to 14 branches of the Car- 
negie Library of Pittsburgh. 


KSD Data Folder 

FACTS about St. Louis and the St 
Louis Post Dispatch station, KSD, are 
presented in promotion booklet pre- 
pared by the station. Daytime and 
nighttime coverage maps are included 
along with photos of KSD personalities 
and summary of services rendered com- 
munity during 22-day newspaper car- 
riers’ strike. 


Public Forum Story 


WGAR Cleveland folder, now being dis- 
tributed, relates story behind presenta- 
tion of the Saturday Forum of the City 
Club during the past eight years. Par- 
tial list is presented to those who have 
participated in the forums, broadcast 
by WGAR in the public interest. 


Novelty Tickets 
MINIATURE car cards, photographed 
from those used currently by WGL Fort 
Wayne, Ind., in local busses, were used 
as tickets to Farnsworth Night celebra- 
tion April 23 at Fort Wayne Civic The- 
atre. 

Students Operate WNEW 
WNEW New York April 30 was oper- 
ated by boys and girls of New York 
City high schools for a full day, % 
phase of Boys and Girls Week, April 
27-May 4. Station will begin operating 
at 10 a.m. under guidance of students 
in radio courses with a student station 
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Airport Act Gives FCC Voice in Deciding 
Whether Antenna Might Be Hazardous 


THE FCC will have a voice in con- 
troversies arising over transmitter 
antennas or station equipment that 
might be considered hazards to pro- 
posed airports under an amended 
Federal Airport Act which passed 
the Senate Tuesday, 49-32, and 
went to the White House. 

Compromise between the origi- 
nal Lea and McCarran bills, the 
Federal Airport Act appropriates 
$500,000,000 for Federal aid in pub- 
lic airports for the next seven 
years, beginning July 1, 1947. 
With States and local municipali- 
ties to provide half of funds neces- 
sary, the airport program is ex- 
pected to cost a billion dollars. 

In formulating plans for airports 
the Civil Aeronautics Administra- 

r “shall, to the extent feasible, 





Continental 
(Continued from page 36) 
airline people and our competitors. 
In addition, radio was going to out 
of the way places, and new people 
were beginning to learn about Con- 
tinental Air Lines, and the service 

it had to offer them. 

Many had ideas that airline fares 
were more expensive than surface 
transportation. When we said Den- 
ver to Kansas City, $27.95 (since 
lowered to $24.95) they knew it 
cost less to ride on the plane than to 
buy a pullman and ride the train. 
When we said Denver to Kansas 
City, flying time 3 hours 10 min- 
utes, they compared it with train 
time of some 14 hours. When we 
told them our telephone number 
was Dexter 1561, they telephoned, 
and although many of our spots 
were late at night, too late for 
reservations on flights that day, the 
response was immediately measur- 
able. 

Load Factor Rises 

The payoff came when the Den- 
ver-Kansas City load factor (per- 
centage of seats used by paying 
passengers) rose from around 63 
toa healthy 89 almost within the 
first fortnight. 

With this superb showing for ra- 
dio on a small section of our six- 
state system, we knew conclusively 
we'd been passing up a good bet all 
these years by ignoring radio. And 
we set out to make radio a comple- 
mentary medium to newspapers, 
which will continue to be an all-im- 
portant medium for airline promo- 
tion. 

The stations cooperated by mov- 
ing us into better spots as other 
advertisers vacated them, and by 
the autumn of 1945 we were fairly 
well entrenched in good positions 
in both cities. 

In the next few months, we in- 
treased the Denver and Kansas 
City radio campaign to include Al- 
buquerque, El Paso, San Antonio, 
Tulsa, and Wichita, and recently, 
upon the opening of a new air 
route, have begun using radio in 
Oklahoma City, Wichita Falls and 
Lubbock, Tex. 
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consult and give consideration to 
the views and recommendations” 
of the FCC and “shall make all 
reasonable efforts to cooperate” 
with the FCC in “eliminating, pre- 
venting, or minimizing airport haz- 
ards caused by construction or op- 
eration of any radio station.” 
Should broadcasters be adversely 
affected by a proposed airport, they 
may protest to the CAA and de- 
mand public hearing. The bill pro- 
vides that “any public agency, per- 
son, association, firm, or corpora- 
tion having a substantial interest 
in the disposition of any applica- 
tion by the Administrator may file 


with the Administrator a memo- 
randum in support of or in op- 
position to such application; and 


any such agency, person, associa- 
tion, firm, or corporation shall be 
accorded, upon request, a_ public 


hearing with respect to the location 
of any airport, the development of 
which is proposed.” 

Both sections were urged by the 
NAB, when original bills failed to 
protect radio. 


RADIO SET OUTPUT 
NEAR 1940 FIGURE 


SHIPMENTS of domestic radios 
rose to about 1,000,000 sets in 
March, 33% above’ February’s 
750,000 units, according to month- 
ly report of Civilian Production 
Administration. Pre-war base pe- 
riod rate was 1,000,000 units a 
month. 

Table models comprised 87% of 
March output, with only 4% con- 
soles and 9% auto radios. Figures 
in base period were 63% table mod- 
els, 13% consoles, 20% auto radios. 
Low level of console shipments is 
ascribed to shortage of cabinets due 
to tight lumber situation. 


Dr. William H. Easton 


DR. WILLIAM HASTINGS EAS- 
TON, 65, vice president of Sheldon, 
Morse, Hutchins & Easton, New 
York, public relations and publicity 
agency, and vice president of the 
Safety Research Institute, New 
York, died April 27 at his home in 


Queens, New York. From 1908 
until 1931 Dr. Easton was with 
Westinghouse Electric & Mfg. 


Company and became a pioneer in 
commercial radio broadcasting. He 
was in charge of the Westinghouse 
Broadcasting System and from 
1922 to 1931 was station manager 
cf WJZ New York, then a Westing- 
house station. In 1931 he helped 
erganize the public relations and 
publicity agency of which he be- 
came vice president. Surviving are 
his wife, Mrs. Helen Lloyd Easton, 


a son, William Hastings Jr., two 
daughters, Elizabeth L. Easton 
and Mrs. John E. Bowers, and a 
brother, Dr. Burton Scott Easton. 
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it’s no wonder that 78 percent of this 
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FREQUENCY MEASURING 
SERVICE 
Exoct Measurements ¢ of any time 


@ C A COMMUNICATIONS, INC. 
64 Bread Strect = New York 4, . ¥. 








Custom-Built 
Speech Input Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
District 1640 








MORE RF KILOWATT HOURS 
PER DOLLAR WITH 
F & O TRANSMITTING TUBES 


Freeland & Olschner Products, Inc. 


611 Baronne St., New Orleans 13, La. 
Raymond 4756 
High Power Tube Specialists Exclusively 


The 
Robert L. Kaufman 
Organization 
Technical Maintenance, Construction 


Supervision and Business Services 
for Broadcast Stations 


Munsey Bidg. Washington 4, D. C. 
District 2292 











FREQUENCY MEASUREMENTS 
One of the best equipped monitoring 
stations in the nation 
STANDARD 


Measuring & Equipment Co. 


Phones 877-2652 Enid, Okla. 
Since 1939 








(03) NW. ALVARADO - LOS ANGELES 26. CALIP 








TOWER SALES & ERECTING CO. 


Radio Towers 
Erection, lighting, painting & 
Ground Systems 
6100 N. E. Columbia Bivd. 
Portland 11, Oregon 
C. H. Fisher, Agent Phone TR 7303 





AVAILABLE NOW 


PRECISION TURNTABLES—and/or AS- 
SEMBLIES @ MODULATION MONI- 
TORS @ REMOTE-POWER AMPLIFIERS 
SONIC ENGINEERING CO. 


592 Columbus Ave., New York City, N. Y. 













Transmitter Installation 
Field & Antenna Measurements 


3317 Kenmore Ave., Dayton 10, Ohio 
Phone—Kenmore 6233 



































HARLES H. GIRT has returned to 

WHEBC Canton, Ohio, as chief engi- 

neer following his release from the 
Army’s Psychological Warfare Division. 
Most of his 33 months overseas was 
spent in technical radio work. 


HERB DAVIDSON, before entering the 
Navy chief engineer at KWIL Albany, 
Ore., has been discharged from the 
service and resumed duties in his for- 
mer capacity. KEN McCOY, also a Navy 
veteran, continues in engineering de- 
partment after serving temporarily in 
Davidson’s absence. 


HUGH BARNETT, formerly with WTMC 
Ocala, Fla., joins WIS Columbia, S. C., 
as transmitter operator replacing 
EMMANUEL RICH, resigned 


JIM MATTOX, engineer at WCKY Cin- 
cinnati, is the father of a girl. Baby is 
his fifth daughter. 


TED MILLARD, released from armed 
forces, has resumed duties as engineer 
at KCMO Kansas City. 


PRECISION APPARATUS Co., Elm- 
hurst, N. Y., has announced a new AC- 
DC industrial circuit tester, Series 
856-J, which it describes as “rugged, 
portable, supersensitive multirange, 
designed especially for use in indus- 
trial, electric power, laboratory testing 
and analysis” with “wide application in 
the fields of railroad, communications, 
power installations, electrical mainte- 
nance, electrical engineering and man- 





Ralston Radio Engineering Co. 


Supervision of constructing AM & 
FM Stations. Field measurements. 


1448 N St., N.W. Office—DI. 2704 
Washington, D .C. Res.—Alex. 6957 





















GEORGE H. JASPERT 


Consultant, 

Broadcast Station Operations 
Preparation and breakdown of pro- 
gram matters pertaining to AM-FM 
applications, estimates of station 
costs, annual operating expenses and 
income. 

Little Building Hancock 4948 
Boston 16, Mass. 








BROADCAST ENGINEERING SERVICE 
CONSULTING RADIO ENGINEERS 


FM AM TV 


Riggs Natn’l Bank Bidg. 
14th & Park Rd. 


Washington 
D. C. 



































* VACANCY 


YOUR FIRM’S NAME in this ‘‘vacancy”’ 
will be seen by 12,000 readers— 
station owners and managers, chief 
engineers and technicians—applicants 
for AM, FM, Television and facsimile 
facilities. Write or wire . 


BROADCASTING 
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Grether Radio Engineering Co. 
115 RODGERS AVENUE 
NORFOLK 2, VIRGINIA 

Phone Norfolk 24408 
Julius Lb. Grether — William P. Grether 
CONSULTING RADIO ENGINEERS 
INSTALLATION SPECIALISTS 



























thy af Gu Engineers Careful Consideration 
Tue 201 SERIES RECTIFIERS 


The 201 Series consists of the 201-A 
which has a single filter stage and 201-B 
which has a dual filter stage. The latter 
type is designed to supply filament and 
plate power for pre-amplifiers, such as 
Types 106 and 111. The 201 Series also 
supplies power for associated line am- 
plifiers such as the Langevin 102 Series. 
Both units of the 201 Series possess 
excellent regulation and low ripple 
content. 


The Langevin Company 


OS ANGELES 
OW. Seward St, 38 














Promotion <3 | 





(Continued from page 68) 


manager. Programs on that day will 
feature music, talks and activities of 
interest to high school group. 


WFIL Folder 


FOLDER presenting information on 
“The Philadelphia and Suburban Town 
Meeting” program of WFIL Philadel- 
phia has been prepared by the station. 
The board of advisors, topics to be con- 
sidered, time and place of origination 
are featured in the listener promotion 
piece. 


WOR Ad Reprints 


REPRINTS are being distributed by 
WOR New York of trade paper adver- 
tisement used to show how station pro- 
motes its facilities in the New York 
area through extensive use of visual 
media. Piece is titled “These Walls 
Have Ears...” 


Story on WJAX 


STORY on success of WJAX Jackson- 
ville, Fla., city-owned station, appears 
in current issue of Municipal Signal 
Engineer. 


Promotion Personnel 


WILLARD HANES, publicity and pro- 
motion director of KMPC Hollywood, 
has resigned. BETTY HUDSON, his as- 
sistant, has taken over station publicity. 


JAMES S. POWERS, director of public 
relations for Yankee Network, has been 
appointed to the New England Council 
on Radio in Education. 

E. P. J. SHURICK, director of promo- 
tion and publicity at KMBC Kansas 
City, April 24 addressed 300 advertis- 
ing students on the topic ‘American 
Broadcasting and Advertising,” under 
sponsorship of the Kansas City Adver- 
tising and Sales Executives Club. April 
26 he appeared as luncheon speaker 
before the 600 members of the Presi- 
dents and Past Preidents General As- 
sembly of Greater Kansas City on “How 
Broad Are Your Radio Horizons.” 
JERRY HOEKSTRA, director of public 
relations at KMOX St Louis, has been 
appointed director of sr-rii! everts and 
oe, His former post is taken by 
J. SOULARD JOHNSON who switches 
from sales staff. DAVE MOORE, KMOX 
publicity director, has been transferred 





ufacturing, radio, as well as for use ip 
school and university labs.” 


Nat 
DAN GELLERUP, for 22 years chief ep. ik — 


gineer of WTMJ Milwaukee, has beep 
appointed chief ep. 
gineer of Wisconsip 
Broadcasting Sys. 
tem Inc., holder of 





a construction per. 
mit for new local 
daytime station op 
860 ke with 250 y 
in Milwaukee 
(WFOX). Mr. Gel. 
lerup 1943-45 was 
field engineer with 
the Navy. 

RICHARD RHIGER, 
consulting en gi- 
neer, has been ap. 
pointed assistant to 
HAROLD _ SINGEL- 





Mr. Gellerup 
TON, chief engineer of KGW Portland, 
Ore. He has been with Harvard U. for 
three years as chief test engineer of the 
radio research lab. 


RAYTHEON MANUFACTURING (Co, 
Newton, Mass., has announced an elec- 
tronic photo-flash unit using a flash 
bulb filled with Xenon gas and which 
will take up to 10,000 exposures with a 
single lamp. Approximately the size and 
weight of a professional camera, equip- 
ment employs two of the recently de- 
veloped Raytheon CK-103 cold cathode 
high voltage rectifier tubes. 


WILLIAM MORRISON, chief engineer 
at WMAN Mansfield, Ohio, is the father 
of a boy. 


GENERAL ELECTRIC Co., Tube Divi- 
sion, Schenectady, N. Y., has prepared 
two booklets (ETR-15 and ETR-16) on 
the essential characteristics, important 
ratings and other data on GE and Ken- 
Rad receiving tubes. 


MARTIN TUCK has joined the engi- 
neering department of WFPG Atlantic 
City, N. J., succeeding JOSEPH Hi. 
ROBERTS, resigned. Mr. Tuck for sev- 
eral years was test engineer with Fed- 
eral Telephone and Radio Corp. 


CHARLES THEODORE, former Navy 
radar officer, has joined engineering de- 
partment of W6XYZ, Hollywood televi- 
sion station. 





to CBS Chicago outlet, WBBM, where 
he will assist DON KELLY, director of 
press information and public relations. 


STERLING FISHER, assistant public 
service counselor for NBC and director 
of the NBC “University of the Air” and 
NBC United Nations project, April 29 
addressed the seventh study conference 
conducted by the Federation Listing 
Post of Protestant Welfare Agencies at 
the Spence School, New York, on how 
“A Network Transmits the Community 
Message.”’ 


ALAN B. JOHNSTONE has been 4p- 
pointed to handle sales promotion and 
publicity for KLX Oakland, Calif. For- 
mer newspaperman, he has been with 
station for six months. 


THELMA AGOSTI has returned 
KGW Portland, Ore., as publicity di- 
rector succeeding JACK EICHENBER- 
GER, resigned. 


AL THOMAS, former promotion man-| 


ager of Salt Lake City Desert News, 
has been named promotion manager 0 
KUTA Salt Lake City. 


NORM FISHER, chief announcer 0 
CJOC Lethbridge, Alta., has been named 
publicity director of the station. 


PAUL RITTENHOUSE, released from the 
Army, returns to NBC as manager of 
guest relations department. WILLIAM 
ERVIN, acting manager, assumes duties 
of executive assistant manager. 


JULIUS GLASS, in the armed forces 
for two years and formerly with WGAR 
Cleveland and WGKV Charleston, W 
Va., has been named director of pro 
motion and publicity at WHBC Cal- 
ton, Ohio. 


JEANNE ROGERS, former junior a 
count executive, Henry A. Loudon Adv. 
New York, has joined the sales promo- 
tion and advertising department of cBC 
in New York as copywriter. 
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JANSKY & BAILEY 
An Organization of 
Qualified Radio Engineers 
DEDICATED TO THE 
SERVICE OF BROADCASTING 

National Press Bldg., Wash., D. C. 





McNARY & WRATHALL 
CONSULTING RADIO ENGINEERS 


National Press Bidg. DI. 1205 


Washington, D. C. 
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' PAUL GODLEY co, 
PAUL GODLEY 


UPPER MONTCLAIR, N. J. 
- LABS: GREAT.NOTCH, N.J.- 
2) ‘Phora: \ATTLE FALLS 4-1000 : 








GEORGE C. DAVIS 


Consulting Radio Engineer 


Munsey Bidg. District 8456 


Washington, D. C. 

















Radio Engineering Consultants 
Frequency Monitoring 


i fommercial Radio Equip. Co. 





ginternational Building, Washington, O. C. 


“19 321 E. Gregory Boulevard, Kansas City, Mo. 


¢ Cross Roads of the World, Hollywood, Calif. 
1 


RING & CLARK 


Consulting Radio Engineers 
WASHINGTON, D. C. 
Munsey Bldg. ¢ Republic 2347 





There is no substitute for experience 


GLENN D. GILLETT 


Consulting Radio Engineer 
982 National Press Bldg. 
Washington, D. C. 


JOHN BARRON 
Consulting Radio Engineers 


Specializing in Broadcast and 
Allocation Engineering 

Earle Building, Washington 4, D. 
Telephone NAtional 7757 
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surveys shown that only 
the largest metropolitan area 
between Chicago and Omaha; 
and between Minneapolis and 
St. Louis. It’s the 40th retail 
market in the nation, with ap- 
proximately 218,000 population. 
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BURYL LOTTRIDGE, Manager 


BASIC AMERICAN NETWORK 
5000 WATTS—1420 Ke. 
FREE & PETERS, INC., National Representatives 
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KXA Staff Continuing 


Under Its New Owners 


STAFF of KXA Seattle, Wash., 
remains virtually unchanged, fol- 
lowing the recent transfer of own- 
ership to Universal Broadcasting 
Co. [BROADCASTING, April 1]. 

Florence Wallace continues as 
general manager of the station. 
Miss Wallace joined KXA in 1931, 
going from KJR Seattle and the 
old KPCB (KIRO), in that city. 

Rod McArdle also continues as 
sales manager of KXA. Mr. Mc- 
Ardle first joined KXA in 1931, 
transferred to KOL Seattle for 
three years, then went to Alaska 
to install special weather transmit- 
ters for Pan-American Airways. 
He was then associated with sev- 
eral stations in Montana and Idaho 
before going to KXRO Aberdeen, 
Wash., and finally returning to 
KXA as sales manager. 

Chief engineer of KXA is John 
Dubuque, with the station since 
1940 after being with KTW Seat- 
tle since 1938. Special events and 
public relations director of KXA is 
Scott Seifert, who joined the sta- 
tion in 1945 after serving at KOA 
Denver and KOMO Seattle. KXA 
news editor is Leonard Beardsley, 
one-time program director of 
KINY Juneau, Alaska, and an- 
nouncer at KIRO Seattle. 





BOURJOIS Inc., 
changed title of 


New York, on May 4 
“Listen to a Love 


Song,” CBS Sat. 7:30-8 p.m., featuring 
songs by Tony Martin, to the ‘Tony 
Martin Show.” Agency is Benjamin 


Sonnenberg Inc., 


New York. 


Radio Over-Commercialized, Accordin 


To WLS Poll of Future Farmer Youths 


COMMERCIALS were condemned 
by another group last week when 
members of the Future Farmers of 
America Assn., queried by WLS 
Chicago, stated that radio is be- 
coming too commercial. 

Twenty-eight of the 40 mem- 
bers, all between 14 and 18 years 
of age, when questioned on how 
much commercial they would take, 
replied “We resent middle com- 
mercial interruptions.” Thirty-four 
of the group felt an opening and 
closing announcement should be 
sufficient for the sponsor to sell his 
product. 

Although they were against too 
much commercialism in radio, they 
were unanimous in their support of 
the American method of broadcast- 
ing. As farmers they placed 
weather first; markets, second; and 
news, third in importance on their 
listening schedule. As non-farm 
listeners they placed entertainment 
first and news, second. Twenty-six 
of the youths preferred singing 
commercials over 100-word 
straight-talk announcements. 

Straight News Chosen 

Anent news—21 to 9 said they 
preferred factual reporting over the 
commentary form, because it af- 
forded them the right to weigh it 
and draw their own conclusions. 
Others .showed preference for 
dramatization and _ on - the - spot 








“NAME" 
BRANDS 


Presto 


Brush 
Bogen 


. Altec Lansing. . 
Daven ... National... 


— they're big “name” brands and 
you'll find them here at Harvey, a 


steady source of supply for broadcast stations since 1928. We 


have practically everything here a station needs except the 
talent and the announcer. And we've backed our fine stocks 


up with an equally fine shipping service. Orders are filled as 
rapidly as possible, and are packed to reach you in first-class 
condition. Our prices are right, too. All in all, it pays to do 


business with Harvey 


No matter where you are located, a letter, tele- 
gram or phone call will get you prompt action 


Telephone LOngacre 3-1800 






103 WEST 43rd STREET 


HARVEY RADIO COMPANY ER xk py 


NEW YORK 18, N.Y. 


BROADCASTING e Telecasting 


coverage. One future farmer jp. 
quired, “‘Why can’t stations give y, 
more constructive agriculture pro- 
grams at popular hours of the 
day?” Another was of the opinio; 
that more accurate weather report; 
should be made available. 

All had given enough thought t; 
television to have an immediats 
answer ready for the question of 
how much they would be willing t 
pay for a television set. It mus 
be fairly well perfected before the, 
buy. Then they will pay as high 
as $225. Popular price was $15¢, 

Boys questioned were winners of 
the third annual Prairie Farmer. 
WLS-FFA Award Trip to Chicago. 





Holbrook Promoted 
ROBERT D. HOLBROOK, forme 
executive vice president of Comp- 
ton Adv., New York, has been 
elected president of the agency. 
Richard Compton, former presi. 
dent, has beer 
elected chairman 
of the board in a 
move designed t 
“free his time 
so that he may 
spend more of it 
working side by 
side with clients 





and working 
hand _ in_hand 
Mr. Holbrook With art, copy 


and merchandis- 
Previously with the 
General Foods Corp., Mr. Holbrook 
joined Compton in 1933. He re- 
cently returned to the agency after 
serving as a lieutenant colonel in 
the Army. 


ing people.” 





ASCAP Board 
ASCAP board of directors, New 
York, on April 30 reelected the 
following officers of the society for 
another year: Deems Taylor, presi- 
dent; Gustave Schirmer, vice presi- 
dent; Oscar Hammerstein II, vice 
president; George W. Meyer, secre- 
tary; J. J. Bregman, treasurer; 
Donald Gray, assistant secretary. 
Kkay Henderson was elected assist- 
ent treasurer, taking over the for- 
nier duties of Irving Caesar. 
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WHAS CITATION 


Peabody Recognition Given 
For Public Service 












WHAS Louisville was given a spe- 
cial citation in the George Foster 
Peabody Awards for outstanding 
regional public service. In listing 
the winners April 29, BROADCAST- 
inc inadvertently omitted the 
WHAS citation. 

W. Lee Coulson, general mana- 
ger, accepted the award for the 
WHAS Wake Up Kentucky pro- 
gram which was cited for present- 
ing a true picture of conditions 
throughout the state. The Peabody 
award for outstanding public serv- 
ice went to KFWB _ Hollywood, 
with WOV New York and WHAS 
receiving special citations. 





Church Series Cited 


NATIONAL Assn. of Evangelicals 
at its 1946 session just concluded at 
Minneapolis, has voted the national 
program of the Assemblies of God 
church, Sermons in Song, as the 
radio program of the greatest merit 
on the air. Transcribed series is 
broadcast over 103 stations Sunday 
with Radiozark Enterprises of 
Springfield, Mo., as agency. 





Sellers 


(Continued from page 10) 


with UP in New York, he worked 
on all the Los Angeles newspapers 
between 1926 and 1937, serving as 
managing editor of JIllustrated 
Daily News for two years. 

Following a short stay with 
M-G-M as publicity writer in 1937, 
Hal joined CBS Hollywood, in 
charge of Pacific Network pub- 
licity. In 1941 he was transferred 
to the New York office as assistant 
to Lou Ruppel, then director of 
publicity, where he remained until 
his Army commission. 

On Nov. 4, 1939, Mr. Rorke mar- 
ried the former Millie Simms, whom 
he met at CBS in Hollywood. She 
was payroll auditor for KNX and 
issued checks to him every pay 
day. Now, of course, it’s the other 
way around. 
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Dannet Named VP 


EMANUAL DANNETT, who has 
served as counsel to Mutual and 
WOR New York, and who is also 
a director of WOR, has been elected 
vice president and general manager 
of Publix Shirt Corp., New York. 
Now retiring from partnership in 
the New York law firm of Lauter- 
stein, Spiller, Bergeman and Dan- 
nett, he has also been labor rela- 
tions advisor to R. H. Macy & Co., 
L. Bamberger & Co. and the Metro- 
politan Opera Assn. Mr. Dannett 
assumed his new duties with the 
shirt manufacturing company last 
Wednesday. 


REGIONAL SOUGHT 
ON VIRGIN ISLANDS 


A MUNICIPALLY-owned regional 
station is proposed by the Munic- 
ipality of St. Thomas and St. John, 
Virgin Islands, according to a let- 
ter sent by Lyman M. Rundlett, 
consulting engineer, of San Juan, 
Puerto Rico, to advertisers and 
agencies in the U. S. and Canada. 

Mr. Rundlett said he had been 
requested by the Municipal Council 
of St. Thomas and St. John to 
make a survey of national advertis- 
ers to ascertain whether sufficient 
financial support would be forth- 
coming. The municipality plans to 
file with the FCC an application 
for a 5 kw station on 550 ke, he 
said. 

Plans are to make the station 
predominantly English-language, 
with special interest programs in 
French, Spanish and Dutch. 


NBC Slates Regional 


Affiliate Conferences 


TWO program and_ production 
managers meetings have _ been 
scheduled for NBC southeastern 
and central area stations. 

First meeting for the network 
southeastern stations will be held 
in New York May 23-24. Second 
meeting for the central area sta- 
tions will be held in Chicago June 
6-7. 

These make a total of four pro- 
gram and production managers 
meetings arranged by NBC, first of 
which was held Feb. 15-16 in New 
York for the eastern stations, and 
the second in Los Angeles April 
4-5, for West Coast affiliates. 


WSIV on Air 


WSIV, new local station in Pekin, 
Ill., is now in regular operation fol- 
lowing inaugural broadcast April 
21. Outlet, operating 250 w full- 
time on 1140 ke, is under the gen- 
eral managership of W. Kenneth 
Patterson, who owns WSIV in 
partnership with Emil Prandoni, 
chief engineer, and George C. 
Udry, comptroller for the station. 

Messrs. Patterson and Udry 
were formerly on the engineering 
staff of WMBD Peoria, IIl., while 
Mr. Pradoni was engaged in elec- 
tronic research with the Caterpil- 
lar Tractor Co. 
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gram while Joe King 


Three Outlets Ask 


Control Transfers 


APPLICATIONS for consent to 
transfers of control or assignment 
of licenses of three stations were 
reported by the FCC last week. It 
was also learned that negotiations 
have been made for transfer of 
KVOO Tulsa by W. G. Skelly to 
Skelly Oil Co., which he owns. 

Approximately 95% interest in 
WTAX Springfield, Ill., 100-w sta- 
tion on 1240 ke fulltime, would be 
sold by Jay A. Johnson for $100,000 
to a group including Oliver J. Kel- 
ler, president and general manager 
of Pittsburgh Post-Gazette Publish- 
ing Co. and vice president of 
WWSW Pittsburgh, which is con- 
trolled by the Post-Gazette. 


Other buyers are Frederick G. Black- 
burn, vice president of Union Trust 
Co., Pittsburgh; Archie Lee, chairman 
of board, D’Arcy Adv., St. Louis; Noah 
M. Dixon, president of a Springfield 
investment firm; Louis F. Gillespie, 
Springfield attorney. A conditional FM 
grant to WTAX also would be trans- 
ferred. Included would be .662/3% in- 
terests of Gladys M. McGrew and Rus- 
sell Harms, Springfield 

License of KIDO Boise, Ida., and a 
conditional FM grant would be as- 
signed by Georgia Phillips (doing busi- 
ness as Boise Broadcast Station) to 
KIDO Inc., a corporation she controls. 
She is president of KIDO Inc.; associ- 
ated with her are Walter Wagstaff, vice 
president, and T. L. Martin, secretary. 
KIDO operates on 1380 ke with 2500 
w day and 1000 w night. 

License of KGEZ Kalispell, Mont., 
would be returned by A. W. Talbot, who 
has leased the station since 1944, to 
Donald C. Treloar, 100% owner. Con- 
sideration is $8,600. It was pointed out 
that Mr. Talbot, who also owns KEVR 
Seattle and KTYW Yakima, Wash.., feels 
he cannot carry out plans contemplated 
when he leased the station. KGEZ op- 
erates on 1340 kc with 100 w fulltime. 

The KVOO transaction was said to 
involve payment of $250,000 by Skelly 
Oil Co. to Mr. Skelly for all capital 
stock in the station and three promis- 
sory notes of the station in the prin- 
cipal amount of $120,424. KVOO oper- 
ates fulltime on 1170 ke with 50 kw. 





RDG Expands 
MOVING TOWARDS national or- 
ganization, Hollywood Radio Di- 
rectors Guild has voted to join New 
York and Chicago guilds. Paul 
Franklin, president of Hollywood 
group, following membership meet- 
ing approving alliance, flew to 
Washington, D. C., to confer with 
New York and Chicago guild offi- 
cials and those of American Fed- 
eration of Labor on April 30. 





Godfrey in Hospital 
ARTHUR GODFREY, CBS star, 
in a New York hospital for a 
physical checkup after taking ill 
on April 29, will not return to his 
two CBS morning programs until 
complete recovery. Joe King, heard 
on WABC New York, Monday 
through Saturday on the Reveille 
Show, 5-6 a. m., substituted for Mr. 
Godfrey on his WABC early morn- 
ing program 6-7:45 a. m. and his 
network show at 11-11:30 a. m. dur- 
ing week of April 29. Effective to- 
day (May 6), Bob Hawk, heard on 
CBS The Bob Hawk Show, Mon., 
7:30-8 p. m., takes over Mr. God- 
frey’s 11-11:30 a. m. network pro- 
continues 
early morning show. Arch MacDon- 
ald is substituting for Mr. Godfrey 
on WTOP Washington, 9-10:15 a.m. 





Taylor Honored 


DAVIDSON TAYLOR, CBS vice 
president and director of programs, 
has been awarded the War Dept. 
Medal of Freedom for his service 
as civilian radio chief of the Psy- 
chological Warfare Division of 
SHAEF through the European 
continental compaigns. Mr. Taylor 
was commended for “his writing, 
producing and other radio activi- 
ties, which played an important 
part in the Psychological Warfare 
Division’s contribution to Allied 
success.” 


AER Elects Officers 
NEWLY elected officers for the 
Association for Education by Radio 
were announced May 2 at the 
executive committee meeting in 
Columbus, Ohio. Kathleen Nichols 
Lardie, assistant supervisor of ra- 
dio, Detroit public schools, was 
elected president; Jennings Pierce, 
director of public service, NBC Hol- 
lywood, first vice president; Wil- 
liam Ladd, director of radio, Seattle 
public schools, second vice presi- 
dent; Gertrude Broderick, United 
States Office of Education, Wash- 





ington, secretary; and George Jen- 
nings, assistant director, Radio 
Council, Chicago public schools, 


treasurer. 
Forjoe Expands 
FORJOE & Co., national station repre- 


sentative, has opened new offices at 976 
Chestnut St., San Francisco, Calif., un- 


der management of Lawrence Krasner 
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ABC Buys 


(Continued from page 15) 


tions. Thus, with the contemplated 
sale of WOOD for something 
around $1,000,000, the net cost to 
ABC would be less than $2,000,000. 

King-Trendle’s gross revenue in 
1945 was $2,357,000, said the ABC 
announcement. The WXYZ net, be- 
fore taxes, is understood to have 
been around $600,000, while 
WOOD, with an estimated gross of 
$800,000, is reported to have rea- 
lized about $165,000 in net return 
before taxes. 


Continue in Broadcasting 


Messrs. Trendle and Campbell, 
who have directed the operations of 
King-Trendile, will continue in the 
broadcasting business. In addition 
to an application pending for a new 
station in Flint, they will direct 
and expand the program operations 
heretofore identified with King- 
Trendle. These are the Lone 
Ranger Inc., The Green Hornet 
Inc., and the Challenge of the Yu- 
kon Ine. Mr. Trendle and John H. 
King, who has been retired for 
some years, own 40% each of King- 
Trendle, while Mr. Campbell and 
Howard O. Pierce, now a resident 
of Florida, own 10% each. Closing 
date for the transaction is set for 
September, it is understood, dur- 
ing which time Messrs. Trendle and 
Campbell will continue to direct 
operations. Mr. Noble announced 


that there would be no changes in 
management of the properties 
other than the retirement of the 
present officers. 

The ABC announcement said 
King-Trendle would become a 
wholly owned subsidiary of ABC, 
and that WXYZ and MRN would 
be retained, but “because of the 
regulations of the FCC limiting in 
certain cases the right of a net- 
work to own stations in the light 
of local conditions, Station WOOD 
will be sold.” With WXYZ, ABC 
will expand the number of its 
owned and operated stations to 
five. It now owns WJZ New York; 
WENR (half-time) Chicago; 
KECA Los Angeles and KGO San 
Francisco. All are clear channel 
stations except KECA and WXYZ, 
which are 5,000 watt regionals. 

King-Trendle was formed in 
1930 with the purchase of the then 
WGHP from the Detroit American 
Broadcasting Co., of which George 
B. Storer, president of the Fort 
Industry Co., was chief stockholder. 
The price of the then independent 
low-power outlet was about $250,- 
000. Before their entry in the 
broadcast field Messrs. King and 
Trendle had been associated since 
1908 in the operation of motion 
picture theatres in Michigan, sold 
in 1929 to Paramount for some- 
thing over $10,000,000. 

WOOD was first leased and later 
purchased by King-Trendle. Michi- 
gan Network was formed in 1933. 
Mr. Trendle, known nationally as 
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24 Years of Public Health 
Programs Leading the Way 
to Better Health in the Great 
Northeast... 


.+. Since March 24, 1922, WGY has broad- 
cast as a weekly feature, Public Health talks 
presented by the New York State Department 
of Public Health. In central and eastern New 
York and western New England 1,045,717 radio 
families are kept informed of the newest meas- 
ures promoting happier and healthier living. 


Represented Nationally by NBC Spot Sales 
NBC—724 Years of Service 
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WGY-279 





PUBLIC SERVICE award to G. 
Richard Shafto (1), general man- 
ager of WIS Columbia, S. C., was 
conferred by J. A. Gresham, dis- 
trict information executive for the 
Office of Price Administration. Ci- 
tation was for “meritorious service 
in the public interest” made to 
WIS in appreciation “for your de- 
votion to your country’s needs ex- 
pressed in your contribution of 
radio time and personnel efforts to 
the price control and rationing ef- 
forts.” WIS is an NBC outlet. 





the originator of The Lone Ranger 
and The Green Hornet, has been 
the guiding spirit of King-Tren- 
dle’s program development, while 
Mr. Campbell was largely respon- 
sible for its commercial develop- 
ment. Mr. Trendle was attorney for 
Arthur Caille, then associated with 
Mr. King. When Mr. Caille died, 
Mr. Trendle became a partner in 
the venture and its managing di- 
rector. 

Mr. Trendle directed the opera- 
tions of the broadcasting business 
from an annual gross of $166,000 
in 1931 to nearly $2,500,000 in 
1945. Mr. King moved some years 
ago to upper Michigan where he 
built and operates a resort hotel 
and retired from active radio in- 
terests. 

Mr. Campbell joined King-Tren- 
dle in 1930 as a member of its sales 
staff, leaving the Detroit Times 
advertising department to enter 
radio. Six months later he was 
named general sales manager and 
in 1933 became general manager 
and subsequently a stockholder. He 
initially sold The Lone Ranger as 
a network program, and later syn- 
dicated it—one of the first so na- 
tionally sold. He became general 
manager of MRN upon its forma- 
tion, and since 1933 has directed 
King-Trendle’s radio operations 
in all fields. He is chairman of the 
ABC Planning Committee, and will 
continue to be associated with Mr. 
Trendle in the program syndica- 
tion ventures and in FM and tele- 
vision projects as well as contem- 
plated station operations. 





Buys Burnett 
AMERICAN HOME PRODUCTS 
Corp., New York, has acquired the 
Joseph Burnett Co., Boston, manu- 
facturer of liquid flavoring and 
food coloring products, for 8,918 
capital shares of American Home 
Products, parent company of 
American Home Foods, New York. 
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OPA Grants Boos 
Of 20% on Tubes 


Agency Suspends Price Contro| 
On Complete Fax Sets 


TUBE PRICE increases designed ty 
return to the industry 25% addi. 
tional revenue over 1941 levels op 
all its sales were announced last 
week when OPA increased manv. 
facturers’ ceiling prices for radio 
receiving tubes and allied special 
purpose tubes. Current factory 
costs, including higher wage rates 
make the increase necessary, said 
the OPA. 

Also announced last week was 
the suspension of price contro] 
from all complete items of fag. 
simile, telegraph and _ teletype 
equipment and carrier current 
equipment and their parts. 


Consumers Not Affected 


Consumer costs for replacement 
tubes will not be affected, said 
OPA, although an increase factor 
was given for tubes sold as re- 
placement parts as well as those 
sold as original equipment. 

For sales of tubes to resellers 
for replacement purposes, a 20% 
increase factor was given manv- 
facturers over March 31, 1942, at 
which time maximum prices for 
these sales were frozen. 

For all other sales of tubes, in- 
cluding those used as _ original 
equipment, OPA is granting a 
27.5% increase over March 31, 
1942, levels at which price ceilings 
were frozen prior to September ¢ 
1945. At that time, OPA granted 
manufacturers of original equip- 
ment tubes a 10.4% increase. Con- 
sequently, most recent increase 
issued last week actually raises 
current maximum prices for tube 
sales only 15.5%. 


Sell Under Our Names 


The action also permits brand 
owners, such as large mail order 
firms, selling tubes under their 
own brand names, to use the same 
retail price ceilings as all other 
sellers at retail. 

Third action taken by OPA last 
week affecting the radio industry 
was an increase factor in prices for 
manufacturers of radio transform- 
ers used on power circuits and vi- 
brators. Increase is from 16.1% 
authorized Oct. 11, 1945, to 19%. 
At the same time, OPA granted‘ 
manufacturers of audio transform- 
ers with fixed iron cores and choke 
coils with fixed iron cores a 25% 
increase factor to replace an ID- 
crease factor of 16.1% previously 
authorized. Resellers are permit- 
ted to pass along the increases t0 
consumers. 

To cover approved wage and al- 
lowable cost increases granted since 
the first of the year, increases In 
ceiling prices for producers’ sales 
of brass mill products (used in ra- 
dios) averaging about 1.3 cents 4 
pound were also allowed, with in- 
creases passed on. 
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Petrillo 
(Continued from page 15) 


not agreeing with their later deci- 
sion,” the music czar told his sub- 
jects. 


Contends AFM Position Just 


He contended the AFM was “in 
a just position all the time” be- 
cause FM “employs separate an- 
nouncers and engineers to do fre- 
quency modulation only.” He posed 
the question: “Why should they 
not employ musicians in the same 
manner?” He charged the “radio 
people” want to use musicians on 
AM and “transfer the same pro- 
grams over FM without any extra 
charge or extra men. This we main- 
tain is a dual job for one scale.” 

The Lea Act forbids the use of 
“express or implied threat of the 
use of force, violence, intimidation, 
or duress, or by the use of express 
or implied threat of the use of 
other means, to coerce, compel or 
constrain or attempt to coerce, 
compel or constrain a licensee” to 
employ more persons than needed 
or to pay more than once for serv- 
ices performed. The law also for- 
bids interference with foreign 
broadcasts. 

Mr. Petrillo expressed the view 
that the AFM International Execu- 
tive Board ruling against duplica- 
tion of musicians’ services on FM, 
is “sound until such time as the 
radio people have something better 
to offer, or can convince us that 
we are wrong. So far they have 
not done so.” 

His article pointed out that mu- 
sicians helped to build radio into 
a “two - hundred - million - dollar-a- 
year business” but implied that 
musicians got no credit for it. “So 
now we take the position that if 
they want to build FM instead of 
AM, to further increase their two- 
hundred-million-dollar-a-year busi- 
ness, increased employment of mu- 
sicians is only fair and just.” His 
article on FM was introduced with 
the statement that “FM is the suc- 
cessor to AM.” 


As for banning the use of union 
musicians on “television in any 
form,” Mr. Petrillo said there’d be 
no AFM members playing for video 
“until we find out exactly where we 
stand.” 

Mr. Petrillo said: “I believe it 

necessary to give an explanation of 
the Executive Board’s action” 
which ruled out performances by 
any member for television. The ac- 
tion to which he referred was taken 
in February 1945. 
Likening the advent of television 
in the radio field to that of sound 
in the motion picture industry, Mr. 
Petrillo said that 18,000 musicians 
became unemployed “almost over- 
tight” when Vitaphone and Movie- 
lone were installed in motion pic- 
lure theatres which previously had 
hired staff orchestras or musi- 
cians, 

“The American Federation of 
Musicians is determined to avoid 





a repetition of that tragic experi- 
ence,” said Mr. Petrillo, “and un- 
til we find out exactly where we 
stand ... we are not going to ren- 
der services in the making of tele- 
vision.” 

A fortnight ago, Mr. Petrillo 
concluded an agreement with mo- 
tion picture producers that no films 
with music would be distributed 
for television use. That agreement, 
plus the new outburst by the boss 
of the nation’s musicians, provoked 
the New York Times on May 2 to 
comment: 

“A few days ago James C. Pe- 
trillo decreed that films cannot be 
used for television. That was just 
as if the International Ladies’ Gar- 
ment Workers Union had passed 
a resolution that suits cannot be 
worn by red-headed women. As if 
this were not a sufficient demon- 
stration of power, however, Mr. 
Petrillo has now gone on to forbid 
any member of his musicians’ union 
to work in television at all—until 
he sees what the effect of television 
will be on the radio business.” 

The demonstration that Mr. Pe- 
trillo “can keep a whole industry 
from developing if he feels like it,” 
said the Times, emphasized the 
necessity for a fundamental change 
in Federal labor laws “which put 
so much irresponsible power into 
Mr. Petrillo’s hands.” 

In further explanation of the 
February 1945 ban against tele- 
vision music, Mr. Petrillo wrote: 
“Television in many respects is 
similar to moving pictures. Execu- 
tives of broadcasting and picture 
industries are holding conferences 
as to the use of moving pictures 
in television. Of course the Ameri- 
can Federation of Musicians can- 
not permit any moving pictures 
made with the services of our mem- 
bers, for theatres, to be used for 
television.” 

“Television is not going to grow 
at the expense of the musicians. As 
television grows, the musician is 
going to grow with it, or we are 
not going to assist in its develop- 
ment.” 

In the same issue, the Interna- 
tional Musician carried an editor- 
ial apparently written before the 
Lea Act passed the Senate, declar- 
ing: “The Lea bill should never 
become a law and if it does, will be 
a most serious threat of employ- 
ment opportunities in the radio 
industry as well as in many other 
crafts.” 

The editorial said the law was 
“aimed at undermining labor in 
general by first undermining the 
American Federation of Musi- 
cians.” Referring to the Conference 
Report, which was adopted over- 
whelmingly by both the House and 
Senate, the editorial commented: 

“True, here and there the report 
exhibits a paternalistic attitude to- 
ward the membership of the Fed- 
eration of Musicians (an attitude 
so closely resembling the fascistic 
as to be indistinguishable from it), 
but in the very same breath it vili- 
fies this Federation’s leadership, 
a leadership, be it remarked, that 
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FCC Inroads, Music Problem 


To Be Studied 


CAMPAIGN by NAB to combat 
FCC encroachments on freedom of 
speech and steps taken to set up 
a working arrangement with the 
AFM, will top a long list of in- 
dustry topics coming before the 
NAB Board of Directors’ meet- 
ing May 6-8 at the Statler Hotel, 
Washington. 

The music problem rose to a 
peak last week when AFM’s presi- 
dent, James C. Petrillo, reaffirmed 
his operating policies for the 
union’s locals despite passage of 
the Lea Act. These will come be- 
fore the board, as well as before 
the Industry Music Committee 
which meets May 9 at the May- 
flower Hotel, Washington. The com- 
mittee represents all elements of 
the industry and was appointed last 
December to act as an advisory 
body. 

In its discussion on FCC pro- 
gramming controls the board will 
have before it a resolution adopted 
last Tuesday by District 5, meet- 
ing at Pensacola, Fla., in which 
self-regulation is advocated to 





members’ themselves 
have chosen.” Rep. Vito Marcan- 
tonio (AL-N. Y.), who opposed 
the bill on the House floor, was 
quoted extensively. 


these very 


by NAB Board 


bring about improvement in Ameri- 
can radio. 

The board will resume discussion 
of the “Oscar” award idea, laid 
aside for study at the January 
board meeting. A special awards 
committee was to meet over the 
weekend to go into the problem and 
submit recommendations to the 
board. Members of this committee 
are William B. Ryan, KFI Los An- 
geles, chairman; Hugh Terry, KLZ 
Denver; William B. Smullen, KIEM 
Eureka; John E. Fetzer, WKZO 
Kalamazoo. District 5 adopted a 
resolution opposing operation of 
any award project by the NAB. 

Daylight time worries will be 
considered, along with construction 
headaches centering around the 
Civilian Production Administration 
$1,000 limit on radio building proj- 
ects. Among other problems on the 
agenda prepared by Justin Miller, 
NAB president; A. D. Willard Jr., 
executive vice president, and C. E. 
Arney Jr., secretary-treasurer, are: 
FCC revision of rules governing 
station sales; recent creation of 
Freedom of Radio Committee; pro- 
posed creation of an NAB program 
department; preliminary report on 
Joskes retail project; departmental, 
personnel and budget problems and 
employe-employer relations. 
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. 
Recording 
(Continued from page 16) 
commentators programs for broad- 
cast over the full network. 

The amended rule reads: 

3.407 Mechanical Records.—Each pro- 
gram broadcast which consists in whole 
or in part of one or more mechanical 
reproductions shall be announced in 
the manner and to the extent set out 
below. 

(a) Each such program of longer du- 
ration than 30 minutes, consisting in 
whole or in part of one or more me- 
chanical reproductions, shall be identi- 
fied by appropriate announcement at 
the beginning of the program, at each 
30-minute interval and at the conclu- 
sion of the program; provided, how- 
ever, that the identifying announce- 
ment at each 30-minute interval is not 
required in case of a mechanical record 
consisting of a continuous uninter- 
rupted speech, play, religious service, 
symphony concert or operatic produc- 
tion of longer than 30 minutes. 

(b) Each such program of a longer 
duration than 5 minutes and not in ex- 
cess of 30 minutes, consisting in whole 
or in part of one or more mechanical 
reproductions, shall be identified by an 
appropriate announcement at the be- 
ginning and end of the program. 

(c) Each such program of five min- 
utes or less, consisting in whole or in 
part of mechanical reproductions, shall 
be identified by appropriate announce- 
ment immediately preceding the use 
thereof. 

(d) In case a mechanical record is 
used for background music, sound ef- 
fects, station identification, program 
identification (theme music of short 
duration) or identification of the spon- 
sorship of the program proper, no an- 
nouncement of the mechanical record 
is required. 

(e) The exact form of identifying an- 
nouncement is not prescribed, but the 
language shall be clear and in terms 
commonly used and understood. A 
licensee shall not attempt affirmatively 
to create the impression that any pro- 
gram being broadcast by mechanical 
reproduction consists of live talent. 


FUNERAL RITES HELD 
FOR MARTIN WHITE 


FUNERAL SERVICES for Mar- 
tin (Matty) A. White, assistant to 
the chairman of the Federal Trade 
Commission and director of public 
relations, were held last Thursday 
in Washington. Burial services 
were held Friday at Kent, Conn. 
Mr. White, 70, died Tuesday night 
at his home in Washington after 
a heart attack. 

Born in Lake County, IIl., he 
joined the Chicago Tribune in 1900 
as a reporter. In 1910 he joined 
the AP Chicago bureau, later 
transferring to New York where 
he became AP general news editor. 
When he resigned that post in 1931 
to become associated with the 
Hearst enterprises as assistant 
general manager of INS, Universal 
Service and King Features Syndi- 
cate, he was succeeded by Byron 
Price, wartime head of the Office 
of Censorship and now executive 
vice president of the Assn. of Mo- 
tion Picture Producers. 

He left the Hearst organization 
in 1937 because of jill health and 
the next year accepted the post 
with FTC. The Commission will 
appoint his successor. Nick M. 
Carey is now assistant director of 
public relations. 

Mr. White is survived by his 
wife, Mrs. Nana Springer White, 
and a daughter, Mrs. Merrell R. 
Bailey, both of Cornwall Bridge, 
Conn.; a son, John Springer White 
of Huntington, Long Island, and a 
brother, Thomas J. White of Chi- 
cago. 








KBIZ COVERS WRECK 


Station Sends Plane to Scene 

For Direct Broadcast——— 
KBIZ Ottumwa, Iowa, gave “all 
out” coverage to the Burlington 
train wreck, devoting approxi- 
mately four hours of air time to it. 

Immediately upon hearing the 
news, Gene Milner, KBIZ program 
director, chartered a plane and flew 
270 miles to Naperville, Ill., scene 
of the tragedy. At 9 p.m. the night 
of the wreck, Mr. Milner broadcast 
through the facilities of WMRO 
Aurora, Ill., by direct line to KBIZ 
interviewing witnesses, rescue 
workers and giving his own de- 
scription of the scene. Martin 
O’Brien, WMRO owner and man- 
ager, also participated. 

The station set up a public ad- 
dress system so that crowds in the 
city could be kept informed of the 
latest news of the wreck. By tele- 
phone, KBIZ interviewed Ferne 
Hoeft, reporter for the Naperville 
Sun, and an eyewitness. Her ac- 
count was on the air 18 minutes 
before it came over the news ticker. 
Casualty lists were broadcast as 
they arrived. Late in the evening, 
uninjured passengers from both 
trains were interviewed as they 
arrived in Ottumwa. 








Army Show 
A NEW ARMY show is scheduled 
to start on Mutual May 24, 11:30-12 
noon (EST). Program, featuring 
Army Band, will salute infantry 
combat divisions, and will originate 
from Ft. Myer near Washington. 
It will be heard Fridays. 


VIDEO SCHOOL CASE In 
HEARINGS ARE HELp 


HEARINGS to take further test. 

mony in the case in which Ameri. NAB 
can Television Labs. Inc., Chicago, Pla 
is accused by the Federal Tra¢e 
Commission of misrepresenting jts 
correspondence courses in radig 
and television were under way jp 
three cities last week, FTC pe. 
ported. 

The FTC complaint, listing 4g 
representations which it contends 
are misleading, claims that the 
company has left the impressioy 
that its courses are designed to [. ] 
provide the television industry with peony 
trained technicians and engineers 6!" s 
“whereas, as a matter of truth, its pnd ii 
purpose ... is to enable it to oper. ee 
ate its school at a profit, and for Indig 
no other purpose... .” ree " 

Issued in August 1944, the com. tem : 
plaint also claims the courses “are }..¢ pr 
in no sense complete or true engi- fio, 
neering courses,” and it doubts] _ 
that sufficient facts existed to jus- 
tify “the representations made by 
respondents as to the present and 
future needs of the television in- 
dustry and its possibilities for em- 
ployment.” The complaint main- 
tains the word “free” is a bait to 
induce students to enroll in a “tui- 
tion course.” 


Hearings, said FTC, were being 
held in Louisville, Nashville, and 
Memphis. Respondents are the 
corporation and Ulises A. Sana- 
bria, Samuel R. Rabinoff, Elmer 
D. Carter, Lee De Forest, A. J. PP aha 
Cole and J. M. Shaddrick indi- forkable 
vidually and as officers and direc- #40, f 
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Withdrawal by Mexico Makes 
1340 ke Available in Texas 


TO AFFORD opportunity for stan- 
dard applicants in the El Paso, 
Texas area to amend their applica- 
tions, the FCC announced last week 
that 1340 ke is available by virtue 
of withdrawal by Mexico of a prior- 
ity on the frequency. 

Availability of 1340 ke was an- 
nounced in a Public Notice issued 
by the Commission, a departure 
from the usual procedure of send- 
ing out such information to a list 
of radio lawyers and engineers. 
Present demand for frequencies is 
understood to have prompted the 
Commission to make such avail- 
abilities public. 

The Commission had been noti- 
fied in 1943 that Mexico intended 
to use the local channel for a sta- 
tion in Ciudad Juarez, just across 
the border from El] Paso. This 
notification, it was explained, gave 
the neighbor country priority at 
this location as there had been no 
applications from the U. S. for the 
frequency at that time. 

Subsequently, three applications 
for use of the frequency were re- 
ceived from El Paso but in view 
of the Mexican priority the appli- 
cants filed amendments, two seek- 
ing secondary stations on clear 
channels and one a local. Later a 
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, ince it 
fourth applicant filed for a second- }. thre 
ary station. Three of the applica- ] cons, 
tions have been set for hearing. rought 
Under the North American Re- pre 
gional Broadcasting Agreement, stiona 
signatory nations may use all re- beat @ 
gional and local channels, subject ae on 
to power limitations and standards NAB 
for prevention of objectionable in- ward | 
terference. The Agreement pro- bdustr’ 
vides that notification be given of ' 
authorizations of new stations and > 


that first notices of use of a fre- 
quency receive priority. However, 
the priority becomes invalid if the 
station does not begin operation ; 
within a year of notification, except 
where circumstances interfere with 
construction in which case an ex- 
tension may be granted. 
Applicants for new stations in 
El Paso are: El Paso Broadcasting 
Co., and Del Norte Broadcasting 
Co., both seeking 1560 ke, 500 w 
night, 1 kw day; Sunland Broad- 
casting Co., which had withdrawn 
its application for 860 kc, 500 W 
night, 1 kw day, but has filed for 
reinstatement with change to 1490 fr1000\ 
ke, 250 w; and Seaman & Collins, (N 
which has filed to amend its appli- 
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NAB 5th District Hears 
Plans for Continuing 
Improvement 


NDUSTRY self-regulation for the 
ontinuing improvement of the 
American radio system was pro- 
posed by the NAB 5th District 
Ala. Ga., Fla., P. R.), meeting 
April 29-30 at the San Carlos Ho- 
el, Pensacola, Fla. The district 
hlso proposed that the industry, 
hrough NAB, petition Congress 
«for definitive legislation, defining 


» 


pnd limiting the powers of the 
FCC.” 

Indignation ran high among dis- 
rict members over the unfairness 
f the FCC’s Blue Book indictment. 
Their resolution protested the “un- 
ust presentation” of station prac- 
ices. 

Resolution 


Text of the resolution follows: 

It is the belief of the members of the 
th District of NAB that the publica- 
ion and circulation by the FCC of the 
bok entitled “‘Public Service Responsi- 
bility of Broadcast Licensees” is an un- 
kir and an unjust presentation of the 
ractices of broadcast stations in gen- 
1 throughout the United States; that 
Ihe specific case examples cited in the 
ublication in no way justify control 
f program content by the FCC; that 
ne 5th District requests the NAB to 
roceed as rapidly as possible to pre- 
mre and have presented to Congress 
becessary amendments to guarantee 
freedom of radio as well as freedom of 
Ihe press in an effort to maintain the 
hsential freedoms in the only democ- 
racy left in the world. 

1. That the NAB board establish a 
borkable system of industry self-regu- 


d direc. tion, for the continuing improvement 
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{the free American system of radio. 
2.That the radio industry through 
he NAB petition Congress for definitive 
egislation, defining and limiting the 
owers Of the FCC. 

President Justin Miller discussed 
he Blue Book and its impact on the 
ndustry, reviewing developments 
ince its issuance and pointing to 
fs threat to freedom of speech. 
Confusion over daylight time 
rought a resolution asking NAB 
to extend all efforts in securing a 
’ lational pattern for the establish- 
hent of a uniform time in each 
ime zone in the United States.” 
NAB sponsorship of an Oscar 
ward project similar to the movie 
ndustry’s plan was opposed by the 
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VALUE of Broadcast Measurement 

Bureau was explained at NAB 2d 

District meeting in New York by 

Paul West, president, Association 
of National Advertisers. 





5th District which adopted a reso- 
lution stating that the large ma- 
jority of broadcasters would not 
be in position to benefit from any 
such project. The district recom- 
mended that any stations interested 
in awards organize and finance 
them apart from the NAB. 

The Oscar idea is slated for dis- 
cussion at the NAB board meeting 
in Washington May 6-8. It had 
been considered at the Los Angeles 
board meeting in January but no 
action had been taken on the 
ground that the project was too 
costly and ambitious. 

Other resolutions called for sup- 
port of BMB and BMI; suggested 





Daylight Saving 
(Continued from page 17) 
Van Etten, coordinator of sales for 
the ABC Central Division, said 
dropping service to WCFL did not 
“materially” influence Chicago rat- 
ings, since WLS has a “consider- 
able” audience in the city as well 

as its farm area. 


ABC Negotiation 


To facilitate delayed broadcasts 
ABC completed negotiations last 
week with Universal Recording Co., 
Evanston, IIl., to take over the 
recording company’s facilities for 
22 weeks, during the daylight sav- 
ing time period. Ed Horstman, chief 
engineer, ABC Central Division, 
said the network will operate the 
transcription company. Cost was 
not disclosed, although it is un- 
derstood it will consume a “siz- 
able share” of the $300,000 ABC 
has announced it is spending to 
provide service to both central and 
daylight saving areas from Coast 
to Coast. 

Gene Rouse, program director, 
ABC Central Division, said the net- 
work was supplying some 75 sta- 
tions in the division with tran- 
scribed broadcasts of network pro- 
grams because those stations re- 
mained on standard time. 


Industry Self-Regulation Is Proposed 


that NAB encourage formation of 
state associations and make a 
study of functions of existing 
groups, with field organization to 
provide service. One proposed func- 
tion of state groups would be to 
develop Congressional relations to 
bring about better understanding 
of broadcast problems. 

Usual meetings 
sales managers, public relations 
and other groups. Representing 
NAB headquarters were President 
Miller and Frank E. Pellegrin, di- 
rector of broadcast advertising. 

Registered at the meeting were: 


ALABAMA: Thad Holt, 
WAPI; Mrs. Eloise Hannah, John M. 
Connolly, WBRC; Henry P. Johnston, 
WSGN; Julian O. Smith, WAGF; W. H. 
Pollard, WBHP; Howard Martin, W. O. 
Pape, WALA; Gilmore N. Nunn, F. E. 
Busby, WMOB; G. W. Covington Jr., 
WCOV; Howard E. Pill, WSFA; Leland 
Childs, T. W. Sewell, WMGY; Marion 
Hyatt, WJHO; James T. Ownby, WMFT. 

FLORIDA: John T. Hopkins III, 
WJAX; Ted Chapeau, C. S. Veal, A. B. 
Rouse, WJHP; Glenn Marshall, Carroll 
Gardner, WMBR; Robert Feagin, 
WPD@Q; S. O. Ward, Walter Rison, 
WLAK; Reggie Martin, Miller Babcock, 
WGBS; James M. LeGate, Bob Fidlar, 
WIOD; F. W. Borton, Fred Mizer, WQAM; 
J. I. Prosser, Robert C. Bevis, WKAT; 
T. S. Gilchrist Jr., WITMC; Col. George 
Johnston, Jack Pedrick, Bill McBride, 
J. E. Yarbrough, WDBO; Victor Buisset, 
WLOF; Byron Hayford, WDLP; Jack 
Rathbun, W. R. Johnston, R. O. Forsyth, 
WCOA; John Cummins, WFOY; Nor- 
man Brown, J. A. Frohock, WSUN; 
Coburn Gum, WTSP; John B. Brown- 
ing, WSPB; Read Wynn, Wm. Snowden, 
Mrs. Teresa Myers, Mrs. Harriet Carson, 
WTAL; L. S. Mitchell, WDAE; Charles 
G. Baskerville, WFLA; Stephen P. Wil- 
lis, WJNO. 

GEORGIA: Belmont Dennis, Coving- 
ton; Abner Israel, WALB; Mrs. Marga- 
ret Kinnett, WGPC; Charles Smithgall, 
Hugh McKenzie, Jim E. Bailey, WAGA:;: 
Walter P. Speight Jr., WATL;- Frank 
Gaither, John Fulton, WGST; Mark 
Toalson, Bob Pollock, John Outler, 
WSB; Steve Manderson, D. M. Kelley, 
WGAC; L. J. Duncan, WGAA; Allen 
Woodall, WDAK; Ed Hennessey, WRBL; 
T. K. Vassey, W. Newton Morris, Dug- 
gan Weaver, WMLT; H. Russ Holt, L. H. 
Christian, E. F. McCleod, WGGA; Ed- 
win Mullinax, WLAG; Charles Pittman, 
WBML; Wilton E. Cobb, Frank Crow- 
ther, WMAZ; Al Lowe, Carl Williams, 
WNEX; James M. Wilder, WMGA; Happy 
Quarles, WRGA; Harben Daniel, WSAV; 
Ben Williams, WTOC; Carter C. Peter- 
son, Weldon W. Herrin, WHOS; H. 
Wimpy, WPAX; Virgle E. Craig, WRLC; 
Jack Williams, John Tobola, WAYX; 
L. J. Duncan, WRLD; John H. Franch, 
WBHF. 

Ed Batchelder, Assn. of National Ad- 
vertisers; E. . Lyford, NBC; Dan 
Schmidt, NBC Recording; Hugh M. 
Feltis, BMB; Roy Beckman, Fla. State 
Advertising Commission; Charles God- 
win, Harry LeBrun, MBS; Clifford Mar- 
shall, UP; Fred Hague, Geo. P. Holling- 
bery Co.; Madelinn Chase, Rex King 
Adv. -Agency; Harry Cummins, Harry 
Cummins Adv. Agency; Duck Sweat- 
man, J. S. Ayers, Headley-Reed Co.; 
Fred Bell, Katz Agency; Spec Winfree, 
Graybar Elec. Co.; Claude M. Gray, 
Gray & Kelly; Alex Sherwood, Standard 
Radio; Jewel Conlan, Conlan Radio 
Surveys; P. G. Walters, RCA; J. A. Tay- 
lor, Graybar Elec. Co.; Cy Langlois, 
John Langlois, Lang-Worth; Irvin 
Welch, Assoc. Adv.; J. T. Cohen, David 
Nelson, ASCAP. 


were held by 


Ed Norton, 





Bannerman Named 


GLEN BANNERMAN, former 
president and general manager of 
the Canadian Association of Broad- 
casters, Toronto, has been ap- 
pointed Director of Exhibitions, 
Department of Trade and Com- 
merce, Ottawa, and will have 
charge of all exhibitions by this 
Government department in all 
parts of the world. 


KGHL 


BILLINGS, MONTANA 


5000 WATTS 
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THE KATZ AGENCY, Inc. 
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Ad Council 


(Continued from page 17) 


casts the Red Cross reported that 
1,000 local stations throughout the 
U. S. presented Red Cross talks, 
announcements, recordings and spe- 
cial features every day throughout 
the campaign. An example was 
WOR New York, which carried 45 
Red Cross announcements and fea- 
tures on Radio Day, in addition to 
the scheduled Mutual network pro- 
grams. In the next 30 days WOR 
made 50 station break announce- 
ments in behalf of the Red Cross. 
Virtually all other stations did like- 
wise, according to the Red Cross. 
Many advertisers are devoting 
more than their alloted time for 
public service campaigns. To pro- 
vide them with material the AC 
issues fact sheets on each campaign 
and bi-monthly bulletins, In coop- 
eration with the NAB, the weekly 
schedule of regular allocations is 
published in the NAB Bulletin. 
Surveys indicate that the various 
public service messages are deliv- 
ered as short announcements, as 
personal messages by the stars, or 
as integrations in the dialogues of 
broadcasts, the AC report said. 
“Looking back over this perform- 
ance of our first three months, the 
Radio Division believes that certain 
elements of the combined opera- 
tion are emerging in constantly 


clearer perspective,” said the AC 
Radio 


report. “The Allocations 
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Plan—network and national spot— 
are a fruitful amalgam of differing 
but combined interests—the inter- 
est of radio advertisers and the ra- 
dio networks in assisting projects 
important to the American com- 
munity; the interest of the public 
in realizing that American business 
is socially-conscious and aware of 
its responsibilities; the interest of 
public and private agencies in the 
more effective impact obtained 
from an orderly and coordinated 
presentation of basic facts.” 


Drives in 1946 


Following 18 national campaigns 
and their respective listener-im- 
pressions were reported in the first 
three months this year by The Ad- 
vertising Council: 


Red Cross, 612,960,000; Economic 
Stabilization, 435,235,000; Homes for 
Veterans, 423,755,000; Savings Bonds, 
353,740,000; Clothing Collection, 324,- 
445,000; Stop Accidents, 289,120,000; Vet- 
erans’ Assets, 282,900,000; Fat Salvage, 
252,670,000; Hospitals Need Help, 186,- 
780,000; Merchant Marine Recruiting, 
156,675,000; Housing Shortage, 152,165,- 
000; Highway Safety, 90,515,000; Prevent 
Forest Fires, 84,875,000; Income Taxes, 
74,625,000; Brotherhood Week, 61,700,000; 
Veterans’ Information Aids, 59,800,000; 
Campfire Girls, 4,900,000. 


Following are the public service 
campaigns scheduled in the three 
categories by The Advertising 
Council Radio Division: 


Network Allocation Plan—Merchant 
Marine Recruiting, Savings Bonds, Fat 
Salvage, Veterans’ Assets, Stop Acci- 
dents, Clothing Collection, Our New 
Army, Economic Stabilization, Homes 
for Veterans, Veterans’ Information 
Aids, Housing Shortage—Boom or Bust?, 
Hospitals Need Help, Red Cross, Income 
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Census Report on Farms With Radios 
To Be Ready Soon; Nevada Shows 83.7% 


NATIONAL estimate of the num- 
ber of farms having radio receivers 
will be made available soon by the 
U. S. Census Bureau, probably 
within a fortnight. The estimate 
will be based on a projection of a 
total based on 223 selected counties 
which the Bureau uses as a cross- 
section of the nation. 

Farm radio figures were gath- 
ered last year by the Bureau as 
part of its nationwide Census of 
Agriculture. County radio figures 
will start flowing in a few days as 
the Bureau makes available first 





Taxes are Due March 15, Prevent Forest 
Fires. 

National Spot Plan (15 campaigns)— 
Stop Accidents, Merchant Marine Re- 
cruiting, Veterans’ Assets, Clothing Col- 
lection, Savings Bonds, Our New Army, 
Fat Salvage, Homes for Veterans, Eco- 
nomic Stabilization, Veterans’ Informa- 
tion Aids, Housing Shortage, Hospitals 
Need Help, Income Tax, Highway Safety, 
Prevent Forest Fires. 

Network Special Handling (12 cam- 
paigns)—Fat Salvage, Savings Bonds, 
Merchant Marine Recruiting, Veterans’ 
Assets, Stop Accidents, Economic Stabil- 
ization, Clothing Collection, Brother- 
hood Week, Red Cross, Income Taxes 
Due March 15, National 4-H Week, 
Automatic Weapons. 

Non-Allocated Campaigns, carried in 
special radio bulletin—March of Dimes, 
Army Nurse Corps Anniversary, Broth- 
erhood Week, Register Automatic 
Weapons, National 4-H Club Week, Girl 
Scout Anniversary, Camp Fire Girls 
Week, Easter Seals for Crippled Chil- 
dren, National Boys’ Club Week, Can- 
cer Control Month, Forest Fire Preven- 
tion, Army Day, Public Health Nurse 
Week. 


These radio advertisers are co- 
operating with The Advertising 
Council in scheduling various pub- 
lie service campaigns on their spon- 
sored programs: 


Adam Hat Stores, American Bakeries 
Co., American Home Prods. Corp., 
American Meat Institute, American 
Safety Razor Corp., AT&T, American 
Tobacco Co., Anchor-Hocking Glass Co., 
Armour & Co., Armstrong Cork Co., 
B. T. Babbitt & Co., P. Ballentine & 
Sons, Berkshire Knitting Mills, The 
Borden Co., Botany Worsted Mils, Bour- 
jois Inc., The A. S. Boyle, Bowey’s Inc., 
Bristol-Myers Co., Broadcast Advertis- 
ing, Brown Shoe Co., Brown & William- 
son Co., Burrus Mill & Elevator Co. 

Campana Sales Co., Campbell Soup 
Co., Carnation Co., Carter Prod., Cela- 
nese Corp. of America, Chattanooga 
Medicine Co., Chef Boy-Ar-Dee Quality 
Foods Co., Chesbrough Mfg. Co., CM& 
St.P.R.R., Coca-Cola Co., Colgate-Palm- 
Olive-Peet Co., Columbia Brewing Co., 
Consolidated Cigar Corp., Conti Prods. 
Corp., Continental Baking Co., Conti- 
nental Can Co., Coronet Magazine, 
Cream of Wheat Corp., Cresta Blanca 
Wine Co., Cudahy Packing Co., Curtis 
Publishing Co., Dr. Pepper, Duke Power 
Co., E. I. du Pont de Nemours & Co., 
Electric Auto-Lite Co., Electric Com- 
panies Adv., Emerson Drug Co., Em- 
ployer’s Group Imsurance Co., Erie 
Brewing Co., Eversharp Inc. 

Fahey-Brochman, Falstaff Brewing 
Corp., Faultless Starch Co., Fesenmeier 
Brewing Co., Firestone Tire & Rubber 
Co., F. W. Fitch Co., Ford Motor Co., 
Fort Pitt Brewing Co., General Baking 
Co., General Electric Co., General Foods 
Corp., General Mills, Gillette Safety 
Razor Co., B. F. Goodrich Co., Grove 
Labs., Gruen Watch Co., Gulf Oil Co., 
Gum Labs., Helbros Watch Co., Hudson 
Coal Co., Humko Co. 

Imperial Sugar Co., International 
Harvester Co., International Siver Co., 
Jackson Brewing Co., Andrew Jergens 
Co., S. C. Johnston & Sons, Kellogg Co., 
Kraft Cheese Co., Lambert Co., Lans- 
burgh’s Dept. Store, Larus & Brothers 
Co., Frank H. Lee Co., Lehn & Fink 
Prod., Lever Bros., Lewis-Howe Co., 
Libby, McNeill & Libby, Liggett & Myers 
Tobacco Co., Thomas J. Lipton Inc., 
Longine-Wittnauer Watch Co. 

Mail Pouch Tobacco Co., Manhattan 
Soap Co., Maryland Pharmaceutical Co., 
Melville Shoe Corp., Miles California Co., 
Miles Labs., Mutual Benefit Health & 
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figures of Section 2 of the census, 
covering details of farm ownership 
and improvements. County figures 
on crop production have been ap. 
pearing in driblets since last sum. 
mer. 

First set ownership data from 
the Bureau cover the State of Ne. 
vada. The Bureau states that of 
the 3,302 reporting farms out of g 
total of 3,429 in the state, 3,194 
had occupied dwellings. Of the 
3,194, 83.7% or 2,673 farms had 
radio receiving sets. 





( 


to wh 
relevi 
Denn: 
was \ 
right 
maps 
tarily 
devel: 
NBC 
Mr. 
Salt 
that 
CBS 1 
since 
map 


as to 


In all there are 4,117 occupiedg "Ss | 
he 


dwellings on Nevada farms but t 
census data merely show whether 
er not the farm itself was equipped 
with radio. Thus the figures do not 
show whether multi-dwelling farms 
have more than one radio or 
whether single dwelling units have 
more than one set. 

County breakdown of the Ne. 
vada figures is expected early this 
week, to be followed by frequent 
reports covering random counties 
as the data emerge from the Bu- 
reau’s vast tabulating facilities, 
When data for all the counties for 
a state have been released the 
Bureau will make available state 
totals. 

The Nevada average of 83.7% 
farm radio ownership is low, in 
comparison with the national set 
ownership average of 90%, but 
this was anticipated in view of the 
sparse, population of the state. 
The state data show an average of 
3.45 persons per occupied dwell-€ 
ing. 


WNBT Resumption 
WNBT New York, NBC television 
station, resumes nightly operations 
May 9 with a variety show at 8 
p. m., and daily operations May 
13 presenting a thrice-weekly pro- 
gram Radio City Matinee, Monday, 
Wednesday and Friday, 1-2 p. m 
Program will be presented in 18 
regular segments each week fea- 
turing prominent personalities in 
musical, comedy and _ dramatic 
sketches. 








Accident Assn., Nash Kelvinator Corp 
National Board of Fire Underwriter 
National Dairy Prod., Nebraska CoD 
solidated Mills, Nutrena Mills, Oldsmo 
bile Division-General Motors, Pabsj 
Sales Co., Pacific Coast Borax Co., Pep 
sodent, Pet Milk Co., Petri Wine Co 
Petroleum Advisers, Pharma-Crafl 
Corp., Philadelphia Dairy Products Co 
Phillips Petroleum Corp., Pillsbury 
Mills Inc., Planters Nut & Chocolat 
Co., Procter & Gamble Co., Prudent 
Insurance Co. of America, Pure Oil 0 
Purex Corp., Quaker Oats Co. 


were 

The 
ence 

with ] 
the (¢ 
Servic 
presel 
specti’ 
inatio: 
Spear: 
Broad 
for A 
FCC « 
ings 7 
sion h 


day b 
Becke} 
counse 
to cal 
chief 

Thurs 
200-sté 
1,000,0 
the Co 
Stanto 
Fou: 
hearin; 
Monda 
chester 
preside 
ing, St 
see of 
area si 
in som 
He sai 
provide 
ences t 
would 
change 
it couls 
on “re; 
Cha 
rector 

part of 
station 
Americ 


especia 


He saic 


Radio Corp. of America, Ralston-Pu4‘4sting 


rina Co., Rensie Watch Co., R. J. Ref 
nolds Tobacco Co., Richfield Oil Cor 


Progra) 


of New York, Richmond Clothes, Rom@étion y 


Wine Co., Savitt Jewelers, Sealy Int 
R. B. Semler Inc., Serutan Co., Si 
Oil Co., Sinclair Refining Co., Skellj 





M 
Stor 





usic | 








Oil Co., Socony-Vacuum Oil Co., South} 
ern Cotton Oil Co., Southern Sprig 
Bed Co., Spark O’ Life Co., E. R. Squib! 
& ms, Standard Brands, Sterli 
Brewers, Sun Oil Co., Swift & Co., Te 
Cc 


0. 

United-Rexall Drug Co., U. S. Ruby 
ber, U. S. Steel Corp., Valley Natiov 
Bank, Wadhams Div. of Socony Vacuus 
Oil Co., Walgreen Drug Co., Wesson OU 






















sicians, 


or oth 
Mr. 
orefere 
n the 
pecial 
ears, 















& Snowdrift Sales Co., Westingho Tom 
Co., White King Soap Co., White — rect 
Wildroot Co., J. B. Williams Co., Wipector, 


liamson Candy Co., William Wrisifinile ra 


Jr. Co., Zonite Products Corp. 





ROA 








lios 
3.7% 


census, 
nership 
figures 
een ap- 
st sum- 


a from 
of Ne- 
that of 
ut of a 
e, 3,194 
Of the 
ms had 


reeupielg 


but the 
whether 
quipped 
s do not 
ig farms 
adio or 
‘its have 


the Ne- 
arly this 
frequent 
counties 
the Bu- 
‘acilities, 
nties for 
ised the 
ble state 


f 83.7% 

low, in 
ional set 
0%, but 
2»w of the 
he state. 
verage of 


od dwell-¢ 


tion 
television 
perations 
how at 8 
ons May 
ekly pro- 
. Monday, 
1-2 p. m. 
red in 18 
week fea- 
alities in 
dramatic 


Clear Channel 
(Continued from page 18) 
to which they apply. A decision on 
relevancy would then be made, Mr. 
Denny added. He said this ruling 
was without regard to Mr. Haley’s 
right to ask for a subpoena if the 
maps could not be secured volun- 
tarily. Later, there were similar 
developments in connection with 
NBC maps. 
Mr. Haley said counsel for KSL 
Salt Lake City had notified him 
that they could not provide the 
CBS map showing coverage of KSL 
since the station did not make the 
map and therefore “has no wit- 
ness competent to offer testimony 
as to the manner in which they 
were made.” 
The week was devoted to evid- 
ence by clear channel stations, 
with Louis G. Caldwell, counsel for 
the Clear Channel Broadcasting 
Service, leaving direction of the 
presentation to the stations’ re- 
spective attorneys and cross-exam- 
ination primarily to Paul D. P. 
Spearman, counsel for the Regional 
Broadcasters Committee; Mr. Haley 
for ABC, and A. Harry Becker, 
FCC counsel. There were no hear- 
ings Thursday, when the Commis- 
sion held its weekly meeting. 

To Call Lodge 

At an informal conference Fri- 
day between Mr. Caldwell, Mr. 
Becker and Julius Brauner, CBS 
counsel, arrangements were made 
to call William B. Lodge, CBS 
chief engineer, to testify this 
Thursday on the proposal for a 
200-station FM _ network with 
1,000,000-w AM stations, offered to 
the Commission by CBS President 
Stanton. 
Fourth week of the clear channel 
hearings began with testimony 
Monday morning by WHAM Ro- 
thester, N. Y. William Fay, vice 
president in charge of broadcast- 
ing, Stromberg-Carlson Co., licen- 
see of the station, testified that the 
area served by WHAM is unusual 
In some respects in cultural tastes. 
He said the station is anxious to 
provide its rural and urban audi- 
ences the programs they want and 
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a population of nearly 4,000,000. 
Of this total approximately 1,450,- 
000 are rural, of which 10% are 
farmers. He said the farm pro- 
grams produced by the station have 
greatly benefitted vegetable grow- 
ers and that the station has as- 
sisted farmers in other ways. 

Under questioning Mr. Spear- 
man brought out that two of 
WHAWM’s farm programs are spon- 
sored. He said he “wouldn’t say” 
that the programs are carried be- 
cause they are paid for. 

“A regional station wouldn’t sell 
time for such a program, would 
it?” interposed Mr. Caldwell. 

“Yes, regionals sell time,” 
Mr. Spearman. 

Opening testimony for WHAS 
Louisville, Mark Ethridge, vice 
president and general manager of 
the Courier Journal and Louisville 
Times Co., licensee, said he hoped 
that as a result of the hearings the 
Commission would grant the sta- 
tion’s application for 750,000 w on 
840 ke. 


Argument Outdated 


He said that with advent of FM 
argument that a grant of higher 
power would foster a monopoly no 
longer applies. “It could be,” he 
testified, “that the Commission, in 
granting higher power to improve 
service, would be handing the re- 
cipients a lemon rather than a 
plum.” 

Commissioner Hyde interrupted 
Mr. Ethridge’s direct testimony to 
say that he doubted that the Com- 
mission has ever stated it consid- 
ered absence of sponsorship as the 
criterion for a public service pro- 
gram. 

“I’m glad to hear you say that,” 
said Mr. Ethridge. 

The witness had testified that 
“the Commission has its own stand- 
ards of public service and will per- 
haps not agree that sports news, 
for instance, constitutes a public 
service, but I don’t know any more 
interest than that of a fan who 
wants to know how a football or 
baseball game came out. To me it 
doesn’t make any difference whether 
that news is sponsored or not; it 
still constitutes a definite piece of 


said 
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information which a large section 
of the public wants.” 

Mr. Ethridge said WAVE Louis- 
ville, regional station, is not in- 
terested in covering “anything but 
metropolitan Louisville,” and has 
spent several thousand dollars in 
advertising to say so. To questions 
by Andrew G. Haley, counsel for 
ABC, he said he would be unwill- 
ing to limit WHAS nighttime cov- 
erage to a 100-mile radius, saying 
“a vast area” depends solely on 
VWHAS for CBS programs. Mr. 
Ethridge said the WHAS switch to 
CBS affiliation in 1932 was de- 
signed to avoid duplication of pro- 
gram services within the area. 

Monday 


Appearing Monday afternoon, 
Harry W. Schacter, president of 
the Committee for Kentucky, 
praised WHAS for cooperation with 
the Committee’s efforts to “change 
Kentucky from a backward to a 
progressive state.” Questiqned by 
Mr. Becker, he said the Committee 
had not sought the aid of other 
Louisville stations because they do 
not reach remote areas. 

John Lair, owner-operator of 
Renfro Valley Enterprises, which 
originates the Renfro Valley of folk 
music, folk lore and philosophy on 
WHAS, said people in the remote 
areas are more dependent upon ra- 
dio “than any other people in Amer- 
ica and are more the result of what 
is given to them by radio... . It 
is up to radio to take to them what 
they should have; that is what the 
Renfro Valley program over 


Afternoon 


WHAS does, and I find them very 
grateful.” 

Charles E. Burns, religious co- 
ordinator of WHAS, reviewed the 
station’s religious programming 
and noted that it carries 45 minutes 
of religious broadcasts daily, with 
3 hours and 40 minutes on Sunday. 

Noon Audience 

Frank H. Cooley, WHAS agricu- 
tural coordinator, said the station 
seeks to provide daily agricultural 
information “at a time to reach the 
greatest farm audience, which by 
general agreement is the noon 
hour.” Besides its other farm pro- 
grams, he said, since 1929 WHAS 
has dedicated the major portion 
of “this very valuable time to sus- 
taining public service programs.” 

W. Lee Coulson, executive man- 
ager, said one-third of the WHAS 
broadcast day is in local live pro- 
gramming and does not use the 
allowable maximum of network pro- 
gram time. Cross-examined by Mr. 
Spearman, he said the CBS plan 
of nationwide coverage by FM net- 
works supplemented by two 1,000,- 
000-watt AM = stations—one of 
which might be in “northern Ken- 
tucky”—does “not coincide with 
what we think is the proper thing.” 

Lawrence E. Benson, of the 
Princeton research firm of Benson 
& Benson, testified regarding re- 
sults of a diary survey of rural 
listeners in the Louisville area last 
December. Approximately 400 
households returned “listening di- 
aries” during the week of Dec. 10- 

(Continued on page 80) 
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17 after the survey had been set up 
by interviews. 

He said it was found that hill- 
billy music and religious programs 
are the most preferred types of ra- 
dio programs (by 26% and 21% re- 
spectively); that daytime serials, 
third on the list of preferred pro- 
grams, are also least liked of all 
(by about 25%), with classical mu- 
sic and popular music next; that 
WHAS attracts the largest audi- 
ence per quarter-hour period in 
88% of the instances in the outly- 
ing area (next station led in 7%). 

He said WHAS’s superiority may 
be due to greater appeal to rural 
audiences or to possibly superior 
reception, or to both, and that 66% 
named WHAS as the station with 
the best programs, compared to 
18% for the next in rank. 

Mr. Benson said WHAS carries 
all of the 15 most popular weekday 
morning programs; all but four of 
the 15 most popular weekday 
afternoon shows; all of the 15 eve- 
ning shows with the largest audi- 
ences, 

Questioned by Mr. Spearman on 
the survey technique, Mr. Benson 
said the interviewers were experi- 
enced fulltime employes of the firm 
and that their selections of homes 
sampled were made in conformity 
with certain predetermined con- 
trols. 

Tuesday Morning 


Opening testimony Tuesday 
morning, Wilfred W. Woods, direc- 
tor of public service programs of 
WHO Des Moines and vice presi- 
dent and manager of WHO Radio 
Enterprises, reported that during 
a five-year “representative” peace- 
time period (1937-41) the Des 
Moines clear channel outlet devoted 
32% of broadcast time to public 
service programs. Asked by Comr. 
Hyde how he classified the rest of 
WHO’s programming, he said they 
too were in the public interest but 
that entertainment, for example, 
had been excluded from the com- 
piiation. 

A 1945 Iowa Audience Survey, 
he reported, showed 57.5% of Iowa 
farm listeners preferred WHO for 
farm programs, compared to 14.2% 
fer the next station. “We spare no 
expense to deliver an authentic 
and dependable service,” he as- 
serted. In one 1945 summer week 
WHO aired 82 live talent shows 
using 415 performers, he reported, 
and in one winter week this year 
broadcast 92 with 463 performers. 


“Our public service commitments 
are with state, regional and na- 
tional groups, rather than with 
local segments, and our general 
programming is on the same level,” 
Mr. Woods stated. He reviewed 
the station’s public service features 
and outlined various projects con- 
ducted by WHO in flood and storm 
rclief, education, entertainment, 
agriculture, sports, community af- 
fairs, wild life preservation and 
assistance for the needy. 


Guidance in its programming, 


Mr. Woods asserted, has been se- 








Attention, Mr. Wyatt 


PREVALENT overcrowded 
conditions bring to light the 
most unusual bunking quar- 
ters. Dewitt Mower, Mutual’s 
Midwest sales manager, re- 
cently visited an account in 
Battle Creek, Mich. Unable 
to find him a room, the client 
arranged for him to stay at 
the city’s sanitorium! 











cured for several years through a 
WHO Advisory Board of Public 
Interest, composed of 40 men and 
women from 17 Iowa communities 
and one town in Missouri. 

He agreed with Mr. Hyde that 
the facilities assigned to WHO 
give the station an advantageous 
position over any one other outlet 
in the area, but did not agree that 
the advantage is “substantial” as 
regards the responses of listeners 
who reported WHO as most popu- 
lar. 

Herbert H. Plambeck, farm de- 
partment director, said the de- 
partment is “now recognized as 
the largest radio farm service divi- 
sion in the nation, with 18 to 30 
broadcasts aired each week, pre- 
sented by a staff of four employes 
who devote their full time and tal- 
ents to farm programs and service.” 

He reviewed activities of the 
farm department over the past 10 
years, characterizing the WHO 
farm service policy as based on 
“the conviction that radio offers a 
unique and outstanding opportu- 
nity to render a distinct service to 
farm families and to all other peo- 
ple, rural and urban, interested in 
the welfare of agriculture.” 

With emphasis on farm news and 
weather and market data, he said, 
furm activities of the station have 
included international farm broad- 
casts, farm remotes and promotion 
of victory gardening, soil conserva- 
tion, fire prevention, farm labor 
recruitment, livestock and poultry 
development and farm = safety 
through regular and special broad- 
casts and outside projects, in addi- 
tion to speeches and similar partici- 
pation in agricultural affairs by 
members of the farm staff. 

He agreed with Mr. Haley that 
responses to various WHO activi- 
ties “indicate that WHO is heard 
at one time or another” in most of 
the states of the Union. 


Tuesday Afternoon 


Under questioning by Mr. Spear- 
man, Mr. Plambeck said there are 
about 150 farm directors employed 
by radio stations, most of them full- 
time men. 

Leo J. Fitzpatrick, vice-president 
and general manager, WJR De- 
troit, testified that of 40 daytime 
quarter-hour shows broadcast by 
WJR from 8 a.m. to 6 p.m, during 
the spring of 1944, 27 have a high- 
er audience rating outside of De- 
troit than in the city itself. He said 
a survey in the fall of 1945 showed 
WJR leading all other stations as 
“heard regularly” or “listened to 
most” by farm and rural families 





in counties lying between the 500 
microvolt and 2 millivolt contours 
of WJR within the state of Michj- 
gan. 

Mr. Fitzpatrick said that a proj. 
ect promoted by the station with 
the cooperation of the Army ang 
the Dept. of Agriculture increaseg 
bean acreage from 563,000 acres jn 
1942 to 732,000 acres in 1943, 

When Mr. Spearman brought out 
that the WJR schedule on Sunday, 
July 22, 1945 from 2 p.m. to 19 
p.m. was all network, Mr. Caldwelj 
objected to Mr. Spearman’s “mug- 
wump” questioning. Mr. Spearman 
said that if Mr. Caldwell woul 
“keep his shirt on” he would show 
that the WJR schedule represented 
duplication of CBS network pro! 
grams with WBBM Chicago and 
WCCO Minneapolis. 

Questioned by Mr. Haley, Mr, 
Fitzpatrick conceded that the affilj- 
ation with WJR provides CBS with 
a satisfactory competitive position, 

Questioned by Mr. Caldwell, the 
witness stated that WJR is heard 
by a large audience in Canada, 

At the conclusion of WJR’s testi- 
mony, Mr. Caldwell said he was 
standing on his previous request 
to recall Dr. Frank Stanton, pres- 
ident of CBS, for further question. 
ing on his proposal for a 200 sta- 
tion FM network and 1,000,000 w 
AM stations to serve rural areas, 
Ruling on the request was deferred, 

Wednesday Morning 

Wednesday session opened with 
testimony by Glenn Snyder, mana- 
ger of WLS Chicago. Citing talent 
discoveries of the station, Mr. Sny- 
der listed Joe Kelly of the Quiz 
Kids, Pat Barrett, the “Uncleg 
Ezra” of the National Barn Dance, 
Marion and Jim Jordan, now 
known as Fibber McGee & Molly, 
Tony Wons, Gene Autry, Bradley 
Kincaid, Max Terhune, and the late 
Henry Burr. He said the station 
spent approximately $360,000 for 
live talent in 1945. 

He traced the establishment of 
the station by Sears, Roebuck & 
Co. in 1924 and purchase in 1928 
by the Prairie Farmer, of which 
the Agricultural Broadcasting Co, 
a wholly owned subsidiary, is li- 
censee. 

Enunciating policy of the sta- 
tion, Mr. Snyder said the operating 
staff is cautioned that “if the pro- 
gram is irritating or disturbing 
to the listener, if it offends his 
sense of decency, conflicts with his 
principles, ridicules his vocation 


or social status, or tends to havef 


what appears to him a demoraliz- 
ing influence on his home environ- 
ment, the entire appeal and pur- 
pose of the program is lost.” 

He said the Dept. of Agricul- 
ture survey confirms what the sta- 
tion has long known about the 
economic importance to farm ped 
ple of market and weather reports 
and of the needs and tastes of rural 
listeners for news, religious pre 
grams and old-time music. 

Questioned by Philip Loucks, 
WLS counsel, he said the station 
received more than 1,500 letters 
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from Florida listeners in 1943. 
He said that 31% of the station’ 
current advertising is agricultural 


BROADCASTING e TelecastingsRO 


Nielse 
search 





the 500 
contours 
f Michi- 


L @ proj. 
ion with 
‘my and 
ncreased 
acres in 
943. 
ught out 
Sunday, 
n. to 10 
Caldwel] 
's “mug- 
pearman 
1 would 
ild show 
resented 
ork pr 
ago and 


ley, Mr. 
he affili- 
BS with 
position, 
well, the 
is heard 
nada, 
R’s testi- 
he was 
request 
on, pres- 
juestion- 
200 sta- 
)0,000 w 
al areas, 
deferred, 
g 
1ed with 
r, mana- 
ig talent 
Mr. Sny- 
the Quiz 


“Uncleg 


n Danee, 
in, now 
& Molly, 
Bradley 
| the late 
» station 
},000 for 


ment of 
ebuck & 
in 1928 
of which 
ting Co., 
ry, is li- 


the sta- 
yperating 
the pro- 
isturbing 
ends his 
with his 
vocation 
- to have, 
emoraliz- 
environ- 


arm ped- 
x reports 
; of rural 
ious pro- 


Loucks, 
e station 
0 letters 

1943. 

» station’s 
ricultural 


ecounts. He testified that no beer, 
sine, liquor or cigarette advertis- 
ing is accepted—network or local. 
¥ William R. Cline, assistant to 
the manager, presented an analysis 
if program logs for four weeks in 
1944, 1945 and 1946. 

Arthur Moore, editor of the 
Prairie Farmer, said the publica- 
tion goes to 360,000 farm homes 
in the Middle West. It was started 
in 1841, he testified, as the out- 
syowth of an agricultural society 
formed to provide information to 
the early settlers on farming 
prairie lands. 

Questioned by Mr. Becker, he 
said, the news policy of the maga- 
zine and the station are the same. 
Questioned by Commissioner Hyde, 
he said the sphere of the Prairie 
Farmer corresponds closely with 
the coverage of the station. 

Arthur C. Page, farm program 
director, said the station’s primary 
interest from its beginning 22 
years ago was service to agricul- 
ture. WLS has never had a written 
farm policy, he said. “It has not 
been necessary.” 

He said that Dinnerbell Time, 
noon program of the station, has 
been kept intact as a farm service 
period for 22 years and is not for 
sale despite “heavy and constant 
pressure from commercial adver- 
tisers.”” 

Wednesday Afternoon 

Upon completion of Mr. Page’s 
testimony following the noon re- 
cess, Mr. Loucks said additional 
WLS witnesses would be withheld 
until this week so that WLW Cin- 
cinnati could make its presentation 
on schedule despite the fire alarm 
which cut short the WLS testi- 
mony. (See story page 10.) 

Only witness for WLW _ was 
James D. Shouse, vice president of 
Crosley Corp. in charge of broad- 
casting, who appeared despite an 
illness for which he has been hos- 
pitalized. Duke M. Patrick, WLW 
counsel, said additional evidence 
probably would be presented before 
the current sessions are adjourned. 

Mr. Shouse said it is WLW’s 
policy to provide the best possible 
programs on the strongest possible 
signal, and on cross-examination 
by Mr. Haley he said the station 
plans to apply anew for 500-kw 
operation. Earlier, he had pointed 
out that WLW formerly operated 
a 500-kw transmitter whose power 
could be boosted to 700-800 kw. 
The 500-kw transmitter, he re- 
ported, is still available and in the 
company’s possession at Mason, 
Ohio. WLW was the only U. S. 
station ever to use power above 
50 kw regularly. 

Mr. Shouse said WLW empha- 
sizes programming of particular 
Interest to listeners in its own serv- 
ee area rather than programs to 
feed to the network. 

Few stations, he declared, have 
paid as much attention as WLW 
to audience research. Since 1939, 
he noted, the station has spent 
$279,000 with three organizations 
alone: C. E. Hooper Inc., A. C. 
Nielsen Co., and Ross Federal Re- 
search Corp. To augment data thus 











PROGRAM AWARDS AT IER MEETING 








AWARDS for national, regional 
and local programs were an- 
nounced Friday at 16th Institute 
for Education by Radio, Columbus, 
as follows: 


NATIONAL NETWORKS AND 
ORGANIZATIONS 


Religious: First award, Eternal Light, 


NBC. Honorable mention, Catholic 
Hour, NBC. 
Agricultural: First award, Columbia 


Country Journal, CBS. Honorable men- 
tion, National Farm Radio Forum, CBC; 
National Farm & Home Hour, NBC. 


Women’s: First award, Consumer 
Time, NBC. 
Cultural: First award, Theatre Guild 


of the Air, ABC; Invitation to Music, 
CBS. Honorable mention, White Em- 
pire, CBC. 

Social Problems: First award, Here’s 
Your Health, CBC Honorable mention, 
I Was a Convict, MBS. 

Personal and Family: First award, 
Don’t Be a Sucker, MBS; The Baxters, 
NBC. Honorable mention, Home Is 
What You Make It, NBC. 

Public Issues: First award, America’s 
Town Meeting of the Air, ABC. Honor- 
able mention, American Forum of the 
Air, MBS. 

News Interpretation: 
Raymond Swing, ABC. 

Civic and Service: 
tion, 
CBC. 

International: First award, Raymond 

Swing, ABC. Honorable mention, The 
Pacific Story, NBC; Transatlantic Call, 
CBS. 
Children’s (out of school): First 
award, House of Mystery, MBS. Honor- 
able mention, Story of America, CBS; 
March of Science, CBS. 

Onetime Program: First award, On a 
Note of Triumph, CBS. 

REGIONAL NETWORKS AND ORGANI- 
ZATIONS, REGIONAL AND CLEAR- 
CHANNEL STATIONS 

Agricultural: First award, This Busi- 
ness of Farming, KSL Salt Lake City. 
Honorable mention, Sweet Land of Lib- 
erty, WTAW Austin, Tex.; Ohio Farm 
& Home Hour, WOSU. 

Women’s: First award, Homemakers 
Program, WHA Madison, Wis. 

Cultural: The Author Meets. the 
Critic, WHN New York; Human Adven- 
ture, WGN Chicago. Honorable mention, 


First award, 


Honorable men- 
Canadian Red Cross Campaign, 


The Land We Live In, KMOX; Speak- 
ing of Music, KOIN Portland; Introduc- 
tory Psychology, WHA Madison, Wis. 


Social Problems: First award, One 
Way Street, KECA Hollywood; New 
World a’Coming, WMCA New York. 
Honorable mention, Welcome, KLZ 
Denver. 

Personal and Family: First award, 


Jobs for GI’s, KECA Los Angeles. Hon- 
orable mention, When He Comes Home, 
WMCA New York; Keeping Up With 
the Wigglesworths, originated in New 
York. 

Public Issues: First award, Columbus 
Town Meeting, WBNS Columbus. Hon- 
orable mention, Hate Inc., WIP Phila- 
delphia; Labor Arbitration, WMCA New 
York. 

News Interpretation: Northwest News 
Parade, WCCO Minneapolis. Honorable 
mention, Pacific Diary, WHA Madison. 

Civic and Service: First award, Con- 
stant Invader, National Tuberculosis 
Assn.; This Is Your Story, WWJ Detroit. 

International: Honorable mention, 
Let’s Talk Russian, WNEW New York. 

Children’s (out-of-school) : First 
award, Career Forum, WCAU Philadel- 
phia. 

School (primary): First award, Magic 
Book, KMBC Kansas City; Rhythm and 
Games, WHA Madison. 

School (intermediate): First award, 
News of the Week, WOSU Columbus; 
Let’s Draw, WHA Madison; Standard 
School Broadcast, KPO San Francisco 
and NBC-Pacific; Shakespeare Series, 
CBL Toronto. 

Onetime Program: Special award, San 
Francisco Conference of United Nations, 
KFWB Hollywood. 

LOCAL STATIONS AND ORGANIZA- 
TIONS 


Agriculture: First award, Meet the 
Farmer, WGRC Louisville. 

Cultural: First award, Behind the 
Scenes in Music, WNYC New York. 

Personal and Family: Honorable men- 
tion, Family Life Radio Forum, WNAD 
Norman, Okla. 

School (intermediate): First award, 
Know Your City, WNYE New York. 
Honorable mention, People in the News, 
Rochester School of the Air, on WHAM 
Rochester. 

School (junior, senior high school): 
First award, The Lands’ Between, 
WNYE New York. Honorable mention, 
The News, Places and People, WBOE 
Cleveland. 

Onetime: Special award to New York 
City Board of Education for Roosevelt 
Memorial, WNYE New York. 





secured, Mr. Shouse said a Peo- 
ples Advisory Council, composed of 
2,500 selected families, provides 
guidance on program proposals. 

He said WLW spent $986,384 in 
1945 on programming alone. 

Mr. Shouse submitted program 
breakdowns for two weeks in No- 
vember 1945 and one in February 
1946, comparing WLW program- 
ming with BAE survey findings 
on program preferences of rural 
listeners. Another breakdown was 
made in accordance with FCC’s 
Blue Book definitions. 

News, oldtime music, and reli- 
gious music took first place among 
rural listeners of the North Cen- 
tral section, according to BAE. 
During the week of Nov. 11-17, 
the exhibit showed, WLW’s local 
originations from sign-on to mid- 
night totaled 41% of broadcast 
time and were led by news, oldtime 
music and semi-classical music. 

Of 78 quarter-hours of news dur- 
ing the week of Nov. 11-17, he 
said 65 were originated by WLW; 
of 51 quarter-hours of oldtime 
music, 44 were originated by 
WLW;; of 76 periods of semi-clas- 
sical music, 39 by WLW;; of 94 of 
entertainment, 30 by WLW; of 
19% of farm talks, 144% by WLW; 
of 12 of religious programs, 10 by 
WLW;; of 28 of talks and discus- 
sions, 14 by WLW. 
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Mr. Shouse emphasized that the 
station retains control of the con- 
tents of its shows, whether com- 
mercial or sustaining. 

From the beginning, he said, 
WLW has devoted “an appreciable 
amount” of time and effort to farm 
broadcasting. Much of the early- 
morning program appeal is di- 
rected to the farmer and the best 
weather and market data available 
are supplied, he asserted. Every- 
body’s Farm, a noon program, was 
described as a feature of the sta- 
tion’s farm programming. 

Mr. Shouse said Cincinnati Live- 
stock Producers have sought to 
buy the market reports but that 
WLW refuses to allow one market 
to have undue preference. 

Farm Front, agricultural coun- 
terpart of WLW’s World Front, 
each Sunday presents discussions 
of farm problems by a panel of dirt 
farmers and a guest expert, Mr. 
Shouse reported. 

His statement that another pro- 
gram, From the Ground Up, allows 
the farm director to “run with the 
ball” on controversial issues 
brought from the Commission 
counsel a request for details. Mr. 
Shouse explained that the issues 
involve such questions as parity, 
and farmers’ relation to OPA. 

The farm department, 


(Continued on page 87) 
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APRIL 26 
BY COMMISSION EN 


AM—1340 kc 
KAND Corsicana, Tex.—Designated 
for hearing (Comr. Jett voting for 
grant), application for consent to vol- 
untary assignment license of station 
KAND from Navarro Bestg. Assn. to 


Alto Inc. 
AM—1290 ke 

WKNE Keene, N. H.—Granted appli- 
cation for consent to voluntary trans- 
fer of control of WKNE Corp., licensee 
of station WKNE, from Harry C. Wilder, 
Mark S. Wilder, Helen W. Miller, Frank 
Lyman Jr., David Carpenter, N. L. Kidd, 
George W. Smith, and Philip H. Faulk- 
ner to Joseph K. Close, Lyman Spitzer, 
Abbott K. Spencer and Robert T. Col- 
well, for a consideration of $85,000, plus 
an agreed margin by which current as- 
sets exceed current liabilities as at 
closing date, for all outstanding capi- 
tal stock of the licensee. 

AM—1460 ke 

KSO Des Moines, Iowa—Granted con- 
sent to voluntary assignment of license 
and CP from Kingsley H. Murphy to 
Murphy Bestg. Co., for a consideration 
of $249,000, composed of 2490 shares of 
the capital stock of assignee corpora- 


tion. 
AM—1490 ke 
Bleecker P. Seaman and Carr P. Col- 
lins Jr., d/b as Seaman and Collins, El 
Paso, Tex.—Designated for hearing ap- 
plication for new station to operate on 
1490 ke 250 w, unlimited time. 
AM—600 ke 


Central Bestg. Corp., Flint, Mich.— 
Designated for hearing application for 
new station to operate on 600 kc 1 kw 
DA, unlimited time. 

AM—1490 ke 

The Huntsville Times Co. Inc., Hunts- 
ville, Ala.—Granted CP for a new sta- 
tion to operate on 1490 kc 250 w, un- 
limited time. 

AM—680 ke 

Jose Ramon Quinones, San Juan, P. R. 
—Granted CP new station 680 kc 10 kw, 
unlimited time; site to be determined. 

AM—1450 ke 

Jose M. Sepulveda and Jose M. Rodri- 
guez Quinones, a partnership, d/b as 
Paradise Bestg. Co., Mayaguez, P. R.— 
Granted CP new station 1450 kc 250 w, 
unlimited time. 

AM—1490 kc 

Copper City Radio Co., Butte, Mont. 
—Granted CP new station 1490 kc 250 
w, unlimited time. 

AM—1490 ke 

WFCB Inc., Superior, Wis.—Granted 
CP new station to operate on 1490 kc 
250 w, unlimited time. 

AM—1360 kc 

Community Bestg. Service Inc., Vine- 
land, N. J.—Granted CP new station 
1360 kc 1 kw, daytime only. 

AM—810 ke 

Chesapeake Radio Corp., Annapolis, 
Md.—Granted CP new station 810 kc 250 
w, daytime only. 

KCTH Casper, Wyo.—Granted request 
for change in call letters of new sta- 
tion from KCTH to KVOC. 

FM—97.9 mc 

KMBC-FM Kansas City, Mo.—Granted 
temporary waiver of Sec. 3.261 of the 
Commission’s Rules so as to permit 
operation of FM station only one hour 
per day (12 noon to 1:00 p.m.) five days 
per week (Monday thru Friday) for a 
period of 90 days, during period of 
transfer from the old to the new FM 


band. 
ACTION ON MOTIONS 
By Commissioner Wakefield 

Universal Bestg. Co. Inc., Indianapo- 
lis, Ind.—Granted motion to amend its 
application for CP so as to bring its 
engineering data up to date, etc., and 
the amendment was accepted. 

Citrus Belt Broadcasters Inc., Winter 
Haven, Fla.—Granted motion to take 
depositions in re its application for 
new station. 

Capitol Bestg. Corp. Inc., Indianapolis, 
Ind.—Granted petition to amend its ap- 
plication for a new FM station so as to 
complete its engineering data, and the 
motion was accepted. 

Radio Asheville Inc., Asheville, N. C. 
—Granted motion to amend its applica- 
tion so as to specify frequency 1490 kc 
with 100 w power, instead of 1450 kc 
with 250 w; change paragraphs, etc. The 
amendment was accepted and applica- 
tion removed from hearing docket. 

Dorrance D. Roderick, El Paso— 


BANC 


Actions or tHe FCC 


APRIL 26 to MAY 2 








Granted motion for continuance of con- 
solidated hearing now scheduled for 
June 17 at Pueblo, Col., in re appli- 
cant’s application for CP and applica- 
tion of Pueblo Radio Co. Inc. 

Joseph M. Zamoiski Co., Baltimore— 
Granted petition to dismiss without 
prejudice its application for a new com- 
mercial television station. 

WFIL Bestg. Co., Philadelphia—Grant- 
ed motion to dismiss without prejudice 
its application for a new commercial 
television station. 

Texoma Bestg. Co., Wichita Falls, Tex. 
—Granted petition for leave to amend 
its application for a new station so as 
to specify frequency 1290 kc with 1 kw, 
unlimited time, instead of 970 kc, with 

kw, daytime only. The amendment 
was accepted and application removed 
from the hearing docket. 

Frederick Wesley Mizer, Orlando, Fla. 
—Granted motion to take depositions in 
re its application for a new station to 
start May 8, order to specify dates and 
places. 

Worth Bestg. Co., Fort Worth, Tex.— 
Granted petition for leave to amend its 
application for CP so as to specify the 
frequency 970 ke 1 kw, daytime only, 
instead of 960 kc 5 kw, daytime only, 
etc. The amendment was accepted and 
application removed from the hearing 
docket. 


Public Service Bestg. Corp., Knoxville, 
Tenn.—Granted petition requesting dis- 
missal without prejudice of its applica- 
tion for a new station. 

Harry Willard Linder, Marshall, Minn. 
—Granted motion for indefinite con- 
tinuance of hearing on its application 
for a new station and the hearing now 
scheduled for May 8 was continued 
without date until further order of the 
Commission. 

Liberty Bestg. Co., Pittsburgh, Pa.— 
Granted motion for continuance of 
hearing on application for a new sta- 
tion, now scheduled for April 26, and 
said hearing was continued to April 29. 


WHLS Port Huron, Mich.—Granted 
motion for leave to continue hearing 
now scheduled for May 9, in re its ap- 
plication for renewal of license and the 
hearing was continued to June 10. 


Northern Va. Broadcasters Inc., Arl- 
ington, Va.—Granted petition insofar 
as it requests leave to amend its appli- 
cation for a new station so as to specify 
the frequency 780 kc instead of 860 kc: 
change paragraphs, etc. The amendment 
was accepted and application removed 
from the hearing docket. 

Crescent Broadcast Corp., Philadelphia 
—Granted motion to dismiss its appli- 
cation for a new station. 


Baltimore Radio Show Inc., Baltimore 
—Granted petition requesting leave to 
intervene in the hearing on application 
of Newman Bestg. Co., Newman, Ga.; 
designated for consolidated hearing with 
application of Volunteer State Bestg. 
Co., Nashville, Tenn., and Sec. 1.385 (d) 
of the Commission’s rules was waived. 

KTHT Houston, Tex.—Granted mo- 
tion to take depositions in the hearing 
now scheduled for May 27 on movant’s 


application for CP and application of P” Ww, | 
Lee Segall Bestg. Co., Houston. 

Steel City Becstg. Co. of Bethlehem 
Pa. Inc., Allentown, Pa.—Granted peti: 
tion for leave to amend its application | 
for CP so as to show an increase in the 
amount of the common stock; show 
addition of four stockholders, etc., and 
the amendment was accepted. 

WHYN Holyoke, Mass.—Granted mo- 
tion for leave to continue consolidateg 
hearing now scheduled for May 13 jn 
re its application and said hearing was 
continued to July 15. 

WNEW New York—Granted petition 
requesting leave to intervene in the cop- 
solidated hearing upon applications of 
Syndicate Theatres Inc., Columbus, 
Ind., and Universal Bestg. Co. Ine, 
Indianapolis, scheduled for April 29, 

Keystone Bestg. Corp., Harrisburg, Pa, 
—Granted motion to dismiss without 
prejudice its application for a new tele. 
vision station. (Movant alleges its de- |; 
sire to give further consideration to the 
advisability of using color television.) 

Bluegrass Bestg. Co. Inc., Versailles¢ 
Ky.—Granted petition to dismiss with. )modifici 
out prejudice its application for a new |* 
station. 


The Peninsula Bestg. Co., Salisbury, 
Md.—Granted petition for leave to in- |, 
tervene in the consolidated hearing on |° 
applications of Tidewater Bestg. Corp, 
Norfolk, Va., and Norfolk Bestg. Corp,, 1947 
Norfolk, Va., and Sec. 1.385 of the Com- 
mission’s Rules was waived. 

Alamance Bestg. Co. Inc., Burlington,| The 7 
N. C.—Dismissed petition requesting | Md.—Ds 
leave to intervene in the hearing in re | Jett vo' 
application of Bluegrass Bestg. Co. Inc. [new sta 

Atlantic Radio Corp., Boston, Mass,— | unlimit 
Denied petition insofar as it requests 
leave to amend application for new sta- 
tion; granted as to continuance of| KDAI 
hearing now scheduled for April 29, andj hearing 
continued said hearing to May 29. power 


transm: 
ACTIONS IN DOCKET CASES 


tional 
ke, at 

WPRP Ponce, P. R.—Adopted pro- 
posed decision granting assignment of 
license from Julio M. Conesa to Voice 
of Porto Rico Inc. 

Consolidated Bestg. Corp., Ponce, P. R. 
—Denied without prejudice application 
for new station. 

WPRP Ponce, P. R.—Dismissed appli- 
cations increase 5 kw, for approval of 
transmitter site; change in transmitter 
site for 250 w operation. 
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Renewal of Licenses 


Licenses for the following stations 
were further extended upon a tempo- 
rary basis, pending determination upon 
applications for renewal, for the period e 
ending July 1, 1946: KDYL and auxili- | plicatio 
ary, KGBX, KGLO, KRGV, KRIS, KSCJ } said er 
and auxiliary, WFBC, WFIN, WHAZ,| tion of 
WISH, WJHP, WKAT and _ auxiliary, | hearing 
WSAI and syn. amplifier, WSMB, WSPR, } With aj 
WXYZ, WJAS — 

KTBC Austin, Tex.—Present license]. 
extended upon a temporary basis forj...., 
the period ending July 1, 1946, pending], p. 
determination upon application for re-])),.’ 


clude t 
newal. Enterpr 
W9XEV Glenwood, Ind.—Present de] Gain, 


velopmental station license was extend- Denice 
ed upon a temporary basis only, pend- Hyde 
ing determination upon application for Beste. 

renewal for the period ending July 1, against 








| 
| 
| 


RADIO STATION 
CONSULTANTS 
on 
MANAGEMENT 


and 


OPERATION 


THE Poel 47. Fcbpner Co. 


SEVENTH FLOOR 
UNION TRUST BLDG. 
CINCINNATI 2, OHIO 


March 

APRIL 29 tion fo! 

BY COMMISSION EN BANC station. 
AM—1340 ke 
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0 w, unlimited. 

AM—1240 ke 
J. Paul Stone and R. M. Ware Jr., 
tzgerald, Ga.—Granted CP new sta- 
ion 1240 ke 250 w, unlimited. 

AM—1400 ke 
J. O. Fly Sr., Geo. F. Fly, Harvard P. 
jmith and Robert W. Rounsaville, d/b 
ys Shelbyville Bestg. Co., Shelbyville, 
fenn.—Granted CP new station 1400 kc 
50 w, unlimited. 

AM—1240 ke 
WSLS Roanoke, Va.—Granted consent 
acquisition of control of Roanoke 
gestg. Corp. by Shenandoah Life Insur- 
mee Co. Inc., for a consideration of 
4,000 for 160 shares of capital stock 
of Roanoke Bestg. Corp. 


AM—970 ke 
WFLA Tampa, Fla.—Granted CP to 
make changes in directional antenna 
or night use, present assignment 970 
xc 5 kw DA-N, unlimited. 

AM—950 ke 
WSPA Spartanburg, S. C.—Granted 


‘iss with- modification of CP to change direc- 
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tional antenna system of WSPA. 


AM—660 ke 
KFAR Fairbanks, Alaska—Granted ex- 
wension of special service authority to 
operate on 660 kc 10 kw, unlimited time, 


»lfor the period May 1, 1946 to May 1, 


1947. 
AM—1340 ke 


The Tri-State Bestg. Co., Cumberland, 
Md.—Designated for hearing (Comr. 
Jett voting for grant) application for a 
new station to operate on 1340 kc 250 w, 
unlimited time. 


AM—610 ke 


KDAL Duluth, Minn.—Designated for 

hearing application for CP to increase 
power from 1 to 5 kw, install new 
transmitter and make changes in direc- 
tional antenna for night use, on 610 
kc, at Duluth. 


PETITIONS 


Collinson-Wingate Bestg. Co., Topeka, 
Kan.—Denied petition for review by 
the Commission en banc of the action 
on April 18 of the presiding officer of 
the motions docket, granting the peti- 
tion of General Becstg. Co., Independ- 
ence, Mo., for leave to intervene in the 
consolidated hearings on applications 
of KTOP Inc., et al, and affirmed the 
action of said presiding officer in 
granting the petition. 

A. J. Fletcher, Greensboro, N. C.— 
Granted petition for reconsideration 
and rescission of the grant on March 6 
of the High Point Enterprise Inc. ap- 
plication for a new station; set aside 
said grant, and designated the applica- 
tion of High Point Enterprise Inc. for 
hearing in a consolidated proceeding 
with application of A. J. Fletcher, and 
further ordered that the bills of par- 
ticulars heretofore issued in connection 
with the Fletcher application and ap- 
plication of News and Observer Pub. 
Co., Raleigh, N. C., be amended to in- 
clude the application of High Point 
Enterprise Inc. 


Calumet Bestg. Corp., Hammond, Ind. 
—Denied petition (Comrs. Denny and 
Hyde not participating) of Calumet 
Bestg. Corp., for rehearing, directed 
against the Commission’s decision of 
March 4 denying petitioner’s applica- 
tion for construction permit for a new 
station. 
RENEWALS 


W2XMT New York—Granted renewal 
of experimental television broadcast 


y ~_ Out of 56.. 


. +» night-time, half-hour: 
periods per week among 
the four Worcester area 
stations, Hooper Survey 
(January-February, 1946} 




























gives WTAG the highest 
ratihg in 51. Three of 
the remaining five were 
money-give-away shows.” 


*WTAG has no money-sgive- 
away shows. 
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The Crosley Corp., 
Miami Valley 


Dayton, 
Bestg. Corp., 


10 kw DA. 
Intervenor—K WKH. 


limited. 


The Sandusky Bestg. Co., 


250 w. 


Intervenor—WCAU. 





Hearings This Week 


MONDAY, MAY 6, Dayton and Springfield, Ohio 


Ohio; 
Dayton; Unity Corp. Inc., 
Radio Voice of Springfield Inc., Springfield; Skyland Bestg. Corp., Dayton; 
Moraine Broadcasters Inc., Dayton—aAll seeking FM facilities. 


Further Hearing 


Syndicate Theatres Inc., Columbus, Ind.—CP new station, 1130 kc, 500 w 
daytime; Universal Bestg. Co. Inc., Indianapolis—CP new station, 1130 ke, 


Great Trails Bestg. 


TUESDAY, MAY 7, Washington, D. C. 
Fred O. Grimwood, Bloomington, Ind.—CP new station 1490 kc 250 w un- 


Further Hearing 


Sandusky, 
dusky; The Bay Bestg. Co., Sandusky—Al!l seeking CP new station 1450 kc 


Further Hearing 

WCAE Inc., Pittsburgh; Allegheny Bestg. Corp., Pittsburgh; Liberty Bestg. 
Co., Pittsburgh; West Virginia Radio Corp., Pittsburgh; Pittsburgh Radio 
Supply House, Pittsburgh—All seeking FM facilities. 

WEDNESDAY, MAY 8, Washington, D. C. 

Easton Publishing Co., Easton, Pa.; Allentown Bestg. Co., Allentown, Pa.; 
Steel City Bestg. Co. of Bethlehem, Pa. Inc., Allentown—CP new station 
1230 kc 250 w; WEST Easton, Pa.—CP 1230 ke 250 w. 


Corp., Dayton; 
Springfield, Ohio; 


Ohio; Lake Erie Bestg. Co., San- 








station license for the period ending 
Feb. 1, 1947. 


Licenses for the following stations 
were extended upon a temporary basis 
only, pending determination upon ap- 
plications for renewal, for the period 
ending July 1, 1946: KALB KECA and 
auxiliary, KFAR KFDM KFQD and 
auxiliary, KFSD KFYR KGFX KGHL 
KGMB and auxiliary, KGW KLZ KLAC 
KMJ KOAC KOH KOY KPQ KROD 
KSAC KSD KSFO KSJB KTAR KTSA 
KUTA KVI KVOD KVOS KWTO KXOK 
WAGA WAGE and auxiliary, WAYS 
WCAO and auxiliary, WCAX WDAF 
WDEV WDBO and auxiliary, KWFT 
WEAN WEAU WEEI WFIL and auxili- 
ary, WGAN and auxiliary, WHJB WHKC 
WIAC WIBW WICC WILL WIND and 
auxiliary, WIOD and auxiliary, WIP and 
auxiliarv. WIS WJLS WKAQ and auxili- 
ary. WKBN WKRC WKZO WLBZ WMAL 
WMAM WMBS and auxiliary, WMC and 
auxiliary. WMCA and auxiliary. WMT 
WNAX WMUR WOW WPIC WPRO and 
auxiliary, WQAM and auxiliary, WROL 
WREC and auxiliary, WSGN WSJS 
WSUN WSVA WSYR and auxiliary, 
WTAG and avxiliary, WTAR and auxili- 
ary, WTMJ WWNC WWNY WTMJ and 
auxiliary, WDSU and auxiliary. 

Licenses for the following stations 
were further extended upon a tempo- 
rary basis pending determination upon 
applications for renewal of licenses. for 
the period ending July 1, 1946: KFAC 
KFGQ KFJ% and auxiliary, KFOX 
KGCU KGGM KGHF KGVO KHSL 
KID KMO and auxiliary, KOB KOIL 
KOL KRI.D KRNT KSRO KTFI KUOA 
KYA WADC WATR WBT WDGY WDOD 
WDSU WFBM and auxiliary, WFBR and 
auxiliary, WHBF and auxiliary, WHBL 

HIO WHKY WINS and auxiliary, 
WKNE WNAC and auxiliary, 
WNFL WOOD and auxiliary, 
WSKB WTAQ WTCN WTOC 
WRR and auxiliary. 


KFRC San Francisco—Present license 
for main and auxiliary transmitter was 
extended upon a temporary basis only, 
pending determination upon renewal, 
for the period endinging June 1, 1946. 

KGKO Fort Worth, Tex.—Granted re- 
newal of license on a temporary basis 
only for the term May 1, 1946 to May 1, 
1949, upon the express condition “that 
it is subject to whatever action may 
be taken by the Commission upon the 
pending application for renewal of li- 
cense. Nothing contained herein shall 
be constructed as a finding by the 
Commission that the operation of the 
station is or will be in the public in- 
terest beyond the express terms here- 
of.” 

KHQ Spokane, Wash.—Same. 

WCHS Charleston, W. Va.—Same. 

Licenses for the following FM sta- 
tions were extended upon a temporary 
basis only, pending receipt of and/or 
determination upon application for re- 


newal, for the period ending July 1, 
1946: WRBL WLOU WBCA KOZY 
WENA WDUL WexQ WNBF-FM 


WTMJ-FM KHJ-FM WHNF KMBC-FM 
WGYN WSM-FM WEAF-FM WIP-FM 
WHFM WTIC-FM WELD WDRC-FM 
WOWO-FM KYW-FM WFIL-FM WGNB 
WHEF WTAG-FM WMOT WwW2ZR. 
Licenses for the following developmen- 
tal broadcast stations were extended 
upon a temporary basis only, pending 
receipt of and/or determination upon 
applications for renewal for the period 
ending July 1, 1946: W4XAJ W5XIC 
W9XEK W8XFM W3XL W4XAG W3XO 
W9XLA W3XMB W1XMR WI1OXF 
W10XR W4XCT W2XRA W2xXRY 
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W4XAP W4XFM WI10XWA W10XWB 
W10XWC W10XWD WI10XWE W9XJD. 

Licenses for the following non-com- 
mercial educational stations were ex- 
tended upon a temporary basis only, 
pending receipt of and/or determina- 
tion upon applications for renewal for 
the period ending July 1, 1946: WBEZ 
WNYE KALW WBOE WIUC WBKY. 

WMLL Evansville, Ind.—License for 
FM station further extended upon a 
temporary basis to July 1, 1946, pend- 
ing determination upon renewal. 


APRIL 29 
BY COMMISSION EN 
AM—1340 ke 

The Central Kentucky Bestg. Co., 
Lexington, Ky.—Granted CP new sta- 
tion 1340 ke 250 w, unlimited. 

AM—1050 ke 

Tri-Suburban Bestg. Corp., Silver 
Spring, Md.—Designated for hearing in 
a consolidated proceeding the applica- 
tion of Tri-Suburban Becstg. Corp. for 
a new station in Silver Spring, Md., 
with the application of Key Bcstg. Corp. 
for a new station in Baltimore, both 
requesting the facilities 1050 ke 1 kw, 
daytime only. 

AM—950 ke 

WLOF Orlando, Fla.—Designated for 
hearing application for change in fa- 
cilities to 950 kc 5 kw, unlimited time, 
DA (Present facilities: 1230 ke 250 w, 
unlimited.) (Action taken 4-25.) 

AM—1230 ke 

E. T. Wright, Orlando, Fla.—Desig- 
nated for hearing application for a 
new station to operate on 1230 ke 250 
w, unlimited time, contingent on grant 
of pending WLOF application for 
change in facilities to 950 ke. (Action 
taken April 25.) 

Radio Wisconsin Inc., Madison, Wis.; 
WHBC Canton, Ohio—Continued con- 
solidated hearing now scheduled for 
April 29 in Madison, Wis., for a period 
of 30 days, in re application of Radio 
Wis. Inc. and application of WHBC. 

MAY 2 
ACTIONS ON MOTIONS 
By Commissioner Durr 

Fred W. Albertson, Washington, D. C. 
—Granted motion for admission pro 
hoc vice of G. R. Redding, a licensed 
practicing attorney of Indianapolis, for 
the purpose of participating in the hear- 
ing on the application of Indiana Bestg. 
Corp., Indianapolis, for a new FM sta- 
tion to commence in Indianapolis on 
May 13. 

Shawnee Bestg. Co., Chillicothe, Ohio 
—Granted petition for waiver of Sec. 
1.384 of the Commission’s Rules, and 
accepted written appearance of peti- 
tioner in re application for a new sta- 
tion. 

Coastal Bestg. Co., Charleston, S. C.— 
Granted petition requesting dismissal 
without prejudice of application for a 
new station. 

WAML Laurel, Miss.—Granted motion 
to take deposition in re application for 
CP. 


BANC 


WILL Urbana, Ill.—Granted petition 
to intervene in the hearing on appli- 
cation of La Crosse Bcestg. Co. and Mid- 
dlewest Bestg. Co. Inc. 

Allen B. DuMont Labs. Inc., Pitts- 
burgh, Pa.—Granted petition requesting 
leave to amend application for new 
television station so as to show in- 
crease in capital stock of applicant; 


(Continued on page 84) 
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FCC Actions 
(Continued from page 83) 


supply revised engineering data, 
and the amendment was accepted. 

Joseph M. Viana, Woonsocket, R. I.— 
Granted petition requesting leave to 
amend application for a new station 
so as to make minor changes in engi- 
neering data, etc., and the amendment 
was accepted. 

KPMC Bakersfield, Calif.—Granted pe- 
tition for leave to intervene in the 
hearing on application of The Times 
Picayune Pub. Co. scheduled for hear- 
ing on May 20. 

The Eagle-Gazette Co., Lancaster, 
Ohio—Granted leave to take depositions 
in re application for a new station 
scheduled for hearing June 7, 1946. 

WCAU Bestg. Co., Philadelphia— 
Granted motion to dismiss without 
prejudice application for a new televi- 
sion station. 

Monroe Oppenheimer, Washington, 
D. C.—Granted motion of Monroe Op- 
penheimer for admision pro hoc vice of 
Tom Martin Davis, a licensed practic- 
ing attorney of Houston, Texas, for the 
purpose of representing Dorothy S. 
Thackrey in certain depositions to be 
taken in Houston on May 2, by Hughes 
Production Div. of Hughes Tool Co. 


etc., 


Miami Valley Bestg. Corp., Dayton, 
Ohio—Granted petition for leave to 
amend its application for a new FM 


station so as to specify a new trans- 


mitter site, type of equipment, etc., 
and the amendment was accepted. 
Hearst Radio Inc., Baltimore, Md.— 


Granted petition for leave to amend its 
application for a new television station 
so as to show a new transmitter site, 
make minor engineering changes, etc., 
and the amendment was accepted. 
WIJDX Jackson, Miss.—Granted peti- 
tion for leave to intervene in the con- 
solidated hearing on application of Vol- 
unteer State Bestg. Co., Nashville, and 
Newnan Bestg. Co., Newnan, Ga. 
Northeastern Penna. Broadcasters Inc., 
Wilkes-Barre, Pa.—Granted petition for 
waiver of Sec. 1.231 (g) of the Commis- 
sion’s Rules, and extended to April 26, 
1946, the time within which Northeast- 
ern Penna. Broadcasters Inc., may file 
its exceptions and request oral argu- 
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ment in re its application, and others 
in the consolidated proceeding. 


Frank H. Ford, Shreveport, La.—Grant- 
ed petition for leave to amend his ap- 
plication for a new station so as to re- 
quest power of 1 kw day, 500 w night, 
with DA at night only, instead of 250 
w, unlimited, etc., and the amendment 
was accepted. 

Allentown Bestg. Co., Allentown, Pa. 
—Granted petition insofar as it requests 
leave to amend and remove application 
from hearing docket; accepted amend- 
ment to specify frequency 1580 kc in- 
stead of 1540 ke, etc., and removed ap- 
plication from hearing docket. 

Walter Tison, Tampa, Fla.— 
Granted petition insofar as it requests 
leave to amend and remove application 
from hearing docket; accepted amend- 
ment so as to specify frequency 1110 
ke with 1 kw, daytime only, instead 
of 1490 kc with 250 w, unlimited time, 
etc., and the application was removed 
from the hearing docket. 

Walt Disney Productions, Burbank, 
Calif.—Granted petition for dismissal 
without prejudice of its application for 
a new television station. 

WAKR Akron, Ohio—Granted motion 
for continuance of hearing on applica- 
tion for CP now scheduled for May 3, 
and continued same to June 3, 1946. 

Times-World Corp., Roanoke; Roanoke 
Bestg. Corp., Roanoke; Piedmont Bestg. 
Corp., Danville, Va.—Granted joint pe- 
tition of applicants requesting continu- 
ance of consolidated hearing on appli- 
cations for new FM stations, now sched- 
uled for May 6, and continued same to 
June 5, 1946. 


By Commissioner Wakefield 


Tower Realty Corp., Baltimore—The 
Commission, on its own motion, dis- 
missed without prejudice the applica- 
tion of Tower Realty Corp. for a new 
television station, which was inad- 
vertently designated for hearing. (Ac- 
tion taken 4-29). 

Skyland Bestg. Corp., Dayton, Ohio— 
Granted petition for leave to amend its 
application for a new station so as to 
show addition of new stockholders, 
etc., and the amendment was accepted. 
(Action taken 4-30.) 

Buffalo Bestg. Corp., Buffalo, N. Y.— 
Granted motion for an indefinite con- 
tinuance of hearing now scheduled for 
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Return Radio Items 
AMONG war surplus items over- 
seas, radio and electronic test 
equipment are in short supply in 
this country and should be re- 
turned to the U. S. if in new or 
serviceable condition, John W. 
Snyder, Director of War Mobiliza- 
tion and Reconversion, told the Sen- 
ate Special Committee investigating 
the national defense program at 
a hearing May 1. 





May 10 on application for new FM sta- 
tion and continued same without date 
until further order of the Commission. 
(Action taken 4-26.) 

Buffalo Bestg. Corp., Buffalo, N. Y.— 
Granted petition to dismiss without 
prejudice its application for a new FM 
station. (Action taken 4-26.) 

Hearst Radio Inc., Baltimore; Tower 
Realty Co., Baltimore—The Commission, 
on its own motion, continued without 
date until further order of the Com- 
mission, the hearing now scheduled for 
May 6 on applications for new televi- 
sion stations. 


KTOK Oklahoma City, Okla.—Grant- 
ed petition requesting leave to intervene 
in the hearing on application of Wich- 
tex Bestg. Co., Wichita Falls, Texas, 
scheduled for hearing on May 1, 1946, 
at Washington. (Action taken 4-3.) 

Mt. Vernon Radio & Tel. Co., Mt. 
Vernon, Ill.—Granted authority to take 
depositions in re applications in con- 
solidated hearing involving applicants’ 
application and Midwest Bestg. Co., Mt. 
Vernon. (Action taken 4-25.) 

Allen B. DuMont Labs. Inc., Pitts- 
burgh; Westinghouse Radio Stations 
Inc., Pittsburgh—The Commission, on 
its own motion, ordered that the con- 
solidated hearing on applications of 
DuMont Labs. and Westinghouse for 
new television station, scheduled for 
April 25, be continued without date 
until further order of the Commission. 
(Action taken 4-22.) 


By the Commission 

WINS New York; The Crosley Corp., 
Cincinnati, Ohio—Joint petition grant- 
ed in part to extend time within which 
exceptions may be filed to June 1, 1946: 
oral argument scheduled for April 27 
continued without date until further 
order of the Commission. 

KTOK Oklahoma City, Okla.—Denied 
petition of KTOK to designate its ap- 
plication for CP to change operation 
from 1400 ke 250 w, unlimited time, to 
1000 ke 1 kw night, 5 kw day, DA night, 
unlimited time, for hearing in a con- 
solidated proceeding with application 
of Wichtex Bestg. Co. 


. . 
Applications . . . 
APRIL 29 
FM—107 me 
WGFM Schenectady, N. Y.—CP to 
specify channel 264, 100.7 mc and in- 
stall new transmitter and new antenna. 
Program Authority 
American Bestg. Co. Inc., New York 
—Extension of authority to transmit 
programs to stations CFCF and CBL 
and the Canadian Bestg. Corp. for 
period beginning 6-2-46. 
AM—790 ke 
WTAR Norfolk, Va.—Authority to de- 
termine operating power by direct meas- 
urement of antenna power. 
AM—1050 ke 
Mayfield Bestg. Co. Inc., Mayfield, Ky. 
—CP new station 1050 kc 250 w and 
daytime hours. AMENDED to make 
changes in vertical antenna and change 
proposed transmitter and studio loca- 


tions. 
Video—66-72 mc 
The Evening News Assn., Detroit, 
Mich.—Modification of CP which au- 
thorized a new commercial television 
broadcast station to specify frequency 
as channel 4, 66-72 mec, area is 2,450 
sq. mi., power as aur: 5 kw, vis: 5 kw. 
Transmitter site, studio location, specify 
type of visual and aural transmitters 
and antenna system. 
FM—Unassigned 
Penn-Allen Bestg. Co., Allentown, Pa. 
—CP new community FM station to be 
operated on frequency to be assigned 
by FCC and coverage of 2,830 sq. mi.— 
AMENDED: to change type of trans- 
mitter. 
FM—Unassigned 
Kenneth Edward Rennekamp, Oil 
City, Pa.—CP metropolitan FM station 
to be operated on frequency to be as- 
signed by FCC in 100 mec band and 
coverage of 13,880 sq. mi. 
AM—1400 ke 
KTMC McAlester, Okla.—Authority to 


UNIONS ARGUE OVER 
WFIL’S ENGINEERS. 


DISPUTE between NABET ang 
CIO local unions over representa. 
tion of engineers at WFIL Phila. 
delphia was reported last week, 

American Communications Assn, 
(CIO), heretofore representative 
for the station’s engineers, file 
with NLRB an objection to an 
April 23 consent which NABRT 
won by a 11-10 vote. 

The CIO organization contended 
that two engineers, now commis. 
sioned officers in the Navy, should 
not have been allowed to vote be. 
cause they have reenlisted in the 
Navy and therefore were ineligible 
to participate. 

NABET countered with the cop. 
tention that the two men, 
Commdrs. John Cummings and £, 
Julstedt, being commissioned off. 
cers, could not “reenlist’” and that 
actually they are being held by the 
Navy for technical work in which 
they are engaged. CIO, claims 
NABET, is seeking to disqualify 
servicemen from voting. Further, 
NABET asserts, the CIO union’s 
observers made no effort to chal- 
lenge the two when they cast their 
ballots. 

NLRB had not ruled on the ob- 
jection late last week. Twenty-one 
engineers, all of whom participated 
in the election, are involved. 





determine operating power by direct 
measurement of antenna power. 
FM—92.9 me 
Darrell E. Yates, Lufkin, Tex.—cp 
new metropolitan FM station to be op- 
erated on channel 225, 92.9 me and 
coverage of 7,920 sq. mi. 
FM—97.9 mec 
Bell Bestg. Inc., Temple, Tex.—Modifi- 
cation of CP which authorized a new 
community FM station to specify trans- 
mitter, frequency as channel 250, 979 
me, coverage of 12,550 sq. mi., popula- 
tion of 367,744, antenna system and 
change class of station to metropolitan. 
FM—Unassigned 
Texoma Bestg. Co., Wichita Falls, 
Tex.—CP new metropolitan FM station 
to be operated on frequency to be as- 
signed in 92.1 to 103.9 mec band and 
coverage of 9,895 sq. mi. 
AM—1450 ke 
Dickinson Publishing Co., Dickinson, 
N. D.—CP new tation 1230 kc 250 w and 
unlimited hours—AMENDED: to change 
frequency from 1230 to 1450 ke and 
make changes in vertical antenna. 
AM—1400 ke 
WCBE Inc., Eau Claire, Wis.—CP new 
station 1400 ke 250 w and unlimited 
hours—AMENDED: to change name of 


applicant from WCBE Inc. to WBIZ 
Inc. 
AM—97.9 mc 
KMBC-FM Kansas_ City, Mo.—CP 


change from 46.5 mc to channel 250, 

97.9 me, location of transmitter, W 

specify coverage as 16,278 sq. mi., type 

of station as rural, change type of 

transmitter, install new equipment and 

make changes in antenna system. 
FM—100.1 mc 


WSM-FM Nashville, Tenn.—CP 
specify channel 261, 100.1 mec, change 
coverage from 16,000 sq. mi. to 13,250 


sq. mi., install new transmitter, make 
changes in antenna system, and change 
transmitter location. 


Applications Dismissed: 
FM—Unassigned 
WHOW Inc., Baltimore—CP new met- 
ropolitan FM station on frequency 
be assigned by the FCC and _ coverage 
to be determined. (Request of the at- 
torney.) 
Video—102-108 mec 
Johnson Kennedy Radio Corp., Chi- 
cago—CP new commercial television 
station to be operated on channel 7, 


102-108 mc, ESR of 2,150 and power of} 


aur: 1 kw and vis: 1 kw. 


Petition for Reinstatement and Amend- 
ment: 
AM—860 kc 
Sunland Bestg. Co., El Paso, Tex— 
CP new station 1490 kc 250 w and ul 
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ymited hours—AMENDED: to change 
requested frequency from 1490 to 860 
ke, increase power from 250 to 500 w 
day and 1 kw night and change pro- 
posed type of transmitter. 


ications Tendered for Filing: 
Apel AM—1150 ke 
Rome Sentinel Co., Utica, N. ¥.—CP 
new station 1150 ke 5 kw, directional 
antenna and unlimited hours of oper- 
wa AM—1100 ke 
Central Bestg. Co., a partnership com- 
posed of H. Ross Perkins and J. Eric 
Williams, Utica, N. Y.—CP new station 
1100 kc 250 w and daytime hours. 
AM—740 ke 
James M. Tisdale, Chester, Pa.—CP 
new station 740 kc 250 w and daytime 
Ss. 
_ AM—1490 ke 
Western Reserve Bestg. Co., Cleveland 
—CP new station 1490 kc 250 w and un- 
limited hours. 
AM—800 ke 
Ralph D. Epperson, Mount Airy, N. C. 
—CP new station 800 kc 250 w and day- 
hours. 
ond AM—550 ke 
Tar Heel Bestg. System Inc., Clinton, 
N. C.—CP new station 550 kc 1 kw and 
daytime hours. 
AM—1380 ke 
KIDO Boise, Ida.—Voluntary assign- 
ment of license of AM and conditional 
FM grant to KIDO Inc. 


APRIL 30 


AM—790 ke 

KFQD Anchorage, Alaska—CP install 
new vertical antenna and move main 
transmitter—AMENDED: to _ increase 
power from 1 kw to 5 kw, install new 
type of transmitter and make changes 
in vertical antenna. 

AM—1150 ke 

WCOP Boston—CP to move presently 
licensed main transmitter and install 
composite 5 kw amplifier to be operated 
as an auxiliary transmitter with power 
of 5 kw, employing directional antenna 
for day and night. 

AM—850 ke _ 

Champlain Valley Bestg. Corp., Al- 
bany, N. Y.—CP new station 850 kc 10 
kw, directional antenna and unlimited 
hours. 

FM—98 mc 

Rome Sentinel Co., Utica, N. Y¥.—CP 
new metropolitan FM station to be op- 
erated on 98.0 mec, coverage of 8,160 
sq. mi, 

Developmental 

Federal Telephone and Radio Corp., 
Newark, N. J.—CP new developmental 
station to be operated on 88.5, 100.7, 
107.7 me or as will be assigned by FCC, 
power of 10 kw and special for FM 


emission. 

AM—1490 ke 
WFKY Frankfort, Ky.—License to 
cover CP as modified which authorized 
a new standard broadcast station; au- 
thority to determine operating power 
by direct measurement of antenna 
power. 

AM—1100 ke 
WTAM Cleveland—cCP to install FM 
antenna on top of vertical antenna. 

AM—1230 ke 
Steel City Bestg. Co. of Bethlehem, 
Pa. Inc., Allentown, Pa.—CP new sta- 
tion 1230 ke 250 w and unlimited hours 
—AMENDED: re directors and stock- 


holders. 
AM—1340 ke 
WTEL Philadelphia, Pa.—Modification 
of license to change hours of operation 
from S-WHAT to unlimited time, ex- 
cept when WCAM operates (1340 Kc). 
(Facilities to be relinquished by WHAT.) 
AM—780 ke 
Northern Virginia Broadcasters Inc., 
Arlington, Va.—CP new station 860 kc 
1 kw and daytime hours—AMENDED: 
to change frequency from 860 to 780 kc. 
AM—1230 ke 
Parkersburg Bestg. Co., Parkersburg, 
Va.—CP new station 1230 kc 250 w 
and unlimited hours. (Call letters 
“WCOM” requested.) 
FM—104.1 mc 
Mayflower Bestg. Co. Inc., Hunting- 
ton, W. Va.—CP new community FM 
station to be operated on channel 281, 


104.1 me. 
AM—760 ke 
Oklahoma Agricultural and Mechani- 
tal College, Stillwater, Okla.—CP new 
station 760 kc 10 kw and daytime hours. 
AM—1170 ke 
Joseph G. Mathews, E. Judkins Ma- 
thews and John C. Mathews, d/b as 
Southern Bestg. Co., Montgomery, Ala. 
—CP new station 1170 ke 10 kw, direc- 
“onal antenna and unlimited hours. 
AM—1490 ke 
.. WHBB Selma, Ala.—CP increase power 
‘tom 100 to 250 w and install new trans- 


nitter. 
AM—1450 ke 
South Plains Bestg. Co., Lubbock, Tex. 
—CP new station 1450 kc 250 w and un- 
limited hours. 





AM—970 ke 
Worth Bestg. Co., Fort Worth, Tex.— 
CP new station 960 kc 5 kw and day- 
time hours—AMENDED: to change fre- 
quency from 960 to 970 kc, change 
power from 5 kw to 1 kw and change 
type of transmitter. 
AM—1490 ke 
Radio Asheville Inc., Asheville, N. C.— 
CP new station 1450 kc 250 w and un- 
limited hours—AMENDED: to change 
frequency from 1450 to 1490 kc and 
change powder from 250 to 100 w. 
FM—94.7 mc 
Radio Station WISE Inc., Asheville, 
N. C.—-CP new FM station to be oper- 
ated on channel 234, 94.0 mc and cov- 
erage of 13,300 sq. mi.—AMENDED: to 
change frequency 94.0 to 94.7 mc, chan- 
nel 234 and specify class of station as 
metropolitan. 
FM—100.1 me 
Coastal Bestg. Co. Inc., New Bern, 
N. C.—CP for new FM station to be 
operated on channel 261, 100.1 mc and 
coverage of 7,600 sq. mi.—AMENDED: 
to specify class of station as metro- 


politan. 
AM—1230 ke 
KELO Sioux Falls, S. D.—Voluntary 
assignment of license to Midcontinent 


Bestg. Co. 
AM—1130 ke 
Universal Bestg. Co. Inc., Indianapolis, 
Ind.—CP new station 1130 ke 10 kw, di- 
rectional antenna and unlimited hours 
—AMENDED: re changes in directional 


antenna. 

FM—94.1 me 
Capitol Bestg. Corp., Indianapolis, 
Ind.—CP new high frequency (FM) 


station to be operated on 48.7 mc and 
coverage of 14,120 sq. mi.—AMENDED: 
to specify population as 1,162,609 and 
change frequency from 48.7 mc to chan- 
nel 231, 94.1 mc, coverage from 14,120 
to 13,550 sq. mi., type of transmitter 
and changes in antenna system. 
AM—1400 ke 


KENO Las Vegas, Nev.—CP install 
new vertical antenna. 
AM—1240 ke 
KAVE Carlsbad, N. M.—CP install 
new transmitter. 
Video—66-72 mec 
The Chronicle Publishing Co., San 


Francisco—CP new commercial televi- 
sion station to be operated on channel 
4, 66-72 mc, ESR of 9750 and power of 
vis: 5 kw (peak) aur: 5 kw. 


Applications Tendered for Filing: 
AM—1000 ke 
KTOK Oklahoma City, Okla.—CP 
change frequency from 1400 to 1000 kc, 
power from 250 w to 1 kw night and 
5 kw day, install new transmitter and 
change transmitter location. Install di- 
rectional antenna for night use. 
AM—1240 ke 
WTAX Springfield, 0l.—Consent to 
transfer of control of stock owned by 
Jay A. Johnson to Oliver J. Keller, 
Frederick G. Blackburn, Archie Lee, 
Noah H. Dixon and Louis F. Gillespie. 
AM—610 ke 
William L. Werner, d/b as The Sevier 
Valley Bestg. Co., Richfield, Utah—CP 
new station 610 kc 250 w night and 1 
kw day, unlimited hours. 


APRIL 30 


FM—Unassigned 
The Fort Hamilton Bestg. Co., Hamil- 
ton, Ohio—Modification of CP which 
authorized a new community FM broad- 
cast station to change class of station 
to metropolitan, and specify coverage 
of 6,550 sq. mi., population of 710,461, 
type of transmitter and specify anten- 
na system and frequency to be assigned. 
FM—Unassigned 
Ohio-Michigan Bestg. Corp., Toledo, 
Ohio—CP new metropolitan FM station 
to be operated on frequency to be de- 
termined by chief engineer of FCC and 
coverage to be determined. 
AM—900 ke 
WAYN Rockingham, N. C.—Modifica- 
tion of CP which authorized a new 
station for approval of antenna and 
approval of transmitter location. 
AM—1340 ke 
KRBA Lufkin, Tex.—CP to install new 
vertical antenna with FM antenna 
mounted on top and make changes in 
ground system. 
AM—1150 ke 
Joda Patterson, Ramon G. Patterson 
and Louise Patterson Pursley, d/b as 
WAPO Bestg. Service, Chattanooga, 
Tenn.—Involuntary assignment of con- 
struction permit (conditional) for a new 
metropolitan FM station to Ramon G. 
Patterson, Louis Patterson Pursley, 
Ramon G. Patterson, executor, and 
Louise Patterson Pursley, executrix of 
the estate of Joda Patterson, deceased, 
d/b as WAPO Bestg. Service. 


Applications Tendered for Filing: 
340 ke 

Universal Bestg. Co., Hazard, Ky.—CP 
new station 1340 kc 250 w and unlimited 
hours. 


M— 
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AM—1340 ke 
Harry Francis Banker, Gilmore Keith 
Phares, Aubrey Edna Scott and Eliot 
Payson Tucker, d/b as The Lake Shore 
Bestg. Co., Port Arthur, Tex.—CP new 
station 1340 ke 250 w and unlimited 
hours. 
AM—1230 ke 
Wilbur Courtland Foute, Nacogdoches, 
Tex.—CP new station 1230 kc 250 w and 
unlimited hours. 
AM—1510 ke 
WAUK Bestg. Co., Waukesha, Wis. 
CP new station 1510 ke 250 w and day- 


time hours. 
AM—1450 ke 
Intermountain Bestg. Co. Inc., Ar- 
tesia, N. M.—CP new station 1450 kc 
250 w and unlimited hours. 
AM—1130 ke 
Egon A. Hofer, David L. Hofer and 
John M. Banks, partners, d/b as Radio 
Dinuba Co., Dinuba, Calif.—CP new 
station 1130 kc 250 w and daytime hours. 
AM—1240 ke 
Carroll R. Hauser, Eureka, Calif.—CP 
new station 1240 kc 250 w and unlimited 


hours. 
AM—1230 ke 
Las Vegas Broadcasters Inc., Las 
Vegas, Nev.—CP new station 1230 kc 250 
w and unlimited hours. 


MAY 1 
AM—1230 ke 

WJOY Burlington, Vt.—Modification 
of CP which authorized a new station 
to change type of transmitter for ap- 
proval of antenna and approval of 
transmitter and studio locations. 

AM—1230 ke 

Lock Haven Bestg. Corp., Lock Haven, 
Pa.—CP new station 1230 kc 250 w and 
unlimited hours. 

FM—Unassigned 

The Ohio Council of Farm Coopera- 
tives, Columbus, Ohio—CP new FM sta- 
tion to be operated on coverage of ap- 
proximately 13,000 sq. mi.—AMENDED: 
to specify frequency as ‘to be assigned,”’ 
population as 1,538,313, antenna system 
to change transmitter site, specify 
rural type of station and type of trans- 
mitter. 

FM—Unassigned 
The Ohio Council of Farm Coopera- 


tives, Columbus, Ohio—CP new FM 
broadcast station to be operated on cov- 
erage of approximately 13,000 sq. mi.— 
AMENDED: to specify frequency as ‘“‘to 
be assigned,” population as 1,237,001, 
antenna system, to change transmitter 
site, specify rural type of station and 
type of transmitter. 
FM—Unassigned 
The Ohio Council of Farm Coopera- 
tives, Columbus, Ohio—CP new FM 
station to be operated on coverage of 
approximately 13,000 sq. mi.—AMEND- 
ED: to specify frequency as “to be as- 
signed,”’ population as 1,630,305, antenna 
System, to change transmitter site, 
specify rural type of station and type 
of transmitter. 
FM—Unassigned 
The Ohio Council of Farm Coopera- 
tives, Columbus, Ohio—CP new FM sta- 
tion to be operated on coverage of ap- 
proximately 13,000 sq. mi.—AMENDED: 
to specify frequency as “to be as- 
signed,” population as 919,316, antenna 
system, to change transmitter site, 
specify rural type of station and type 
of transmitter. 
FM—99.7 mec 
The Scioto Bestg. Co., Portsmouth, 
Qhio—CP new metropolitan FM station 
to be operated on channel 260, 99.9 
mec or as assigned by FCC and coverage 
of 9,847 sq. mi. 
FM—Unassigned 
Unity Corp. Inc., Erie, Pa.—CP new 
community FM station to be operated 
on frequency to be decided by the FCC 
and coverage of 673 sq. mi.—AMEND- 
ED to change class of station from 
community to metropolitan. 
AM—900 ke 
WKAX Birmingham, Ala.—Modifica- 
tion CP which authorized a new sta- 
tion for changes in antenna and to 
change proposed type of transmitter. 
AM—1290 ke 
Texoma Bestg. Co., Wichita Falls, 
Tex.—CP new station 970 kc 1 kw and 
daytime hours—AMENDED to change 
frequency from 970 to 1290 kc, power 
and hours of operation from 1 kw day- 
time to 1 kw unlimited time, install 
directional antenna for night use, 
change transmitter location and studio 
location. 
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ABC Network 


CLEVELAND, O. 


REPRESENTED NATIONALLY 


With all these feathers in its cap 
wonder WJW is Cleveland's “Chief Station”. 
The Cleveland 
proved that WJW local programs 
topped all stations. Forty seven 


Y HEAODOLEY-REED 


no 


Press Radio Poll 


points against the next station’s 
twenty six... 
in 19 classifications! 


. gave WJW 8 Firsts 


850 KC 


5000 Watts 
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Classified Advertisements, 


PAYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00. 
Situation Wanted 10c per word. All others, 15¢ per word. Count 3 words for 
blind box number. One inch ads, acceptable, $12.00 per insertion, non-com- 
missionable. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 





Help Wanted 


Manager is wanted by a new 250 watt 
station near Phoenix, Arizona. Write 
Box 233, BROADCASTING giving quali- 
fications and experience. 


Announcer wanted—ABC affiliate. Open- 
ing for top-flight announcer. No begin- 
ners or floaters. Send complete qualifi- 
cations including past experience and 
references with voice recording. All ap- 
plicants answered. Box 237, BROAD- 
CASTING 


Wanted—Continuity girl who can really 
write spot announcements and some 
shows. Can also use advertising sales- 
man who will work and can sell. Apply 
giving full information _ salary. Sta- 
tion WOLS, Florence, 8S. 


Thoroughly experienced shit engineer 
for construction and maintenance 1 kw 
Station. Starting salary $65.00. Give com- 
plete information first letter. WAYN, 
Box 591, Rockingham, Alabama. 


Announcer—operator with first class 
license. Experience not necessary as 
operator. Send audition record to WDLP. 


Panama City, Fla. 


Engineers, announcers. Radio’s Reliable 
Resources, Box 413, Philadelphia 5. 


Can you qualify? Three writers needed 
for well-paid free lance script work. 
Must be original, versatile, experienced 
—with spare time for top-flight radio 
writing. Send complete letter immedi- 
ately to Richard Martin Productions, 
612 North Michigan, Chicago 11. 


Wanted immediately—Radio script and 
spot writer to handle heavy commercial 
assignment for progressive Mutual affili- 
ate. Must be thoroughly experienced and 
have ability to produce saleable ideas. 
KALL, Salt Lake City, Utah. 
Announcer — Requires some writing, 
ability to handle interview remotes, 
special events, public relations; need 
good personality, reliability, ambition. 
Permanent position. Rush complete de- 
tails to KGFW, Kearney, Nebraska. 
Announcer—Must be thoroughly ex- 
perienced news, musical shows, console 
and turntable qperation. Must be strict- 
ly dependable, no drifters, no drinkers, 
or actors. Excellent salary and oppor- 
tunity. Eastern North Carolina network 
station. Send transcription, photo, ref- 
erences eens Box 242, BROAD- 
CASTING 

Continuity writer or announcer—conti- 
nuity writer. Must be experienced. Per- 
manent position with exceptional op- 





portunity. Give previous experience, 
salary expected, when available and en- 
close snapshot. Confidential. WAKR, 


Akron 8, Ohio. 


Wantea— First ~ class radio engineer and 
operator—San Juan, PR, capable of in- 
stalling 5 kw transmitter and direc- 
tional antenna, should be up on FM 
and modern radio developments. Knowl- 
edge of Spanish helpful. Excellent sal- 
ary. Box 248, BROADCASTING 


Situations Wanted 





Available, | qualified. —all useful “person- 
nel, Radio’s Reliable Resources, Box 
413, Philadelphia 5. 


Announcer - writer, network quality 
voice, college training in journalism, 
advertising. Army radio experience. 
Seek station willing to invest in brief 
period of polishing a high degree of 
skill to highly professional luster. Sin- 
gle. Recordings available. Box 197, 
BROADCASTING. 


‘Announcer—Veteran, 24, 
at sports. Eight months experience 
baseball, basketball, boxing, turntables, 
writing. Desire post with small station 
anywhere in country. Discs, good ref- 
erences available. Box 198, BROADCAST- 
ING. 


Salesman, 2 years ‘radio, 14 years news- 
papers, 39, desires change. If I wasn’t 
a salesman I could have put this in 
the minimum. Box 202, BROADCAST- 
ING. 

Chief engineer—Fifteenth year in radio, 
three War Department, six engineer- 
ing executive; college degree in eco- 
nomics. Desire technical direction of 
large station or small station group; 
minimum $450. Will also consider man- 








single, adept 


agement. Box 214, BROADCASTING. _ 
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Situations Wanted (Cont'd) 


Ex-Infantry of- 


Assistant to manager: 
ficer, five years experience in market 
and listenership research, merchan- 
dising and sales promotion for top bill- 
ing New York advertising agency and 
outstanding Regional Network. College 
graduate (AB) with years electronics 
training, 32, married and seeking per- 
manent position with expanding AM- 
ae. Box 209, BROADCAST- 


FM broadcasters: Many new licensees 
creating personnel shortage. Act now. 
Program director with extensive FM 
and AM experience now available. Box 
210, BROADCASTING. 

Experienced 3 years—Announcer, sports 
editor, traffic and programming. Avail- 
able immediately. College grad. Any- 
where for worthwhile opportunity. Box 
215, BROADCASTING. 


Ex-serviceman; 27 years—married with 
one child presently employed as chief 
announcer 5 kw. Desires position as 
program director or news editor. Pref- 
erably with progressive new station. 
Box 219, BROADCASTING. 





Young executive, ten years experience— 
station, networks and agency. Interested 
in managerial capacity. Prefer smaller 
station with opportunity for investment. 
Box 221, BROADCASTING. 


Continuity writer. Topnotch commer- 
cials, scripts. Ten years experience, im- 
portant New York stations. Also pro- 
duction, announcing. Travel. Box 227, 
BROADCASTING. 

Chief engineer, well experienced all 
phases, available one month. Box 228, 
BROADCASTING. 


Chief engineer four stations, installa- 
tion construction of three, assistant 
manager of two, now on engineering 
staff of 50,000 watter. Desire change as 


chief or chief and assistant manager. 
Box 229, BROADCASTING. 


Program director. Former New York an- 
nouncer; ten years experience all phases 
programming. Imaginative. Cultural 
background. Box 230, BROADCASTING. 


NBC- WM AQ staff writer, age 26. 1% 
years experience in all types continuity, 
musical shows, drama, commercial copy, 
also announcer. Desire continuity di- 
rectorship of good station or good staff 
Position. Box 232, BROADCASTING. 


Announcer — University trained, five 
years experience newscasts and an- 
nouncing. Network and Coast Guard 
public relations. Ability in program- 
ming and station management. Prefer 
south or southwest. Box 235, BROAD- 
CASTING. 

Chief engineer—Nine years experience, 
four years college equivalent. Design, 


install, maintain, from microphone to 
antenna. Married, age 29. Box 236, 
BROADCASTING. 


New construction permit holders—At- 
tention! Before starting installation, 
place a capable, experienced chief en- 
gineer in charge. I have ten years in- 
cluding maintenance and installation 
of new stations. Energetic, enthusiastic, 
young. Married. Dependable. Seek perm- 
anent position and worthwhile salary. 
Box 239, BROADCASTING. 
Announcing a production — - continuity. 
Five years experience all phases, excel- 
lent references, unusual background, 
age 25, go anywhere. Prefer coastal- 
south. Wire Box 240, BROADCASTING. 


Excellent sports, news and special events 
announcer—producer. Play-by-play all 
sports. Good programming ideas. Age: 


25, single. Veteran. Will travel. Experi- 
enced. Good _ references. Recordings 
available. College major—radio, arts, 


journalism. Available immediately. P.O. 
Box 264, Huntington, Indiana. 





Hold first class radiotelephone issued 
1942. Desire employment in the middle- 
west although not necessary. Am mar- 
ried, age 23. Four months broadcast 
experience 5 kw station. John C. Pom- 
Fla.’ 602 Braddock Ave., Daytona Beach, 





Situations Wanted (Cont’d) 


dumeunens—Siausinn voice with sales 
appeal. Background: CBS _ Chicago; 
WXYZ Detroit. Also on several network 
dramatic shows. While in Army acted, 
announced and produced shows on AFN. 
Have handled news, sports and special 
events. Ambitious, cooperative. Excel- 
lent references. John Cannon, 1309 
South 11 Ave., Maywood, Ill. 


First class license—Desire transmitter 
operator job in any location. Experi- 
enced, reliable and available for duty 
at once. Jeff Rice, Jr., 706 West Central 
Avenue, Phone 74, Bentonville, Arkansas. 


Young married veteran desires position 
as script-continuity writer. Experienced 
writer, announcer. Now available. Jerry 
Ingwersen, 7530 Merrill, Chicago, Il. 
Announcer - Writer. Veteran. Straight 
commercial announcing. Excellent news- 
caster. Six years midwest experience, 
plus Army radio service in Europe. Will 
go anywhere. Charles W. Robbins, 4550 
N. Figueroa St., Los Angeles 31. 


Position wanted—Chief engineer, 16 
years experience. 5 years as chief of 
NBC station. Qualified in all phases of 
studio and transmitter supervision. 
Both AM and FM experience. Desire 
change. Box 245, BROADCASTING. 


People say I’m conservative in my sales- 
manship presentation, and it’s true. 
I’m not a high pressure salesman, but 
my background of sales spells only suc- 
cess. Are you looking for a young man 
who would join your staff and work 
like a quiet beaver? B. C. Moses, 5525 
Ridgedale Avenue, Dallas 6, Texas. — 
Announcer-program ~ director — Music, 
sports, news, married. Personal inter- 
view or transcription on request. Box 
246, BROADCASTING. 


Engineer—Seeks immediate association 
with new or proposed station. Can do 
complete engineering required in ap- 
plication for construction permit in- 
cluding directional antenna design. Col- 
lege graduate, professionally registered, 
experienced, references. Box 247, 
BROADCASTING. -. 
Engineer—Studying law mornings; E.E. 
graduate (R.P.I.), telephone license 
(Ist) 8 years. Available afternoons, 
nights, and weekends, New York or 
Brooklyn vicinity. Seeking permanent 
position where legal-engineering back- 
ground is requisite. Box 183, BROAD- 
CASTING. Na Des ails 
Writer—Continuity and _ scripts—Also 
experienced actor and announcer—seeks 
full time writing job. Veteran. Guaran- 
tee to keep your salesmen happy and 
busy. Box 249, BROADCASTING. 

Stand by! Pre-war announcer Age 30. 
All phases of production. Have car. 
Available immediately. East or midwest 
only. Box 250, BROADCASTING. 


For Sale 


























250 watt transmitter, complete with one 
set of spare tubes. FCC approved. First 
check or money order for $1000.00 will 
buy it. Bamford, 516 Eighteenth St., 
Oakland, Calif. ome ; 

5-10 kw transformers. Complete set of 
new Thordarson Tru-Fidelity trans- 
formers for 5-10 kw high level modulated 
transmitters—includes all audio and 
power components. Irvin Willat, 1414 
N. Harper Ave., Los Angeles 46, Calif. 
Fairchild 246 amplifier with 247 power 
supply. Perfect condition. Price $150. 
Box 241, BROADCASTING. | 

For sale—500 watt RCA transmitter, 
complete with tubes and crystals. Best 
offer. Box 243, BROADCASTING. : 
Presto portable “play-back. Model “L.” 
Good condition. Price $175.00. Box 251, 
BROADCASTING 


Wanted to Buy 

















Two recorders in good condition with or 
without amplifiers, overhead feed de- 
sired. WJOY, Burlington, Vermont. 


300 foot self- supporting vertical radia- 
tor. Will pay premium for new tower 
which we can replace within three 
months. Best price for slightly used 
tower. Write or wire Box 244, BROAD- 
CASTING immediately. 

Transcription equipment. Late model 
Presto or equivalent. R. Pearson, 5764 
Waverly, La Jolla, California. 








Miscellaneous 





Washington Newsman with modest capi- 
tal wants to hear from young engineer 
and salesman interested in joining in 
application for 250 watter in Virginia. 
Small operation with owners doing the 
work. Box 231, BROADCASTING. ~ 
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General Foods Reports 
Decline in 1946 Sale 


SALES of $79,911,634 in the firg 
quarter of 1946 have been reporteg 
by General Food Corp. Net profit 
after taxes was $4,644,274. For the 
first quarter of 1945 sales wer 
$82,361,665, the larger amount be. 
ing attributed by the company ty 
the sale of special packs to the 
Government in that quarter. 
Clarence Francis, chairman of 
General Foods Corp., said that re. 
cent Government-imposed grain re. 
strictions had decreased the com. 
pany’s cereal and flour operations 
and probably would affect sales 
and earnings in the second and per. 
haps subsequent quarters this year. ¢ 





ABC Acquires Site 
THE U. S. FOREST SERVICE 
has approved construction by ABC 
of a television-FM station site on 
Mt. Wilson, 5,720-foot peak near 
Los Angeles. Beginning of pro. 
ject awaits favorable action by 
FCC on ABC’s application for tele- 
vision and FM licenses. 





FOR SALE 


Broadcasting Station in Mexico 
City. One of the oldest and best. 


Contact W. T. FREELAND 
611 Baronne St. 


New Orleans 13, La. 
Raymond 4756 








READ THIS 


I am sales manager 5 kw net 
station—market over 2 mil- 
lion. Experience—16 years— 
2 stations. Desirous of re- 
sponsibility of manager. Well 
known in radio and advertis- 
ing circles. Tell me what you 
have to offer and I will con- 


tact you immediately. 








BOX 238, BROADCASTING 
AVAILABLE 
THIS MONTH q 
~ 
AES Director, AFRS Man- 
ager, CBS Producer, Yale 


writer. 


To Head Up Your Program 
Department 
with loyalty, intelligence, 


ideas, force and reputation. 


BOX 234, BROADCASTING 
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Clear Channel 
(Continued from page 81) 


Shouse said, is composed of four 
fulltime employes and two “farm 
personalities.” 

On cross-examination Mr. Haley 
introduced three 1939 maps, made 
up from sales responses, to show 
WLW’s effective sales area at 
night, early morning, and early 
evening. They were not discussed 
further on Wednesday. 

Friday Session 

When the hearings resumed 
Friday, Harry Stone, general 
manager for WSM Nashville, tes- 
tified that public service takes pref- 
erence in the station’s operations 
above any effort to make profits. 
He said the station, owned by the 
National Life and Accident Insur- 
ance Co., showed a net operating 
loss of $662,639 at the end of its 
first 15 years of operation. 

He said the station was in opera- 
tion some 10 years before any ref- 
erence was made on a program to 
the company’s insurance business. 

He testified that in addition to 
an operating staff of 60, the sta- 
tion employs 250 fulltime and part- 
time artists and entertainers. Tal- 
ent cost for 1945 totaled $273,390, 
he said. 

He said the BAE survey bore out 
the stations’ belief that rural lis- 
teners preferred oldtime music. 
WS, he pointed out, has been car- 
rying a 4-hour program every Sat- 
urday night for 20 years devoted 
to oldtime music (Grand Ole Opry). 

Such a program, he said, could 


’ not be continued on its present scale 


if WSM’s 50 kw power were cur- 
tailed. He cited a mail map for 
1938 showing 325,526 letters re- 
ceived by WSM from Opry listen- 
ers from every state in the nation. 

He said the station has main- 
tained a studio at the U. of Ten- 
nessee’s Agricultural Extension 
Service in Knoxville for eight years 
to broadcast a farm program and 
that it has never offered the pro- 
gram for sponsorship and never 
will. 

He said WSM carried the Na- 
tional Farm and Home Hour even 
after the Blue network was sold by 
NBC, though WSM is an NBC af- 
filiate. However, he said, when 
WSM saw the program “being 
scuttled” last year, the station de- 
veloped a farm program and can- 
celled sponsored broadcasts to give 
its new show, Noontime Neighbors, 
a better time. He said the program 
will never be offered for sponsor- 
ship. 

In addition, he said, the station 
carries three sponsored farm pro- 
grams, including the new National 
Farm and Home Hour on NBC. 

To a question, he said the sec- 
ondary coverage is “the most im- 
portant thing the station has” and 
that it desires 500 kw power. 

Mr. Becker read a letter from 
Paul Segal of Segal, Smith & Hen- 
nessey, counsel for WWL New Or- 
leans, that the station would not 
appear at the hearings and stated 
that WWL was applying for 500 
kw power. 


Butcher Outlet Among New AM Grants 


Actions Also Include 
Rescinding Permit 
In High Point 


TOTAL of 7 grants for new stan- 
dard stations were announced by 
the FCC last week and one grant, 
made in March, was rescinded and 
the application set for hearing with 
a competing applicant. 

Harry C. Butcher, former CBS 
Washington vice president, naval 
aide to General Eisenhower during 
the European campaign, was 
granted use of 1340 ke with 250 w 
fulltime at Santa Barbara, Calif. 
Capt. Butcher, now on a lecture 
tour, is author of the best-seller 
My Three Years With Eisenhower. 
He received several offers of net- 
work executive positions but chose 
to return to the local broadcast 
field. His Santa Barbara station, 
which he estimated would cost 
$27,200, is expected to be an NBC 
affiliate [BROADCASTING, March 11]. 

The Commission, on petition of 
A. J. Fletcher, applicant for a new 
daytime station at Greensboro, N. 
C., withdrew its March 6 grant to 
High Point (N. C.) Enterprise for 
a daytime station at High Point 
on 830 ke with 1 kw. Mr. Fletcher, 
principal owner of WRAL Raleigh, 
is seeking 850 ke with 1 kw in the 
Greensboro application. The Enter- 
prise, a daily newspaper at High 
Point, is headed by R. B. Terry, 
manufacturer and _ businessman 
[BROADCASTING, March 11], and 
holds a grant for an FM station 
there. The High Point and Greens- 
boro applications will be heard in a 
consolidated proceeding. 

The Butcher grant and the High 
Point rescission were made April 





WBAL SCHOOL AID 
‘Teaching For Future’ Series 
Designed for Student 


WBAL Baltimore, in line with its 
public service programming, on 
May 7 begins a twice-weekly fea- 
ture Teaching For a Future, in co- 
operation with the Maryland State 
Dept. of Education and the Dept. 
of Education of Baltimore. 


Scheduled at 11-11:15 a.m. Tues- 
days and Thursdays, the series is 
presented to make the public con- 
scious of the importance of the 
teacher’s position, to bring to par- 
ents’ attention the necessity of 
having the most able high school 
graduates select teaching as a pro- 
fession, and to interest young men 
and young women in teaching, ac- 
cording to brochures sent to high 
schools in Baltimore and the WBAL 
area. 

In addition, WBAL also sent to 
all schools a list of its programs 
selected for student listening by 
the Radio Listening Service Ad- 
visory Committee, Federal Radio 
Education Committee, U. S. Office 
of Education, including several 
commercially-sponsored shows. 
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26 and announced last Monday. 
Other grants announced Monday 
were for local outlets at Fitzgerald, 
Ga., Shelbyville, Tenn., and Lex- 
ington, Ky. 

J. Paul Stone and R. M. Ware 
Jr. received the Fitzgerald grant, 
for fulltime operation on 1240 ke 
with 250 w. Mr. Stone, minority 
stockholder in WJDX Jackson, 
Miss., owns Stone’s Independent 
Oil Co. at Fitzgerald and half in- 
terest in Easy Pay Tire Stores at 
Moultrie, Tifton and Ocilla. Mr. 
Ware is a radio engineer. 


Shelbyville Grant 


Robert W. Rounsaville, owner of 
WBAC Cleveland, Tenn. and 51% 
stockholder in WBEJ, new station 
at Elizabethton, Tenn., is asso- 
ciated with three others in Shelby- 
ville Broadcasting Co., an equal 
partnership granted use of 1400 ke 
with 250 w fulltime at Shelbyville. 
Other partners are J. O. Fly Sr., 
principal owner of Fly Mfg. Co. 
and president of Eureka Pants Mfg. 
Co., Shelbyville; George F. Fly, 
minority stockholder and produc- 
tion manager of the clothing firms, 
and Harvard P. Smith, sales mana- 
ger of Eureka. 

The Lexington grant went to 
Central Kentucky Broadcasting 
Co., assigned 1340 ke with 250 w 
unlimited time. J. Douglas Gay 
Jr., half owner of J. D. Gay & Son 
(farming operations), Fayette 
County, and of Sphar & Gay Seed 
Co., Winchester, Ky., is president 
and owns 15%. Joe Eaton, com- 
mercial manager of WHAS Louis- 
ville for the last 16 years, is vice 
president and owns 25%. Other 
stockholders include Samuel Mil- 
ner, an attorney at Paris, Ky., 
17%; J. W. Bell of J. W. Bell & 
Son (farming), 12%; H. Guthrie 
Bell of J. W. Bell & Son, 15%; J. 
W. Bell Jr., an AAF veteran, 6%; 
Neil Cline, also an army veteran, 
associated with WHAS, 10%. 

Three grants were announced 
Friday, for stations in Boston and 
Brockton, Mass. and Fort Smith, 
Ark. 

Templeton Radio Mfg. Corp. re- 
ceived the Boston grant, for use of 





Maulsby Returns 
GERALD S. MAULSBY, who left 
post of assistant to the CBS di- 
rector of broadcasts in March 1943 
to join the OWI Overseas Branch, 
has returned from Germany where 
he had charge of the control of 
radio for the U. S. forces in that 
country, and today (May 6) rejoins 
CBS as assistant to Edward R. 
Murrow, vice president and direc- 
tor of public affairs. Concurrently, 
Mr. Murrow announced, Lyman 
Bryson, former director of educa- 
tion for the network, becomes coun- 
sellor on public affairs, and Robert 
Hudson, formerly associate director 
of education, succeeds Mr. Bryson 
as director. 


1090 ke with 1 kw daytime only. 
The company is headed by Oscar 
Dane (46.65%), who with Eli Dane 
(46.66%), vice president and treas- 
urer, is also interested in a wood- 
working business. Minor  stock- 
holders include Dale Pollack, Louis 
Friedman, Mario Gardner and Ivan 
B. Newman. 

Subject to proof of performance, 
KWHN Broadcasting Co. was au- 
thorized to construct a new station 
at Fort Smith to use 1320 ke with 
5 kw day and 1 kw night. Allen 
Whiteside of Van Buren, engaged 
in farming operations and associ- 
ated with a pharmaceutical firm, 
is president and owns 17.5%. H. 
S. Nakdimen, banker and associ- 
ated with $Oklahoma-Arkansas 
Telephone Co. and other interests, 
owns 35%. Other stockholders in- 
clude Dr. Arthur F. Hoge, Fort 
Smith physician and banker, and 
G. L. Grant, Fort Smith attorney, 
who own 10% each. 

Enterprise Publishing Co., pub- 
lisher of the Brockton Enterprise, 
received a grant for daytime use 
of 990 ke with 250 w at Brockton. 
Principal stockholders include S. 
H. Rich, president (26%); Charles 


Fuller (28.5% plus 18.4% as 
trustee), and Myron L. Fuller 
(25.04%). 





Severs Station Relations 
PAUL H. RAYMER Co., New York, has 
severed relations as station representa- 
tive of WSYR Syracuse and WTRY 
Troy, N. Y., due to a difference in mat- 
ters of policy. Raymer has represented 
stations for 13 years. 














afternoon, lady. WFPG you know! 


52 %* more 
listeners .. « 


It's a fact 52%* more people 
listen to WFPG during the day- 
time than listen to any other 
station inside or outside of At- 
lantic City! More evidence why 
you should plan now to share 
in the tr d t of 
business that is heading for what 
looms as Atlantic City’s greatest 
year. 





*Based on a Conlan Survey. 
Dec. 1945. 16,489 phone calls. 
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from $30 to $100 extra to have it 
included in their new sets. 

Seymour N. Siegel, director of 
programs for WNYC New York, 
said FM would present the oppor- 
tunity for stations rendering spe- 
cialized program service rather 
than a well-balanced overall service 
in areas with enough stations to 
provide the listeners with a well- 
rounded service. 


Program Standards 


Moderator of the program stand- 
ards panel, Arthur Pryor Jr., vice 
president in charge of radio of 
BBDO, said that while his agency 
receives 50 or 60 unsolicited scripts 
weekly few show ability. 

Dorothy Kemble, continuity ac- 
ceptance director of Mutual, re- 
viewed the history of network pro- 
gram standards. Herschel Deutsch, 
account executive of Grey Adv. 
Agency, raised the question of in- 
dividual stations having lower 
standards than networks, piling up 
commercials until the advertiser 
does not get his money’s worth. 
William McGrath, general man- 
ager, WHDH Boston, pointed out 
that different stations in different 
localities have different problems. 

Edward A. Byron, producer and 
co-author of Mr. District Attorney, 
said the public gets the kind of 
radio it deserves as it gets the 
kind of government it deserves. He 
urged the networks to take more 
leadership in experimenting with 
new kinds of programs. 


Advice to Newcomers 


The thousands of war veterans 
who are excited by the lure of big 
money to be made in radio work 
were advised by a panel of radio 
executives at a Wednesday morn- 
ing session to keep their shirts on. 
Charles Batson, director of infor- 
mation for NAB, presided. All 
agreed that the prospects of ab- 
sorbing large numbers of new em- 
ployes were slim, that the best 
way for the novice to break into 
radio was to take a low-salaried 
job with a small station. 

Following the discussion, the 250 
members of the audience were di- 
vided into specialized groups to 
discuss with the executives the 
departmental specialities in which 
they were interested. 

The Wednesday morning pro- 
gram also featured a session on 
television as an advertising me- 
dium. Raymond E. Nelson, vice 
president in charge of radio and 
television, Charles M. Storm Co., 
moderator, opened the meeting with 
three reasons why an advertising 
agency should get into television 
today: Because the agency owes 
it to its clients to explore any new 
advertising medium, because there 
now is an opportunity to make mis- 
takes in comparative privacy and 
because the costs are very low. 

George L. Moskovics, commer- 
cial manager, WCBW, CBS video 
station, said that while on a basis 
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FRAZIER AND PETER 
FORM NEW SERVICE 


/ 





Mr. Peter 


Mr. Frazier 


NEW radio management consult- 
ing firm has been formed by How- 
ard §S. Frazier, for several years 
NAB director of engineering, and 
Paul F. Peter, pioneer radio re- 
search specialist. Offices are tem- 
porarily located at 1730 I St., 
N.W., Washington, with phone Na- 
tional 2174. Firm is known as 
Frazier & Peter. 

The firm’s services are designed 
to assist broadcasters and prospec- 
tive broadcasters in all phases of 
management except legal and engi- 
neering. Among the services are 
station management and organiza- 
tional studies, program policy rec- 
ommendations, program analysis 
systems and audits, advertising 
rate studies, market evaluations, 
operating cost analyses and station 
appraisals. 

Messrs. Frazier and Peter have 
a total of 38 years broadcast man- 
#gement and research experience. 
Mr. Frazier entered radio in 1925 
at WCAU Philadelphia, later be- 
coming chief engineer of the five 
Tauble-Harron'§ stations in the 
Philadelphia-New York area. In 
1934 he started a consulting engi- 
neering business, turning to sta- 
tion ownership and management in 
1937 when he was granted a CP 
for a station in Bridgeton, N. J. 
He joined RCA Jan. 1, 1942, as 
sales engineer in charge of Navy 
contracts and took the post that 
summer. He has been serving NAB 
on an advisory basis since last 
winter when he resigned to enter 
consulting practice, pending ap- 
pointment of a new director. 

Mr. Peter for many years was 
NAB director of research and has 
served with the Joint Committee 
on Radio Research, RCA, NBC and 
other firms. He has been active in 
analysis of broadcast operation as 
well as public attitudes and listener 
habits. 





of circulation television would be 
expensive at the outset, its impact 
would more than offset extra cost 
by extra sales. 

Reynold R. Kraft, NBC tele- 
vision sales manager, reported on 
an advertiser using both radio and 
newspapers who added a weekly 
television program on an eight- 
week test. When a survey was 
made, it showed that the video 
audience knew ten times as much 
about the product as other people. 

Sam Cuff, manager of WABD, 
Du Mont video station, reported 
on another survey, made of 2,000 
people who have had television 


receivers five years or more, on 
the use of their ‘sets. He said 75% 
used their sets between 8 and 9 
p. m. and 79% between 9 and 10, 
but that after 10 the sets-in-use 
dropped to 43% on Friday nights, 
when NBC telecasts its feature 
boxing bouts, and to 20 on other 
nights. His conclusion that two 
hours of viewing is the saturation 
point was questioned by Mr. Kraft, 
who said another survey showed 
viewing increased after 10 on Fri- 
days. 

Mr. Cuff said that while there 
will be fewer video than sound 
broadcasting stations they will 
have many more prospects, citing 
department stores as an example. 

Charles J. Durban, assistant ad- 
vertising director, U. S. Rubber Co., 
told of his company’s experiments 
with television at WABD and 
WNBT, stating that it had gone 
into television early because of 
a belief that “we can sell goods 
through television that we can’t 
sell any other way.” 


‘Blue Book’ Debate 


One of the most spirited ses- 
sions of the two-day conference 
was the Wednesday afternoon panel 
on the FCC report. Of the seven 
panel members, Edward M. Brech- 
er, general manager, Metropoli- 
tan Broadcasting Corp., which in- 
tends to operate a cooperative, non- 
profit station in Washington; M. S. 
Novik, radio consultant; Jack 
Gould, radio editor, New York 
Times, and C. Maurice Wieting, 
National Council of Farmer Coop- 
eratives, lined up more or less 
strongly in support of the Com- 
mission. A. D. Willard Jr., NAB 
executive vice president; William 
J. Dempsey, of Dempsey & Koplo- 
vitz, Washington radio attorneys, 
and R. K. Richards, Editorial Di- 
rector of BROADCASTING, took the 
other side, with Kenneth G. Bart- 
lett, professor of radio and tele- 
vision at Syracuse U., as modera- 
tor, maintaining neutrality. 

Mr. Brecher said if the FCC has 
the courage to follow up with ac- 
tion the result will be better pro- 
gramming and less commercialism. 
Mr. Wieting said the report estab- 
lishes “reasonable criteria” for 
measuring broadcast service and 
may provide more programs for 
farmers. 

Mr. Willard denounced the FCC’s 
assertion of the right to control 
program practices and to use this 
as a basis for determining who 
shall and who shall not be permit- 
ted to operate a radio station. He 
decried the report as an _ indict- 
ment of an entire industry that 
shows only the worst side and 
makes no effort to present a fair 
picture. 

Mr. Richards, who served with 
the Office of Censorship during the 
war, declared the report is clearly 
an act of censorship on the part 
of the FCC and that there is no 
legal basis for censorship in the 
United States in peacetime. 

When Mr. Novik cited a case of 
a new applicant for the frequ- 
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BEHN THINKS COLOR 
VIDEO IS INEVITABLE 


PUBLIC acceptance of high-definj. 
tion color television “in the not. 
too-distant future” was described 
as “inevitable” last week by Sos. 
thenes Behn, IT&T president, jp 
his annual report to stockholders, 
Mr. Behn announced that IT@T 
laboratories, which produced the 
transmitter used by CBS in its 
development of broadband fy] 
color television, were “continuing 
to advance their knowledge and 
technique in this field.” 

IT&T and its subsidiaries re 
ported a net income of $8,151,937 
in 1945, as compared with $7,808, 
745 for 1944 and $6,970,953 after 4 
restatement of the 1944 accounts 
to include adjustments allocable 
to prior years due to reconversion 
from war operations of Federal 
Telephone & Radio Corp. 

Most of IT&T’s _ subsidiaries 
showed improvements in income in 
1945, as compared with those of 
1944, said the report. One exception 
was Federal Telephone & Radio 
Corp., whose net income declined as 
a result of contract terminations 
and cancellations after the war. 





Signs Contest Contract 
WBTM Danville, Va., has contracted to 
select “Miss Danville’ for forthcoming 
Miss America 1946 contest which will 
hold finals at Atlantic City. Station 
plans extensive contest promotion cam- 
paign. 





ency of an established station and 
asked how the FCC can make a 
fair decision without a review of 
past programming, Mr. Willard 
said the Commission should not 
have the right to remove any sta- 
tion from the air, but should cite 
an offending station to the District 
Court in the station’s home district 
and let the court decide. 

Mr. Brecher said the report does 
not condemn commercials, evoking 
prompt denial from Mr. Dempsey, 
who said the report has led appli- 
cants to believe they will be licen- 
sees if they promise a high enough 
percentage of sustaining programs. 

Stating that the report both con- 
demns commercials and asks for 
more sustaining time, Mr. Wil- 
lard asked why a time signal stops 
being public service when it is 4 
Bulova time signal and why the 
recent Fibber McGee & Molly 
broadcast devoted entirely to the 
Red Cross cannot be put on the 
public service list but must be set 
down as a commercial program { 
without qualifications. 

Mr. Gould urged the NAB to 
set its own standards and enforce 
them. With so much program im: 
provement needed, so many ideas 
not given a chance because the ad- 
vertiser wants to play safe and 
use only what has proved to be 
successful in the past, broadcasters 
themselves should take the initia 
tive in improving matters, he said. 
Positive NAB action for better pro 
grams and program standards 
would be a_ stronger argument 
against FCC domination than put 
ting its case on a legal basis, he 
averred. 
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WSLS Transfer 
Approved by FCC 


ACQUISITION of control of 
WSLS Roanoke, Va., by Shenan- 
doah Life Insurance Co. through 
purchase of 40% interest from 
Junius Parker Fishburn for $64,000 
was approved by the FCC April 26 
and announced Monday. The insur- 
ance firm already owned 15%. 

Mr. Fishburn, president and 49% 
owner of Times-World Corp., licen- 
see of WDBJ Roanoke, explained 
in the application for transfer 
[BROADCASTING, March 4] that his 
desire to sell his interest in WSLS 
was “influenced, at least in part, 
by the Commission’s apparent de- 
sire to eliminate any situation ap- 
proaching a borderline ‘duopoly’ 
case.” 

Not affected by the transfer are 
20% interests of Lynchburg 
Broadcasting Corp., licensee of 
WLVA Lynchburg, Va.; 10% in- 
terests held by Edward A. Allen 
and Philip P. Allen, respectively 
president and manager of WLVA, 
and 5% owned by James H. Moore 
of Roanoke. Paul C. Buford, presi- 
dent of Shenandoah Life, is also 
president of WSLS, which operates 
on 1240 ke with 250 w fulltime 
and has applied for a change to 590 
ke with 1 kw. 


FLA. BROADCASTERS 
FORM CAPITAL BODY 


FLORIDA broadcasters, meeting at 
Pensacola in connection with the 
NAB District 5 session April 29-30, 
adopted a legislative participation 
program to be effective when the 
State Legislature next convenes. 

Florida Assn. of Broadcasters, of 
which James M. LeGate, WIOD 
Miami is president, will be repre- 
sented at sessions by liaison offi- 
cers. They will attend not as lob- 
byists but as friends and repre- 
sentatives of state broadcasters. 
The state will be divided into seven 
districts and representatives will 
completely cover the next legisla- 
tive session. 

Contrary to custom, officers and 
directors of the association were 
unanimously reelected. Besides Mr. 
LeGate they are Glenn Marshal, 
WFOY St. Augustine, vice presi- 
dent; William McBride, WDBO 
Orlando, second vice president; 
Fred Mizer, WQAM Miani, secre- 
tary-treasurer. Mr. LeGate was 
presented a bronze plaque by Fred 
Borton, NAB 5th District director, 
in recognition of his services. 








General Foods Drops 


GENERAL FOODS Corp., New 
York (Birdseye Frosted Foods), 
June 20 discontinues Dinah Shore’s 
Open House, NBC, Thursday, 8:30- 
9 p.m. Company has decided not 
to include network radio for the 
temainder of the year because of 
Production and distribution prob- 
lems. Agency is Young & Rubicam, 
New York. 


United Fruit Switch 
UNITED FRUIT Co., New York, 
in mid-May will expand its current 
spot campaign for Chiquita Banana 
now on approximately 50 stations 
to national coverage on 136 sta- 
tions tying in with Government 
anti-famine project. New tran- 
scriptions for the 13-week cam- 
paign have been made revising the 
lyrics of the Chiquita song as an 
appeal to save oils, wheat and fats 
and to eat more fresh fruit and 
vegetables. Agency is BBDO, N. Y. 


PABST TO SPONSOR 


CANTOR NEXT YEAR 
WITH REPORTED weekly salary 
of $20,000, Eddie Cantor at end of 
present contract shifts to Pabst 
Sales Co., Chicago (Pabst Blue 
Ribbon Beer), starting in Septem- 
ber 1947. His Bristol-Myers Co. 
commitment has 39 weeks more to 
run from next October. Parting is 
amicable. 

Pabst contract is on straight two 
year basis, with option clause for 
additional two year terms. Under 
new package deal, comedian is said 
to have complete control over pro- 
gram. Contract with Cantor was 
negotiated and completed by Henry 
Legler, executive of Warwick & 
Legler, New York, when in Holly- 
wood during late April. 

With a series of stipulations by 
the sponsor, Danny Kaye, star of 
CBS Danny Kaye Show, has been 
released from his Pabst radio com- 
mitment, effective May 31. It is 
understood that Kaye is to refrain 
from a steady sponsor for one year, 
at termination of his Pabst con- 
tract. He will be permitted to make 
a series of ten guest appearances 
on programs, providing they do not 
advertise wine, liquor or beer prod- 
ucts. 

Terms of release are said to be 
most rigid ever laid down by a 
sponsor in relinquishing a radio 
artist. It is furthermore reported 
that of the 10 guest appearances 
agreed upon, Pabst Sales Co. has 
option on four, each at flat fee of 
$5,000. 








Connolly Stricken 
TRAGEDY marked the NAB 5th 
District dinner Monday night at 
the San Carlos Hotel, Pensacola, 
Fla., when John Connolly, manager 
of WBRC Birmingham, suffered a 
heart attack and died en route to a 
hospital. Mr. Connolly was stricken 
as the evening’s entertainment 
program was closing. 





‘Free’ Selznick Discs 
“FREE” transcribed interviews 
with leading film stars are offered 
a “selected” list of stations by Selz- 
nick-International Studios in a let- 
ter from David O. Selznick, the 
NAB Dept. of Broadcast Advertis- 
ing reports. A penny post card for 
acceptance or rejection is offered 
and a sample disc is sent to the 
selected stations, according to the 
NAB, which has been campaigning 
against free time projects. 
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Blue Book Opinion 
Backed by ACLU 


AMERICAN Civil Liberties Union 
board of directors on May 2 ap- 
proved a report of its radio com- 
mittee [BROADCASTING, April 29] 
expressing general agreement with 
the conclusions and proposals of 
the FCC report on public service 
responsibilities of broadcasters. 
“Everyone agrees,” ACLU 
states, “that the kind and quality 
of program service that an appli- 
cant proposes to give is a relevant 
factor to be considered at the time 
of issuing a license to broadcast, 
especially if there are two or 
more applicants for the same wave- 
length. It seems wholly logical that 
the kind of service actually given 
should likewise be considered when 
a license comes up for renewal.” 





MEETING THIS WEEK 


TO MAP CAB COURSE 


REPORTING that members of the 
Cooperative Analysis of Broadcast- 
ing are voting three to one in favor 
of continuing and expanding the 
CAB program rating service, the 
organization’s board of governors 
last week announced that a gen- 
eral membership meeting will be 
held in New York on May 10 to 
discuss the future course of action 
for the CAB. 

Chief question to face the mem- 
bers will be how to meet the cost 
of the continued and expanded 
service for which they have voted. 
ABC has already withdrawn from 
the CAB; other networks are re- 
ported ready to do so if it continues 
its rating service; the networks 
have supplied some 40% of the 
organization’s upkeep which will 
now have to come from other 
sources. 





Time for Filing WINS 


Exceptions Is Extended 


EXTENSION of time to June 1 
for filing exceptions to the proposed 
decision of the FCC denying trans- 
fer of WINS New York to the Cros- 
ley Corp. was granted by the Com- 
mission last Thursday. Oral argu- 
ments, originally scheduled for 
April 27, were continued without 
date until further order. 

Proposed decision of the FCC 
had denied sale of the potential 
50,000 w station owned by Hearst 
Radio Inc. largely on the basis of 
a provision calling for $400,000 of 
the $2,100,000 purchase price to be 
paid for in time granted for Hearst 
newspaper advertising over a 10- 
year period. Commission held that 
time arrangement conflicts with 
rule limiting licensing period to 
maximum of three years [BROAD- 
CASTING, April 8]. 

Joint petition filed by Hearst and 
Crosley asked for a 60-day exten- 
sion for filing exceptions and stated 
that they would not be required to 
exercise a purchase option expir- 
ing May 1. 


VIDEO WITHDRAWAL 


TOTAL REACHES 42 
WITHDRAWAL of three more ap- 
plicants from the television field 
brought video drop-outs to 42 last 
week as the FCC granted dismissals 
to Walt Disney Productions, Los 
Angeles, Johnson Kennedy Radio 
Corp., Chicago, and WCAU Phila- 
delphia. 

Action of Walt Disney was un- 
derstood to have been ascribed to 
a desire to experiment with high 
definition color television. Previ- 
ously, WCAU had announced it 
would file an application for color 
in the higher frequencies. 

Withdrawal of Johnson Kennedy 
left four applicants for the five 
available channels in Chicago where 
two stations are in operation. 

As the result of withdrawals 
from Pittsburgh, the Commission 
continued without date the consoli- 
dated hearings on applications 
scheduled for April 25. Only West- 
inghouse Radio Stations and Allen 
B. Du Mont Labs. remain from the 
original five applications filed. 

The Commission also granted a 
petition of Hearst Radio, Balti- 
more, to amend its application to 
show a new transmitter site and 
other engineering changes. This ap- 
plication was inadvertently referred 
to as withdrawn from the original 
Baltimore entries in the April 29 
issue of BROADCASTING. The A. S. 
Abell Co. (Baltimore Sun) and 
Hearst are the remaining appli- 
cants in the area. 


CALUMET REHEARING 
REQUEST IS DENIED 


FCC stood its ground last week on 
its denial of a grant to Calumet 
3roadcasting Corp. for a new sta- 
tion at Hammond, Ind., refusing 
Calumet’s request for rehearing of 
the case. 

The Commission on March 8 de- 
nied Calumet’s application, con- 
tending that principal stockholders 
had displayed evasiveness and lack 
of candor in reporting stock owner- 
ship and financial qualifications and 
that the FCC felt it could not “en- 
trust the applicant with the duties 
and obligations incumbent upon 
licensees.” [BROADCASTING, March 
EGR 

ened stockholders were listed 
as Dr. George F. Courrier and Miss 
Doris Keane (Mrs. William Irvin), 
formerly associated with WWAE 
and WHIP Hammond, Ind. FCC 
noted that WHIP went into re- 
ceivership after they sold it. 

In exceptions filed to FCC’s de- 
nial of the application, Calumet 
claimed the Commission gave tacit 
consent to the use of a hidden 
microphone to record a conversa- 
tion between Miss Keane and Dr. 
Courrier. Miss Keane said the case 
will be carried to the U. S. Court 
of Appeals, and Rev. Val Karcz of 
Hobard, IIll., a minority stockholder, 
said he would demand a Congres- 
sional investigation of the FCC on 
grounds that it is discriminatory 
and un-American [BROADCASTING, 
March 18]. 
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TWO CHICAGO VIDEO GRANTS 
AMONG FCC ACTIONS FRIDAY 


FCC Friday announced proposed grants for 
three new standard stations, while granting 
one standard and two commercial television 
construction permits for Chicago. FCC made 
20 FM conditional grants final, also issued one 
conditional FM grant and approved basic engi- 
neering plans for three conditional FM 
grantees. 

Standard grant was to Frank C. Carman, 
David G. Smith, Jack L. Powers, Grant R. 
Wrathall, doing business as Idaho Broadcast- 
ing Co., for local on 1340 ke, 250 w power, 
Boise. 

FCC proposes grant Frank E. Hurt & Son, 
owners of KFXD Nampa, Idaho, change fre- 
quency, 1230 to 580 ke, increase power, 250 
w to 1 kw, move transmitter and main studio 
from Nampa to midway between Nampa- 
Boise; proposes to deny application of Queen 
City Broadcasting Co., Saul Haas, president, 
licensee of KIRO Seattle, for 1 kw regional 
on 600 ke in Boise. 

Another proposed grant is to Huntington 
(W. Va.) Broadcasting Corp. (James Newton, 
Norfolk, Va., 125 sh.; Flem J. Evans, Hunting- 
ton, 124 sh., and Charlene Evans, his wife, 1 
sh.) for local on 1450 ke, 250 power; proposed 
denial of Greater Huntington Radio Corp. ap- 
plication for same facilities. 

Third proposed grant was to Thomas N. 
Beach for new standard outlet on 1490 ke, 250 
w, in Birmingham; applications of Ernest E. 
Forbes, Jr., trading as Magic City Broadcast- 
ing Co. and Ramon C. Patterson and Louise 
Patterson, doing business as Patterson Broad- 
casting Service, for same facilities, proposed 
as denials. 

Commercial video grants in Chicago to NBC 
(Channel 5, 76-82 mc) and Zenith Radio Corp. 
(Channel 2, 54-60 mc). 

Conditional FM grant was to McClatchy 
Broadcasting Co., Bakersfield, Cal., (KERN) 
for metropolitan station. Basic engineering 
plans approved for these conditional grantees: 
City of Jacksonville, Fla.; Louisville Courier- 
Journal & Times Co. (WHAS); WKY Radio- 
phone Co., Oklahoma City (WKY). 

Those receiving final CPs Friday, following pre- 
vious engineering approvals: J. E. Rodman (KFRE), 
Fresno, Calif.; KOMA Inc., Oklahoma City; The 
Southern Minn. Supply Co. (KYSM), Mankato, 
Minn.; Kansas City Star Co. (WDAF), Kansas City; 
KARM, The George Harm Station, Fresno, Calif.; 
Queen City Bestg. Co. (KIRO), Seattle; Evergreen 
Bestg. Co. (KEVR), Seattle; Fisher Blend Station Inc. 
(KOMO), Seattle; Oregonian Publishing Co. (KGW), 
Portland, Ore.; Atlantic Coast Bcestg. Co. (WTMA), 
Charleston, S. C.; Harbenito Bestg. Co. Inc. (KGBS), 
Harlingen, Tex.; Havens & Martin Inc. (WMBG), 
Richmond; Houston Printing Corp. (KPRC), Hous- 
ton; Boise Broadcast Station (KIDO), Boise; Mont- 
gomery Bestg. Co. Inc. (WSFA), Montgomery, Ala.; 
Joe L. Smith Jr. (WJLS), Beckley, W. Va.; The 
Greenville News-Piedmont Co. (WFBC), Greenville, 
S. C.; WAIR Bestg. Co., Winston-Salem, N. C.; Gid- 


dens & Rester, Mobile, Ala.; Broadcasters Oreg. Ltd., 
Portland, Ore. 


NO DERBY TELECAST 
JURISDICTIONAL fight between IATSE, to 
which most movie newsreel men belong, and 
IBEW, to which all CBS technical employes, 
including television and camera crews belong, 
again halted plans of CBS to televise motion 
pictures of Kentucky Derby. Pictures were to 
have been taken at Derby Saturday and flown 
to New York for telecast Sunday over WCBW, 
with Bristol-Myers Co. sponsoring for Vitalis, 
through BBDO, New York. IATSE pressure 
on management of Churchill Downs, allegedly 
brought about negation of permission for CBS 
to take pictures of race. 
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CHICAGO POWER RULING 
HITS AUDIENCE SHOWS 


CHICAGO stations and networks rearranged 
format on audience participation shows as re- 
sult of orders issued Thursday by Illinois 
Commerce Commission limiting use of electric 
power. Most office buildings furnish elevator 
service only between 2 and 6 p. m. except in 
emergency. Although restriction does not affect 
station personnel, who are permitted to use 
emergency elevators, it hits some audience 
shows. 

WBBM-CBS has no problem since main 
studio is on first floor of Wrigley Bldg. Min- 
imum lighting is used. Mutual-WGN broad- 
casts from main floor but dropped audiences 
for Country Sheriff, Funny Paper Party, 
Yowre Right to Say It and Freedom of Op- 
portunity to save light. Mutual will cancel 
audience for Chicago Theatre of the Air. Mu- 
tual-WGN continue audiences for Quiz of Two 
Cities, Mr. & Mrs., Stars of Tomorrow, and 
also for Those Websters. 

NBC-WMAQ canceled its two audience par- 
ticipation shows with Tommy Bartlett and re- 
placed them with Words and Music. Audi- 
ences were cancelled for National Farm & 
Home Hour, Tinpan Alley of the Air and 
Manor House Party. 

ABC-WENR shows can go on with or with- 
out audiences. Shows include Quiz Kids, Cur- 
tain Time, Teen Town, Wake Up and Smile, 
Sachs Amateur Hour and Breakfast Club 
which returns to Chicago from New York 
Monday. Gene Rouse, program director of NBC 
Central Division, called Don McNeill, m. c. 
of the program in New York Friday warning 
him to be prepared to broadcast with or with- 
out audience. 

Television station WBKD allowing audi- 
ences between 2 and 6 p. m. 


BENTON SAYS SHORTWAVE 
ENDS UNLESS CUT RESTORED 


UNLESS Senate restores more than $9,000,000 
cut from State Dept. appropriation for inter- 
national information office by House Friday, 
shortwave broadcasting by State Dept. will be 
ended June 30, William B. Benton, Assistant 
Secretary of State, told National Press Club, 
Washington, Friday noon. As he spoke House 
was fighting down Republican amendments to 
take State Dept. out of broadcasting business 
on July 1. House Friday afternoon defeated 
amendments by Rep. John M. Vorys (R-Ohio) 
to ban international news broadcasts Sept. 1 
by State Dept. without Congressional approval. 
Mr. Benton told Washington newsmen 
greatest opposition to State Dept.’s interna- 
tional information program was because of 
newscasts via shortwave. He said U. S. must 
continue if nation is to retain place in world 
affairs, since 58 other nations already are using 
“this great and powerful medium” to foster 
their own ideals. Rep. E. E. Cox (D-Ga.), rank- 
ing member of Rules Committee, who led op- 
position to Bloom bill to authorize State Dept. 
international information plan, withdrew op- 
position, telling House that State Dept. had 
dismissed “hundreds of undesirable people.” 
Foreign Affairs Committee, meeting secretly, 
meanwhile adopted a Bloom bill amendment 
to bar State Dept. from using services of news- 
gathering facilities to spread information about 
U. S. to other parts of the world. Mr. Ben- 
ton said loss of AP and UP actually made 
little effect on State Dept.’s broadcasts. 


People 


C. M. JANSKY Jr., of Jansky and Bailey, cop. 
sulting engineers, was to fly last week-eng 
to London as technical adviser to America, 
delegation at conference on radio and radg 
aids to marine navigation. (See story inside.) 
Only nongovernment expert with delegation, 
Dr. Jansky represents National Federation of 
American Shipping and Lake Carriers’ Aggy 


ROSS WORTHINGTON appointed radio «. 
rector by Air Transport Assn., Washington, 
to succeed Robert S. Wood, now news room 
manager of WOR New York [BrRoapcasting, 
April 29]. For four years producer of 9; 
the People for Young & Rubicam, New York 
Mr. Worthington during war was chief of rq. 
dio special events with War Dept. Bureay of 
Public Relations and CIAA, later in Navy as 
overseas combat correspondent. 


WESTINGHOUSE STRIKE PLANS 
ALTERNATIVE plans which Westinghouse 
may take to get its share of immediate postwar 
home radio business and to establish its future 
position announced to leaders of United Elec. 
trical Radio & Machine Workers, now meeting 
with company officials at Pittsburgh in at- 
tempt to settle strike which has halted all pro- 
duction of radio sets at the Westinghouse Sun- 
bury plant for 108 days. As outlined in state. 
ment by Walter Evans, vice president of West- 
inghouse in charge of all radio activities, and 
Harold B. Donley, manager of home radio di- 
vision, alternate proposals are: 

First: Westinghouse will reopen Sunbury 
plant not later than May 13, inviting em- 
ployes to return under wage increase offer 
which, company said, “assures our employes 
wages as high as our major competitors in 
the home radio industry.” 

Second: If the CIO-UE leaders oppose step,{ 
Westinghouse will arrange to procure receivers 
from other companies. “If we are forced by 
the strike leaders to accept this second alter- 
native,” Westinghouse said, “it will mean that 
no more radio sets will be built in Sunbury in 
1946,” with loss of 1200 jobs to Sunbury and 
the loss of annual minimum pay roll of over 
$2,000,000 to the community. 


PROTESTS DISMISSED 

PETITIONS of Central Kentucky Broadeast- 
ing Co. and Peterson & Co., Lexington, against 
FCC’s grant of 1 kw station in Lexington on 
1300 ke, Feb. 20, to Kentucky Broadcasting 
Co. dismissed April 26, Commission announced 
Friday (week later). No reference to petition 
of WLAP Lexington, protesting grant to Ken- 
tucky Broadcasting Co. without hearing 
[BROADCASTING, March 18]. Kentucky Broad 
casting Co. owned partly by family of Edwari 
F. Pritchard Jr., counsel for Democratic Ne 
tional Committee. Central Kentucky firm ™ 
April 26 granted local on 1340 ke (see page 
87). 


Closed Circuit 


(Continued from page 4) 


general counsel, Vernon L. Wilkinson, assis 
tant general counsel in charge of broadcasting, 
and Harry M. Plotkin, assistant general coul- 
sel who has handled burden of litigation ané 
administration, are still in running. 


REPORTS CURRENT that CKY Winnipeg, 
one of oldest stations in Canada, is to & 
sold by Manitoba provincial government, 
CBC to give it clear channel 990 ke occupied 
by the station, and allow CBC 50 kw. 
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RURAL LISTENING ! 


You can't “guess” when it comes to rural 
audiences. You can't “think” the farmer 
and his family like this or that program. 
You have to know! 


And the fact that WLW does know is dem- 
onstrated by the 1945 Variety award to 
WLW for “Contributing To The Nation's 
Breadbasket.” 


For years, WLW has intensively studied 
rural listening in the great 4-state market 
that is WLW-land. 


1. Six Years Ago the WLW Cost Alloca- 
tion Study provided, among other 
things, the first sound estimate of the 
extent and nature of rural listening. 


. Three Years Ago WLW underwrote the 
first rural coincidental telephone survey 
ever made by C. E. Hooper, Inc. 


3. Last Year The Nation's Station, continu- 
ing to pioneer, became the first radio 
station to subscribe to the Nielsen 
Radio Index, for factual measurement 
of all listening .. . rural as well as 
metropolitan. 


This Year another yardstick is in use- 
a consumer panel of 3000 radio homes, 
properly stratified, called The People’s 
Advisory Council. 


These various studies and services have 
guided us through the years in our pro- 
gramming for the audience beyond the 
city limits. We have found out when they 
listen to WLW, and to what extent. 


Result: A bigger, more loyal rural audi- 
ence...an audience overwhelmingly sat- 


isfied because it is intelligently served. 


DIVISION OF THE CROSLEY CORPORATION 


THE NATION’S MOST MERCHANDISE-ABLE STATION 





Commander T. A. M. Craven, Vice Presi- 
dent of Cowles Broadcasting Company in 
charge of technical operations—the man 
responsible for WOL's farsighted pro- 
gram of engineering advances. 
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Represented nationally by 
THE KATZ AGENCY, INC. 








